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Overview 

The author has been a creative director and founder of some of 
Britain’s top advertising firms. This book is written in a bit of a
poetic prose, and contains anecdotal examples to get the author’s
points across. From marketing to military decisions to business, 
there are always ways to define creative, fresh perspectives on 
life. To let go of “common sense” ways of thinking, and bring
originality to your life. 

 

Part 1. Creative Is An Adjective Not A Noun 

x The Ship of Theseus is a thought experiment from 
ancient times. Imagine that over a period of several 
years, different pieces of the ship were replaced and 
upgraded. Despite having none of the atoms of the 
original Ship of Theseus, would the collection of new 
raw materials by considered the Ship? What if old 
pieces of wood were all laid out in a pile. That pile 
would contain all the atoms of the original ship. 
Would that pile be considered the Ship? The purpose 
of this thought is to realize that human ideas are just 
assigning meaning to a collection of materials 

x A creative mind is necessarily an inquiring mind. 
Knowledge contains what is currently known about 
the universe. Creativity is not so constrained; it 
contains unimagined wonders of what could be. 

Part 2. Life Is A Zero-Sum Game  

x During World War 2, an Italian bomber plane was shot 
down. When the air force pilots went to inspect the 
rubble, they were expecting an extremely militarized 
cockpit. What they found were salamis and bottles 
chianti. The fighters almost felt bad – these Italian 
pilots didn’t seem to be taking the war seriously! 

x In war, business, advertising, and sales, life is a zero-
sum game. When you are convincing customers to 
choose your product over someone else’s, you must
accept that you are taking business away from a 
competitor. This is a hard truth that most advertisers 

do not like to admit nor think about, but is necessary 
for Predatory Thinking. 

x Imagine a child who enjoys both twinkies and 
strawberry ice cream. Separately, they may taste 
wonderful, but if the child puts these two delicious 
foods together, the sum may not be better than 
separate dishes. 

Part 3. 90% of Advertising Doesn’t Work 

x Advertisers love to imagine that most people are going 
to be considering seeing the ads and basing their 
purchasing decisions on those ads. However, 90% of 
ads are actually never seen by people. 

x The goal is to sell products to the amenable customers, 
not to everyone. Advertisers’ goals should be to place 
the product in front of people who are willing to 
purchase it – not to convert everyone into wanting to 
purchase the product. 

x Sometimes a simple lie can be more effective than a 
complex truth. For example, when radar was first 
being developed, a rumor spread that a certain 
squadron of air force fighters had exceptional night 
vision. They were racking up more kills than other 
squadrons. They wore sunglasses during the daytime 
to “train” their eyes, and ate an extraordinary amount 
of carrots. It turns out, however, that these pilots were 
simply the first squadron testing out a new radar 
system. 

x A plumber came over to fix a man’s water heater. He
ended up only having to bang on it with a hammer at 
a certain spot. He refused to accept payment, saying to 
the homeowner that he couldn’t possibly charge the
man for just hitting some pipes with a hammer. He 
only requested that he be allowed to quote the man, 
when that man purchased a new water heater. The 
man decided that he was going to use this plumber for 
all his future needs, due to his trustworthiness. The 
plumber gave up a small fee in exchange for 
significant future business and increased reputation. 


