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KIA ORANA!
MISEPA ISAMAELA
AITUTAKI VISITORS COORDINATOR

Q: What do you do on a day
to day basis in your role?
A: Answering visitors questions about what to do, what
to see, and where to go on
Aitutaki takes up a lot of my
day to day work. Being in
the visitors centre means
that visitors want to find out
about tours and activities on
the island, they want to know
where to go to get things, or
how to get to certain places.
Much of the time they want
to know what I would recommend for them to do while
on holiday. This means that
I have to know all about what is happening on Aitutaki, what the tours
are like and what they are priced at. I also liaise between operators on
the ground in Aitutaki, and staff in our head office on Rarotonga and
offices overseas. We prepare and plan for journalists, travel agents,
wholesalers and other visiting members of the tourism trade.
We have a small team on Aitutaki and so I also manage the airport
meet and greet service, information services for visiting cruise ships,
and coordination between Head Office and Aitutaki Island Government.
Q: What is the most rewarding part of your job?
A: Working with the community and the industry on projects to help
develop our island paradise. The people and the community are the
most important part of tourism on Aitutaki and I feel privileged to be
the main point of contact for these kinds of projects. Especially when
we work on projects that are going to directly benefit the community,
the schools, the environment and other areas only indirectly related to
Tourism. It makes me happy to see Tourism making a positive impact
on my community. Another very rewarding part of my job is when I get
gifts, or words of appreciation, or even just an acknowledgement, from
visitors that I may have helped along the way. People write to me and
send me cards and gifts from all around the world, to thank me for
something that I or my team may have done to help them enjoy their
holiday. When that happens I feel proud to be a part of a great team
that has made a visitor enjoy their time in Aitutaki.
Q: What is the most challenging part of your job?
A: Putting together itineraries for visiting trade like travel agents, and
then making sure everything happens according to plan as much as
possible. Living on a small island and with our laid back lifestyle often it is hard to make sure things go to plan. Things change like the
weather, or family emergencies pop up – when that happens you
have to maintain a cool head, think things through, call in some favours, and work around or with the situation at hand. This is not easy
when dealing with a very professional industry and with highly motivated individuals. But showcasing my island especially to journalists is
also one of the more exciting parts of my job.
Q: What is the Kia Orana Value that resonates with you most?
A: Tupuranga Tangata – the development of our people. Our people
are the most important part of our tourism industry and we must
make sure that we develop the skills and knowledge that our people
need to be able to play their part in tourism. We must make sure
that we reward those who are working hard and achieving well in our
industry. Cook Islands Tourism has given me many opportunities to
develop my skills base and improve my work performance and I encourage other employers to do the same.
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e are pleased to issue the fifth edition of
the Kia Orana Newsletter. We continue to
communicate with the tourism industry on
a weekly basis through ‘Coconut Connection’ and
with the wider community through this quarterly
newsletter.
Our cover story features the launching of the Cook
Islands Sustainable Tourism Development Policy
Framework. This policy document was launched during
the South Pacific Tourism Organisation Council of
Ministers meeting and will be an important platform
for the Cook Islands to strengthen its holistic focus on
sustainable tourism.
This edition also covers new research activities
conducted by the Corporation that will help redefine
its marketing and destination development strategies.
The Vaka Pride and Te Vaka O Ru competitions touch
the hearts of our communities and the linkages from
tourism.
We also cover activities from our international
markets, update on the new Cook Islands Tourism
website being developed and upcoming events. You will
also read the latest visitor arrivals which 10 consecutive
record months have been achieved since December
2015.
We look forward to hearing from you on any
feedback or comments that can help us develop the
tourism sector.
Meitaki maata
Halatoa Fua
CEO, Cook Islands Tourism Corporation

Each of our islands has their own extension of
Meitaki, emphasizing the large amount of good
being referred to.
•
•
•
•
•
•
•

MEITAKI ATUPAKA in Aitutaki
MEITAKI RANUINUI for Atiu and Mitiaro
MEITAKI NUI for Mauke
MEITAKI NGAO in Mangaia
MEITAKI KOREREKA in Manihiki & Rakahanga
MEITAKI PORIA for Penrhyn
MEITAKI MAATA for Rarotonga
(Atawai Wolo for Pukapuka)

ITS ALL GOOD When

we say MEITAKI!
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TOURISM ADVANCES THE WELL-BEING OF RESIDENT
COOK ISLANDERS IN A WAY THAT IS SOCIALLY
ACCEPTABLE, ECONOMICALLY VIABLE
AND ENVIRONMENTALLY

SUSTAINABLE

Cook Islands Sustainable Tourism Policies Launched

T

he Cook Islands Tourism Corporation is excited to launch its first
Sustainable Tourism Policies during the South Pacific Tourism Organisation Council of Ministers meeting, held in
Rarotonga on 12 October 2016. This set
of policies will play an integral role in developing a holistic approach to developing
sustainable tourism practices, together
with our partners in the tourism industry,
government and the wider community.
Cook Islands Tourism now finds itself
scaling new heights in visitor arrivals and for
the first time there is a very real concern
being expressed over the ability of environmental and cultural resources to sustainably
provide for the needs of the tourism industry and Cook Island residents.
Tourism is the key driver for economic
development in the Cook Islands, contributing over 60% of its GDP. It is vital
that a suite of sustainable tourism development policies and related indicators are
put in place to build a stronger and more
competitive tourism sector, one that can
foster strong support from the local community. It is also critical that sustainability
is seen as something that underpins every
activity in the tourism experience ‘chain’:
encompassing initial marketing messages,
the on-island experience and the return home.
In setting the scene, the Cook Islands Sustainable Tourism Development Policy Framework identifies three key strategic statements;
our vision, our values and our goals.
The 7 goals represent key focus areas

COOK ISLANDS

Sustainable Tourism
Development Goals

New Logo: The 7 starts represent the 7 new
Sustainable Tourism Development Goals, and
the ‘Vaka Moana’ taken from the Kia Orana
Values motifs, symbolizes this as a journey.

in tourism management, culture, people,
environment, economic, marketing and
health, safety & security. These key focus areas are cross cutting across various Government departments, hence
strengthening the whole of government
approach towards tourism development.
The Cook Islands Sustainable Tourism
Development Policy Framework provides
a policy guideline statement under each
goal. Each policy guideline statement will
be supported by individual indicators to
ensure progress is measured and continuously improved.
A focus on sustainability must lie at the
centre of all future tourism planning in
the Cook Islands. This Sustainable Tourism Development Policies and Framework
represents a simple starting point upon
which a more comprehensive and better

TE TANGO / OUR CORE VALUEs

KIA ORANA
HERE, EVERYTHING IS GOOD AND WELL

MANA TIAKI
WE ARE PROUD GUARDIANS OF THESE ISLANDS

Au akatereanga Meitaki

Au Akatereanga Tiaki

GUIDING PRINCIPLES

UTUUTUANGA • SERVICE AND CARE
PIRIANGA TAEAKE • GENUINE FRIENDLINESS
TIAKI MEITAKI • RESPONSIBLE HOSTS
MATENGA • PASSION FOR OUR INDUSTRY

GUIDING PRINCIPLES

AKONO I TE AO RANGI • PRESERVE OUR ENVIRONMENT
PEU MAORI • TRADITIONS CUSTOMS & LIFESTYLE
TURANGA EVANGELIA • RESPECT FOR ALL RELIGIOUS BELIEFS
TUPURANGA TANGATA • DEVELOPMENT OF OUR PEOPLE
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Sustainable Tourism
Development Goals
GOAL 1 Ensure strong governance,
leadership and management

GOAL 2 Perpetuate the strong
essence of the Cook Islands culture
GOAL 3 Develop a strong and
sustainable workforce and provides
career pathways and employment
opportunities for the Cook Islands
people
GOAL 4 Ensure the protection of
the pristine environment through
sustainable practices

MAY WE LIVE LONG AND FULLFILLING LIVES

MEITAKI

resourced Tourism Master Plan for the
Cook Islands can be developed.
In the end what is critical is “trust, understanding and responsibility” between
the visitor and the host. Underpinning
both the Kia Orana Values programme
(see below) and this Sustainable Tourism Development Policies Framework is
the core principle of Tupuranga Tangata
Development of our People. It is critical
that the Cook Islands community see
the benefits of tourism flowing into jobs,
income and opportunity and that the
industry does not degrade local quality
of life: if tourism works for the people,
then the people will work for tourism.
Halatoa Fua, CEO of the Cook Islands
Tourism Corporation commented ‘This
exciting chapter for the Corporation will
balance its focus on marketing and economic returns by bringing together the
tourism industry, Government and the
community to plan and measure sustainable tourism practices cohesively’.

GOAL 5 Adopt a yield driven
approach to tourism development
– optimising sustainable economic
outcomes
GOAL 6 Adopt marketing and
destination development strategies
that promote the unique products and
experiences of the Cook Islands in a
way that drive sustainable outcomes
GOAL 7 Ensure the health, safety
and security of all visitors
3

DESTINATION DEVELOPMENT

Cook Islands Tourism undertakes
Online Business Confidence Index Survey

T

he first of its kind in the region, the
Cook Islands Business Confidence
Index survey and research is the
newest piece of research being undertaken by Cook Islands Tourism.
The range of research activities being
undertaken with the New Zealand Tourism
Research Institute underpins the statistics
and research programme at Cook Islands
Tourism.
This builds the evidence and information required for the Corporation and
Government to devise better strategies
and plans for the tourism industry going
forward.
The information supplied by the business community for the Business Confidence Index Research is invaluable in
gaining greater insight into the wider economic impact of tourism in the Cook Islands.

Findings of the survey

The online survey was conducted from
December 2015 to February 2016. Over
this period, 314 businesses were contacted via email and 128 completed surveys
were received.
The majority of survey respondents
were resident Cook Islanders, and most
are owners, operators or managers of
their respective operations. Two thirds
of respondents have been in their current role for less than ten years, however
nearly two thirds of businesses have been
operating for more than 10 years. Over
a third of businesses surveyed noted ‘accommodation provider’ as their primary
focus, while another 1 in 5 businesses focused on ‘visitor activities/tours’. As expected businesses surveyed are mainly

Perhaps the most critical
thing to emerge is the
lack of cooperation
and networking within
the nation. This lack of
cooperation hinders the
ability of the country to
make the most of the
diverse array of tourism
resources and business
skills that exist.
located in Rarotonga (88%), with a smaller
number of businesses located in Aitutaki
(9%) and Atiu (2%). The majority (98%)
of businesses operate all year round.
Over one quarter of businesses employ
100% Cook Islands Maori staff, with a further 21% of businesses indicating 90% of
their staff are Cook Islands Maori. Over
two thirds of businesses indicated they
have problems finding suitable staff.
Nearly two thirds of respondents stated that they have pertinent staff training
needs.
The majority of respondents are confident that their business ran well in the last
year (2015) (42%/32% agree or strongly
agree), and will do well in the coming year
(42%/37% agree or strongly agree). Nontourism businesses show a higher level of
confidence than tourism businesses. In
terms of anticipated challenges to their
business, 24% of respondents mentioned

climate change, followed by human resource issues (20%). Attracting higher
yield visitors, a continued growth trajectory, and the ability to develop new markets represent the major opportunities
identified by businesses in the coming five
years.
Over one third of local businesses
report an annual turnover of less than
$150,000 in the last financial year. Over
half of the businesses surveyed attribute
more than 90% of their annual turnover
directly to the tourism industry.
Respondents ‘strongly agree’ with the
statement that “the national economy
depends heavily on the tourism industry”
(4.9 out of 5). “Maximising visitor spend”
and “increasing tourism awareness within
government agencies” are ranked as very
important.

Conclusion from the data analysis

While businesses in the tourism industry and other sectors are generally positive about their outlook, there are several
concerns that emerge from the survey.
Perhaps the most critical thing to emerge
is the lack of cooperation and networking
within the nation. This lack of cooperation
hinders the ability of the country to make
the most of the diverse array of tourism
resources and business skills that exist.
The businesses surveyed revealed a
higher level of confidence for the coming
year than for 2015. There are, however,
challenges that need to be addressed,
such as climate change, environmental
degradation, human resources, political
issues and the lack of effective implementation of regulations.
There is a clear awareness of environ-

Local businesses can take part in the survey by visiting www.cooksbusinesssurvey.com
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STATS AT A GLANCE

34+%
1-in-5
46+%

LIST ACCOMMODATION
PROVIDER’ AS THEIR
PRIMARY FOCUS
VISITOR ACTIVITIES/
TOUR FOCUSED

HAVE 90-100%
COOK ISLANDS MAORI
STAFF
BUSINESSES INDICATED
THEY HAVE PROBLEMS
FINDING STAFF

64+%
69+%
90+%

CONFIDENT THAT THEIR
BUSINESS RAN WELL IN
THE LAST YEAR
CONFIDENT THAT THEIR
BUSINESS WILL DO
WELL THIS YEAR
ATTRIBUTE ANNUAL
TURNOVER DIRECTLY
TO TOURISM

4.9 5
OUT
OF

RESPONDENTS ‘STRONGLY AGREE’ WITH
THE STATEMENT THAT “THE NATIONAL
ECONOMY DEPENDS HEAVILY ON THE
TOURISM INDUSTRY”

mental and sustainability issues and a desire to develop a higher yield, higher value
tourism industry, however there were also
a notable number of comments relating to
the quality or standard of tourism declining.
This initial survey has generated a range
and quality of data that provides a good
‘control’ from which to examine further
development and performance of the
Cook Islands business sector.
The goal of this research programme
was not simply to generate business data.
It is also to bring industry together around
a common cause: the need to generate
cost-effective and robust data that can be
shared in a way that can guide the development of local business policies.
Our hope is that this work will not only
raise awareness of the value and importance of research but also lead to closer
collaboration and networking between
stakeholders in the industry and a deeper
understanding on the part of government
of pressing industry needs.
Data on industry costs and linkages will
be used in the 2015-2016 annual Inter-

"Our hope is that this
work will not only raise
awareness of the value
and importance of
research but also lead
to closer collaboration
and networking between
stakeholders in the
industry and a deeper
understanding on the part
of government of pressing
industry needs."
national Visitor Survey report to show the
indirect impacts of tourism on the local
economy, by doing this it will be possible
to get a clearer picture of the true value of
the tourism industry to the Cook Islands.
This first survey has generated a strong
response from the business sector and
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painted a clear picture of current levels
of confidence, employment and industry
needs. The next survey will reveal whether
responses have evolved since the start of
the year.

Moving forward

The next survey is being run from September 2016 and is being supported by
Cook Islands Chamber of Commerce. To
complete a survey and contribute to our
research and statistics programme visit
www.cooksbusinesssurvey.com
It is important that as an industry we
have a better understanding of the mechanics of the tourism industry, the linkages between the different sectors, the
human resource landscape, and so on, so
that together with Government we can
make better plans for the support that
the tourism industry needs. Without this
vital information effective strategies cannot be developed.
Tourism is everyone’s business and we
need to make sure we have a clear and
correct picture of exactly how it all works.
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Changes
AHEAD for

Vaka
Pride
COMPETITION

Members of the Vaka Pride judging committee pose with former National Environment Service Head and environment champion
Vaitoti Tupa (centre) during the second round of Vaka Pride.

Communities can earn funding towards a community project of their choice by
participating in the Vaka Pride Competition and being judged as a community on
areas and issues that are impacting the community and the tourism industry.

T

he Vaka Pride community initiative
has come a long way since it was
launched at the end of June 2015.
Since then there have been three
rounds of judging and awards that have
taken place.
Vakas are judged on the following; Akono i te Ao Rangi category – most clean
beaches, most clean streams and free
of stray animals, least amount of mosquito breeding sites, best use of rubbish
and recycle centres; Tupuranga Tangata
category – Least reported dog nuisance

complaints and wandering dogs, least reported crime; Peu Maori category – Best
voted flower and/or vegetable gardens,
best voted bus shelters. The next current round of the Vaka Pride competition
started on 1 July 2016 with final judging
for the round on the 21st of October.
From the first three rounds of competition, the Vaka Pride committee has been
able to identify what has worked well, and
those areas where there can be improvement. With the Vaka Pride competition
reaching its first full year cycle this October

VAKA PRIDE WINNERS - Rounds 1-3

Round (awarded)

6

Judging criteria

Winner

One (23rd Oct 2015)

Akono I te Ao Rangi

Puaikura

One
One
Two (03rd March 2016)
Two
Two
Three (01st July 2016)
Three
Three

Tupuranga Tangata
Peu Maori
Akono I te Ao Rangi
Tupuranga Tangata
Peu Maori
Akono I te Ao Rangi
Tupuranga Tangata
Peu Maori

Takitumu
Puaikura
Puaikura
Takitumu
Te-Au-o-Tonga
Te-Au-O-Tonga
Puaikura
Te-Au-O-Tonga

exciting changes will soon come into effect.
The Vaka Pride committee has grown
as the original committee was made up
of representatives from the Cook Islands
Police Department, Ministry of Health,
Internal Affairs, National Environment
Service and Cook Islands Tourism Corporation. New additions to the committee
include representatives from the Ministry
of Cultural Development, the Office of
the Prime Minister, and the Cook Islands
National Council of Women.
The new members were chosen to
widen the engagement by the community, enhance components of the judging
criteria, and to add new elements to the
competition. The Vaka Pride Committee
are working with these respective agencies
to identify additional judging components
that fall within their areas of expertise and
are currently part of their operations or
activities.
The new Vaka Pride representatives will
most certainly broaden the areas to be
judged by the panel.
The major main change to the way the
competition is run has been changing the
judging based on structure of the three
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THE MAJOR MAIN CHANGE TO THE WAY THE COMPETITION IS RUN HAS
BEEN CHANGING THE JUDGING BASED ON STRUCTURE OF THE THREE
VAKAS, TO JUDGING BY THE TO JUDGING BY THE TEN VILLAGES OR
CONSTITUENCIES ON RAROTONGA
vakas, to judging by the to judging by the
ten villages or constituencies on Rarotonga.
This change was brought about following the
requests made from the community and a
recognition of the lack of cohesion across all
three Vakas. As a result of this change the
prizes for each category will now be split into
first place, second place and third place.

It is expected that with these changes in
place, the Vaka Pride competition will run
more effectively with this incentive consequently leading to more involvement
from the community and a cleaner, safer
environment for our little paradise.
Vaka Pride 3 Judging is on 21 October
2016.

Vaka
Pride
Round 3 REWARDS
Akono I te
Ao Rangi

Category

Placing

Reward

1st
2nd
3rd

$2.500
$1,500
$1,000

Peu Maori

1st
2nd
3rd

$1,250
$750
$500

Tupuranga
Tangata

1st

$1 ,250

2nd
3rd

$750
$500

MEAN
MORE
WHEN YOU SAY THANK YOU
In our language Meitaki means so much more than just thank you. It means
everything is well and good, it shares how happy we feel. Meitaki is the sound of our
Cook Island spirit shining. People travel here from all over the world to experience
the real Cook Islands and we depend on tourism for our way of life.
Visitors may come for the warmth of our sun, but they remember the warmth of
our people forever. So don’t just say thank you. Show your mana, say ‘meitkai’.
Be part of the kia orana spirit at
www.kiaorana.cookislands.travel
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KiaOranaCookIslands
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C

COOK ISLANDS TOURISM WORKS TO
COMPLETE GLOBAL WEBSITE

ook Islands Tourism Corporation announces its move to unify its website
presence worldwide. The website is
a key tool in the Corporations digital marketing work and before the end of the year,
the Corporation will have a consumer facing
resource that will strengthen the destinations key communications and messaging.
CEO Halatoa Fua advises “The new website will be a refreshing new start to a unified, global approach of it’s digital content,
with the ability to provide visitor experiences for the targeted soft explorer that speaks
to the brand love a little paradise”.
After 2 years of some individual markets opting to lead their consumers to other
website URLs, the corporation had a situation of 6 sites effectively competing for
search engine rankings making it confusing
for potential visitors.
Each of these sites has have a different
design and a different content management
system (CMS) for managing site content.
Due to the fact that a number of these
sites is running run on different platforms,
it is not possible to share content between
sites. This leads to inefficiencies in managing content as well as resulting in and inconsistencies in the content managed and
information that is displayed. The different
layouts and navigation structures also dilute
the overall effectiveness of the Cook Islands
online brand, as it is not always possible to

FOR CONDITIONS

SEE BELOW

The Core Agency team working with Cook Islands Tourism.

"THIS WEBSITE PROJECT CALLS FOR ONE UNIFIED
COOK ISLANDS WEBSITE WHICH SUPPORTS LOCALISED
CONTENT FOR DIFFERENT COUNTRIES AROUND THE WORLD"
control which site a user sees and when.
On top of this, it was becoming increasingly costly for the Cook Islands Tourism
Corporation to to support multiple websites
in different countries.
Director of Global Sales and Marketing
Karla Eggelton says “While we had considered modifying one of the existing websites

ANOTHER
HIGH POINT
TO YOUR
HOLIDAY

A preview of some of the new collateral and headlines being developed for when we launch
the global website.
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to fulfil our needs, it was determined that
the best solution would be to design and
build a new site from the ground up”.
"This was largely due to the extensive
changes required. For example - a centralised CMS with a fully localised front-end
and fully responsive website templates to
name a couple - so “to make changes to one
of the existing platforms may take as long as
a full rebuild, without yielding the benefits
of shifting to a completely new technology
base” Eggelton adds.
After a stringent tender process, Cook
Islands Tourism Corporation have engaged
the services of The Core Agency – a Sydney
based company - to deliver a state of the art
website and content management system.
This website project calls for one unified
Cook Islands website which supports localised content for different countries around
the world. It will have a centralised database
and CMS, but have country-specific logins, so
each country manager can manage their own
content. Each localised version of the site will
have a combination of shared ‘generic’ content
and tailored country-specific content.
Phase one (consumer site) of the project
is expected to be delivered by December,
at which time details on Phase two (trade
site) will be finalised for completion in
early 2017
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FLIGHT CENTRE TRAVEL EXPO STILL
THE BIGGEST AND MOST DIVERSE IN NZ
C
ook Islands Tourism Corporation
participated at all three Flight
Centre Travel Expo’s in New Zealand and continues to retain strong interests with potential consumers amongst
other Pacific Islands.
The Flight Centre Travel Expo’s is the
biggest and most diverse Travel Expo
throughout New Zealand and is the longest running retail event with a worldwide
focus targeting consumers who are planning to travel within the next 12 months.
The expo encouraged people to buy
at the event by offering ‘exclusive’ 2 day
deals for the duration of the expo and
with the final expo for the year was held in
Auckland from 17-18 October 2016.
The Cook Islands Tourism NZ team
along with industry partners and sales representatives promoted our little paradise
to over 10,000 potential visitors.
The two day event gave consumers the
opportunity to talk directly with local suppliers about their products, to market and
match a great deal on flights with accommodation on both Rarotonga and Aitutaki.
After discussions with other industry partners at the Cook Islands booth,
a common remark was that consumers
came to book a holiday and receive the
discounts and returning visitors to the
Cook Islands were a more qualified consumer and were looking to book a repeat
holiday in the Cook Islands.

Rush hour at The Cook Islands booth.

The fabulous sales team: From left – Juanita Wynne (CIT), Sue Fletcher-Vea (Manuia
Beach Resort), Donna Watson (Pacific Resort); Sarah Collins (Sales rep for various
Cook Islands industry partners); Danika Cooper (Sales ambassador, CIT) and our little
helper Tayla West (Graeme West’s GM New Zealand’s daughter)

FOLLOW US
on Social Media
@thecookislands :

Facebook
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Snapchat

Tumblr @cookislands:

Twitter

Instagram
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Love a Little LUXPERIENCE – Australia

L

uxperience is the only high-end luxury travel trade event of its kind in the
Southern Hemisphere.
After several years of being absent Cook
Islands Tourism was pleased to attend the
Sydney based event which was held from
18 – 21 September. Cook Islands Tourism
was joined by Joey Rahiri from Nautilus
Resort and Andrew & Belinda Griffin from
Rumours Luxury Villas and Spa.
As a global travel trade event, Luxperience attracts some of the world’s best
international luxury travel specialists. The
trade show provides a platform to meet,
discuss and network with elite luxury buyers from specialist wholesalers to private
travel designers.
The event also attracts travel managers and corporate decision makers who are
looking for just the right destination experiences to meet their needs.
Rumours Luxury Villa’s very own Belinda Griffin had some fantastic feedback
from her first LUX experience.
"In a nutshell LUX ROCKED! LUX incorporated quality high end luxury buyers/
wholesalers from Australia and overseas –
the world was represented in a well organised experience; it was definitely the best
Trade Show we have EVER attended.

Representing the Cook Islands: L-R Joey Rahiri (Nautilus Resort), Belinda & Andrew
Griffin from Rumours Luxury Villas and Spa and Justine White, Marketing & Communications Manager for CI Tourism Australia.
"IT WAS SO WONDERFUL SEEING YOU IN SYDNEY AND I
GENUINELY FOUND OUR MEETING TO BE ONE OF THE
MOST EXCITING AND INSIGHTFUL. WHAT A UNIQUE &
BEAUTIFUL PRODUCT YOU HAVE!"
– KATE COREY, 6 DEGREES

"The feedback has been sensational and
we formed many great contacts for the
future.
"Attending LUX, complete with head
ei, we were constantly photographed
and filmed and asked 'OMG where are
you from?' That’s all we needed before
launching into our 'we love Raro' spiel.
"The Cooks are so unique and the LUX-

perience a perfect platform to let the
WORLD know we exist - everyone there
was a quality contact – and what we found
the most exciting is they all requested an
appointment – we didn’t have ONE spare
appointment space left and we turned
away many because of time constraints".
From the 100 meetings held with some
very influential people in the Luxury travel
industry, we will be utilising the contacts
we made by moving forward with arranging product and destination training, so
that, as a destination, we are more accessible to those Luxury travellers.

North America PREMIUM MARKET Focused

T

he introduction of the larger B777200 aircraft between Los Angeles
and Rarotonga by Air New Zealand
in early December expands premium
seats from 24 Business Class at present,
to 66 premium seats on the B777-200.
This is made up of 26 in Business Pre-
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miere, and 40 in Premium Economy.
This change has called for increased
emphasis on reaching premium segments:
1. Sales in these new premium cabins
must be maximized to keep underwrite costs “in check”.

2. New opportunity to boost tourism
yield is introduced, through increasing
the numbers of premium visitors coming
to the Cook Islands and spending more.
New initiatives by Cook Islands Tourism
in North America include:
•
Introducing “Awake to a new paradise” as a proposition where travelers can sleep overnight in a lie flat
bed, dream of a new paradise where
indulgence is assured, and awake to
discover it.
•
Advertising in high-end mediums,
including in Global Traveler magazine to further leverage their readers having voted the Cook Islands,
“Best Island Pacific Rim”.
Senior editors and journalists of elite
publications have been invited to join the
inaugural flight and experience it for themselves.
Introductory offer for Premium Economy: Upgrade from Economy Class for only
$250 each way.
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VISITOR
VISITOR ARRIVAL
ARRIVAL STATS
STATS
TOTAL VISITOR ARRIVALS FOR AUGUST 2016
Total Visitor arrivals were up in total by 14% for the month of August
and 18% up for YTD Jan – Aug 2016.
1. Most incremental visitors Year to Date Jan 16 – Aug 16 NEW ZEALAND +9771 PAX
2. Highest growth % Year to Date Jan 16 – Aug 16 ASIA +59%

TOTAL
2016
2015
Var %

EUROPE
2016
2015
Var %

AUGUST

JAN-AUG

994

7,185

871

6,070

+14%

+18%

AUSTRALIA
2016
2015
Var %

ASIA
2016
2015
Var %

AUGUST

JAN-AUG

1,820

13,900

2,005

79,255

-9%

+12%

AUGUST

JAN-AUG

14,442

93,150

12,658

79,255

+14%

+18%

AUGUST

JAN-AUG

195

1,216

176

764

+11%

+59%

NEW ZEALAND

2016
2015
Var %

OTHER

AUGUST

JAN-AUG

2016
2015

213
190

1,418
1,137

Var %

+12%

+25%

N.AMERICA
2016
2015
Var %

AUGUST

JAN-AUG

10,683

63,984

8,819

54,213

+21%

+18%

AUGUST

JAN-AUG

537

5,447

597

4,662

+10%

+17%

COOK ISLANDS 2016 CALENDAR OF EVENTS
OCTOBER

8
Rotaract Junior Spring Ball
9 - 15 Real Swim Adventure
World Food Day - Go Local Food
14
Demonstration
Cook Islands Open Squash
21 - 28
Tournament
22
LBV Okotopa Fest
24 - 29 Oceania Basketball Tournament
26
Gospel Day

NOVEMBER

3 - 5 International Sevens Rugby
18 - 24 Mire Tiare Flower Festival Week
Matson Vaka Eiva (V6 Paddling
18 - 25
Competition)
21 - 24 Go Local Vaka Eiva Trade Days
23
Sails Muri Mingler Beach Party
26
Mo-Fest
29
Motu 2 Motu
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1
1-6

DECEMBER

Fun Sprints Paddling
Netball in Paradise
International Handball Federation
8 - 21
Trophy Competition
9
Christmas in the Market
17
Rarotonga 11-a-side Football ends
25
Christmas Day
26
Boxing Day

1
2

FEBRUARY
MARCH

1 - 22 Kia Orana Festival

9
21

Te Mire Atu - The Composers
Competition
International Day of Forests

JANUARY

New Years Day
Day After New Years Day

11

Kia Orana!
Welcome to all the delegates of the
2016 SOUTH PACIFIC TOURISM ORGANISATION

11-12 OCTOBER, THE EDGEWATER RESORT & SPA
RAROTONGA, COOK ISLANDS

"DEVELOPING A STRONG SUSTAINABLE TOURISM PLATFORM"
The Government of
The Cook Islands

COOK ISLANDS

TOURISM CORPORATION

