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These days, it’s universally understood that 
a website is an essential tool for businesses 
to have. Yet, many business owners still fail 
to grasp the importance of having a well-
designed, user-friendly website with strong, 
SEO-rich copy. It sounds like a tall order, but 
with a professional web team in your corner 
and a solid understanding of the website 
process, a website that achieves results is 
within reach.

This guide will help you understand what to 
expect when building a website, so that your 
company can get started.

ALL 
BUSINESSES 
NEED A 
WEBSITE
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When designing or programming a website, 
it might seem like you need to learn a new 
language. The reality is, you kind of do. Here 
are some words that are important to know.

5

TERMINOLOGY
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Back-End: This is the 
portion hidden from view 
(AKA the server-side), and 
includes the information 
structure, applications and 
content. Possibly a CMS 
if included. 

Bandwidth: This usually 
means the rate at which 
data can be transferred. 
However, it could also be 
used to describe the total 
amount of data allowed to 
be transferred from a web 
host during a given period 
(typically a month).

Below the Fold: Originally 
from the print era, this term 
refers to any content that 
is not immediately visible 
to a website visitor. Of 
course, this is a term that 
isn’t entirely relevant in 
this age, as we enjoy 
scrolling and it is part of 
our normal behavior. 

[tur-muh-nol-uh-jee]

Bounce Rate: This is the 
percentage of people who 
leave a website on the 
same page they entered the 
site. This means that the 
visitor did not navigate the 
site, which is typically an 
indication that something 
is wrong. 

Breadcrumb: This refers 
to the navigation guide that 
appears on any given page 
within a website. It helps 
visitors track their path and 
easily navigate back to a 
previous page. 

Cache: A cached fi le is one 
that is saved or copied by a 
web browser. This occurs 
so that next time you visit 
the same page, there won’t 
be a loading delay. While 
useful, it can pose problems 
if users must clear their 
cache in order to see new 
changes on your website.
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Cascading Style Sheets 
(CSS): Better known as 
CSS, they defi ne the look 
and feel of a website and 
exist outside of the HTML 
fi les of a site. CSS is more 
prevalent than tables and 
other HTML-based methods 
of formatting a website. 

Front-End: The part of 
a website that is directly 
accessed by a web visitor 
(AKA the client-side). 

Microinteraction: 
Subtle moments centered 
around accomplishing a 
single task. When a user 
performs a microinteraction, 
they receive immediate 
gratifi cation. For instance, 
when an item is added to a 
cart, a photo is liked, etc.

Parallax Scrolling: 
A programming function 
used in web design in which 
the background of the 
webpage moves at a slower 
rate than the foreground, 
creating a dynamic 3D effect 
as you scroll. 

Photoshop Document 
(PSD): A layered image 
fi le created in Adobe 
PhotoShop. A layered image 
fi le allows the user to open 
the fi le and use single layers 
for editing.  

Search Engine 
Optimization (SEO): The 
practice of increasing both 
the quality and quantity 
of traffi c to a website via 
organic search results within 
a search engine. There are 
many techniques involved 
in SEO, ranging from 
incorporating meta tags to 
decreasing a website’s load 
time.

User Experience Design 
(UX): The process of 
creating a website that 
provides meaningful 
and personally relevant 
experiences.

User Interface (UI): 
The way in which users 
interact with a computer, 
website or software. 

User Interface Prototype: 
A prototype is a way in 
which users can actually 
interact with a mock-up of 
the user interface created, 
without the website actually 
going live.

Wireframe: A model 
created using lines that 
defi nes the full functionality 
of a website, similar to an 
architectural plan.

Terminology 
(continued)
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You’ve established you need a new website, 
but unless you are building it yourself, 
you will likely need to rely on a web design 
team to create it. You have a myriad of options 
when it comes to building a website. However, 
in most cases relying on a professional web 
team is the best choice.
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BEFORE YOU 
GET STARTED
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1.  Do I want to be able to manage and update 
the site on my own? 

2.  How much maintenance do I want to be 
responsible for? 

3. How much functionality do I truly need? 
4.  What are non-negotiable items that I need 

included in my website?
5.  What are some examples of websites that 

I believe will work for my needs? 
6. What is my budget? 
7. When do I want the site launched by? 

Once you’ve answered the questions above, 
you will be ready to hire a company to design 
your website.

Prior to beginning your search for a qualifi ed 
team to build your website, you’ll want to have an 
understanding of the process and the role you will 
play in it. 

Ask yourself the following questions to get a better 
understanding of your needs: 



YOUR KEENABILITY TEAM

keenability.com | Amplify your story

YOUR KEENABILITY TEAM

keenability.com | 

11

WHAT TO 
LOOK FOR
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When searching for an agency to design your 
website, begin by asking for recommendations 
based on websites you like. Start with the websites 
you’ve already determined you like, and fi gure out 
who designed and developed them. If you are 
unable to determine this information or would simply 
like to consider other options, ask for references 
from others in your industry.

Another good place to fi nd reputable web designers 
is by reading industry publications. Oftentimes, 
coding and development experts will write articles 
showcasing their know-how in industry-specifi c 
publications and websites.

If all else fails or you are looking for a local company, 
a Google search should turn up some solid 
options. You’ll want to compile a list of at least fi ve 
companies you’d like to get to learn more about. 
When you reach out, request samples of work 
they’ve done and be frank with your budget. If they 
are well outside of your budget parameters, it won’t 
be a good fi t and continuing the process will be a 
waste of time for both of you. Make sure that the 
web companies you sit down with meet the quality 
of work you expect as well.

After you’ve narrowed it down, interview your top 
three companies. If you like what they have to say 
and you feel that you can work with them through 
the web design process, go ahead and request 
a quote. From there, you can make your selection 
based on the timeline, price and competency level 
of the fi rm. 

It is important that you don’t only base your decision 
on price, but if you do, make sure that you are 
comparing apples to apples. Many web companies 
will charge more for functions that other companies 
might consider standard. Therefore, it’s important to 
always get as much information as possible. 
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The timeline for building a website will vary 
depending on the site’s complexity, but in 
most cases it will look something like this: 
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TIMELINE
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START

BRAINSTORMING
You’ll meet with your newly hired 
web team to give them a complete 
understanding of your web needs 
and industry. 

Duration: 2 hours 

WIREFRAME
Upon approval of the site map, 
your team will move into creating 
the architecture for your website. 

Deliverable: 
UI Prototype

Duration: 2 weeks 

CSS
Once the design is approved, it 
has to be converted into CSS code 
that will turn the PSD design into 
the front-end of the site. This will 
be the digital version of all the page 
designs that were approved. 

Duration: 2 weeks

WEB DEVELOPMENT
At this point, depending on how 
complex the website is, it will either 
require heavy programming or 
simple coding. If the site must allow 
for the ability to make easy edits, 
a CMS system will have to be built, 
which requires added time. More 
programming will also be required 
for chat functions, algorithms, 
micro-interactions, and parallax.

Deliverable: 
Functional site 

Duration: 2 weeks

RESEARCH
At this time, your web team will 
take everything you’ve given them, 
compile it with their expertise and 
begin to create a direction for your 
new website. 

Deliverable: site map 

Duration: 1 week

PRODUCTION
Next, the SEO, copywriting and 
design departments will receive the 
wireframe and begin to create the 
core aspects for the site: 
the design, SEO plan and copy.

Deliverables: 
Design of all pages, 
and full-site copy.

www: 3 to 4 weeks 

LAUNCH

Plan for a well-designed website to take at least 10 to 12 weeks to create, 
though a more simple site could take as little as six to eight weeks.
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Research and Discovery

Marketing Strategist, Creative Director, Web Designer , Web Developer, 

Copywriter, Digital Strategist, Account Executive 

In this phase the marketing strategist and the creative director will get together 
with their team to discuss the goals for your new website. First and foremost, 
the target audience and specifi c personas are established.

During this step, the evaluation of each “web visitor” will be conducted, and the 
interaction with your current website will be evaluated. Without this step, the 
site architecture would have no sound basis and wouldn’t be able to provide a 
functional user experience. This means the difference between a potential client 
navigating through your website to learn more and then proceeding to contact 
you, or exiting your site immediately.

Development of the 
Wireframe, Navigation Menu, 
and Mood boards 

Marketing Strategist, Creative Director, Web 
Designer, Web Developer, Account Executive

Mood boards are designed by the creative director, 
and provide various look and direction options for 
the website in terms of design. The wireframe will 
be produced by the web developer, and will give a 
schematic of how the site should look, and function, 
as well as the content it will contain. 

During this phase, you can expect to review the 
overall wireframes and see the functionality of your 
website. It won’t look pretty, but it will show you all 
the sections and pages that will be included. This will 
also allow you to see if there is any functionality you 
feel should be reevaluated before the site is built. 

OUR WEBSITE 
PROCESS

Before we can build 
a website, we must 
draw plans.

A good website 
is much more 
than design.

Very similar to a home, before the contractor starts 
working, the architect will draw up plans. Here, you 
will also be able to review the proposed look of the 
website developed by the web designer. This will 
become the foundation for the CSS (what dictates 
the look and design of your site). It will dictate the way 
buttons, headlines, text, and images look. This is very 
important, as both the approval of the mood board 
and the wireframe will directly infl uence the way 
your website is built. Any changes after construction 
begins will incur additional costs.

4
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1Sun Valley Life

Buy

Search About Area Solds

Blog

Single

Blog Roll

Resources

Reports

Hailey

Golf

Ketchum

Hiking

Sun Valley

Equestrian

Tennis

City Life

Lifestyle

Sold Homes Agents

This page 
will provide 
information 

on the benefit 
of using SVL, 

including stats 
and recent 
solds. It will 

also have a call-
to-action.

Learn

Sell My Home
News

Testimonials

Contact Info.

Disclaimer

Privacy Policy

What’s my home worth?

Sell Meet us Explore 

H O M E

F O O T E R A C T I O N S

Sitemap

The home page will introduce Sun Valley Life, the lifestyle and have the property search  
clearly visible. The homepage will have a featured video/photo, and will be a long 

vertical page with additional information below. Above the video/photo there will be a 
search.

Schedule Appointment

Share Listing

Sign-Up- Home

Sign-Up- Newsletter

Agent #1

Agent #2

Development 
(continued)
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Copy Creation and SEO Research

Digital Strategist, Copywriter, Account Executive, 
Creative Director

Now that our copywriter knows which sections and 
pages will exist, she can begin to draft brilliant copy. 
She won’t start copywriting until she has worked 
with the digital specialist, who will provide feedback 
on focus keywords. The copy won’t be loaded with 
keywords, but rather written in such a way that the 
focus of the site is obvious to search engines. The 
Digital Specialist will also provide meta data to be 
included for each page and image. At this point, 
we will begin to lay the foundation for Webmaster 
Tools, Analytics, and more. We’ll conduct extensive 
research to fi gure out how people are searching for 
your website, which ensures a top rank for relevant 
phrases and key search terms. 

After the completion of this phase, the copy for your 
website will be fi nished and available for your review.

...and simultaneously, Design! 

Web Designer, Creative Director, Account Executive

While the design is a separate phase, this work and 
the copywriting happen simultaneously. During this 
phase, the web designer works side by side with the 
art director to create the design for each template 
(page) on your site. This often includes at least six 
different pages: home, contact, secondary landing 
page, blog, single blog, and a secondary detail page. 

Once this phase is complete, you will have a 
working prototype for each different page of the 
website that will require your approval.

A good website 
can promote you 
24 hours a day.

Intuitive user  
design is the 
new black.
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The Fun Part

Marketing Strategist, Web Designer, Creative 
Director, Account Executive, and Web Developer

This is where all the design and wireframing gets 
turned into a fully functioning website. You have 
already approved the design and are ready to 
see your website. During this phase, the web 
designer will create and code the front end, while 
the programmer works on the back end and any 
custom programs that are necessary to fulfi ll the 
function of your site. This might be a proprietary 
chat function or any other program that requires 
custom code.

After this phase is complete, you’ll have a fully 
functioning site with all your beautiful content ready 
to view. The site is now fully optimized, ready to be 
submitted to search engines, and made live for the 
world to see. Congratulations, your new site looks 
great!
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