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Rebooting your LinkedIn profile can help you start attracting prospects NOW
when you follow these four simple steps and take action today!

Create a compelling LinkedIn headline that gets the attention of the
right people, those with whom you can do good business.

Your headline is what catches their eye and gives them a 3-second
snapshot of who you are, whom you help, how you do it, and the
results they can expect.

Telling your story in the About section is what's going to ensure
people want to learn more about you, your work, and your business.
It's not a formal bio - it's a summary of what makes you younique.

Give them a simple storyline that they can follow to learn what makes
you unique, how you got from there to here, and what's in it for them!

Work experiences are meant to be celebrated. Every position, gig,
job, project you've worked on has its own story. Each contributed to
who you are and why your target audience should connect with you.

Showcase your relevant positions, and weave them into the story that
leads up to your current business focus. Focus on the threads.
TAKE ACTION. This is the most important step of all. If you know what

to do but fail to actually DO it, you're leaving real money on the table.

Remember: the goal is not just to have a good-looking profile because
it's trendy—it's about being clear why people should connect with you.

© MINDI ROSSER. ALL RIGHTS RESERVED.
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MAKE T COMPELLING

Well-crafted LinkedIn headlines demonstrate you've put thought
into your personal brand and presence on LinkedIn. This line

follows you everywhere on the platform - pay attention to it!

Use up to 220 characters to establish an expectation of who you are

as a professional, sets the tone for your LinkedIn interactions.

© Mindi Rosser. All Rights Reserved.



GROW YOUR BUSINESS
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Mindi Rosser «)

Social Selling Strategist Helps Innovators Manage
Effective Business Development Programs & Build
Strategic Pipelines

Mindi Rosser Marketing - Seth Godin's altMBA

Haleiwa, Hawaii, United States - 500+ connections

Providing services /
Social Media Marketing, Marketing Consulting,

Market Research, Lead Generation, Performanc...

See all details

© Anyone

About /

Let's start having great conversations with the people who
matter. That's why we're here, right?...
...see more

YOUR LINKEDIN HEADLINE

Grab attention with this section by using searchable
keywords relevant to your industry and profession.
Be very clear about who you are, whom you help,
how you do what you do, and the results you

generate for the people or businesses you work with.

Bonus: Use the audic featire next to youw name Lo connect
o @ mere perdonal level. Yow don't need, to ude this as a




Craft your LinkedIn Headline with this formula:

[Who You Are/Title] + [Target Audience You Help] +
[How You Help Them] + [Results You Generate]

SAMPLE: FUNCTIONAL
MEDICINE PRACTITIONER
COLLABORATES WITH
CUTTING-EDGE INTEGRATIVE
WELLNESS LEADERS TO
ADVANCE GENETIC RESEARCH

YOUR HEADLINE OPTION 2:

YOUR HEADLINE OPTION 3:

@ Mindi Rosser. All Rights Reserved.
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TELL 40UR STORY

The About section is your space to either get creative with telling

your professional story in detail OR to keep it succinct by sharing

the parts that matter most to your perfect prospects.

Use up to 2600 characters to share your professional story and

weave a narrative that entices people to take action on your CTA.

© Mindi Rosser. All Rights Reserved.
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About /

Let's start having great conversations with the people who
matter. That's why we're here, right?

Tired of wasting time on the latest-and-greatest LinkedIn
automation tools? Have calls on your calendar with
prospects whom you know aren't a fit? Ever accidentally
sent an automated follow-up message to a warm lead and
lost the deal?

If you're ready to give up on LinkedIn because your social
selling program still doesn’t work like the experts claimed it
would, you're not alone. No matter how many mass mailings
you send to prospects from a list generated by a LinkedIn
keywords search, you're not going to get through to real
people willing to have a real conversation about how you
can work together to solve real problems.

The deluge of spammy messages coupled with bot-like
communication is a big turnoff for all of us, and we all know
it's the fastest way to damage your personal brand. One
robotic message sent from your account puts you smack
dab in the spam category.

You've got to do your homework.

No fancy tool, search algorithm, or bot is going to do it
for you.

Realize there are no shortcuts. But there is a proven system.
And people who know how to work this system.

Having worked with dozens of business owners, subject
matter experts, entrepreneurs, cutting-edge brands, and
thought leaders to consistently fill their pipelines with
prospects who are an ideal fit, | enjoy connecting great
people (my clients) with other great people (their clien
It's a win-win.

| also train and educate executive assistants, busines
development and sales teams who want to specialize in
[
o a +] 20 =
Home My Network Post Notifications Jobs

YOUR ABOUT SUMMARY

The first two sentences are the most important to
get people to "see more." Address a problem or make
a statement that gets attention. Keep them reading
by telling your professional story in their 1anguage,

using their lingo, addressing their pain points.

Don't Forget: Be sure to add a strong CTA (call to action) at
the end of your About section with ONE thing you want them to
do after reading your summary. This is VERY important!



Time to write your About summary opening:

Sample: Are you an executive struggling with snail-paced growth or shrinking
market share and wondering why? Or do you see a growing market opportunity
but your strategy can't adapt? You're not alone.

@ Mindi Rosser. All Rights Reserved.




Let's write your About CTA (call to action):

Sample: Let's Connect: If you're an executive in the financial services or technology
industries ready to mobilize your growth strategy, let's connect.
You can message me here on LinkedIn or email me at johnsmith@me.com.

@ Mindi Rosser. All Rights Reserved.
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HIGHLIGHT bt T MATIERS

Your LinkedIn experience section is the place to craft your
professional history - it's not a resume! Add only the positions or

projects that are relevant or add professional credibility.

The most important sections are the five most current positions

because they're visible -- most people don't click to see older ones.

@ Mindi Rosser. All Rights Reserved.
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positions - get creative!

Experiences can include anything
from a position at a company to
being an author to being a board
member to contributing to a

project. Think beyond the "job."

Pay the most attention to the top
five experiences. Ensure these
align with your current business

focus or professional career.

Recently started a business?

Switched careers? Changed jobs?

That's NOT a problem. We're all
human, and most of us don't
follow the traditional career
trajectory. The key is to ensure
that there's an obvious thread
that ties all of your positions

together.

Is it obvious how you got from
there to here? If not, make it

clear with some storytelling.




JOB TITLE:

High]ights:

02

JOB TITLE:

High]ights:

03

JOB TITLE:

llighlights:

04

JOB TITLE:

llighlights:

JOB TITLE:

Highlights:

© Mindi Rosser. All Rights Reserved.




Now that you have your top five experiences, update them!

e Choose a great job title chat is
keyword—f‘riendlv. Avoid getting
J

OVGI‘])’ CIGVGI' - g0 fOl” Cl’dl’ity.

e Look at your notes for the
highlights that tie into your

pi‘ofessional StOI‘y.

e Think about the story you want to

tell through your most recent five
positions. Which skillsets matter?
Any imprcssivc accomplishmcnts

that you should mention?

e Any experiences that are current
can be re-ordered on LinkedIn.

Take advantage of this feature.

Get visual! You can add media like
videos, presentations, b]ogs, PDFs

to each Of}/’OUI‘ experiences.

T]’llﬂk about tl’lC kCyWOTdS PCOp]C
Would use to SGZlTCh {"OT you. Are

you using those words here?

Once you've updatcd, review for
flow. It should be easy to read,
visuaiiy pleasing, and highlight
what matters. How does it feel

now?

Need more inspiration? Take a
look at a few industry experts for

experience section ideas!

@ Mindi Rosser. All Rights Reserved.



ABOUT MINDI ROSSER

Mindi's a social selling expert passionate
about helping B2B entrepreneurs build their
networks with superfans, scale their impact
online, and fill their sales pipelines with
perfect prospects on LinkedIn.

Contact:

As a LinkedIn sales and marketing LinkedIn: Mindi R
inkedIn: Mindi Rosser

strategist, coach, and consultant wich 10

years of experience, she has developed

Instagram: @mindirrosser
multiple courses and training programs to

help more "good people do good business." Facebook:

@mindirossermarketing

Check out her blog and social channels for Ermail
mail:

her latest tips and tricks on how to use L o
mindi@mindirosser.com

LinkedIn to generate irrefutable ROI for

your business or brand.


https://www.linkedin.com/in/mindirosser/
https://www.instagram.com/mindirrosser/
https://www.facebook.com/mindirossermarketing

JOIN OUR COMMUNITY

Have more questions about how to use LinkedIn

to grow your business?

You're invited to join our growing Community on
Facebook, "Master LinkedIn Now to Grow Your
Business" to connect with likeminded business
owners, experts, authors, and entrepreneurs!

Hope to see you inside the group!:)

Mindi

CLICK HERE



https://www.facebook.com/groups/masterlinkedinnow

