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Introduction 

Traditional advertising has rightfully evolved into the world of content marketing, and 
personalized content journeys are replacing the one-size-fits-all mentality of 
yesterday's marketers. And as we're all now seeing first-hand, video has emerged as 
the medium of choice, not only for peer-to-peer content sharing and broadcast 
media, but also for brand-to-customer communications in both B2C and B2B 
markets. 

The fact of the matter is, if you didn’t include a video marketing strategy as part of 
your broader content marketing plan, you’re missing out. 
 
The good news: it’s just half year through. It’s a fresh start—a chance to do 
marketing better. And it’s not too late to tap into the power of video. Here are just 
some of the many reasons 2017 is the year of video marketing. 

1. Video Will Help You Dominate Your Marketing Objectives 

Video, on its own, isn’t magically going to grow your business. But if you use video 
strategically to accomplish specific business objectives, you’ll see serious returns. 
Here are just a few examples: 

 Adding a video to your website can increase the chance of a front page 
Google result by up to 53x. 

 Using videos in email marketing has been shown to double click-through 
rates. 

 71% of marketers say that video conversion rates consistently outperform 
other marketing content. 

 Audiences are 10x more likely to engage with video content—embed, share, 
or comment—more than text-only blogs or related social posts. 

2. Video Is No Longer Just for the Top of Your Funnel 

A lot of companies see that we make explainer videos, and they think video 
marketing stops there. But there are so many opportunities for you to offer your 
audience video content throughout the buyer’s journey—video that will help educate 
them, make it easy to trust your brand, and move them to a purchase decision faster. 

Top-of-Funnel Video: Of course, awareness-stage video is still a great way to 
improve conversions.  

 

Middle-of-Funnel Video: But stopping at the top of the funnel would be a big 
mistake. Video is a great opportunity to stay in touch with folks who are in the 
consideration stage, making their purchase decision. 

3. Video Helps People Feel the Love 

Video is critical to helping people connect with, remember, and care about your 
brand. Consider these statistics: 

http://www.convinceandconvert.com/digital-marketing/better-video-marketing/
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 Experiments show that video-based multimedia material create better 
learning performance and more positive emotion—even in text-centric 
learners. (Chih-Ming Chen) 

 Videos are usually presented as stories, and stories are 22x more 
memorable than facts alone. (Jennifer Aaker, Stanford) 

 Positive emotions created by watching a video can actually impact your 
viewers’ buying decisions.(Scheibehenne) 

 The human brain processes visuals 60,000x faster than text. (HubSpot) 

 
Simply put, a great video taps into the human mind in ways that images and text just 
can’t. 

4. Your Competition’s already On It 

The secret sauce that is video marketing isn’t so secret anymore. In fact: 

 52% of marketing professionals name video as the type of content with the 
best ROI. 

 76% of marketers plan to use video to boost their brand awareness 
campaigns. 

 96% of B2B companies are planning to use video in their content marketing 
over the next year. 

Can you really afford to be left behind? 

5. 2017 is the year of video. 

Did you know that consumer internet video traffic will go from 64% in 2014, to over 
80% by 2019? That’s not very far away. But, don’t panic. There’s still plenty of time 
left in the year to get in on the video marketing game. You just have to get started!   
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Video Marketing: An Overview 
 
Definition: 
 
Video marketing refers to incorporating videos into your marketing campaigns so you 
can promote your company, product or service. 
 
A business using this type of internet advertisement creates short videos about 
specific topics they want to promote, using content from its own articles and other 
text sources. 
 
Then, these videos are uploaded to various video sharing websites.  
 
How it Works? 
 
You can’t just create a video and send it to YouTube and hope for the best. You 
must have an action plan, and an action plan has steps to follow, very important 
steps that you can’t miss. 
 
There are 4 basics steps you should follow to make video marketing work for you: 
Research, Create, Publish, and Advertise. 
 
Research 
Your video must have a well-defined message. Think about the needs of your 
audience, things they spend time on, etc. One idea is to pick a topic that has done 
well in a different content format and turn it into a video.  
Create 
After you have chosen the appropriate content, turn its main ideas into a script, and 
practice reading it out loud. As you read, look for places that do  
not sound right coming out of your mouth and change them to sound more 
conversational. Use a webcam, iPhone, or whatever tools you have at hand for 
recording yourself reading the script. The most important thing here is having quality 
content. 
Publish 
Upload your video to as many video sharing sites as possible, and embed it to your 
website or blog. You should also share the link on as many social networks as 
possible. 
Advertise 
There are different ways to advertise your video. It is strongly recommended to use 
Social Media to reach the target audience you want. You can make use of PPC (Pay 
Per Click) with YouTube and Facebook. Also, it is an excellent idea to use SEO, with 
Google and YouTube. 
 
What elements do you need? 
 
There are many tools available to you when doing your research. You can use the 
Google Keyword Tool. It is a great instrument when it comes to finding search words 
that are in use and for new keyword suggestions. 
 
Also, there is Google Trends, which can help you learn the most popular words or 
expressions recently searched. It shows how often a particular  
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expression is being searched across different parts of the world, and in various 
languages. 
 
There are online tools providing video creation services, such as Flixpress, 
PowToon, GoAnimate, or you can use offline tools, such as Screenflow, Camtasia, 
Final Cut Pro, Explaindio, and VideoMakerFX. 
 
For publishing your video, you can make use of some important Video Sharing 
Sites, such as YouTube, Vimeo, Yahoo, or social sites. These currently allow Video 
Publishing, or use Facebook, Twitter, Google Plus, etc. 
 
For advertising your video, you can go for PPC networks, such as Facebook Video 
Advertising or YouTube Video Advertising. You can even learn how to place 
YouTube Videos in the top of Google Search, or even look for services that can do it 
for you 
 
Types of Videos for Marketing Purpose  
 
There are various video styles based on your specific business objectives, choose 
the one you like best. 
 
Talking Head Videos 
This is what most people think of when they think video. Basic “head and shoulders,” 
direct to the camera, standard shot. The talking head video is popular because it 
works.  
 
Interview Videos 
Besides you talking, you can add another person to the mix and make it an interview 
video. Interview videos can be two or more people on camera. Interview videos can 
be easily created using Skype, Google Hangouts or Oovoo.com. 
 
Live Webcast Videos 
This provides the ability to interact with your viewers live. If you have a webcam and 
an idea, you can produce a live webcast, anytime, anywhere. 
 
PowerPoint Videos 
Because of its simplicity, the narrated PowerPoint video is a very popular format. 
You can use PowerPoint or Keynote for Mac. 
 
 
Tips Series Videos 
If you want to establish a presence on YouTube, a tips series is ideal for you. Also, 
video tips help to establish you as an expert in your niche and build your credibility. 
 
 
Live Demo Videos (on-camera) 
On camera demonstrations are among the most effective videos you can produce. It 
can be as simple as teaching live to the camera. You can use resources to help you 
teach your point, like a whiteboard for example. 
 
Sales Videos 
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This kind of video consists of a PowerPoint with a voice over or simply text and 
narration. 
 
Launch Series Videos 
These videos usually come before a sales video in a launch sequence of three or 
four videos. The idea is to provide value and establish credibility before releasing the 
final “pitch” video at the end of the series. 
 
Customer Testimonial Videos 
Testimonial videos are powerful. You can promote a specific product or service by 
embedding these on your website or on a sales page. 
 
Teaching/Webinar Videos 
You can use a recorded webinar, using Screenflow, Camtasia or any other software 
of your preference, as a video for sales or distribution. You can post the video 
webinar on YouTube, or on your own website. 
 
Animated Videos 
Video creation sites like XtraNormal.com and GoAnimate.com have opened up new 
possibilities for creating your own cartoons.  
 
Video E-mails 
It is a great way to connect and engage with your customers, colleagues or 
prospects. It can be made by simply using your webcam. It is incredibly easy to 
record and send a video email. There are free websites providing this service, such 
as MailVu.com or Eyejot.com. Video email provides a powerful, personal touch that 
makes you stand out. 

Why Video for Ads? 
 
Here are 7 Reasons Why You Should Have a Video Marketing Strategy – 

1. To increase click-through rates (CTR) of your online ads. 
2. To drive brand awareness for my business or product. 
3. To increase foot traffic to my retail location. 
4. To increase brand trust by using professional looking video on my website. 
5. To increase social media engagement with your followers. 
6. To increase organic search results for your local business. 
7. To build brand trust by being an industry authority. 

 
 
 
 
Figuring out the why of your video marketing game: 
 
Determining the “Why” is going to shape what kind of videos you’re going to do and 
which channels you’ll be using. Take inspiration from some of these statements and 
check the suggested kind of video you should make, or add your own. 
 
Why? I want to increase Click through rates (CTR) of my online ads. 
How? Make online video ads and add to your paid campaigns. 
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Why? I want to drive brand awareness for my business/product. 
How? Use Facebook/YouTube video ads and target your optimal demographic. 
 
Why? I want to increase foot traffic to my retail location. 
How? Add digital signage videos outside/inside your retail store. 
 
Why? I want to increase brand trust by using professional looking video on my 
website. 
How? Use explainer videos to introduce your business and decrease bounce rates. 
Make a personal video where you introduce yourself and your team, and add a 
customer testimonial. 
 
Why? I want to increase engagement with my followers on social media. 
How? Add “Buzzfeed”-like native advertising videos to your Facebook page, or cool 
square Instagram videos that will increase engagement of your Instagram followers. 
Invite to, and look back at events you’ve organized with your followers. 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Chapter 2 
Video Marketing: Current trends 
 
The rise of video marketing has been one of the most exciting trends in recent years. 
To learn more about what's happening in this space and what are the top predictions 
for the year ahead in Video Marketing check this out. 
 
1. Bottom of the funnel Videos lead the list  
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The concept of digital video is changing. From creative campaign videos that bring 
light to pain points to customer testimonials and personalized product demos, video 
will play a starring role at all stages of the marketing and sales funnel in 2017.  
In a recent research report by Ascend2, the companies that are seeing the greatest 
success with video marketing ranked the importance and effectiveness of different 
types of videos in the following order, starting with the most effective: 
 
1. Customer testimonials 
2. On-demand product demonstration videos 
3. Explainer and tutorial videos 
4. Thought leader interviews 
5. Project reviews and case studies 
6. Live and on-demand webinars 
7. Video blogs 
8. Event videos 
 
Note that "bottom-of-the-funnel" content like customer testimonials and on-demand 
product demos lead the list, which may seem somewhat surprising.  
 
2. Increase of video selling in B2B markets 
 
Over the past year Vidyard some interesting trends in video selling techniques, 
particularly in B2B markets with the High Tech industry leading the way. Savvy sales 
reps are using smartphones and webcams to record personal greetings or to send a 
follow up message following a meeting. Many reps are leveraging video testimonials 
to showcase how other clients are achieving success. 
Vidyard also saw the rise of "micro demo" video libraries as a way of boosting the 
efficiency and effectiveness of online product demos. In 2017, we'll see video selling 
emerge as a common practice in more and more markets. 
 
3. Interactive videos to take off this year 
 
With recent advancements in player technology and design tools for creating 
interactive elements, will be the year that interactive video becomes a practical and 
well-used tool for marketers across all industries. These same tools will be used to 
create a new category of video in 2017: the choose-your-own-adventure video.  
Brands will empower viewers to self-select their content journey within a single video 
player, greatly increasing content relevance and engagement for the viewer while 
enabling the marketer to collect incredible insights on the interests and intent of its 
prospects. 
 
4. Personalized videos becoming a key trend 
  
Personalization has swept through email marketing, social media, content marketing, 
and most recently web-based content thanks to the introduction of RTP (real-time 
personalization) technologies. In 2017, we'll see this continue with the rise of 
personalized video, a new concept that enables marketers to customize the actual 
video content with information unique to each individual viewer for a truly tailored 
content experience. 
In 2015, we saw personalized video campaigns generating anywhere from 200%-
1500% increases in click-through and conversion rates, so it's a sure bet that many 
more will try their hand at it in 2017. 

https://www.vidyard.com/ascend-2-the-benchmarks-for-video-marketing-victory/
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5. Video marketing becomes as a core competency within marketing 
organizations 
 
Today we're seeing more and more companies hiring video production talent, 
creative directors, writers, and former journalists to bring video production talent in-
house. External agencies remain very important, but this movement is critical to 
enable businesses to scale content production with the needs of their marketing and 
sales teams and the expectations of their customers. If your business is not yet 
hiring video production talent or building out a simple video studio, this may be the 
year to think about the transition. 
 
6. Multi-channel content distribution becomes critical  
 
Much like content marketing and display advertising, video marketing has become a 
discipline that requires thoughtful execution in both creative development and online 
syndication. Social media channels such as Facebook, Twitter, and LinkedIn are 
now equally, if not more, important channels for video syndication for brands in many 
different industries. In 2017, marketers will expand their use of digital channels well 
beyond YouTube to reach their audiences  
 
7. Marketers embracing the power of video analytics 
 
Using creative video to bring people into your story, then the analytics behind the 
scenes to uncover insights and drive action when they are most engaged with your 
brand is a very powerful concept. 
 
By tracking the identity of each viewer and tracking their engagement within 
marketing and sales systems, we can better understand how each video is 
contributing to lead generation, pipeline and revenue production. With many of the 
fundamentals and pre-conditions now in place, we'll see massive growth in 2017 in 
the usage of intermediate and advanced analytics that will help businesses learn 
how to hone their video marketing skills. 
 
8. Increased Emphasis on Branded Video Content 
 
In the coming months, the value of branded video content is going to increase 
dramatically. This is due, in part, to the power of YouTube. Branded video content is 
nothing more than videos published under a brand’s name for the sole purpose of 
engaging users, providing value, and presenting a direct and compelling call to 
action. 
 
Branded videos can range from interviews and behind-the-scenes footage to 
dramatic shorts and product promos. In response to the rising demand for video 
content, brands will naturally begin to turn their focus toward creating fresh content. 
 
9. Videos on Home Pages and Product Pages 
 
You’ll see more and more video content migrate to branded URLs in 2017. 
Marketers will continue to find ways to integrate video into web design and make 
pages less static and more immersive. 
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There are two specific places where video will likely surface: 

Home pages. One could argue that a brand’s homepage is the most important 
expression of its Internet presence, which means you have to make your homepage 
compelling. One trend we’re seeing a lot of — and expect to see more in 2017 — is 
the use of background videos.  
 
Product pages. On-site videos are particularly powerful when they’re placed on 
product pages. This is especially true in industries where products and services are 
complex or unfamiliar. Short videos can be used to guide customers through the 
purchase process and boost conversions. 

You’ll also see more video content used on landing pages and “About Us” pages, as 
well. Textual content won’t disappear completely, but we can expect video to 
permeate web design much further in the coming months. 
 
10. Real-Time Storytelling Via Live-Stream Social 
 
Thanks to Meerkat and Periscope, an entirely new social medium came into 
existence in 2015. Known as real-time storytelling or live-stream social, these video 
platforms enable users to live-stream videos to their followers. 
 
11. Video Will Revitalize Email Marketing 

 
Though email marketing is still very much alive, its power has waned in recent 
months because more attention is being given to evolving mediums such as social 
media and SMS . Still, expect video to revitalize email marketing in 2017. 

 
Conclusion 
 
The explosion of visual content cannot be ignored by marketers. It is estimated that 
3.8 trillion photos were taken in all of human history until mid 2011, but 1 trillion 
photos were taken in 2015 alone. YouTube alone has over a billon users worldwide. 
Nearly 60% of all digital impressions are now driven by visual content. Video has 
emerged as the medium of choice and for marketers to stay relevant and achieve 
business results, they must recognize and adapt their content strategy. 

Chapter 3 
25 Ways to use videos to drive traffic and Conversions 

Different types of video should be used at different times to help your audience 
connect with your products and services. A new prospect has much different needs 
than an established customer. 
 
Find 25 ways to use the right type of video at the right time to increase traffic 
and conversions throughout the sales cycle. 

1.  Increase Conversions With Product Videos 

Since website visitors are anywhere from 64% to 85% more likely to buy a 
product after watching a video about it, create short promotional videos that 
show off the main benefits and features of your products and put them on your 
website. 

http://www.forbes.com/companies/sms
http://sloanreview.mit.edu/article/the-rise-of-visual-content-online/
http://sloanreview.mit.edu/article/the-rise-of-visual-content-online/
http://sloanreview.mit.edu/article/the-rise-of-visual-content-online/
http://www.invodo.com/resources/statistics/
http://www.invodo.com/resources/statistics/
http://blog.shakr.com/2015/02/26/the-optimal-promo-video-templates/
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For example, if you have an apparel store, instead of just posting photos, add a 
video of a model wearing your clothes. If you offer a service, use video to explain 
what problem your service solves and how it goes about doing so. 
 
Produce the video yourself, go with an agency or use tools such as Wideo or 
PowToon to create an animated video. Don’t be afraid to be creative and take 
some risks. 
 
Just insert photos into a cool template with nice transitions and text, and add some 
background music or other audio. 

2. Drive Traffic With How-to Videos 

How-to videos catch viewers with prime buyer intent. They have a problem they want 
to solve or something they want to learn. It is up to you to show them how to do it. In 
fact, nearly 1 in 3 Millennials say they purchased a product as a direct result of 
watching a tutorial or how-to video about it. 
 
Come up with and share uses of your product. For example, explain to 
consumers how to tie a tie or show home cooks how to make certain recipes for your 
ingredient. Don’t try to sell your product in this type of video, just focus on 
instructing your audience. 
 
The Home Depot creates how-to videos for projects. Of course, after the video 
piques customers’ interest, a shopping trip to get the supplies is in order. 

 
This how-to video from Publix teaches users how to recycle used jars into a Mother’s 

Day centrepiece. 

 

http://www.socialmediaexaminer.com/tools-to-create-online-videos/
http://wideo.co/
http://www.powtoon.com/
https://www.thinkwithgoogle.com/articles/i-want-to-do-micro-moments.html
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Videos appear in 52% of Google keyword searches and 82% of them are from 
YouTube, so remember to optimize your video with keywords for SEO. Write 
detailed meta descriptions about your video and add transcripts of your 
voiceover. Just like with written works, produce great content that inspires people to 
engage with your videos. 

3. Ensure smooth on-boarding With Product Walkthroughs 

Ensure your users have a smooth, easy and fun on-boarding process, and they are 
likely to stick with you long-term. 
 
Before you get started, put yourself in the shoes of your first-time users. Choose the 
most common use cases of your product and do a screen recording. If you’re 
on a Mac, you can easily do it in QuickTime. Windows users can download 
something like Screenrecorder. 
 
BuzzSumo created a fantastic walkthrough video for new users to get acquainted 
with their product. 
 
Go through the use case slowly and clearly, and narrate the process. Send out 
the link to your on-boarding video in your welcome email or direct a new user 
to it from the sign-up page. 
 
On-boarding is one of the most critical parts of your relationship with your users, so 
make the most of it. 
 

4. Use Screencast to Cut Down on Customer Service Cases  

Just as screencasts can help on-board your users, they may also be used to reduce 
the number of customer service calls you receive. 
 
Rather than use text for FAQs, create videos with answers to your customers’ 
most common questions. It’s a way to establish trust and credibility. Plus, many 
people learn better visually. 
 
These videos can be as long or short as they need to be. NatWest bank did a simple 
Vine video to explain how to change account preferences. 
 
Upload these screencasts to your FAQ page and have the links ready to send 
to any customers who call or email for assistance. Don’t worry too much about 
making it professional. Just be thorough and genuine, and your customers will thank 
you. 

5. Create Social Proof With Testimonials 

Ask some of your most loyal customers if they would be willing to record a 
testimonial for your business. If they are local, invite them to your store or 
office, or meet them with your camera gear. You can also set up a spot at an 
event and approach customers there. Have them describe their experience, as 
well as what problem your product or service solved. 

http://blog.searchmetrics.com/us/2015/05/04/universal-search-2015-study/
https://technet.microsoft.com/en-us/magazine/2009.03.utilityspotlight2.aspx
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If recording testimonials from your customers is not an option, ask them to do a 
brief video on their smartphone and either upload it or send it to you. 

6. Increase Sales With Video Ads 

Online video ads are currently the most effective online ad medium, and 72% of ad 
agencies say that online video ads are as, if not more, effective than TV advertising. 
Video has a click-through rate that beats normal ads by a factor of three. 
 
Create video ads for your product and upload them to YouTube and Facebook. 
You can even do short videos for Vine and Instagram. 
 
Dollar Shave Club received tremendous views and response from their ads. 
Use video cards for extra emphasis on YouTube and promote your video ads 
on Facebook. Be sure to use the most precise targeting possible, so you don’t 
waste your advertising money on views to the wrong audience. 

7. Retarget Website Visitors 

One of the most powerful ways to use video marketing is for retargeting people who 
visited your website or YouTube channel, but for some reason did not convert. 
On Facebook, create a custom audience for retargeting visitors from your front 
page or a specific product page. On YouTube, start a new campaign and create a 
video remarketing list. Then choose which YouTube video to promote, as you would 
when starting a video campaign. 
 

8. Experiment With Video Lengths 

When it comes to the ideal video duration, a lot depends on the type of video you 
want to share with your audience. Testing different video lengths will give you an 
idea of what works best for you. 
 
Before you get started shooting or editing your video, you should know the 
maximum video lengths per platform. These include: 

 Facebook: 120 minutes 
 Twitter recommends keeping videos under 30 seconds 
 Instagram: 60 seconds 
 Snapchat: 10 seconds 
 Vine: 6 seconds 

Land’s End keeps most of their Facebook videos under two minutes, despite their 
120-minute potential. 

Note: While you don’t have to reach the maximum time length, you’re not allowed to 
go over it. If you really want to get around the maximum video duration on social 
media platforms, you can post a link to a YouTube video, which will allow you to 
share longer content. Unfortunately, this doesn’t work on Instagram, where you can’t 
share links except in ad campaigns. 

http://www.socialmediaexaminer.com/use-short-video-for-social-marketing/
http://www.socialmediaexaminer.com/create-social-videos-smartphone/
http://marketingland.com/online-vs-tv-72-agencies-say-online-video-ads-effective-effective-tv-survey-118854
http://marketingland.com/online-vs-tv-72-agencies-say-online-video-ads-effective-effective-tv-survey-118854
http://www.businessinsider.com/digital-video-advertising-performance-and-growth-trends-2014-8
http://www.socialmediaexaminer.com/vine-videos-10-brand-examples/
http://www.socialmediaexaminer.com/how-to-use-instragram-video-for-marketing/
http://www.socialmediaexaminer.com/youtube-cards-to-promote-your-business/
http://www.socialmediaexaminer.com/create-facebook-video-ads/
http://www.socialmediaexaminer.com/create-facebook-video-ads/
http://www.socialmediaexaminer.com/advanced-facebook-ad-targeting/
http://www.socialmediaexaminer.com/retarget-content-to-facebook-custom-audiences/
https://support.google.com/adwords/answer/2545661
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9. Optimize for Autoplay 

Twitter, Facebook, and Instagram offer Autoplay as a feature. When users scroll 
through their news feeds, your video automatically plays as it passes over their 
screen. This encourages users to watch your video, because it’s already playing. 
Feature movement within the first few frames to enhance the Autoplay feature 
and grab attention quickly. 
 
Alternatively, you can target longer video campaigns to desktop users and see if 
that increases your views and engagement overall. 

10.  Add Subtitles 

Adding subtitles to your videos lets users watch them on their mobile devices even if 
they’re in a place where they can’t or don’t want to play the accompanying sound 
(like a waiting room or a plane). 
 
More importantly, adding video subtitles will allow those who are hearing-impaired 
to watch and get all of the information. 
 
It’s easy to add subtitles to your video from your computer with any video 
editing tools. You can also add subtitles to Facebook videos by uploading SRT 
files with your video. 
 

11. Broadcast Live 

Facebook Live video lets businesses and users broadcast videos to their audiences 
in real time from their smartphones. You can see the number of users 
watching and users can comment on the video in real time. You can also address 
comments directly as the video plays. 
 
One study found that viewers spend 3x more time watching live videos than videos 
that aren’t broadcasting in real time. 

http://www.3playmedia.com/how-it-works/how-to-guides/captions-subtitles-facebook-video/
http://newsroom.fb.com/news/2016/03/news-feed-fyi-taking-into-account-live-video-when-ranking-feed/
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Live videos, on average, get more engagement and views than regular videos. 

Users automatically opt in to get notifications when someone they follow is “going 
live,” which increases visibility. Once your live video is complete, you can save your 
live video to your timeline so users who missed it live can watch it later. 
Periscope and Blab also provide platforms for live video sharing. 

12.  Grab Attention Early 

You need to capture viewers’ interest within the first 10 seconds (or less) or 
they’ll stop watching and move on to something else. This forces you to be concise 
and get right to the point. Vine’s success with six-second videos proves it’s possible 
to catch a user’s interest in 10 seconds or less. 
 
Within the first few seconds, the following video tells viewers what it’ll be about, and 
offers a solution to a problem. 



 
 
 
 
 

VIDEOCADEMY 2017  17 

 
Tell viewers why they should watch your video as soon as possible. 

Hooks are an important part of capturing interest, because they explain why viewers 
should care or be interested. You should place hooks within the first or second 
frame of the video, before users have a chance to scroll away. 

12.  Appeal to Emotion 

Videos are ideal for maximizing the emotional impact of your content. It can make all 
the difference to use voice inflections or subtle changes in facial expressions. 
Videos feel more real and alive than other types of media, and they can help you 
deliver a big emotional punch in a shockingly short time frame. 

 
OneBlood features video stories about real people on their Facebook page, all of 

which evoke strong emotions. 

For emotional appeal, consider all aspects of the video. Choose language, 
background music, and even fonts so they come together and match the 
feeling you’re trying to evoke. Showing uplifting or inspirational content is a great 
way to leave viewers with a positive association with your brand. 
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13.  Feature Calls to Action 

What is the goal of your video? While viewers should get the idea of what you want 
them to do just from the video, you should always have a clearly stated call to 
action (CTA). 

 
This video asks users to submit their ideas for what comes next, and offers a 

clickable CTA. 

It’s most effective to place CTAs at the end of the video. Even just a caption telling 
users that “you can help the cause by signing up at our site” or that they can “learn 
more at (insert URL),” may be all that’s necessary to motivate them to take your 
desired action. 
 
The benefit to posting YouTube videos across social media is the clickable 
annotations, which can turn into clickable CTAs. To date, no other native videos 
have this feature unless you’re running paid ad campaigns. 

14.  Post Native Videos 

As social media videos boom in popularity, social platforms are increasingly offering 
native video uploads. Whereas before you might have posted a video to YouTube 
and then shared the link on Facebook and Twitter, you can now just drop video to 
sites like Facebook and Twitter. 
 
Native videos are prioritized in Facebook’s algorithm, and seem to perform better on 
most other platforms than non-native videos. You can also use native videos for 
on-platform features, like Facebook’s Featured Videos. 

http://www.socialmediaexaminer.com/use-twitter-video-for-your-business/
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Native videos are a major asset over non-native videos because they benefit from 

greater organic reach on Facebook. 

One exception is Pinterest, which doesn’t feature native videos (although you can 
pin YouTube videos to Pinterest for great results). The opposite is true for Instagram, 
which doesn’t allow shared links for regular posts (only native videos can be posted). 
 
15.  Share Breaking News 
 
What’s more exciting than breaking news and big updates? Sharing big 
developments on social media offers value to customers and keeps them in the loop. 
Whether you introduce a new product or announce a change to your business, 
sharing this information with your followers via video can have a big impact.  
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Offering video updates for big news is a great way to keep users engaged and 
informed at the same time. 

 
Even if you’re not comfortable streaming live videos, you can still use recorded 
videos to keep your followers up to date about events in real time. Either 
way, make sure you or your spokesperson has a script nearby and has well-
rehearsed talking points. The last thing you want is for your breaking news to be 
incorrect. 

16.  Add a Featured Video on Facebook 

When users visit your Facebook business page, they’ll immediately see some of 
your posts and your About section. In addition, they can see a featured video placed 
below the profile picture and the “people who like this page” box. 
 
The featured video is a huge opportunity to make a first impression with your 
business, or at least your Facebook page. Overviews are great, but you might 
feature a video to highlight a new product, or tell a story that resonates with 
your audience. 
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Featured videos can offer you control over a potential customer’s first impression of 

your brand or page. 

To add a featured video to your page, click on your page’s Videos tab. From 
there, select the option that says Feature a Video on Your Page. Choose a 
video from your library, press Enter, and you’re all set. 
 
17.  Take Viewers Behind the Scenes 
 
One reason users follow brands on social media is the illusion of transparency. 
People believe they’re getting to know what your brand really is and what it stands 
for. Because of this, videos that take users behind the scenes can be powerful 
brand-building tools. 
 
Show users how products are made or who makes them, for example, which can 
lead to major increases in brand loyalty. This follows the same psychology as 
storytelling, where users can connect to real people. 
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This video shows viewers how some of their favorite products are made. 

Behind-the-scenes looks can increase brand familiarity and loyalty, which are huge 
benefits. 

18.  Fine-tune Your Video 

You can use video editing tools to improve the quality of your video or make it 
more interesting. Because the competition for video views is stiff, taking advantage 
of video editing tools can give you an advantage. 
 
Some video editing tools are part of the social media platform. Examples include 
Snapchat’s photo editing features, and the ability to add captions or subtitles on 
Facebook. Instagram lets you pause and resume while filming, and delete frames of 
video. 
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Snapchat has editing features like drawing and text-adding tools. 

There are also off-platform video editing tools that serve a variety of different 
purposes. Software like Lightworks lets you add voiceovers and background 
images or delete sections of video. You can then upload these videos to different 
platforms. Apps like Lapse It can turn your videos into a time lapse or slow 
motion clips. 

19.  Choose the Right Headline 

The video headline may be the first thing followers see. Ideally, write headlines that 
are specific while still making viewers curious enough to watch your videos. 

https://www.lwks.com/
https://itunes.apple.com/us/app/lapse-it-time-lapse-stop-motion/id539108382?mt=8
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The caption “Wine time has arrived” is brief and to the point, grabbing users’ 

attention. 

Your headline needs to be interesting and accurate and give users an idea of what 
the video will be about. When possible, place keywords in the headline to 
increase rankings in the site’s native search engines. 
 
When in doubt, you can A/B test your headlines to see which perform best with 
your audience.\ 

20.  Feature Fan Content 

User-generated content (UGC) is a hot social media marketing topic right now. 
Sharing UGC across your social networks offers massive benefits, including 
increased engagement and brand loyalty. For example, in 2014, Crowdsnap found 
that UGC video content made up almost one-third of video consumption of 
Millennials. 
 
Good news: UGC is just as valuable in social videos. 

http://www.businesswire.com/news/home/20140310005840/en/Study-Reveals-30-Millennials-Media-Time-Spent#.UzKvABb9vPM
http://www.businesswire.com/news/home/20140310005840/en/Study-Reveals-30-Millennials-Media-Time-Spent#.UzKvABb9vPM
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This video features a compilation of UGC. 

Whether you share an entire video from a loyal customer or compile UGC from 
different users into one video, you can increase social shares and engagement on 
your content. 

21.  Add a Logo 

You’ll want to add your logo to your video to provide instant brand recognition and 
make it easier for users to associate the content with you. Choose a logo that is 
relatively small and unobtrusive and place it into a corner where it won’t impede 
the rest of the video. 

 
Adding your logo to your video can increase brand recognition, even when different 

viewers share it. 

22.  Focus on One Message 

Focus on one message or story per video. This helps you keep it simple, and make 
the video brief enough to perform well on social media. There should be one point to 
every video, and one point only. 
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This animal rescue has videos focusing on one dog at a time, increasing the odds 

that people will connect with that particular dog and come in to adopt. 

You don’t want to clutter your video with too many stories, points of view, or 
messages. Always remember to include the singular CTA at the end of your 
video. If you’re adding something to the video that doesn’t contribute directly to that 
CTA, delete it and add it to a different video later on. 

23.  Tell Stories 

Storytelling is powerful. It allows you to connect with your audience. Stories, 
especially those about real people, give viewers a concrete message from your 
business and leave them with something to remember. 
 
Videos are perfect for storytelling on social media. They’re the most dynamic form of 
media we have in our toolbox. Even a 30-second video lets you share a more 
thorough segment of information than a picture or regular post. Telling stories 
in videos also gives you more control in choosing what stories represent your 
business and how those stories get told. 
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This video tells the story of a real person, while focusing on a cause and promoting a 

brand. 

Stories in social videos should have a beginning, middle, and end. You should be 
able to edit your story enough for all three of these to fit into a 30-second 
video. This means that you should focus on one message or plot. 

24.  Track Engagement, Views, and Clicks 

Tracking video performance across platforms is essential, whether the posted videos 
are paid campaigns or regular posts. Facebook’s Insights has a screen devoted to 
video analytics, showing you the number of video views your page has had, and the 
number of 10-second views your video had. You can also see the reach, views, 
and average view completion rate for individual videos. 

 
Facebook’s Insights gives you valuable information about how many views your 

videos are actually getting. 
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Twitter Analytics shows your total video views for the past 28 days, as well as 
information on views and completion rate on individual videos and the average 
number of minutes your viewers watched per day. 
 
YouTube’s Analytics has information on number of video views, average view 
duration, estimated revenue, and specific engagement such as comments or 
likes/dislikes. 
 

 
Understanding how your videos are performing is essential to creating high-

performing content. 

Instagram doesn’t currently have an analytics platform, but it’s coming soon.  
When possible, focus on the number of shares, the amount of engagement, and 
the number of clicks to your site. Clicks can be measured on video ad campaigns 
on Facebook, Twitter, Instagram, and Pinterest, and can be evaluated on all 
YouTube videos if users click on an annotation via Google Analytics. 
 
Conclusion 
 
Video is everywhere today and a lot of marketers are seeing great results. 
If you aren’t using video in your social media marketing yet, you should be. A third of 
all online activity is spent watching videos. And with 90% of users saying that they 
found product videos helpful when making buying decisions, you want to make sure 
your hat is in the social video ring. 
 
These 25 tips can help increase engagement, conversion rates, and brand 
promotion with just a few quick changes, improving both social video and social 
media marketing success. 
 
 
 
 
 
 
Chapter 4 
Affordable video marketing strategies for start-ups in 2017 
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Launching a start-up is a great feeling. The marketing approach you follow during the 
early stages of your start-up is extremely crucial for its success. In today’s digital 
marketing arena, video can be a great source of brand marketing and building. But, 
mastering video marketing can be a tough proposition. You need to have a precise, 
well-thought-out plan to make it work.  
 
Find tips that will help any start-up get going with video marketing to build a solid 
online presence. Right from the creation of the video, to marketing and using it for 
audience engagement, you’ll find them all. 

1. Video creation 
 
Just a few years ago, commissioning a video to advertise a product/service used to 
be a Herculean task! First, you had to do all tasks yourself from finding a solid 
scriptwriter to storyboarding to get a crew to shoot and finally till the editing table. 
 
But times have changed for good. Now you don’t have to spend a lakh to get a video 
created. You can commission a video on Fiverr for just $100 to $500 and get your 
video done within a week. 
 
Rapid technological innovation in the entertainment space has changed the whole 
ecosystem. Who needs a professional camera to make videos now? The latest 
iPhone comes with a camera capable of recording 4,000 videos! Who needs an 
editing studio now? Tools like Animoto and Powtoon allow you to easily edit videos 
anywhere and anytime. 
 
2. Video content creators 
 
On platforms like YouTube and Vine (no longer around), you can find original video 
content creators who can do scripting and storyboarding for you at a relatively lower 
cost and with faster turnaround time. They can also take care of the actors and 
editing for you.  
 
All you have to do now is promote and market the video and sometimes, even that is 
taken care of by the creators. If you want to do some research and find the right 
creators who can make a video for you, use tools like Vidooly’s Creator Wizard. 
 
Examples: 
Dollar Shave Club and Will it blend video series are great examples of how videos 
can actually “build” successful brands. 
 
3. Video Sharing & Distribution 
 
After getting the video done, you need to distribute it in places that matter. There are 
many video sharing and distribution sites out there and you need to decide and 
shortlist the ones that can work for you. YouTube, Facebook and Vine can be great 
platforms for increased visibility for any kind of business. Others 
like Dailymotion and Vimeo can be good for you if you are a media agency or a 
production house. 
 

http://yourstory.com/2016/04/brand-personality-startups/
https://www.fiverr.com/
https://animoto.com/
http://www.powtoon.com/
http://blog.vidooly.com/youtube-creator-wizard-search-and-analyze-any-youtube-channel-using-vidoolys-latest-feature
https://www.youtube.com/user/DollarShaveClub
https://www.youtube.com/user/Blendtec
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If your video is useful and entertaining enough, these platforms will give you the 
reach organically. You don’t even have to spend a dime to promote it.  
 
4. Video Optimisation &  Marketing 
 
After getting the video created and uploading it on platforms of your choice, you 
need to optimise it to give it the maximum reach. If you have a YouTube channel, 
upload the video there and follow all the best practices to ensure that the video not 
only gets a lot of eyeballs, it also reaches the right audience.  

 Use annotations and cards in the right places to divert the viewer to your 
website.  

 Use the right keywords in your title and use the best tags to increase the 
search volume for your videos. 

 You can also target your prospective audience through paid advertising on 
Facebook and YouTube. YouTube and Facebook video ads can be run on 
relatively lower CPMs when compared to other websites or owned platforms 
like blogs. If you manage to get good traction on your video in the initial few 
days, it’ll have enhanced long-term reachability and engagement. 
 

5. Micro video sharing sites 
 
If you want to target an international audience, you should also consider short-form 
video social platforms like Vine, Snapchat, Instagram and  Dubsmash. Though these 
sites aren’t as big in India, they have a huge user base in the West, especially with 
the millennials. 
 
Do keep it in mind that shorter time limit on the content on these platforms 
(six seconds on Vine and 15 seconds on Instagram) can be challenging. You need 
to think creatively to squeeze in your message in such a short duration. 
 
Snapchat is another great product that can help promote your brand. Its biggest 
draw is its 100 million active daily users. Not many brands have cracked Snapchat 
marketing yet but they’re slowly warming up to it. Taco bell used it to promote the 
re-release of its Beefy Crunch Burrito. Huffington Post uses it for brand building. 
 
6. Live video streaming 
 
For start-ups, live video can be a great tool to build communities, encourage 
audience engagement and interact with its fans and followers. If a start-up has a 
new product or partnership announcement coming up, building excitement around 
it can be easier by scheduling a live video stream.  
 
Live interviews of the founders where they explain their journey in building the 
company can also be a powerful video content which will be interesting for everyone. 
 
7. Educate, Engage and Entertain 
 
One of the biggest mistakes that start-ups or even established brands do while 
creating marketing videos is that they always correlate any brand video to a brand 
advertisement. Well, gone are the days when promotional videos had to be 
advertisements. Nowadays, any video which educates entertains and engages your 
potential customers can be a promotional video. 

http://www.huffingtonpost.in/
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This is why you should chalk out a plan to create such “info-taining” video content 
regularly. If you are a clothing brand, you need to upload a lot of DIY content (eg: 
'How to wear a saree') which will draw a lot of eyeballs, especially from foreign 
shores. If you are an educational channel, you need to regularly come up with 
informative and how-to type videos. 
 
If you run an e-commerce company, Vat 19 can be a great example that you can 
emulate. It is an e-commerce company where one can order unusual 
but awesome gifts. Its YouTube channel has almost two million subscribers and 10 
per cent of the overall traffic to its website is driven by just YouTube. 
 
8. User- Generated Content 
 
Consumers are always more interested in hearing the views of their peers than the 
clever sales pitches of marketers. That’s why user-generated content (UGC) can 
be a great way of building trust and engagement. If you analyse the top 100 
videos on YouTube, Facebook and Vine, 30 per cent of videos on YouTube, 50 per 
cent of videos on Facebook and 17 per cent of videos on Vine are UGC. 
A thorough research of all video platforms can help you identify content creators who 
can relate to your brand. Then you need to analyse and find out if there is a theme or 
story in these videos that can strike a chord with your target audience. 
 
AirBnB’s Vine campaign is a great example on how brands can use UGC. They 
crowd-sourced a whole bunch of Vines and created the first-ever short film made 
completely of Vines. 
 
9. Post native Facebook videos 
 
If you do all the hard work, get the video created and then only use it on YouTube, 
you’re missing out on one of the most important channels of video distribution. It is 
not about using the YouTube video and promoting on Facebook; It is about 
uploading the video natively to Facebook so that it stays in your Facebook page’s 
video content library. 
 
Facebook’s newsfeed algorithm places a lot of weightage on videos now and 
when a video is uploaded natively, you have a much better chance of it being seen 
by your target audience. 
 
Buzzfeed is a great example for brands on using Facebook video. It already runs 
four popular video brands on Facebook – BuzzFeed Video, BuzzFeed Food, Tasty 
(BuzzFeed)and BuzzFeed Life and is gunning to add some more to its fleet. 
Collectively, BuzzFeed generated over two billion views on Facebook just in the 
month of September. Tastemade is another popular Food brand on Facebook and 
its page has almost six million likes. It looks as if food publishers have found the 
perfect recipe for success on Facebook. However, 2017 will definitely see publishers 
from other niche also entering the fray. 
 
If you analyse these video publishers on Facebook, there are some best practices 
followed by them all. You can also try to incorporate them in your Facebook video 
strategy for better results.  
 

https://www.vat19.com/
https://www.youtube.com/user/vat19com
http://www.theguardian.com/technology/video/2013/sep/20/airbnb-tv-ad-vine-video
https://www.facebook.com/BuzzFeedVideo/
https://www.facebook.com/BuzzFeedFood/
https://www.facebook.com/buzzfeedtasty/
https://www.facebook.com/buzzfeedtasty/
https://www.facebook.com/BuzzFeedLife
https://www.facebook.com/tastemade
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Here are a few to get you started: 
1. Majority of these videos are 15-50 seconds long 
2. Using the right thumbnail is absolutely important. It is actually harder than on 

YouTube since you have to abide by Facebook’s 20 per cent text rule. So be 
creative and use as little text as possible in the thumbnail. 

3. Don’t rely a lot on the audio. Native videos on Facebook play automatically when 
users scroll past them on their news feed. Therefore, the video should be 
compelling enough and should deliver its message even without sound. 

4. You can bypass the News Feed and build a library of videos by publishing videos 
directly to the videos tab. This ensures that interested people can find more video 
content of your brand. 

5. Use a Call to Action whenever possible. 
 
Conclusion 
 
As online video continues its stupendous rise, your brand should have a strategy in 
place to ride the wave. Ease of access to online video advertising mediums has 
made it much easier for start-ups to build a brand identity and it’s the perfect time to 
try your hands at it.  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Chapter 5 
Best Strategies for Using Video content 

Video content can help raise the heat on your marketing funnel. 
 
We all know that content marketing is about creating valuable content tailored to 
your audience. It should attract, engage, and convert your potential 
customers. Basically, it should encourage them to move down the funnel. But have 
you tried using video as part of your content marketing to speed up that process? 
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This chapter will give you 13 examples of how video content can be used throughout 
your entire marketing funnel (and beyond!) to market to your target audience—and 
keep them moving even faster towards purchase. 

Top of Funnel 

Your potential customers are experiencing a problem or a need, and are researching 
more so they can fully understand and put a name to it. 

1. Brand Films 

The aim of these promotional videos is to share your values, mission, and 
ultimately your brand with your target audience. With video, you can get your 
brand across through visuals, sound, and storytelling in ways that would be 
impossible for any other medium. 
Volvo’s brand film works so well for several reasons: 

 It tells an engaging story (through an interesting narrator). 
 It expresses the values of the brand: pushing the limit, precision, expertise. 
 The brand products and their benefits are included in a minor yet relevant 

way. 

How this encourages leads down the funnel: 
We all want to spend time with people we like. We all want to buy from companies 
whose values align with our own. 
 
So when your potential audience finds your highly effective brand film while 
researching their need, they’re more likely to remember your brand and feel 
compelled to find out more. 

2. Educational and How-To Videos 

People love having their questions answered and being taught new things. They 
especially love it when they’re in the top of your marketing funnel and 
explicitly looking for more information. That’s why educational videos in content 
marketing have become so popular—they offer real value to your audience that 
they can apply to their everyday lives. 
 
In the SEO world, it’s an area Moz have found great success with in their Whiteboard 
Friday videos 

These videos gives Moz’s target audience unique, remarkable and highly actionable 
advice. 
 
They’re also: 

 Quick and simple. 
 Delivered in a personable, entertaining way. 
 From a trustworthy source. 

 
How this encourages leads down the funnel: 
When your target audience finds the content you’re producing genuinely helpful, you’ve 
begun earning their trust. And once you’ve started that process, you’ve created a strong link 

http://www.convinceandconvert.com/podcasts/episodes/how-to-use-video-to-tell-the-best-stories/
http://www.skeletonproductions.com/insights/improve-your-brand-films-engage-your-audience-with-video-storytelling
https://moz.com/blog/category/whiteboard-friday
https://moz.com/blog/category/whiteboard-friday
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to your business or brand. From there, you’ve got a great recurring hook to keep those leads 
moving down the funnel. (And did you know that when people trust a brand, 78% of them will 
look to it first for the things they want?) 

3. Video Documentaries 

Video documentaries used in content marketing are a relatively new phenomenon, 
but they’re becoming more and more popular. And with good reason: just like 
educational videos, documentaries teach your target audience something new 
Take a look at the documentary about worn clothing by Patagonia for a wonderful 
example. By focusing in-depth on an interesting and unusual subject (where the real 
spotlight is on the stories rather than their products), Patagonia succeeded at: 

 Intriguing their audience and drawing them in. 
 Reinforcing their brand values. 
 Presenting themselves as a thought leader. 

How this encourages leads down the funnel: 
By offering your target audience a surprisingly emotional and informative experience, 
you’re giving them value while asking for nothing in return. 

4. Entertaining or Emotional Short Videos 

Short pieces of video content used to engage, amuse, and affect audiences have 
exploded in popularity over the last few years. They’re often used in places where 
quick content is preferred, like on social media (think Vines and short YouTube 
videos). 
 
There’s a hypnotically creative example from Samsung. This snackable, short-form 
video content works because it creates a short burst of emotion in the target 
audience.  Really, this emotion can be anything. Most often it’s one or more of the 
following: 

 Amusement: How funny, that pony is dancing! 
 Shock: Wow, I never realized how terrible war is. 
 Inspiration: It’s true, girls can be anything they want! 
 Awe: How on earth could he fall from so high? 

 
How this encourages leads down the funnel: 
If there’s one way to effectively engage with your audience and make sure they 
remember you, it’s to make them feel something. Studies have shown that emotions 
strengthen our memories. So if you make your potential customers feel a certain 
way, they’re more likely to recall your brand and return to you in the future. 

5. Explainer Videos or Animations 

When it does come time to introduce your product or service, an explainer video is 
first choice for many businesses and brands. These quick, simple videos (or 
frequently, animations) are great at explaining topics plainly and succinctly. 
Just take a look at the snazzy animation from budgeting tool Mint. The  explainer 
animation is effective because it: 

http://www.slideshare.net/nickblack/brand-trust-the-six-drivers-of-trust-2193957
http://www.slideshare.net/nickblack/brand-trust-the-six-drivers-of-trust-2193957
http://www.skeletonproductions.com/insights/4-incredible-video-documentaries-used-in-content-marketing
http://www.skeletonproductions.com/insights/5-outstanding-examples-of-brands-embracing-vine-best-practices
https://www.youtube.com/watch?v=Ekr05T9Iaio
https://www.youtube.com/watch?v=RBQ-IoHfimQ
https://www.youtube.com/watch?v=l1vnsqbnAkk
https://www.youtube.com/watch?v=FHtvDA0W34I
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 Doesn’t delve too deep into the product at this point in the funnel. 
 Emphasizes the target audience’s pain point. 
 Gets across the brand’s look, tone, and values. 
 Shows screenshots of the product in action. 

How this encourages leads down the funnel: 
Eventually you need to stop charming these potential customers at the top of the 
funnel and start moving them onto the middle of the funnel. 
How do you do this? Well, if your leads are ready to move on, they will have 
gathered enough information about their problem or need. They should be willing to 
start considering solutions. 
That’s when your explainer video or animation can present your solution. And if that 
video is clear, simple, visually appealing and reflective of your brand, you’re already 
strides ahead of the competition in your target audience’s minds. 

Middle of Funnel 

Your potential customers have clearly defined their problem or need, and are now 
researching all the available options for solving it. 

6. Videos in Email 

At this stage of the funnel, it’s time to really nurture those leads. This is frequently 
done through email, but standard email is boring and expected nowadays. By 
injecting video into your email, you can excite your target audience and 
differentiate yourself. 
 
 
 
 
 
 
 
 
 
 
Here’s an email newsletter from jewelry retailer Alex and Ani: 
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Here, video is the focal point of the email. A large thumbnail with a play 
button encourages leads to click through to view the video on Alex and Ani’s 
website. 
 
Video is email is such a potent combination because: 

 It’s visual and engaging, giving you space to reinforce your brand. 
 It piques the viewer’s interest and makes them want to click. 
 It’s lively and different, unlike the usual dull emails in your leads’ inboxes. 

How this encourages leads down the funnel: 
It’s all about the click-through rate. Including video in your emails can boost open 
rates by 20% and click-through rates by two to three times. Just using the word 
“video” in an email subject line has been shown to improve open rates and click-
through rates and reduce unsubscribes. 
 
By using video in email, you’re achieving a win-win. Firstly, you’re keeping your 
brand or business top of leads’ minds with engaging and unique content.  

7. Product or Service Videos 

You know what’s perfect for showing your audience how your product or service 
works in practice? A product or service video. Especially if you offer a physical 
product that relies on lots of sensory feedback (like clothes or food), a video of it can 
encourage your leads to convert like nothing else. 
 
This is a gorgeous example—a short lip balm product video from Lush’s website: 
 

http://www.brainshark.com/Ideas-Blog/2014/March/ten-video-marketing-statistics-and-what-they-mean-to-you.aspx
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It’s a looping video on the product page that we’ve capture here as a GIF. Why is it 
so effective? 

 It really gives you the sensation of using the product. You can imagine it on 
your fingers and lips. 

 It’s integrated seamlessly and unobtrusively into the site: visitors don’t even 
have to click play. 

 We see a real person using the product, authentically illustrating how to use it. 

How this encourages leads down the funnel: 
There’s a reason why psychologists tell athletes to visualize performing 
well. Imagining something sets off similar processes in the brain to that thing 
actually happening. 
 
When you encourage your leads to visualize themselves using your product or 
service, they’re already creating mental connections which strengthen their desire to 
turn that thought into a reality. And all you need is a product or service video to help 
your audience move down the funnel this way. 

8. Case Study or Testimonial Videos 

Once your potential customers get far enough into their research, they will eventually 
want to know what experiences others have had with your product or service. 
That’s when they look for case study or testimonial videos. 
 
Find out how communications and collaboration tool Slack did it: 
Theirs is a quirky example that mixes case study and a product demonstration. Apart 
from its quirkiness, here’s why it works: 

 It shows the real stories of real people in a real company. 
 The focus remains on the impact of the product on people’s lives, rather than 

the product itself. 
 But the benefits and features of the product are still included in a natural way. 

How this encourages leads down the funnel: 

https://www.psychologytoday.com/blog/flourish/200912/seeing-is-believing-the-power-visualization
https://www.psychologytoday.com/blog/flourish/200912/seeing-is-believing-the-power-visualization
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At this stage of the funnel, authenticity is key. People trust recommendations from 
people they know above any type of advertising (84% of global respondents in a 
survey by Neilsen said as much). 
 
Your leads may not know your existing clients, but case study videos help to offer 
an authentic endorsement of your product or service that isn’t from 
yourself. Ultimately, they allow you to showcase real-life instances of the benefit 
you’ve had. 
 
Plus, the effects of social proof are increased with visual reinforcement, making 
leads more likely to trust the recommendation and move further down the funnel. 

9. About Us or Culture Videos 

Remember how we all want to work with and buy from people we like? You can tap 
into this universal truth to create about us videos that also show your leads just 
why you’re a great business to get involved with. 
This is exactly what Zendesk did. Here’s a run-down of why this particular about us 
video works so well: 

 It’s funny, personable, and embraces the values of the brand and business. 
 It briefly covers the products and services of the company, but the real 

spotlight is on the team. 
 It’s shown how the positive energy of that team positively impacts customers. 
 It helps the viewer imagine what it will be like working with the company 

How this encourages leads down the funnel: 
Encouraging your leads to become customers requires a well-rounded brand 
image. That’s why businesses engage in Corporate Social Responsibility and why 
they produce appealing culture videos (apart from the warm fuzzy feeling it gives 
them, of course). 
 
Research has found that “likability” is the metric most predictive of whether an ad will 
increase brand sales. So the more a lead likes you—as people, as a business, 
as a brand—they more likely they are to buy from you. It’s a simple as 
that. That’s why you should create about us videos with both recruits and potential 
customers in mind. 

Bottom of Funnel 
Your potential customers have decided on a solution to their problem or need and 
are considering providers, products, and services from which to make a final 
purchase choice. 

10. FAQ Videos 

By the end of the marketing funnel, your leads are generally looking for answers to 
any remaining questions they may have. You need to allay their fears and calm any 
last quibbles before purchase. 
 
McDonald’s Canada did this brilliantly with a series of informative FAQ videos: 
 

http://www.nielsen.com/us/en/insights/news/2013/under-the-influence-consumer-trust-in-advertising.html
http://www.nielsen.com/us/en/insights/news/2013/under-the-influence-consumer-trust-in-advertising.html
http://www.convinceandconvert.com/content-marketing/user-generated-video-content/
https://blog.kissmetrics.com/social-proof-factors-2/
https://www.psychologytoday.com/blog/inside-the-consumer-mind/201302/how-emotions-influence-what-we-buy
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Instead of a dry, plain FAQ page, McDonald’s turned in into an engaging microsite of 
its own, filled with text- and image-based answers, along with plenty of filmed 
responses too. 
This approach succeeds at: 

 Answering the audience’s most commonly asked questions in a genuine way. 
 Feeling more like a personal response than a corporate one. 

Showing that the company cares about dealing with questions. 

How this encourages leads down the funnel: 
To put your potential customers at ease, you need to answer their final concerns.  
Video makes your FAQs feel even more like the kind of tailored response 
you’d get to your questions at a physical store in front of a real person. The 
better the experience at the end of the funnel, the closer you drive your leads 
towards closing, so pay attention to how you answer those questions. 

11. Instructional or Demonstration Videos 

Your leads have another important question they want answered: will they still get 
assistance from you should they need it once they’ve bought your product or 
service? There’s one great way to prove that, yes, they will. It’s through instructional 
videos. 
 
Not sure what I mean? Check out this spot-on example from Ikea: 
It does what it says on the box. The video literally gives an instructional 
demonstration of how to use the product—in this case, how to assemble Ikea 
furniture. It works because: 

 It shows a visual, step-by-step walkthrough on how to best use the product 
(when the images just don’t cut it). 

 It reassures leads that this information will be easily accessible for them when 
they buy from Ikea. 

 This type of demonstration video can also be used in webinars, training or 
customer support. 

http://yourquestions.mcdonalds.ca/
http://yourquestions.mcdonalds.ca/
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How this encourages leads down the funnel: 
To push your leads down the funnel, you need provide up-front proof of how good 
your support is. An instructional or demonstration video, with plain but in-depth 
educational advice on how to use your product or service, will go a long way towards 
proving your trustworthiness to leads. 

12. Personalized Videos 

Okay, so this kind of video actually works no matter where in the funnel it’s used. But 
the power of personalization can really help leads on that final push towards 
purchase, so let’s consider it specifically at the bottom of the funnel. 
See a highly personalized video from the Polish branch of Orange. 
Let’s ignore the unfortunate Siri-esque voice for a moment. Why is this video 
effective? 

 It creates a unique, totally tailored experience for each and every lead. 
 It makes that lead feel important, cared about, and invested in. 
 It builds a close, personal connection between lead and brand. 
 The unexpected kindness ignites the law of reciprocity and makes the lead 

want to do something in return. 

How this encourages leads down the funnel: 
A survey of 1,000 marketers found that personalization improved their conversion 
rate by 1.7 times the average. On top of that, video can make the personalization 
feel more real and more human.  
 
Personalized video can speed up the process of personalization and make it feel 
more authentic. So if your lead is deciding whether or not to buy from you, a highly 
personalized, highly personable piece of video content might just sway their opinion 
from a competitor back towards you. 

Beyond the Funnel 

You’ve turned that lead into a customer! But the story doesn’t stop there… 

13. Customer Thank You Videos 

That’s right, video content marketing even goes beyond the funnel. It can help to 
energize your customer marketing, too. 
 
Just because a lead has made their way through the whole marketing funnel doesn’t 
mean they’re suddenly immune to the effectiveness of video. In fact, they may even 
appreciate it more at this less-expected stage. 
 
Watch a lovely example of a customer thank you video from Constant Contact. 
Here’s why the video succeeds: 

 It makes the company’s customers feel loved and special. 
 It doesn’t have any overt selling purpose—the aim is just to spread the 

positivity. 
 It reminds clients why they enjoy working with the brand. 

http://rebootauthentic.com/law-of-reciprocity/
http://blogs.adobe.com/digitalmarketing/personalization/personalization-payoff-roi-getting-personal/
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How this encourages leads down the funnel: 
Well, it doesn’t really. The funnel’s technically over at this point. But by celebrating 
and thanking clients rather than explicitly pushing them towards repeat 
purchase, this video makes clients more likely to become an advocate for the 
business. And it probably does also increase the likelihood of repeat purchase. 
Don’t forget, on average there’s a 5–20% profitability when selling to a new prospect, 
but a 60-70% profitability when selling to an existing customer. 
 
Conclusion 
Those were 13 examples of video content that can be used throughout the whole 
marketing funnel to help energise your leads towards purchase. Including video in 
your content marketing strategy is an effective way to speed the journey of leads in 
your funnel. 
 
Just remember to plan through: 

 How your video content will fit into your wider strategy. 
 How it will complement your other types of content. 
 Where and how you’ll use and distribute your video content for the best 

possible results. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Chapter 6 
Explore Best Video Tips, Tools & Apps 
 
A. Tools and Software to create awesome online videos 

Today’s tools make it easy to record and edit videos for social media marketing and 
Ad campaigns. 

http://www.helpscout.net/75-customer-service-facts-quotes-statistics/
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The right tools make it easy to create engaging video content. 
Discover tools to create and improve your social media videos. 

1. Animoto to Create Video Compilations 

Animoto allows you to create professional-quality videos with pictures and video 
clips. There are both free and paid versions of Animoto. Pricing plans range from $8 
a month for personal use to $34 a month for businesses. 
Here’s how to get started with Animoto.  
 
First,  sign up for a free account. You can create your free account with your 
Facebook profile or with your email address. 
 
Then click the Create button to start your Animoto project. 

 
Create your first Animoto video from the dashboard. 

 
Next, choose a style to customize the look and feel of your video. Click on the 
style template preview to see what your video would look like with that style. 

 
You can preview styles before applying them to your videos. 
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Now you’re ready to add photos, video clips, and music. Animoto accepts photo 
and video uploads from your computer, smartphone, or other sources including 
Facebook, Dropbox, and Photobucket. 
 
You can add your own song or select one from Animoto’s music catalog. 
Tracks available include instrumentals and songs. 

 
Be sure to check Animoto’s submission terms before uploading a photo or video. 

Now you’ll want to personalize your video in Settings. Be sure to add a custom 
thumbnail, video title, and description for your video. All of this information helps 
with search engine optimization. 

 
Preview your video so you can fix anything that’s not perfect. 
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When you’re finished, you can preview your work. Click the Preview Video button 
to see what your video looks like. If you want to make changes, close this window 
and make any required edits. 
 
Finally, you’re ready to produce your video. To do this, click Produce. 

 

 
Expert Tip: If you decide to choose music from another source (such as 
SoundCloud or YouTube), ensure you have full rights. You may be breaching 
copyright laws if you don’t fully check the music ownership and third-party 
sharing rights. 

2. LEGEND: Create Custom GIFs 

GIFs are images with movement. While there are apps that offer premade GIFs, 
consider customizing your own. This personalizes your brand and allows you to 
create unique content. 
 
Legend is a smartphone app that allows you to create GIFs by combining text, 
flash, and images. You can download Legend from Google Play or the App Store. 
Here’s how to use Legend to create your own branded GIFs. First, type your text. 
You have 100 characters to work with. 

 
First enter your text. 

 
Next, choose a photo. You can take a photo using the camera on your phone, 
choose a photo from your photo library, or select a photo from Flickr. 

http://legend.im/
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Now it’s time to select your animation style. There are 18 variations to choose 
from, six on each screen. 

 
Legend offers 18 animation styles to choose from. 

When you choose your color palette, it changes the color of your photo and your 
text. Then tap GIF to convert your work into a GIF and tap More to save it to your 
camera roll. 
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Play around with the color palette to see how it changes your photo and text. 

You can share your animated GIF on Instagram, WhatsApp, or in a text 
message from the Legend app. You can also share it directly from the app to other 
social networks if you’ve already downloaded the apps to your smartphone. 
Expert Tip: Make Legend GIFs in bulk and save them to your camera roll to share 
later. 

3. RELAY: Snapchat Video Geofilters 

Relay is a graphic design and publishing tool for people who aren’t graphic 
designers. You can use Relay to design your own customized Snapchat 
geofilters, which you overlay on your videos. Geofilters act as a personal branding 
tactic for your Snapchat stories, which lead to greater engagement. Relay provides a 
Snapchat geofilter template layout of 1080 x 1920 pixels. 
 
You can sign up for a free Relay account and try out a demo for 14 days. For pro 
features, it will cost you $12 per month or $96 per year. Paying for the whole year up 
front gives you four months free. 
 
Here’s how to create a custom geofilter for Snapchat using Relay. After you create a 
Relay account, click Projects at the top of the screen and select New Project 
from the drop-down menu. 
 

https://relaythat.com/
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To get started with Relay, click Projects and then select New Project. 

 
Next, you’ll need to choose your layout. Click Layouts at the top of the page, and 
then on the next page, choose Snapchat from the Platform list on the left. 

 
Relay can work with all of the social media platforms. 

Edit the template by customizing the colors, text, and logo. 
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Relay templates are highly customizable. 

 
Click the cloud icon to save your design. 
Then click Publish at the top of the page to publish it. 
Expert Tip: Create your own Snapchat geofilter for your event. 

4. OVERVIDEO: To Add a Soundtrack 

Overvideo is a free iOS smartphone app that lets you add text and music to your 
videos. 
 
To get started, download the Overvideo app and open it on your iOS device. Then 
choose a video from your camera roll or capture a new video. 
 
Add text and images to your video. You can increase or decrease the size using 
the scrollbar. 

 

Next, you can add music to your video. Overvideo can access the music library on 
your device. Finally, save your video to your camera roll. You can also share it via 
email or on Instagram. 

https://itunes.apple.com/ie/app/overvideo-text-music-video/id810713114?mt=8
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Expert Tip: Capture short video clips when you’re at events, attending business 
meetings, or working. Use Overvideo to elevate the engagement potential of your 
video with music and quirky captions. 

5. CINEMAGRAPH PRO: For Facebook Profile GIFs 

Facebook now allows you to upload video profile pictures. You can replace static 
profile photos with a 7-second looping video called a cinemagraph. 
 
Cinemagraph Pro by Flixel (iOS or Mac only) is an easy-to-use tool to get 
movement in your Facebook profile photo. Flixel offers a free trial and a paid 
version for $15 per month. This tool is popular among photographers and graphic 
designers. 
 
To get started making your cinemagraph, first decide what will be moving in your 
video. It could be your hair blowing in the wind, a tear from your eye, or simply 
blinking. Then use your smartphone or a digital camera to record your clip. To 
make sure the clip is perfect; you may need to record it a few times. 
Next, edit your video in Cinemagraph. Edit the video to the desired length, looking 
at the motion you wants to repeat in a loop. Then mask the portion you want in 
motion using the paintbrush tool. 
 
Next, set the loop type, speed, and crossfade. You can also add a filter for extra 
effect. Export at least 6 seconds so that your video fits in the 7-second timeframe. 
Finally, upload your cinemagraph to your Facebook profile. 
 
Expert Tip: Study cinemagraphs in detail and decide what movement you want in 
your photo. This will make creating your cinemagraph much easier. 

https://flixel.com/products/mac/cinemagraph-pro/
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6.  GOANIMATE: Create Video Presentations 

With the GoAnimate animation tool, you can create videos that are made up of 
template scenes, customizable characters, backgrounds, music, and 
props from their library. You can also upload your logo and change the colors to 
match your brand. 
GoAnimate has both free and paid versions. You can try a free 14-day demo, but 
you can’t download or export your video because it will contain the GoAnimate 
watermark. But it’s a great opportunity to test-drive the software. 
 
Choose a Theme 
To create a video in GoAnimate, first sign up for an account and then click Make 
Video. Next, select your theme. You have three choices: Business Friendly, 
Whiteboard Animation, and Video Infographics. 

 

 
Then select your template in Video Maker. Each template has a series of premade 
scenes with backgrounds, characters, props, and text boxes, which you can edit 
individually. 

https://goanimate.com/
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Choose your character by category, from holidays to kids, politics, and sports. 
Remember to keep your character consistent throughout each scene. 

 

Next, select props to enhance your video storytelling. You can move props around 
each scene freely. 
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You can also add text or text bubbles to each scene where relevant. Choose 
your font and speech bubble type. Move your text around the scene as necessary. 

 
Use text and text bubbles strategically to further your story. 

Do you have relevant data to include in your video? Use vidgets to depict data and 
figures. These graphics are useful if you’re communicating increases or decreases, 
percentages, or statistics. 
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It’s easy to integrate data and figures, called vidgets, into your video. 

You can also add dynamic text to your scenes, such as text coming into the 
screen vertically or horizontally or whiteboard animation. 

 
GoAnimate also includes text effects. 

Add Scenes 
Now it’s time to choose your scene. In the image below, a template scene was 
selected for the title slide for a video. On the right, you can modify the text. Click 
the Add Scene button to insert additional scenes. 
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The number of scenes you choose will determine video length. 

You can also set your scene duration. For example, if you’re making a 30-second 
video with six scenes, each scene may be 5 seconds in duration. 

 
You can set the scene duration. 

 
You can edit the duration for each scene at any time by extending or reducing the 
edges of your scenes within the row with the video icon. 



 
 
 
 
 

VIDEOCADEMY 2017  55 

 
Play with scene duration to get a suitable pace for your video. 

Add a Voiceover 
Nex, you can add voiceover to your scenes. There are two ways to do this: with 
dialogue or narration. Dialogue applies to characters only and comes with automatic 
lip-sync. Conversely, narration is voiceover without lip-sync. 
To add a voiceover to your video, use your built-in microphone to record your 
voice, upload a recording, or use one of GoAnimate’s professional voiceover 
partners (VoiceBunny, Buyvo, and Voices). 
 
Tip: Use text-to-speech (TTS) as a placeholder before adding a human voice to 
ensure you have your audio in the right place. 
It’s easy to drag and drop sound files within GoAnimate. You can import multiple 
types of audio formats, such as MP3, WAV, or M4A formats. (Note: the individual 
sound file limit is 15MB.) 
 
Customize Your Character 
Now it’s time to get into character. You can customize your character 
with character creator; specifically your character’s gender, body, hair, clothing, 
facial expressions, and accessories. You can even create a character that looks like 
you. 

 
Customize characters down to their facial expressions and clothing. 

Add Music 
Who doesn’t like a little music? GoAnimate features a library of royalty-free music to 
choose from. Click on the music icon to audition tracks. After you choose a music 
track, it appears below your scene and narration rows. 

https://voicebunny.com/
http://www.buyvo.com/
https://www.voices.com/
http://goanimate.com/features
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Any music tracks you add will appear below the scene and voiceover rows. 

Save and Share Your Video 
When you’re finished with your video, click Preview in the upper-right corner of 
the page to preview it. This is important, because you might spot errors or areas for 
improvement. You also get to test your audio. 
 
After you’ve previewed your video, click Save Now to save it. 

 
You can save your video or go back to editing it. It’s always a good idea to save your 

video as you go. 
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In the pop-up window, fill in the video title and add tags and a description to help 
optimize your video for search engines. You can also select whether to save your 
video as a draft, make it private, or make it public. 

 
Fill out these fields to ensure your video is search-engine optimized. 

Next, you have the option to export and share your video on social media or 
send it via email. 

 

 
You can also export your video to other video-sharing platforms. 
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You can also share your video to a wide array of outlets. 

Expert Tip: Every aspect of your GoAnimate video is fully customizable from the 
colours and fonts to the images, characters, and audio. Personalization is key for 
social media engagement. 

7. IMOVIE: Do It All on Your Apple Device 

The newest versions of Apple’s iPhone and iPad let you shoot 1080p, HD-quality 
video using iMovie—their free, built-in moviemaking software. iMovie is fairly simple 
to use and lets you to create slick videos and upload them to YouTube or Vimeo on 
the spot. 
 
Before you jump into moviemaking, first make sure you have a method for holding 
the iPhone or iPad steady. (Nothing is more distracting than a shaky camera!) Use 
an after-market tripod attachment or add-on to ensure you get steady shots with your 
mobile device. 
 
Recommended tripod-ready attachments for the iPhone include Glif and Anycase. 
When it comes to the iPad, using Makayama’s tripod mount is recommended 
because it fits easily on any standard tripod and helps steady the iPad for stand-up 
shots and scenes. 
Second, you need great audio to go with your video. Here’s why: Viewers will stick 
with a video even if the production isn’t amazing, as long as the content is good and 
they can hear the audio clearly.  
 
Don’t rely on the built-in iPhone and iPad microphones to get the job done. 
Instead, invest in a high-quality microphone that you can plug into the 
headphone jack of your iPhone or iPad. There are a wide variety of options 
available, and the microphones vary quite a bit in terms of price and quality. 
Depending on your setup and style, there are several microphone options available 
for the iPhone and iPad. For presenting/speaking on camera, you might want a lapel 
or lavalier-style microphone. For doing on-camera interviews, try a handheld setup. 

https://www.apple.com/support/mac-apps/imovie/
http://www.studioneat.com/products/glif
http://www.fitsanycase.com/
http://www.makayama.com/moviemount.html


 
 
 
 
 

VIDEOCADEMY 2017  59 

 
Lavalier mics are great for recording your own voice during video presentations. 

Your best bet is to do as much research as possible—or better yet, find an audio 
store that lets you test microphones before you buy. 
 
Now it’s time to create your high-quality movie or event trailer. iMovie trailers come in 
a variety of styles and formats and work well as a quick teaser for an upcoming 
event or product. Regular, full-length iMovie templates come premade with 
transitions and branding styles. 
 
Just shoot the footage with your device camera, open iMovie on your device, 
drop in your footage, add music or other special effects (if you want) and you’re 
all set! 
 
iMovie is also available as a desktop application on Apple computers, and I prefer 
using it that way given the larger screen size available on my laptop. 

8. VideoMakerFX: For Animated Templates 

One of the more popular new video software programs to hit the scene in recent 
months is VideoMakerFX. This desktop software lets you create professional-
quality, animated videos and stories in just a few minutes on both Macs and 
PCs. 
 
The best part of VideoMakerFX is that everything is already done for you. The 
videos, text effects and characters are already animated. In addition, the premade 
storylines (many with a business theme) are easy to follow. 
 
All you have to do is type in some text or upload a logo and you have a finished 
video! 

http://www.apple.com/search/?q=imovie&section=global&geo=us
http://support.apple.com/kb/PH14708
https://www.apple.com/mac/imovie/
http://videomakerfx.com/
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VideoMakerFX comes with scores of templates, characters and business- or 
product-themed stories already loaded into the software. You can buy more stories 
for an additional monthly fee. Each set of stories or videos is broken into 5-, 10- or 
20-second “slides” that you can drag, drop and rearrange in the video editor. 
You just arrange the slides in the order you want, add text, then customize 
extra animations, effects, fonts, colors, etc., as much or as little as you’d like. 
 
A great way to demonstrate your expertise and teach your audience is by doing 
video screencasts or screen recordings. For example, use a screencast to walk 
viewers through a PowerPoint or Prezi presentation while you do a voiceover to 
explain the benefits and features they’re looking at. 
 
EasyVideoSuite, Camtasia or other screen capture tools make it easy to record 
these types of videos. 
 
Screencasts are also a great way to demonstrate an online solution. For instance, 
say you want to teach your audience how to optimize an individual LinkedIn profile. 
Why not record a screencast where you walk them through it step by step on 
LinkedIn? 
 
For the best audio quality on your screencast, invest in a high-quality USB 
microphone that you can plug into your computer for the voiceovers like Blue Yeti.  
You can record and edit screencasts using the following tools. 

 
9. Camtasia Studio 
 
Camtasia, available for both PC and Mac, is an advanced video recorder and editor. 
It allows you to smoothly record whatever part of the screen you need to show, down 
to the pixel. One very useful feature is SmartFocus, which allows you to zoom in and 
out, as well as pan. 

 
Camtasia Studio allows you to apply zoom and pan to your videos. 

http://www.prezi.com/
http://www.easyvideosuite.com/
http://www.camtasia.com/
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Zooming in is especially important for videos, since more than 80% of people 
consume their Facebook news feeds on their mobile devices. Remember, ensure 
your text is large and clear enough for people who are watching on the go. 
 
10. ScreenFlow 
 
ScreenFlow is easy-to-use screen recording and editing software for Mac and my 
personal favorite. ScreenFlow allows you to record your entire screen while also 
capturing your video camera, iOS device, microphone and computer audio. 
Add text to overlay and a watermark to brand your videos. Use pan and zoom, add 
transitions and import other media to make your videos look as professional as 
possible. 
 
11. Snagit 
While Snagit has video recording and screen-capture ability, it doesn’t have the 
extensive editing features of other software. If you’re looking for an easy, lower-cost 
solution, this is an excellent option. 
 
Snagit has customizable arrows, blur, colourful speech bubbles and other mark-up 
options, as well as video trimming, special effects and more. 

 
To capture from your screen, drag Snagit’s crosshairs and then choose a still image 

or video. 

If your screencast software doesn’t already have mirroring for your mobile device or 
you simply want an easy way to send images and video between devices, you can 
add that functionality with one of the following two applications. 
 
12.  Reflector 
 
Reflector by Squirrels allows you to do wireless mirroring, so you can display your 
smartphone screen (Android or iOS) on your desktop. Connect your mobile device 
wirelessly to your desktop, hit Record on your screencast software and create your 
video. 

http://www.telestream.net/screenflow/overview.htm
https://www.techsmith.com/snagit.html
http://www.airsquirrels.com/reflector/
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This tool is perfect for anyone who does online training, such as app developers, 
technical trainers and industry experts. 

13.  Add Interest With Stock Clips and Images 

It can get tedious for viewers to watch the same static shot of you or someone else 
standing and talking. That’s why stock video is so valuable. It helps break up the 
monotony of the video, illustrate a point or create a memorable scene. 
For instance, if you make a video teaching your audience to better utilize Twitter, it 
would be great to have some premade stock video of Twitter icons floating around or 
moving across the screen to drop into the shot. 
 
Sites like Video Blocks and Shutterstock help you create those types of effects. It’s 
easy to search, locate, purchase and download royalty-free stock videos to 
help tell your story. 

 
Video Blocks has many categories of stock clips to choose from. 

Pricing can get expensive, so make sure you shop around multiple stock video sites 
for the best rates and options. 
 
14. Facebook Slideshow 

 
The Facebook Slideshow tool recently rolled out to Ads Manager and Power Editor. 
If you have limited time and resources, it’s an easy way to create eye-catching ads 
from still images. 
 
Facebook Slideshow is available for all of the objectives highlighted in the 
screenshot below. 

http://www.videoblocks.com/
http://footage.shutterstock.com/
https://www.facebook.com/business/learn/facebook-create-ad-slideshow-ads
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Create a simple slideshow using any of these Facebook ad objectives. 

In the Ad Creation section, click on Select Video and then the Create Slideshow 
button. 

 
Facebook’s Slideshow tool is simple and easy to use. 

Select three to seven images (use Facebook stock photos or upload your own). 
Then choose the length of the ad (up to 15 seconds), transition preference and 
thumbnail. For best results, use high-quality images and avoid grainy ones. For 
dimensions, keep them all the same, ideally 1280 x 720 pixels or an image ratio of 
16:9 or 4:3. If you use images of different sizes, your slideshow will be cropped to a 
square. 
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Slideshow video ads are for advertisers who want an easy way to create a high-
quality video without the hassle or expense of video production. You can get 
more help with Facebook slideshow video ads here. 

15.  Build Video Montages on Desktop and Mobile Apps 

Similar to the Facebook Slideshow video ad tool, another way to create videos for 
ads is to use a service that automatically edits your video into a montage. 
Intersperse video clips with your images, overlay text and add music. These tools 
help you build appealing videos for your audience. 
 
16.  Magisto 

 
Magisto is a free app that automatically turns your everyday videos and photos into 
beautifully edited movies. It’s perfect for sharing on social channels and using in 
video ads. Magisto uses its own Emotion Sense technology to create a video trailer 
from the best parts of your video footage. 
 
You provide the footage and Magisto analyzes it and puts it together in a way that 
elicits an emotional response and tells a story. 

 
Magisto makes it easy to create professional-looking short-video montages. 

Magisto is a web-based tool with Android and iOS apps, though you currently can 
only edit movies that have been produced with one of the mobile apps. 
 
 
17. Adobe Voice 

https://www.facebook.com/business/help/503502689826117
http://www.magisto.com/
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Turn your story into a stunning animated video in minutes with Adobe Voice. The 
app is available only for iPad and is easy to use. Pick from a collection of 100,000 
images or use your own. Touch to record your voice, one line at a time. 
 
Voice automatically adds cinema-quality animation, so your story looks incredible 
and is perfect for the business world, too. 

 
18. Flipagram 

 
Combine still images and videos from your mobile device to make a Flipagram. You 
can record voice narration, choose from Flipagram’s music or upload 15 seconds of 
music you already have on your mobile device. 
 
Flipagram compiles everything into a quick video you can share in your feeds. This 
app is one of my favorites. 
 
19. Diptic 

 
The Diptic app is another video tool for making collages that has a newly added 
animation feature, which works with transitions. 
 
Upload your images and short videos, choose a grid style, add text (if you want) and 
choose timing and transitions. Then Diptic creates your collage 

 
20. Boomerang  

 
Boomerang is a new app from Instagram that takes a burst of photographs and 
stitches them together into a 1-second video and loops it forward and backward. It’s 
not an animated GIF, but it’s designed to look like one. 
 
This is an easy and fun way to make a statement in your business’s Instagram feed. 
Brands are using the Boomerang app already. 

 
Conclusion 
Using even one or two of these types of videos in your Facebook or Instagram 
marketing and ad campaigns can help improve your visibility, reach and conversions. 
Do a screen recording or compile images into a slideshow or montage. Create your 
content on desktop or mobile, whichever is easier for you and your business. 
 
With Facebook’s Autoplay feature, the movement is eye-catching. If you can, 
consider adding subtitles to draw in your audience so they’ll want to click the audio. 
Or just create powerful video ads that stand alone with or without sound. 
 
You’ll be surprised at the impact a video ad can make. 
 
Each of the easy-to-use tools in this article will help you create online videos that 
are compelling. Use them to connect with people whether you’re going on-
camera, creating slick presentations or using animation and graphics. 

B. Creating awesome videos using Smartphone: Film Like a Pro 

https://standout.adobe.com/voice/
https://flipagram.com/
http://www.dipticapp.com/
http://blog.instagram.com/post/131684343987/boomerang-from-instagram
http://www.socialmediaexaminer.com/how-to-make-better-facebook-video-ads/
http://www.socialmediaexaminer.com/how-to-explainer-videos/
http://www.socialmediaexaminer.com/how-to-explainer-videos/
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Do you record videos with your smartphone? 
 
If you wish to make them look really professional, discover what tools you need to 
film like a Pro. 
 
There are a few simple elements that will help you create a professional-looking 
video using your smartphone. 
 
1. Lighting 
 
Proper lighting will dramatically increase the quality and professionalism of your 
video, no matter the situation. 
 
There are a couple of options for lighting when capturing videos with your 
smartphone.  
 

 One is to use a rig mount with a light on it to illuminate your subject in the 
same way you would with a DSLR camera.  

 Another option is to use a desk lamp or the lighting in your office or studio. 
 
The key is to use whatever you have to light up the person presenting the content 
(maybe that’s you); make sure that person is lit well, and if you have the time and the 
ability, you can also light up the background. 
 
The goal is to have an even light across your entire face, so people can connect with 
you. Some shadow is good, because it creates depth on the face and you can see 
some details, but harsh shadows aren’t ideal. If bright light is coming in through a 
window that’s in your shot, do your best to reduce it by closing the curtains, shutting 
the doors, or lighting up the other side of your face to balance that light. 
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If light is coming in through a window, draw the curtains to soften it. Image: 
Shutterstock. 

When you film with a smartphone, you typically have three scenarios: selfie-style 
with you holding the phone yourself, someone using their phone to film you, or your 
phone on some sort of tripod. Lighting in each of these three circumstances will 
be different, based on your available resources. 
 
For a bare-bones setup, you should have at least one LED light, and you can pick up 
a NEEWER 160 LED light panel on Amazon for around $30. It’s a thin light with a 
huge amount of power to light up a person on camera and can easily be attached to 
a rig, mounted on a tripod, or even placed on a bookshelf to get it to the right height. 
 

 
Mount an LED light on your rig, a tripod, or even a bookshelf to get it to the correct 

height. Image: Shutterstock. 

To bring your equipment to the next level, you’ll want two soft box lights to push a 
soft light onto your subject. 
 
A soft box light is essentially a light on a stand that holds between one and five light 
globes inside a fabric diffuser. This is the soft box lighting kit, but he cautions that 
box lights are big, so if you have limited space, he recommends you look at using 
a much bigger LED light panel instead. Note that the price on LED panels goes up 
considerably. 

https://www.amazon.com/NEEWER%C2%AE-Dimmable-Digital-Camcorder-Panasonic/dp/B004TJ6JH6
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A soft box light kit helps light both sides of the subject. Image: Shutterstock. 

If you’re filming outside, the shade is definitely your best option because it will give 
you the most even light across your face. If shade isn’t an option, make sure you 
don’t have your camera facing the sun. It’s better for you to look at the sun with a 
slight squint and have a clear shot than to have yourself silhouetted in the image. 
In addition, you should be aware of the time of day when you shoot with the sun. If 
it’s almost midday, you’re going to get really bright light from the sun so you’ll get 
harsh shadows, which aren’t ideal. If it’s early morning or late afternoon, the light is 
less harsh and having the sun off to the side of your shot would be ideal. 
 
2. Smartphone camera rigs 
 
The key to creating a stable image is to get your hands off the phone whenever 
possible. If you want to do something selfie-style, use a selfie stick. It’s much more 
stable than holding your arm out. Plus, you’ll get a better shot. 
 
When it comes to rigs, though, how can you miss out iOgrapher. You mount your 
phone in the middle of the rig, which has a handle on either side of the phone, as 
well as several mounting options. Someone can hold it for you while you film, or you 
can mount it on a tripod so you have the best of both worlds. It’s a full solution for 
around $60. 

http://www.iographer.com/collections/android-iphone/products/iographer-go-for-android-iphone
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Mount your smartphone inside an iOgrapher rig. 

For tripods, you can start with a mini-tripod with a smartphone adapter for about $15. 
 

 
Mount your smartphone to a regular or mini-tripod. 

The next level up for tripod mounts is a GorillaPod. A lot of vloggers like Casey 
Neistat use this flexible tripod, which is around $100. You can get them in all 
different sizes, but they’re typically used on a desk. 

https://www.amazon.com/GripTight-GorillaPod-Stand-Large-Phones/dp/B00M9C9EVS
http://casey.nyc/
http://casey.nyc/
https://www.amazon.com/GorillaPod-Focus-Ballhead-Bundle-Professional/dp/B003II3FD0
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A lot of vloggers use a flexible tripod like this one. 

 
To find the tripod that works for you, do an Amazon search. As a side note, he says 
that if you aren’t concerned about traveling and plan to leave your tripod set up, you 
might opt for something a bit bigger. Just make sure it goes to the proper height, 
whether you stand up to do your videos or sit at your desk. 
 
And keep in mind that the on-camera talent should always be looking down at the 
camera. It shouldn’t be obvious, but you’ll want to have the camera slightly below 
eye level. 
 
 
3. Lenses 
Lenses bring a whole other level of creativity options to video. 
 
For instance, if you work in the real estate market and want to make rooms look 
bigger, you can use a wide-angle lens with your smartphone to achieve the same 
effect that used to take a large production team. 
 
If you want to shoot a close-up of something without losing quality, use a telephoto 
lens instead of the zoom feature on your smartphone. And if you’re shooting 
skateboarding movies, use a fisheye lens. 
 
While a wide-angle lens can give you a great cinematic effect, it will also bring in 
more of your background, which could be good or bad, depending on the space. It’s 
something to keep in mind. 
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Use different types of lenses for creative effects. Image: Shutterstock. 

While you can get lenses for both the front and rear camera on your phone, use the 
rear-facing camera whenever possible because it gives you a higher quality image. 
This typically means you need to have someone else there to control and monitor 
the camera. 
 
4. Audio 
 
Audio is more important than video. If you make mistakes with your video, you can 
replace the footage with something like slides, graphics, or stock footage. 
Because there’s not much you can do to fix bad audio, try to use wired lapel or 
lavaliere microphones when you film. 
 
Try the BOYA BY M1 lavaliere microphone. It’s a lapel mic with a 20-foot long cable 
that sells on Amazon for $20. Running two of them into your smartphone with a 
$9 splitter lets you easily record audio for wired interviews. 
 
 
 
5. Composition 
 
Before you press the record button, clean your lens of any makeup, dirt, or grime; 
you can use the cloth that comes with your sunglasses or even a t-shirt. 
Next, set up your tripod or phone mount and make sure the camera is just below eye 
level. If you don’t have enough height, stack up some books. If you’ll be 
stationary, try to place yourself slightly off to one side of the frame. If you’ll be 
moving around a lot, or shooting in square mode or on Facebook Live, stick to the 
middle of the frame. 
 
The other thing to keep in mind, whether you use a tripod or selfie stick, is to keep 
the horizon in the background of your frame level. You don’t want to film on an angle, 
where all the lines and buildings in the background aren’t vertical. 
 
While the software in today’s smartphones gives most people ample control over 
their video, if you’re looking to take your production quality to the next level, try an 
app called FiLMiC Pro. 

https://www.amazon.com/Lavalier-Microphone-Smartphones-Camcorders-Recorder/dp/B00MRMU2HU
https://www.amazon.com/Smays-Extension-Earphone-Travelling-Centimeters/dp/B00LPETLNW/
http://www.filmicpro.com/
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The app lets you increase the quality of the video beyond the built-in camera’s 
capabilities, and gives you full control over the same settings you’d access on a 
professional camera. For example, you can adjust the bit rate, do color corrections, 
and more. 
 
6. Live video 
 
The most important part of going live is a good Internet connection. There’s a speed 
test app in both Android and iOS, and run it to make sure you have at least 2 
megabits per second upload; 4 to 5 megabits per second is ideal. 
If you don’t have that upload speed, move to get a better connection or connect to a 
strong WiFi. 
 
Beyond that, you should always have a plan for your live stream. Plan for the worst-
case scenarios that could happen while you’re live. Monitor things like cars, trucks, 
loud noises, and people who may step into the background of your videos. Because 
it’s live, you can’t reshoot, so you have to be more aware of your environment. 
The biggest challenge of going live is remembering to look at the camera, while 
reviewing comments to address people’s questions. If you can monitor everything 
yourself, that’s ideal. The key is to make eye contact with your audience when you 
answer. Remember, whenever you have a one-on-one conversation with someone, 
you always make eye contact, so aim for that level of connection in your live video. 

C. How to Easily Create Your Own Video Show? 

Using video to give your own take on news and stories that are relevant to your 
industry can help you build influence with peers, prospects, and customers. 
Discover how to use video to deliver value to your followers on social media and 
position yourself as an industry expert.  
 

1. Gather Relevant News and Stories 

With the proliferation of news aggregation tools, you can easily select, filter, and 
digest stories, videos, and content from around the world. 
 
To collect curated content, use a news reader like Feedly (available in desktop and 
app versions) and add the relevant industries, brands, and blogs you want to 
follow. For example, if you’re in the tech industry, you can add Wired, Engadget, 
and TechCrunch to your feed list. 

http://feedly.com/
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Use a news reader app like Feedly to create a simple feed with the industries, 
businesses, and blogs you want to follow. 

Once you set up your feed and find a great article on your topic, simply save it, 
share it, or bookmark it for later use. 

 
Save or bookmark interesting articles on the topics you want to cover in your video. 

 
Additionally, you can create knowledge boards in Feedly that allow you to compile 
(and later share) the information in a single location. 
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Create a Feedly knowledge board to collect and share your curated content with a 

group. 

 
Now it’s time to sort the stories you’ve curated. Think about your target audience 
when you pick out interesting articles, blogs, videos, and stories, and choose 
five stories that will be most meaningful to your audience. For example, if you’re 
a small business, curate a list of the best entrepreneurial stories of the month. 

2. Record Your Thoughts on Each Story in a Single Video 

Now it’s time to record your thoughts on video. At this point, you’re curating the 
news-gathering phase for others and telling your audience why certain content is 
more important than other content. For this reason, it’s important to have the 
rationale ready for why you made each decision. Be ready to explain to your 
audience why each story is relevant and different. 
 
Much has been written about staging and how to create great video content. But in 
this case, the type of video you’re creating is highly personal, so staging isn’t 
essential. The simple webcam position is enough, and helps make your audience 
feel they’re in a chat with you.  
 
Keep in mind that poor lighting or sound will raise red flags for viewers, so leave 
some time for testing and retesting your look. 
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The actual sound bites can be as short as 30 to 45 seconds, and should explain, 
retell, or give an opinion on the specific piece of content you’re discussing. Be 
ready to share a quick overview of what happened or why the story is relevant. Then, 
give your take on the matter. 
 
Record five short snippets (one for each story) on your webcam or phone and 
then send them to your favorite editing software like YouTube. 
 
In building the actual video, how well you incorporate music, graphics, and 
images in your video will affect the quality. Regardless, even five quick audio clips of 
you talking can get your audience’s attention. 

3. Share Your Video Multiple Times 

Once you’ve completed the video, the next step is to create a post to share each 
relevant headline on your social channels, and include your video. By following 
best practices on social sharing, you should be able to use a trending hashtag to 
find like-minded consumers. 
 
You can also head over to Google Trends. From there you can map, chart, and 
study search patterns both globally and regionally. Make notes of the stories 
that generate a lot of activity, as well as any hashtags associated with those stories. 

https://www.google.com/trends
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Create posts to share your video on all of your social channels. 

When you share content from a written article, give the journalist or blogger 
who wrote the piece a shout-out. For example, tag them in a Facebook post, 
mention them in a tweet, and tag them in a LinkedIn update. This can encourage 
that person to share your take on the piece. 
 
From there, you should tweet influential people who have voiced their opinion 
on one of the stories you included in your video. Also share your video on your 
YouTube channel and consider a small boosting of the content to get more 
views. 
 
Conclusion 
 
Like any marketing plan, video should be part of a larger effort, and should 
incorporate the same messaging and focus as your other outreach. Creating an 
engaged video consumer base begins with smart research into relevant, trending, 
and engaging stories.  
By following best practices in sharing content through social media, these videos can 
become powerful digital assets in your marketing. This effort can be effective for the 
modern marketer and doesn’t require a huge financial expenditure. 

D.  How to Create Social Media Videos on a Budget? 

Creating a video doesn’t have to cost you hundreds of thousands of dollars in high-
end production tactics like live actors or 3-D renderings. 
Discover how to create and promote social media video on a budget. 

1.  Decide What to Feature in Your Video 

Here are four ways you can create great video content without breaking the bank. 

 Repurpose User-Generated Content 
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A great example of repurposing user-generated content for a video comes from 
Coca-Cola, which leveraged their “Share-a-Coke” campaign into big corporate 
success. 
 
To incorporate this strategy in your own marketing, encourage your audience to 
tell their own stories on social channels like YouTube and Facebook using 
your campaign hashtag (which was #ShareACoke in the Coca-Cola campaign). 
You can then aggregate memorable content and repurpose it into broadcast-
worthy video spots. 

 

While Coke launched its campaign around the Share-A-Coke idea, the soft drink 
giant tracked and grew their global efforts through the aforementioned hashtags. As 
a marketer, you can leverage readily available user-generated content and create a 
winning campaign even without a Coca-Cola-sized budget. 

 Collect Royalty-Free Content 
The first step is to determine whether there is enough free content about your 
subject available online (the definition of “free” is content with no royalties). 
Resources like Flickr and YouTube are great places to start this research. If you 
want to do a viral video about lamps, for example, do a keyword search on 
Flickr for “lamps” and see how many compelling images you can find about the 
topic. 

 

https://www.flickr.com/explore
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The search term “lamps” brings up over 1.5 million free images of lamps on Flickr. 

 Create Your Own Content 
If you feel that you don’t have enough content available, you may need to 
simply grab an iPhone and snap your own pictures or record short video 
snippets. 
Marketing consultant and social media coach Mark Schaefer spoke recently on how 
he worked with a small family-owned winery in France and struck gold with a simple 
video called “How to Open a Bottle of Wine Without a Corkscrew.” 
The video, without any paid media behind it, generated over 10 million views and 
catapulted the winery to stardom. One fascinating postscript here is that this video 
was amazingly successful when 221 other videos posted didn’t achieve quite the 
same notoriety. Persistence is key here. 

 
Mirabeau Wine generated over 10 million views without spending a dime. 

 Record Others 
Taco Bell generated 150,000 views on YouTube by simply recognizing a trending 
hashtag called “Drawing My Life” and then filming an artist as he drew simple 
thoughts about the brand. 
 
While Taco Bell certainly has the budget and the creative chops to create its own 
spots, hashtags, and launch campaigns, it’s staggering to note how easily the fast-
food chain generated buzz just by riding the coattails of another trend. 

http://www.businessesgrow.com/2014/02/10/mirabeau-case-study/
http://www.businessesgrow.com/2014/02/10/mirabeau-case-study/
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Taco Bell created an incredibly easy viral video with one simple image. 

Regardless of the type of video content you choose, the trick is to keep it simple. 
The reality of user-generated content or even self-generated content is that you 
immediately cut out thousands, if not millions, of dollars in cost. Additionally, from a 
branding perspective, you add a degree of authenticity to your voice by placing a 
true image of your customer in front of other customers. 

2. Create Your Video 

So Taco Bell pulled off a great video with very little cost. The question is: How can 
you do it? Creating content that people actually want to see doesn’t have to be 
difficult. If you create compelling content, users will engage with it in the form of 
shares, likes, comments, and even direct lead creation. 
 
You don’t need extensive video editing skills, but those always help. You can 
use affordable editing tools like Adobe Premiere Pro to edit and build complex 
storyboards. If you’re just getting started and don’t want to invest in anything, you 
can use YouTube’s free and quick Creator Studio, which is a great tool for the 
informal filmmaker. 
 
Step-by-Step Guide to Using YouTube Creator Studio 
Once you sign into YouTube with your Google account, navigate to your 
business page. Within your business page, click through to Creator Studio, 
Create, and then finally Video Editor. 
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Find the Video Editor tool within Creator Studio. 

At this point, you can begin the uploading process for video or pictures. In the upper 
right-hand corner of the screen, click on the camera icon, select the images you 
want to use, and drag them into the timeline below the black box. 

 
Add images to the timeline. 

 
Once you’ve added your images into the timeline, you can adjust the length and 
begin the process of building a storyboard. Compiling an effective story is 
obviously going to be difficult with three images of lamps, but the idea is that you 
want to keep the concept concise and clear. 



 
 
 
 
 

VIDEOCADEMY 2017  81 

 

 
Begin manipulating the images to fit within your desired timeline. 

Once you compile the timeline, you can add simple text and/or camera filters to 
the images. When adding design elements, text, and even determining the length, 
consider the platform you’re going to distribute through. Obviously the less-serious 
tone of Vine and Twitter is going to be different from LinkedIn’s tone. 

 
Text and filters allow you to add a personalized flair. 

 
To add music from YouTube’s free library of audio content, click the music note 
icon and drag a musical selection to the timeline below the image. 

http://www.socialmediaexaminer.com/use-twitter-video-for-your-business/
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Music supplements the theme and feel of the campaign. 

 
Once the timeline meets your desired outcome, click on Create Video and allow 
the software to create your downloadable file. 
 
Creating a simple, actionable video is something you can do quickly and efficiently. If 
you’re going to deliver a call to action at the end of the piece, consider that in your 
storyboarding as well. 

3.  Share Your Video 

Your video is done. Now it’s time to share the content with your audience. One way 
to disseminate video clips is to consider using paid features on 
YouTube, Facebook, Twitter, and other social sites, which is a part of a 
comprehensive and integrated video strategy. But if you want to keep your costs 
down, use free and existing tools, which in many cases can have the same impact. 
To get started, share the video on all of your existing free channels and be sure 
to use SEO best practices when doing so. Use hashtags, share the content with 
influencers, and even share it on your personal distribution channels. Additionally, 
you can create traditional content (a blog post) and embed the video within the 
article. 
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Share your video on emerging media platforms like Vine. 

 
Another way to distribute your message is to consider the platform your audience is 
most likely to use. For example, if you’re seeking younger audiences, consider 
emerging media platforms like Periscope and Snapchat. 
 
One additional tip in distributing your video: many of the video services described 
here allow you to point traffic in a certain direction after watching your video. 
Think about not just sending viewers to your conversion page for a sale, which might 
cheapen its impact. Consider sending viewers back to your YouTube channel 
where they can watch more videos, or even cross over to other platforms like 
your blog or your Facebook page. 
 
Conclusion 
 
Generating 10 million views with a 49-second video clip isn’t going to happen all the 
time, or at all. Creating video content consistently, however, helps increase the odds 
of being able to have a piece of memorable media break through and emerge online. 

 
 
 
 
 
 

Chapter 7 
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Facebook Video marketing: Best Marketing Practices 
 
A. Create Facebook Video Ads: A Step by Step Guide 

Looking for an easy-to-follow guide to create Facebook video ads? 
Facebook video ads don’t require a lot of time or money. All you need is a script and 
some basic gear. 

Why Create Facebook Video Ads? 

According to data from comScore, 64% of consumers are more likely to buy products 
after watching videos about them. You can use the power of video ads to get more 
leads and sales for your business. 
Here are some ways to use video ads: 

 Introduce your brand. This can be the type of video you would normally have 
on your home page, in which you share your company mission and story. 

 Give value upfront. Use a how-to or tutorial video as an ad. Or simply share 
great content and get people to click through to your website. 

 Build your email list. Create a quick video introducing your free ebook or 
upcoming webinar. 

 Share testimonials. If your customers record a video testimonial for you, ask 
them if you can use it in a video ad. This is a great way to retarget people who 
have visited your sales page. 

For these videos, use animated text and images, a recording of yourself (or 
other people) or a combination of both. All of these options can work well, 
depending on your business and the goals for your campaign. 
 
Here’s how to get started creating your own Facebook video ads. 

1.  Set Up the Equipment 

You don’t need a lot of fancy equipment to create a great-looking video. The most 
important thing is to be authentic and relatable in your video. 
For the background, you can use a white wall or backdrop, or a nicely decorated 
room in your house, as long as it doesn’t distract too much. The example below 
uses a brick wall backdrop. 

 
Choose a distraction-free background for your video. 
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You can use your smartphone to record the video. If your phone isn’t older than 
three years, you probably have some great HD video recording options. If you want 
to turn the quality up a notch (and have the money to invest), the Logitech C930e 
webcam is a great alternative. 
 
Good audio quality is essential for a great video. Consider using a Blue Yeti or 
Rode Podcaster USB mic. 

 
9 

Lighting is also important; however, you don’t need professional lighting equipment. 
Simply use lamps from your living room or home office to light the area. Or record 
your video in a room where steady sunlight is coming through the 
windows. Avoid direct sunlight though, as this can overexpose your video and 
result in unwanted shadow effects. 

2.  Practice the Script 

Next, you need to practice your script. If you haven’t created one yet, follow the five 
steps to create the perfect script: grab attention, build interest, cultivate 
desire, create persuasion and end with a strong call to action. 
 
 
Here’s a basic script example: 
 
Struggling to eat healthy? 
There’s a new method that makes it easy. 
This free guide shows you exactly how. 
79,894 people have already tried it. 
Click Download to get your free recipes. 
This script is a great starting point for a talking-head video ad, but you’ll likely feel 
like a robot when you say these words on camera. To make it flow better, say the 
script out loud a few times, and add some words that make it feel more natural 
to you. Also, consider introducing yourself to add a personal touch, especially if 
you’re targeting a new audience. 
After some tweaking, the basic script above looks like this: 
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Hi, do you ever struggle with eating healthy? 
My name is …. and I’m the founder of …. 
I’ve created a new method that makes eating healthy very easy, and I’m offering a 
free guide that shows you exactly how. 
79,894 people have already tried it, so make sure you don’t miss out. 
Just click the Download button in this post to get instant access to your free recipes. 
A simple video script like this will likely result in a video between 30 and 60 seconds 
long. If you’re targeting the right audience with the right message, that’s usually long 
enough. 

 

 
Read your script out loud a few times and tweak it until it feels right. 

Practice and planning make the video creation process less intimidating. Especially if 
you’re not used to being on camera, prepare your script in advance. 

3.  Record the Video 

When you’re done fine-tuning your script, it’s time to hit the Record button. And yes, 
this is often the hardest part of the process. 
Gideon Shalwick, who knows the ins and outs of online video content marketing, 
shares his best video recording tips: 

 Record each sentence separately. You can easily edit everything in your 
software later, and it’s much easier to get one line right at a time, rather than five. 

 Don‘t try to make it perfect. It’s okay if you stumble over a word, or have other 
imperfections in your videos. One of Gideon’s most popular videos is one that 
has a silly mistake in it. People relate more to imperfection than to perfection. 

 Talk into the camera as though you‘re in love with the person on the other 
side. This is a great antidote to the anxiety you feel when you record your first 
video. Even though this approach can feel odd in the beginning, it can give your 
video a fun and spontaneous energy. 
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The more you record video, the easier it becomes. Image: Shutterstock. 

Remember that it’s normal to cringe at your first videos. The more you do them, the 
more natural the process will become. It’s a matter of practice. 

4.  Edit the Video 

In the editing phase there are some additional strategies you can use to create a 
more branded look and increase engagement. 
 
To edit the video on a Mac, try software such as ScreenFlow or iMovie. For 
Windows, consider Movie Maker or Camtasia (also available for Mac). 
One way to create a branded look is to add a lower third (a graphic overlay 
placed in the lower part of the screen) in the introduction. You can do this with 
an animated clip, or add your logo and some text on the screen in the part where you 
introduce yourself. 

 
Add a lower third to the video for branding. 

 
To keep viewers’ attention and increase engagement, consider changing the 
screen periodically. You can do this by zooming in or out, using different 
recording angles or switching to a screen with text and images. 
 
For example, for the call to action, include a preview of which button viewers need to 
click when the video ends. 

http://www.telestream.net/screenflow/overview.htm
http://www.apple.com/mac/imovie/
http://windows.microsoft.com/en-us/windows/movie-maker
https://www.techsmith.com/camtasia.html
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Preview which button you want viewers to click at the end of the video. 

Visually explaining what action you want people to take can make a big difference in 
your click-through rate. 
Finally, use music to create the right energy. Of course, make sure that you have 
the right to use it for commercial purposes. Also, keep the volume fairly low so that 
the music enhances your video rather than distracts from it. 

5.  Create a Thumbnail 

On Facebook, video ads often start playing automatically with the sound off, but this 
isn’t always the case. Depending on the user’s personal settings, Internet connection 
or your bidding type, people might have to click on the video first for it to start 
playing. 
 
Your video thumbnail is a great way to grab viewers’ attention. Facebook will 
automatically suggest stills from your video to use, but you can also upload a 
thumbnail yourself. 
 
Consider taking a separate picture during your recording session, or use one 
of the video stills and add text to it. You can use a tool like Canva to upload 
images and add text and other decorations. 

http://www.canva.com/
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Create a custom thumbnail to grab viewers’ attention. 

Remember how the purpose of the first line was to grab attention? Use that same 
line for your thumbnail as well. That way people will be able to identify with your 
message immediately. 
 
Conclusion 
 
Now all you have to do is upload your video to Facebook, and start running it as 
an ad. 
Remember that you can use video ads in lots of different ways, and being featured in 
your video isn’t required to create an effective video ad. You can get started with a 
short script and basic gear and improve as you go. And don’t forget that people 
relate more to authenticity than to perfection. 

B. Facebook Live: What Marketers Need to Know 

Facebook Live lets you connect with your fans, friends and followers by sharing real-
time video of what you’re seeing and doing. 
Discover how to broadcast with Facebook Live and use Live video in your marketing. 

What Is Facebook Live? 

Facebook has steadily been releasing Live over the last several months. It came 
out in August 2015 for verified public figures through the iOS Mentions app. Early in 
December, Live became available to select people on their personal profiles and 
then to all verified Facebook pages later in the month. 
 
Facebook originally introduced Live to only an elite group of users for two primary 
reasons: to control the demand on the bandwidth and to hopefully set a higher 
standard for the videos streamed so there’s less “noise” in the news feed. 
Facebook is controlling the reach of Live broadcasts through the news feed ranking 
algorithm, as with all organic posts. 
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In the coming months Live will rolled out to more Facebook profiles and pages, and 
will become available on Android. Live is currently available to some iPhone users 
only. 
 
Even if you don’t yet have access, you can start planning your Facebook Live 
strategy or use some of these tactics on the numerous other live-streaming services 
such as Blab, Google+ Hangouts, Periscope and Meerkat. Regardless of whether 
you have or plan to use live streaming, you can still upload videos regularly to 
Facebook. 

1. Broadcast with Facebook Live 

You can broadcast Facebook Live through your profile or through the Mentions 
app. To broadcast through your profile, tap to update your status and click the 
Live icon. 

 
Tap the Live icon under Update Status to get started. 

Next, write a quick description in the status update (this is your title). The 
description is what will go out in the news feed and in notifications. 
 
Just like with your other personal status updates, you may also want to choose the 
audience before going live. Select friends only, a specific friends list or public. 
Then tap Go Live. 

http://www.socialmediaexaminer.com/15-blab-tips-for-marketers-ultimate-guide-to-blab/
http://www.socialmediaexaminer.com/meerkat-and-periscope-with-brian-fanzo/
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Write an update, select your audience and go live. 

You can point the camera at yourself or outward to capture your surroundings. 
During the broadcast, you’ll see the number of live viewers, which friends are tuning 
in and comments in real time. While people are watching you, invite those viewers 
to tap the Subscribe button. This way, they’ll get notified the next time you’re live. 
After you end your live broadcast, it will be saved on your timeline like any other 
video you upload. 
 
If you don’t already have the Follower option enabled on your personal profile, 
enable it. Doing so will allow you to reach a much wider audience, as anyone on 
Facebook can choose to follow your public updates. 
 
To enable the Follow feature, go to your settings and click Followers in the left 
column. Then, next to Who Can Follow Me, select Everybody. Now, any of your 
friends or followers can subscribe and see when you go live. 
 
Keep in mind, if your previous post was public and you wish to share your next post 
with friends only, you’ll need to select that option. 

http://media.fb.com/2015/11/10/updates-to-live/
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Change privacy back to friends only for updates you don’t want to be public. 

 
Note: To broadcast through the Mentions app, the process is similar. Open the 
app, tap the Post icon and then tap Live Video. The only difference is you don’t 
select an audience, since everything you post is public on a business page. 

2. Improve Your Video 

Facebook recommends several best practices for Facebook Live. In addition, here 
are several of my own recommendations: 
 
Have a focus for your broadcast. Know what you plan to talk about ahead of 
time so you don’t have a rambling discussion about nothing. Knowing what you plan 
to talk about and doing it well will do wonders for your reputation. 
 
Create a compelling title. It goes without saying that you should relate the title to 
the focus of your broadcast. When people get a notification that you’re live, the 
title is the only thing they see when deciding whether they want to join you. 

https://www.facebook.com/facebookmedia/best-practices/live
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Choose a clear, descriptive title that encourages people to tune in. 

 
Strive for great audio. Speak loudly and clearly close to the phone or use a 
microphone. Like with any video, your audience needs to be able to hear what you 
have to say. To this end, avoid broadcasting anywhere that has a lot of 
background noise. 
 
Use both the front and back cameras. Since you likely won’t want to have the 
camera in your face the whole time, you can easily toggle back and forth between 
the two. When the camera faces you, the audio is better. Speak up when filming 
away from yourself. 
 
Acknowledge your audience. When you go live, be sure to mention your friends 
and fans who are viewing, if it seems reasonable. Alternatively or in 
addition, respond to comments either during or after the show. 
 
Test different broadcast length and times. Facebook recommends you go live for 
at least 5 minutes. Anything from 2 to 20 minutes is just fine. See what your 
audience likes and use that as your gauge. Also try going live at different times to 
see when most of your audience is around. 
 
End with a call to action. Live video can be an integral part of your social media 
marketing, so make the most of it by directing your audience to a specific place. 
Include a simple call to action at the end of your video, such as to visit your website 
or private message you for more information on the topic. 
 
Be selective. Don’t broadcast everything. Make your live videos special. That way 
when you go live, people will want to see what new thing you have to offer. 
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3.  Edit Your Video 

Once the Facebook Live video is on your wall, you can go back and edit it. It’s like 
editing any video you’ve uploaded to Facebook. Click on the date of the post in 
your timeline to access it and select Edit. 
 
Choose a thumbnail. Facebook gives you 10 image options or you can upload your 
own thumbnail. 
 
Select a category. Tap the drop-down menu next to Video Category and select one. 
Add a call to action. You have several choices, including Shop Now, Learn More 
and Sign Up. You’ll likely want to match the call to action you requested during 
the video. 

 
 

Optimize your Facebook Live video settings as you would any video you post. 
Choose a thumbnail, category and call to action (and add the corresponding URL). 

Amplify the reach. If your video is from your Facebook business page, you may 
want to consider getting more visibility through Ads Manager by creating a 
video ad from your Live broadcast. 

4.  Repurpose Your Video 

As with other content, you’ll want to use your video in as many places as relevant. 
Write a blog post with some of the highlights and embed either the Facebook 
post itself or just the video. Then share it on all of your social media profiles. 
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The reason to embed your video is to get more views. It will show up on your 
Facebook view count and you may also get new fans and subscribers. 
 
5 Ways to Use Facebook Live 
Many initial examples of Facebook Live will be for personal use, but explore ways to 
use Facebook Live through the lens of your business. 
 
Create a balance between talking about your business and giving people a 
peek at who you are outside of work. It creates significantly more intimacy 
between you and your audience. 
 
Here are five ways to use Facebook Live: 
 
1.  Behind the scenes. Come up with “adventures” that would be of interest to 

your friends and followers. If you could take a group of friends with you 
somewhere, where would that be? It could be somewhere you go during 
downtime (to the beach or a concert) or else directly related to business. 

 
Mark Zuckerberg takes people behind the scenes of Facebook in this Live 
video. Find something fun and relevant for your friends and followers to know 
about and take them there. For example, if you sell surfing gear, a day at the 
beach would be right on target, the same as a concert would be if you work in 
the music industry. 
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2. Q&As. Pick a day and time and let your friends and followers know you’ll be 
on live to answer their questions. Do this monthly, weekly or regularly, when 
you you’re getting lots of inquiries. 

 
To get even more out of it, plan ahead. Create an event and encourage 
people to ask questions in advance, so you know what to address in your live 
stream. This will give you tremendous material for future content. 
 
You can write blog posts or video tutorials as answers to your questions, too. 
Q&As are also excellent for market research. 

 
3. How-Tos. Find something that pertains to your expertise and relates to your 

business, but is also personal. Then show your audience how to do it with 
simple steps. 
 
For instance, Nancy Olliver, shown above, has a chalk painting business and 
does projects on Live for her audience. 
 
Use a tripod and point your iPhone camera at you or even at your computer 
screen, and explain how to do something as you do it. 
 

4. Product demos. Just like with how-tos, do live product demos for your 
friends and followers. Unbox products that you use for your business or 
simply share how you use them. Alternatively, show new uses for your own 
products. As with all video, you want to be having fun as you do demos, so 
your audience has fun too. 
 
Tech guru Robert Scoble often uses Live via the Mentions app on his 
personal profile to showcase exciting new technology. 

 
5. Breaking news. Compile sources that inform you when there’s breaking 

news in your industry. Then when something happens within your area of 
expertise, you can go live immediately and share it with your audience. 
 
Report news and also add your own thoughts and opinions, so people know 
what to do with that information. Doing videos like these helps you establish 
your expertise. Remember, journalists, other influencers and potential clients 
could be watching. Tremendous opportunities may be waiting for you. 

5 New Facebook Live Video Features for Marketers 

Facebook Live has expanded its features, providing you with new Facebook 
marketing opportunities. 
 
Discover what Facebook marketers need to know about the newest Facebook Live 
video features. 

1.  Post Live Video to Your Profile, Pages, Groups, and Event Pages 

The first of the new features with Facebook Live video relates to where you can 
broadcast. For starters, everyone should be able to broadcast live video to a 

https://www.facebook.com/poppiespaintpowder/
http://www.socialmediaexaminer.com/facebook-live-what-marketers-need-to-know/


 
 
 
 
 

VIDEOCADEMY 2017  97 

personal profile, which is visible based on the settings you choose (public, friends, 
etc.). 

 
Live video for personal profiles. 

 
Second, you should be able to broadcast live video to your Facebook pages, 
which will automatically have public visibility. You need to navigate to your 
Facebook page within the main Facebook app and tap on the Publish button. 

 
The page Publish option in the main Facebook app. 

There, you’ll see the option to post live video as your page if it’s available to you. 
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Live video for personal pages. 

Third, you should be able to broadcast live video to most of the Facebook 
groups you belong to. It will be visible to anyone who can see posts within that 
group. The visibility of your live video in groups is based on the privacy settings of 
the group itself. 
 
Also refer to each group’s rules as to whether it allows live video posts. The 
group mentioned in the following example does not. 

 
Live video for groups. 

Finally, you should be able to broadcast live video to most event pages if you’ve 
been invited to the event and have responded as interested or going, which is visible 

https://www.facebook.com/help/220336891328465
https://www.facebook.com/help/220336891328465
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to anyone who can see the event. This visibility is determined by whether the event 
was created as public or private. 

 
Live video for event pages. 

 
Considerations for Group and Event Admins 

For Facebook group and event admins who want to create live events for their group 
members and event subscribers, live video is going to be a great tactic to use. This 
will be especially beneficial for private mastermind and membership groups that want 
to go the extra mile with private Q&A sessions, special guests, and other 
value-add bonuses. 
As far as moderation goes, however, there are no controls to limit who can post live 
video to Facebook group and event pages. If members can post a status update to 
your group or event page, they can post live video. As CEO of Social Chefs and 
Facebook group admin Christian Karasiewicz noted, “The core principle is you need 
to build a manageable but engaged group. Kind of like Cheers, where everyone 
knows your name.” 
 
If you haven’t done this, moderating the live video content posted to your groups and 
events could be a tricky issue. It’s much simpler to scan a text post or click through 
to a link to see if the content is self-promotional or questionable. Watching a lengthy 
live video, or one that’s currently being streamed, is a completely different matter. 
This has forced some admins to implement a no live video rule, deleting live video 
posts as soon as they appear. 
 
While there are no current settings for admins to specifically stop people from 
posting live video, there are general settings that would allow all posts to require 
moderation before going live in a group. 

 

https://www.facebook.com/help/216355421820757/
http://www.socialchefs.com/blog/
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General group moderation settings. 

General moderation settings for events will usually look like this. 

 

 
General event moderation settings. 

2. Go Live 

There aren’t many new features for going live yet, but filters and the ability to draw 
on your screen are on the way, according to screenshots like the one below from 
Facebook’s live video media assets. 

 
Upcoming live video editing options. 

http://newsroom.fb.com/news/2016/04/introducing-new-ways-to-create-share-and-discover-live-video-on-facebook/
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Until then, your experience will look like more like this. When you’re ready to go live 
to any of the above-mentioned areas, start by entering your status update and 
tapping the live video icon. Then, enter a description for your live video. 

 
Starting a live video broadcast. 

When you tap the Go Live button, you’ll see a simple countdown timer to get you 
prepared to be live. You can tap on the icon at the top right to switch from your 
front-facing to rear-facing camera throughout your broadcast. 
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Broadcasting live. 

Once you go live, look at the top left to see how long you’ve been broadcasting 
along with your current number of live viewers. At the bottom, you’ll see 
comments and reactions from your viewers. When you’re finished with your 
broadcast, tap the Finish button to end. 
At that point, you have the option to save the video to your camera 
roll and upload an HD version of your video to your personal profile, page, 
group, or event page. 

 
Options after you end your live broadcast. 

3.  Get Additional Live Video Insights as a Page Owner 

After you end a live video session on your Facebook page, you’ll get immediate 
insights into how many people watched your live video. This comes in addition 
to the options to upload HD video and save the video to your camera roll to share on 
other networks. 
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Additional insights for Facebook page owners. 

While you can’t boost live video while it’s broadcasting on your page, you’ll have the 
option to boost the post once the broadcast has ended, like any other post. 

 
Boost options for live video broadcasts. 

In addition, you can go to your Insights to see analytics for your video in the 
most recent posts section. 
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Facebook Insights including live video. 

These insights will include analytics for the live video broadcast. 

 
Facebook Insights for the live video broadcast. 

You’ll also get analytics for the post itself after the broadcast has ended. 
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Facebook Insights for the live video broadcast post. 

Based on Facebook’s push for live video, your Facebook page could get a significant 
boost in engagement by taking advantage of this feature while Facebook is eagerly 
promoting it. 
 

 
Higher engagement for the live video broadcast post compared to others. 

 
After your video has gone live, people will have the option to subscribe to follow your 
future live videos. 

 
Live video follow option for those viewing a live broadcast or replay. 
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4. Engage With Live Video Using Comments and Reactions 

Another new feature with Facebook live video has to do with how live video viewers 
can engage during a broadcast. Before, viewers could only comment. Now, viewers 
can comment and send reactions, which float across the video screen like hearts on 
Periscope and props on Blab. 

 
Ways viewers can engage with live video. 

 
Viewers can add a comment in the comment box or send a reaction by sliding 
the comment bar to the left. 

 
Reaction options for live video. 

5.  Discover Live Video in New Ways 

Besides subscribing to your favorite live video broadcasters, Facebook plans to 
make live video discovery simpler in a number of ways. First off, desktop users 
can find live video broadcasters using the Live Map feature. Please note that 
what you find won’t always be safe for work. 

http://www.socialmediaexaminer.com/facebook-reactions-what-marketers-need-to-know/
https://www.facebook.com/livemap/
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The live video map for discovering people broadcasting live throughout the world. 

 
Facebook will also update several areas to highlight live video. For example, there 
will be live video markers in search and trending topics in the Facebook app, as 
shown in this screenshot from Facebook’s live video media assets. 

 
Upcoming live video markers in search results. 

Live video will also be at the top of the video search results in the Facebook app, as 
shown in this screenshot from Facebook’s live video media assets. You can also see 
that the Messenger icon will be swapped out for a Videos icon. 

http://newsroom.fb.com/news/2016/04/introducing-new-ways-to-create-share-and-discover-live-video-on-facebook/
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Live video featured at the top of videos. 

So as you can see, Facebook is going to be investing a lot in live video in the near 
future. Therefore, you probably should be, too! 
 
Conclusion 
 
Video streaming, especially through Facebook Live, is an incredible opportunity to 
showcase your knowledge and increase your fan, follower and customer bases. 
Since video is super-strong right now and Facebook Live seems to get higher 
organic reach than other types of content, it’s definitely worth getting ready to add 
Live to your marketing plan just as soon as you have access. 
 
Facebook Live has the potential to take over all of the other live video broadcast 
apps on the market. 

C. Facebook Freebooting: Protect your video Content 

There are simple steps you can take to brand your videos so you’re protected if 
people upload them to Facebook as their own. 
 
Discover how to protect your video content from freebooting on Facebook. 

http://www.socialmediaexaminer.com/facebook-live-why-live-video-matters-for-marketers/
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What Is Freebooting? 

Freebooting (also known as video piracy) is the act of downloading someone 
else’s copyrighted video (usually from YouTube) and uploading it to Facebook 
as your own. You need to protect your content and make sure you don’t 
unknowingly propagate the work of pirates. 
 
Joe Hanson of It’s Okay to Be Smart explains that freebooting “is not the same as 
sharing or linking or embedding [online media] from its original source. Freebooting 
means downloading it without permission from the creator or copyright holder and 
redistributing it for your own use, often for your own monetary gain. When it comes 
to video piracy in 2015, Facebook is ground zero.” 
 
Of the videos on Facebook, 72.5% are pirated. “According to a recent report from 
Ogilvy and Tubular Labs, of the 1,000 most popular Facebook videos of Q1 2015, 
725 were stolen re-uploads,” says Hank Green. “Just these 725 ‘freebooted’ videos 
were responsible for around 17 BILLION views last quarter.” 
 
A recent trend seen on Facebook is scraped YouTube videos that have been lightly 
edited and compiled into a montage with large captions or subtitles on the video 
itself. Given that Facebook has the Autoplay feature on both desktop and mobile, 
users are more likely to feel drawn in to watch a video and click/tap for the audio if 
they read the caption. 

 
This Facebook page’s videos, scraped from YouTube, have added captions and 

subtitles to entice viewers. 

Freebooting hurts people who work hard to create their video identity. For instance, if 
you’re monetizing your YouTube channel, you’ll miss out on ad revenues if someone 
is scraping and reusing your videos. Facebook is just starting to dig into revenue 
sharing for their ads, but it’s only available to a select few advertisers so far. 
 

http://www.itsokaytobesmart.com/post/108548517677/facebook-freebooting-video
http://www.slideshare.net/socialogilvy/the-rise-of-multiplatform-video-why-brands-need-a-multiplatform-video-strategy
http://www.slideshare.net/socialogilvy/the-rise-of-multiplatform-video-why-brands-need-a-multiplatform-video-strategy
https://medium.com/@hankgreen/theft-lies-and-facebook-video-656b0ffed369
http://adage.com/article/digital/facebook-s-suggested-videos/299311/
http://adage.com/article/digital/facebook-s-suggested-videos/299311/


 
 
 
 
 

VIDEOCADEMY 2017  110 

Granted, if there’s a call to action or watermark on an illegally uploaded video, it 
could potentially help increase the visibility of the original creator. But still… 
 
Here’s how to protect your content, deal with piracy when it happens and avoid 
sharing pirated videos. 

1.  Understand Facebook and YouTube Video Piracy Policies 

YouTube is stringent with their copyright links, so they’ll take infringed content down 
immediately if a complaint is filed. 
 
Unlike YouTube, Facebook won’t automatically take down pirated content. Facebook 
is clearly on a mission to ramp up their own video consumption. Native Facebook 
video posts have the most organic reach, which is probably what has spawned this 
trend among users. 
 
Under pressure to do something about freebooting, Facebook came up with video 
matching technology to make life a lot harder for pirates. It lets the creator know 
when a duplicate video is being shared on Facebook. 
 
“Videos uploaded to Facebook are run through the Audible Magic system, which 
uses audio fingerprinting technology to help identify and prevent unauthorized videos 
from making their way onto the platform,” Facebook states. 

2.  Report Freebooted Videos 

Destin Sandlin of Smarter Every Day created the following video (which you 
can share on Facebook) to simplify what freebooting is and the impact it has for 
content creators. He talks about a German DJ who created a YouTube video that got 
over 5 million views in four years. A verified Facebook page then downloaded the 
video from YouTube, uploaded it as a native Facebook video and got 5 million views 
in four days. 
 
Destin shares three tips for what to do when you come across freebooted videos 
anywhere on the Internet. He says to capture the freebooted content (with a 
screenshot or video screen capture), comment (state that it’s stolen and direct 
people back to the original video and creator) and contact the original creator of the 
video content. 
 
If you find someone has stolen your content or a video from someone you know, 
here’s what to do. Go to the top right of any Facebook post on desktop, 
then click the gray down-pointing arrow. Then choose I Don’t Like This Post 
from the drop-down menu. 

https://support.google.com/youtube/answer/2807622
http://www.businessinsider.com/freebooting-video-on-facebook-2015-8
http://media.fb.com/2015/08/27/an-update-on-video-management-on-facebook/
http://media.fb.com/2015/08/27/an-update-on-video-management-on-facebook/
https://www.facebook.com/video.php?v=903554046345428
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Report freebooted video by clicking the grey arrow on any Facebook post. 

In the pop-up that appears, select the I Think It Shouldn’t Be on Facebook 
option. You’ll then be able to state the issue, and whether it’s your content or 
someone else’s. 

 
Choose a reason for reporting the content. You will also be able to describe the 

issue before you submit. 

To report a video on mobile, the process is very similar. Go to the top right of 
any post containing a video or the video player itself, tap the little down-
pointing arrow. Then select Report This Post from the menu that appears. On the 
next screen, tap the I Think It Shouldn’t Be on Facebook option. Select 
Something Else on the following screen, and if it’s your content, let Facebook 
know. 

3.  Protect Your Video Content 

The best way to protect your video content is branding. Put a watermark or lower 
third throughout the video. That way if the video gets scraped, people will still 
know it’s from you. 
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This freebooted Facebook video clip, scraped from YouTube, has a watermark from 

the original owner. 

Another way to protect your content is to upload it to multiple platforms. Whether 
it’s a blab, Meerkat, Periscope, Google hangout or original video, post 
your (branded) content simultaneously to Facebook as a native video and to 
YouTube. 
 
Also, when you create the description on YouTube, include a link to where the 
video is posted on Facebook so anyone who wants to share it on Facebook 
can use your original link. 

 
On your YouTube description, include links to where Facebook users can find and 

share the video on Facebook. 

4.  Use Content From Other Sources Safely 

Here are some ways to safely use content from other sources in your social media 
efforts. 
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Secure Permission 
Make sure that any video you upload to Facebook is either your own original 
content or you have permission from the copyright owner to use it. 
If you were interviewed by someone and want to upload his or her content as native 
Facebook video, just ask. As long as you have permission, and include links back 
to the original website, it should be mutually beneficial. 
 
Use Royalty-Free Images and Music 
Make sure any video images and clips (which you can buy from iStockphoto, for 
example) are royalty-free. 
 
This counts for music, too. There are a few apps that allow you to add music tracks. 
You can use up to 15 seconds before infringing on the copyright. 
 
For instance, Flipagram allows you to create photo montages and video clips, and 
add your own music. When I uploaded a 30-second video to Facebook, I got a 
warning that I was violating copyright. All of the photos were my own, so I assumed 
the warning was regarding the 30 seconds of music from my own iTunes collection. 
However, using 15 seconds of the music for the video I uploaded to Instagram was 
okay. 

 
Beware not to infringe on music copyright as well. 

 
Remember also to be mindful of your backgrounds. If you shoot a video and 
accidently capture someone’s copyrighted material, or an audio recording of a song 
or television program, you may be asked to take the video down. 
 
Conclusion 
 
With Facebook native video, keep this motto in mind: When in doubt, don’t. Only 
upload videos that are yours or for which you have permission from the copyright 
owner. 
 
Remember, too, that the share button is there for a reason. If you really want to 
share someone’s video, make sure it’s legit and then use the share link. 

https://flipagram.com/
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No one wants to have material stolen. Safeguard the material of others and brand 
your own so you’re protected in case someone starts freebooting your content. 
 

D.  Tips for Better Facebook Live Broadcasts 

Wondering how to get the most out of your Facebook Live broadcast? 
With Facebook Live, you can show your expertise in real time, take people behind 
the scenes, and much more. 
 
Discover five tips to succeed with your next Facebook Live broadcast. 

1. Promote Before You Broadcast 

Facebook Live allows you to target your personal network, the fans of a 
business page (if you’re an admin), a group, or an event. If you can’t find a group 
or event to meet your needs, consider starting one. 
It’s important to let your audience know about your upcoming live video with 
news feed posts. Experiment with images and perhaps even a short video to tell 
them about the bigger video to come. 
 
If your live video is important enough, you can boost your announcement posts as 
paid Facebook ads. Then, remind your audience again right before you go live. 
For example, here’s how NASA Earth promotes upcoming live videos in their news 
feed and encourages interactions. 

 
Promote upcoming live videos to your audience. 
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Don’t forget about the world outside of Facebook. Invite your blog readers, email 
subscribers, and followers from other networks. Include a link to your account, 
business page, group, or event. 

2. Prepare and Practice 

Before you broadcast your live video, you need to do some preparation to ensure 
that viewers will be able to hear you clearly without distraction, follow your 
future broadcasts, and participate. 
 
Set Up Your Location 
Here are some tips for optimizing the location and setup for your live video: 

 Try to minimize background and ambient noise. While users will expect the 
production quality to be a bit raw and unrehearsed, be sure that they can see and 
hear you without undue distractions. 

 Decide whether to hold the phone yourself or use some type of mount. You 
could also delegate the job to a co-worker. For the live video, you can use either 
the front- or rear-facing camera. 

 Choose a spot that has a strong broadband connection. 
 

 
Set up your location before shooting your Facebook Live video. 

Facebook recommends that live videos last at least 10 minutes, but you can go as 
long as 90 minutes. 
 
Tip: Forward your calls to avoid distractions during your broadcast. 
Set a Policy for Instant Feedback 
 
Two new Facebook Live features allow viewers to provide feedback and ask you 
questions during the broadcast. They can click on the same six 
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emoji reactions that replaced the simple like back in February. These will appear for 
a few seconds onscreen; Facebook compares them to applause and boos. 

 
Viewers can respond with comments or by clicking on a reaction. 

 
Users can also comment during the video, so you should decide in advance how 
and when you will acknowledge your audience. Facebook recommends that 
you address commenter’s by name and make it clear how much you appreciate 
their involvement. If you need to block a user, click on the profile picture next to 
their comment and select Block. 
 
Note that when the video is replayed, the comments will appear at the same point 
they did during the live event. 
 
Do a Practice Video 
Before you use Facebook Live for the first time, consider doing a practice run. To get 
all of the practice time you need, set Facebook’s Who Should See This? Privacy 
setting to Only Me. You’ll see the live video exactly as it will appear, but no one 
else will. 

http://www.socialmediaexaminer.com/facebook-reactions-what-marketers-need-to-know/
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Setting your privacy to Only Me allows you to practice without broadcasting your live 

video to your network. 

 
If you’re having trouble changing the privacy setting from the mobile app, open your 
desktop or laptop and set your preferences at Facebook.com. Your changes will be 
integrated automatically by the app. 
 
Remember, Facebook doesn’t allow business pages to post to a group or event, so 
you’ll need to use a personal account in those instances. You can remind your 
audience about your company association in posts and during the video. 
 
To launch your live video, open the Facebook app and go to the personal, 
business, group, or event page that you want to target. Tap to start a new 
post and look for the Live icon at the bottom of the screen. In Android, the Live icon 
is at the far right. 
 
Tap the Live icon and then provide a short description of your video. Put on 
your SEO hat and create a catchy description that humans will like and that 
algorithms will be able to parse successfully. 

http://www.socialmediaexaminer.com/how-to-manage-your-facebook-page-effectively/
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Android users launch a live video through the icon on the far right of the Post 

dialogue screen. 

Don’t forget to change the setting back to Public when you’re done. 

3. Be Personable 

When you’re ready to broadcast to your audience, start by relaxing, and don’t 
forget to smile. Make yourself comfortable and the audience will follow. You don’t 
need to give people a 60 Minutes-level production, but you do need to give them a 
reason to like you. 
 
Introduce yourself and your company and tell the audience what you plan to 
cover. Unlike a pre-recorded YouTube video, viewers will have no idea of the time 
commitment involved so help manage their expectations. Encourage comments 
and other feedback. You’ll be able to see how many viewers you have at any time. 
 
Important: Be sure to end your live video with a call to action and tell your 
audience a bit about your plans for the next video. Ask them to share the 
archived copy of the video that will be in the timeline. Make sure that they can 
easily contact you with any follow-up questions. 

4. Optimize Your Live Recording 

Facebook Live videos are immediately archived, and it’s quite common for archive 
views to exceed live views. 
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Live videos are archived and shareable in the news feed. 

 
Add a post-show comment thanking everyone again for watching. Encourage 
further comments and questions to get more news feed activity and engagement. 
You can edit some of the metadata of the video and change the 
thumbnail. Click on the date stamp (which also acts as a permalink that you can 
use for sharing), click on Options, and select Edit This Video. You’ll probably 
need to do this from Facebook.com, especially if you’re using the Android app. 
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Click Edit This Video to add descriptions and metadata to the archived version. 

You can change the thumbnail, add or change the location and date, provide a 
longer description, and select a category. Nobody is sure how Facebook’s video 
search function will evolve, but these common-sense measures should help your 
video get discovered. 

5.  Analyze the Results 

Facebook added two new metrics for live videos. You’ll be able to see the total 
number of people who watched at least a portion of the video, along with a 
running count of how many viewers you had at different points in time. 

 
Facebook offers expanded video metrics that include retention data. 

 
The Audience Retention metric could assist your plans for the length of future 
videos. Given the attention that Facebook Live is getting, there should be future 
releases of analytics that provide even more data about the interests and 
demographics of viewers. 
 
Experiment with your next live video. Try a different day of the week or time, 
modify your approach, and perhaps add a second person on camera. The great 
thing about video is that there are so many ways to approach it. 
 
Conclusion 
 
Twitter, Snapchat, and now Facebook have all realized the effectiveness of live 
video. Facebook is putting a huge emphasis on live video, and they offer the biggest 
audience. Social media marketers who invest now in live video are essentially 

https://media.fb.com/2016/04/06/introducing-new-metrics-for-live-video/
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partnering with Facebook and stand to see significant long-term gains in their social 
marketing. 

E. How to Repurpose Your Facebook Live Videos? 

Do you want more mileage out of your broadcasts? 
 
Reusing your Facebook Live video can help improve your impact and visibility. 

Discover how to repurpose your Facebook Live broadcasts for other social media 
platforms. 
 

1.  Download From Your Facebook Profile 

Facebook Live lets you broadcast a live-stream video from your phone. If you’ve live-
streamed a great video you’d like to keep, follow these steps to download the video 
file from your Facebook: 
 
First, log into Facebook.com and go to your profile. Next, locate the Videos 
tab below your profile’s cover photo (along the bottom of the image or in the More 
drop-down). 
 
Now, click on Videos to see a list of videos you’ve posted to your profile. 

 

 
Next, click on the thumbnail of the Facebook Live video. After the video 
opens, click on Options (along the bottom of the video) to reveal the menu to 
download it. 

http://www.socialmediaexaminer.com/5-new-facebook-live-video-features-for-marketers/
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Options for your Facebook Live video include downloading as SD (standard 

definition) or HD (high definition). 

 
Once you click the Download option, your stand-alone video will open. Right-click 
on the video and select Save Video As to save the video as an MP4 file to your 
computer. 

2.  Download From Your Facebook Page 

If your Facebook page is lively, the steps below are your best route to download your 
Facebook Live video from your page.  
 
Note: You must be an authorized manager on the page to access the options below. 
Let’s get started! 
 
Once you complete a Facebook Live video from your page, you have a 
few optimization options to increase the reach and purpose of your post. (The 
options below are presently only available for Facebook Live videos streamed from a 
Facebook page.) 
 
First, log into the Facebook page you used for your Facebook Live post. 
Next, click on the Publishing Tools tab along the top. 
 

 
Look at the tabs along the top of your Facebook page to select Publishing Tools. 

 
In the left-hand column of tabs, click on Videos to see a list of your page’s posted 
videos. Find and click on the Facebook Live video you wish to download. 
 

http://www.socialmediaexaminer.com/how-to-manage-your-facebook-page-effectively/
http://www.socialmediaexaminer.com/6-publishing-tools-from-facebook-for-marketers/
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Look for the Video Details pop-up window. Along the bottom, you’ll see any posts 
related to your video. Click on the post link to uncover additional optimization and 
download options for your video. 

 
While the Video Details window provides performance statistics for your Facebook 

Live video, you need to access the original post to download the video. 

In the bottom-right corner of the Post Details pop-up window, find and click on the 
Edit Post button. 
 
To optimize your Facebook Live video from the Basic tab, add titles, tags, and 
custom thumbnail images. From the Advanced Tab, you can also choose to allow 
or prevent your video from being embedded in an external website. 
 

 
After you’ve shot and posted your Facebook Live video, go to the Edit Video box to 

optimize your broadcast for searches and viewers. 

In addition, you can upload a Closed Captioning file to your video for access by 
the hearing-impaired. 
 
Next, look for the gear icon above the top-right corner of your video’s image. Click 
the gear icon and select which version you want to download. 
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In addition to selecting download options for your Facebook Live video, don’t forget 

to optimize your video using the Basic, Captions, and Advanced tabs in the Edit 
Video box. 

3. Repurpose Your Facebook Live Videos 

The show doesn’t stop once you click Finish and Post in your Facebook Live 
broadcast. While your video post can reach far and wide on Facebook, you can push 
that reach even further after the video has wrapped up. 

 Upload Your Live Video to YouTube or Vimeo 
Once you’ve downloaded your Facebook Live video, you can upload your video to 
other video hosting sites or channels to reach a wider audience. If you upload it 
to YouTube, you can even use YouTube’s simple video editing tools to trim your 
video down to the moment(s) you want to keep and share. Don’t forget to use 
YouTube’s features to add a branded watermark, action cards, a description, 
and tags. 

 Share Your Live Video With Newsletter Subscribers 
If your email newsletter could use a shot in the arm, add your Facebook Live video 
into your next issue. 

http://www.socialmediaexaminer.com/6-tips-for-better-facebook-live-broadcasts/
http://www.socialmediaexaminer.com/6-tips-for-better-facebook-live-broadcasts/
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Video and media consistently boost email marketing performance. 

 
Personify Leadership shot partner interviews at an international conference and later 
used the Facebook Live videos to inform newsletter subscribers. The company was 
able to increase credibility by highlighting their key partnerships. 

 Embed Your Live Video in Your Website or Blog 
To see the options to embed, edit, and even schedule an expiration date for your 
Facebook Live video, go back the Post Details pop-up window and click the 
Post tab. 

 

 
After clicking the Post tab, click on the image of the video to access video options 
(including downloading the video file). 



 
 
 
 
 

VIDEOCADEMY 2017  126 

 
Then you’ll click on Options so you can view the options for your video post. 
You can click Embed to copy the code to add an iFrame of the video to your 
website or blog. 
 

 
To get an embed code for your Facebook Live video, follow these additional steps to 

grab an iFrame code for your website or blog. 

 

 Provide Your Live Video to Featured Guests and Partners 
If you collaborate with other individuals, brands, or organizations for your Facebook 
Live content, use their social media and digital influence to stretch your video’s 
impact further. 
 
A great example of a brand partnering with others to expand the reach of Facebook 
Live is HarperCollins Publishers. They shoot promotional Facebook Live 
videos featuring authors and also allow viewers to ask questions in real time before 
book signing events at brick-and-mortar bookstores. 
Once the post is live, the videos are then shared and hosted on HarperCollins’ 
domain, as well as the authors’ websites to capture more eyes. This approach has 
led to higher attendance at in-person events. 
 
By coupling the reach of Facebook Live with existing website traffic and visits, your 
business can get even more out of your live-streaming videos. 
 
Conclusion 
 
Facebook Live videos offer excellent repurposing opportunities that you can quickly 
plug into other social media marketing channels. Live videos are ready and waiting 
to expand your reach and grow your audience even more. 

F. How to Use Live Video for Small Businesses? 

Do you want to generate more interest for your business? 
Wondering if live video can help? 
 
Every day, businesses are using live video to connect with their customers in a 
uniquely personal way. 

Discover three ways to use live video to market your small business. 

http://www.wsj.com/articles/harpercollins-launches-daily-facebook-live-program-featuring-authors-1465210800
http://www.wsj.com/articles/harpercollins-launches-daily-facebook-live-program-featuring-authors-1465210800
http://www.socialmediaexaminer.com/live-streaming-video-for-business/
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Why Live Video? 

Fans and customers are hungry for more live video content. Take for example the 
Chewbacca Mask Mom, the biggest viral hit of 2016. That was a Facebook Live 
video.  
 
In the first year of Twitter-owned Periscope, people worldwide watched an average 
of 110 years of content every day. On Facebook, people comment 10 times more on 
a Live video than an uploaded one. 
 
With these organic tips, you can form a live video marketing plan that’ll keep your 
customers coming back for more. 

1.  Show How Your Product Is Made 

Social networks are giving you more tools to show off what makes your business 
unique, so why would you still use the same techniques from years past? 
 
John Kapos, better known as Chocolate Johnny, owns Perfection Chocolates in 
Australia. He uses Periscope to broadcast the chocolate-making process, answering 
questions as he goes. He regularly has viewers asking to buy his delicious wares.  
 
Rather than keep social at arm’s length, Kapos embraces live video. You can invite 
people from all over the world into your business every day. 
 

 
By showing the chocolate-making process, Chocolate Johnny gets people interested 

in buying his candy. 

http://www.socialmediaexaminer.com/facebook-live-why-live-video-matters-for-marketers/
http://www.socialmediaexaminer.com/periscope-how-your-business-can-benefit-from-live-video-with-kim-garst/
https://www.periscope.tv/ChocolateJohnny/
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Tools such as live video let you integrate social marketing directly into your day-to-
day business. If you’re trying to generate buzz about your bakery, for example, you 
can follow the old adage of “Show, don’t tell.” 
 
Bakers can use Facebook Live and Periscope to broadcast themselves decorating 
an elaborate wedding cake. Realtors can use these tools to take an intimate tour of 
an exciting new property. Golf courses can broadcast a video of a pro giving a useful 
tip. The possibilities go on and on. 

 
Magnolia Bakery shows Tasting Table viewers how to do their signature swirl. 

Doing this can humanize your business. If you don’t, you can run the risk of just 
being a faceless brand, ignored on a platform where people are more than willing to 
chat. 
 
Today’s socially savvy consumer wants to go deeper and know the business beyond 
your name and phone number. If you don’t want to show the human side of your 
business, your competitors will happily talk to those customers. Through live video, 
you can foster a deeper connection with your customers, who can get to know 
the background of your products. Give it a shot! 
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2.  Launch New Products and Contests 

Images are a great way to announce a hot new product. Video is even better. Live 
video can be the ace up your sleeve, if you’re trying to generate buzz around a 
launch. Brands big and small have used Facebook Live and Periscope to get people 
excited about a product, new service, or contest. 
 

 
Facebook Live can help you get people excited about a new product. 

Doritos took to Periscope to get people excited about a new flavor of tortilla chips 
called Roulette. Fans were randomly chosen to try the new product on Periscope 
and share their reactions with the world, generating tremendous word-of-mouth 
about the new offering. 
 
Pufferbellies Toys & Books, a children’s bookstore in Staunton, Virginia, uses 
Facebook Live to showcase books and new products. For instance, the “unboxing” 
video , which was posted around Easter, generated nearly 2,500 views and had 
commenters asking about availability. These are the kinds of leads small businesses 
usually pay to get. 
 
Pufferbellies co-owner Erin Blanton said that live videos help the store reach more 
customers. She added that she has “definitely” earned sales as a direct result of 
Facebook Live broadcasts. 
 
“Years ago, we would get lots of sales just from posting photos or regular videos, but 
it’s just harder to reach people with that type of content these days,” Blanton said. 
“So I was really excited to see that the live videos seem to be reaching more of our 
customers. It’s nice to get our content seen!” 
 
And that Easter unboxing Facebook Live video? Blanton told Bob Phibbs of The 
Retail Doctor that she sold out of many of the items featured in the broadcast. 
 
Using Facebook Live for big announcements like product launches has another 
benefit: targeted advertising. After the video is finished, you can use your Facebook 
video as the basis for an ad aimed at your target demographic. Invite people to 
turn on notifications for when you go live to help attract more viewers. 
 

http://www.digitaltrainingacademy.com/casestudies/2016/04/periscope_case_study_doritos_dares_viewers_to_play_roulette_live.php
https://www.facebook.com/pufferbellies
http://www.retaildoc.com/blog/how-to-use-live-video-on-facebook-pages-to-market-your-business-how-to-attract-customers
http://www.retaildoc.com/blog/how-to-use-live-video-on-facebook-pages-to-market-your-business-how-to-attract-customers
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Not showcasing your products can lead to confusion from fans and customers, who 
might see you as an entertaining broadcaster, but have no idea what you’re selling 
or why you’re on Periscope or Facebook Live. 
 

3. Take Your Viewers on Location 

Frameable Faces, a photo studio in Michigan, swears by Periscope. Owners Ally and 
Doug Cohen use Periscope to chat with people all over the world and show off their 
studio. 
 
They use Facebook Live to broadcast when they’re shooting at cool locations and 
have become popular for a daily morning show. They also know that consistency is 
key on live video and have a set schedule of broadcasts, so followers anticipate 
future shows. 
 

 
Frameable Faces regularly chats with fans on Periscope. 

Here’s a peek at their Periscope schedule: 

https://www.periscope.tv/FrameableFaces
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Doug mentions that he’s gotten new clients through broadcasting on Periscope, 
though it’s hard to measure direct business from live-streaming just yet. He said that 
live-streaming helps to enhance the experience for current clients, who will 
hopefully spread the word among their friends and family. 
 
“There’s no doubt that we’ve created buzz locally and worldwide with live video, 
which we still feel will continue to yield results in the long term,” Doug said. 
“Periscope and live video continue to grow and we think with that growth will come 
more opportunity.” 
 
They’ve definitely built quite a following. Starting from scratch, Frameable Faces 
scaled every day, building a fan base of 4,000. After landing on the trending list, 
followers exploded to 20,000+. Doug attributed the rise to a consistent Periscope 
strategy and never being afraid to engage with viewers. 
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Broadcasting consistently and engaging with viewers can help you build a following 

on Periscope. 

While you don’t have to go live on Facebook or Periscope every day, it helps to have 
some consistency, even if it’s just one set time per week. Experiment with different 
times and find what’s right for your audience, then stick with it. 
“Scheduling something goes in line with linear TV and shows that a brand or 
broadcaster cares about the community,” Summit.Live founder Ryan A. Bell said. 
“This is the smartest thing to foster having an actual show.” 
 
While some people with massive followings can go live at a moment’s notice and 
have thousands of viewers, most small business owners need to build up to that. 
Not setting a schedule could lead you to speaking to no one, or only getting a couple 
of uninterested viewers. If you just go live at random times, you’re not giving your 
audience time to prepare for your broadcasts. 
 
Having a consistent schedule will make you more comfortable in front of the camera 
and will get you in the right frame of mind for broadcasting. 
 
Conclusion 
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Live video is the hot product on social media right now, but many small businesses 
are still afraid to jump in. Both Facebook and Twitter have made live video a 
marquee product, giving great real estate to broadcasts. 
 
Live video is the most raw, organic platform out there right now, and people are 
joining to view en masse. Now you know how you can join this community and help 
your business grow. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Chapter 8 
YouTube Marketing: Best marketing Practices 

Why YouTube still matters? 
YouTube is a time investment. The issue is whether marketers have the patience for 
it. When you commit to YouTube, you’re investing in your archives for the number-
two search engine on the planet. Videos on YouTube have a long shelf life and could 
perform very well in the future. 

A. How to Partner with YouTube Influencers: 6 Tips for Success 

Do you team up with influencers for video campaigns? 
 
Potential customers turn to YouTube influencers to discover products and get 
reviews, tips and tutorials on everything from makeup to their next mattress 
purchase. 
 

https://www.youtube.com/yt/press/statistics.html
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Discover six tips to help you partner with influencers on YouTube to get the word out 
about your company. 

1. Find Authentic YouTubers 

The beauty and power of word-of-mouth marketing is in finding the right influencers 
for your brand, and then allowing them the creative freedom to position your product 
organically in their videos. 
 
When a video feels fake, forced or scripted, potential customers can click on the 
Back button fast enough. Find YouTubers who already embody your brand and 
truly love your product, and then let them do what they do best: be themselves. 
Remember, most YouTubers are not actors. People don’t go to YouTube to watch 
commercials; they go to search for information and see their favorite video 
personalities give advice and offer interesting information. 

2.  Hire by Fit, not Followers 
 
When hiring YouTubers to work on a campaign, it may seem enticing to simply go for 
the ones who have the largest following or view counts. While this makes sense in 
theory, if you don’t have the right fit, your message and product will likely go 
unnoticed. 

The YouTuber behind Secret Life of a Bionerd is a natural fit for beauty-related 
products and services. 
 
Brands working with small- and mid-sized influencers tend to have more success, 
because those personalities have a tight-knit community as the target market for the 
brand. 
 
In particular, smaller influencers who have a highly engaged audience around a 
niche subject are invaluable. They have greater impact and are often more cost-
effective, due to their audience size. 

3.  Track Response to Links 

To determine the success of a campaign, create and provide a custom tracking 
link for each influencer, which leads back to your website, blog or product 
page. This may seem like common sense, but it’s a mistake brands frequently make. 
When you track activity in this manner, you can see which influencers were most 
effective, and determine which ones you do and do not want to work on your future 
campaigns. 
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Provide links to track activity from each influencer, so you can see which ones send 

the most viewers your way. 

Ask your campaign influencers to add your tracking link to the top of their 
video description, so viewers can easily find and click the link. YouTube allows 
minimal space for text before a viewer has to click Show More to see the rest of the 
video’s description. You want your link to appear in that prime real estate. 

4. Offer Coupon Codes 

It’s notoriously difficult to track video conversions on YouTube. For example, viewers 
search for your company organically by opening up a new browser tab, which 
doesn’t show up in your campaign results. Or they watch your video on certain 
devices, such as Apple TV, which don’t allow you to click description links. 
A coupon code is an excellent way to track ROI and entice customers to take 
immediate action. If a potential customer isn’t sure about your product or service, 
especially if your brand isn’t well-known yet, a coupon code helps sway them, while 
giving you a video conversion to track. 
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Coupon codes also give your influencers an additional benefit to share with their 

fans. 

Since YouTubers have established relationships with their audience, when they 
provide a “special code” to use at checkout, it proves to their audience they’re true 
ambassadors. YouTubers also get more excited about promoting products with 
special discount codes, because they want their audience to see that they’re getting 
them a great deal. 

5. Create Titles That Drive Views 

Come up with an interesting and catchy title for the video in your campaign, just as 
you would write the title of a blog post or book. 
 
Work with your influencer to create a headline that makes sense for your 
product and fits seamlessly with the type of titles and content the YouTuber is 
known for. If you can work your brand name into the title, all the better. 
 
Often, companies doing influencer marketing for the first time push to get their brand 
name in the video title. But unless your brand is already an established household 
name, this strategy may backfire and lead to fewer views. Having your brand name 
in the title of the video may also scream “commercial,” and further drive down the 
number of views of your video. 

6.  Optimize Video for SEO 

SEO is incredibly important, and every little bit helps. Make sure your YouTube talent 
includes your brand name and any other keywords associated with your product or 
company in the video description and tags. This tactic works great for products for 
which people seek reviews or tutorials. 
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Ask your influencers to include tags and keywords in the video title and description 

for better SEO. 

Remember, Google owns YouTube and often gives preference to YouTube content 
in their search. Take the time to include keyword tags and a keyword-rich video 
description to increase your ranking in search. 
 
Conclusion 
 
When people look to make a purchase, they’re more likely to listen to someone they 
trust than traditional advertising. People prefer to gather recommendations from 
family, friends and peers rather than strangers or brands. When that’s not an option, 
they turn to YouTube. 
 
Always work with, not against, the talent you hire for your influencer campaigns. Ask 
questions and get their creative thoughts throughout the process. Pick influencers 
who you feel are already on-brand for your company, as this increases chances for 
a successful video campaign. 

B.  YouTube Tips to Improve Your Search Rank 

Do you need to rank higher in YouTube search results? 
Understanding how you can take advantage of YouTube’s algorithm will help your 
channel and videos be seen by more people. 
 
Here, you’ll discover how to make your video rank higher in YouTube search 
results. 
 
Consider the platform before uploading 

 
Always consider the platform before uploading a video. Don’t plan to create an 
awesome Snapchat story with the intent to upload it to YouTube. That derails your 
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focus. The most important thing is to recognize the platform and deliver a product 
that will be welcomed in the context of that situation, whether it’s Snapchat, 
Instagram, Vine, or YouTube. 
 
How you would present a video on YouTube is very different than how you would 
present a video on Facebook, especially since you want to create 
something successful for a specific environment. 
 
There’s one exception to keep in mind. An influencer who wants to build a Snapchat 
portfolio needs to find a way to retain that material (a place to put it to be re-
watched), since it will expire in 24 hours. 
 
If you create content on YouTube, it may make sense to edit in footage from 
Instagram, Snapchat, a live stream, or something else to give a little context. 
However, a Snapchat story, uploaded in its original form to YouTube, will not do as 
well as it would on the original platform. 
 

 
Create video content specifically for a certain platform. Image: Shutterstock. 

 
Facebook Lives aren’t always as fun on playback. Also keep in mind that if you get 
on Live and are just sitting there, going through some sort of programming or 
curriculum, and talking to comments, it’s going to drag on. It doesn’t matter if it’s 10 
or 30 minutes, it won’t be fun for anyone on YouTube to watch in a replay. 
 
If you broadcast with more intention (for example, mention big news that just 
happened) and possibly reference a couple of comments here and there (but stay 
focused), that may be a good repurposing opportunity for YouTube. You want the 
audience to feel like they’re having a similar experience to when it was live. 
Facebook and YouTube are about the same in terms of uploading. You take a 
produced piece of content, upload it, and put it out to the audience subscribing to 
that channel, whether it’s a YouTube page or Facebook page or profile. 
 
However, when people watch a video on YouTube, it’s an intentional move. They 
have to go to a video and click Play. Then the audio and video immediately begin. 

https://www.snapchat.com/
http://instagram.com/
http://vine.co/
http://youtube.com/
https://www.facebook.com/facebookmedia/best-practices/facebook-video
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Video plays on YouTube are intentional. Image: Shutterstock. 

On Facebook, and now on Instagram, posted videos are put in the viewers’ faces. 
When people scroll though their feed, they may or may not see it and they may or 
may not click the Play or Audio buttons to watch and listen.  

Optimize Your Channel 

To give your videos the best chance of getting discovered via YouTube search, start 
by optimizing your channel. 
 
The strength and authority of your channel (the number of channel views, video 
views, subscribers, etc.) are important signals for YouTube’s search rankings. 
Obviously, if your channel is new, accumulating views and subscribers will take 
some time. Fortunately, there are some things anyone can do to optimize his or her 
channel, whether it’s brand new or many years old. 

 Choose a Short, Descriptive Channel Name 
Your channel title should briefly tell the world what your channel is about. 

 Include Relevant Keywords in the Description 
The YouTube Playbook uses Vice’s channel as an example of a great description. 

https://www.youtube.com/yt/playbook/channel-optimization.html
https://www.youtube.com/user/vice/about
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Include keywords in your channel description. 

This channel description tells viewers exactly what content to expect, and mentions 
Vice’s most relevant keywords: culture, travel and news documentaries. 

 Fill in Additional Details 
Spend some time working on your channel art. Choose an icon that represents 
your brand (this will be seen all over YouTube, so it’s important), upload an 
attractive cover photo and fill out your profile with as much information as 
possible. 

 Link to Your Channel on Your Website 
To start building a following for your channel, include a channel link on your 
website to let your fans know about your YouTube presence. For example, 
GoPro links to their social channels, including YouTube, at the bottom of every page 
of their website. They also embed YouTube videos on the website to let visitors 
know about their channel. 
 

 
Embed videos on your website to promote your YouTube channel. 
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 Upload Videos Regularly 
Sticking to a schedule not only helps you build an audience, but also signals to 
YouTube that your channel is active. 

Optimize Your Videos 

When you’re ready to upload a high-quality video you’ve created, here’s what you 
need to do to optimize it for search. 

 Include Keywords in the Title, but Keep It Brief 
Also, use the Keyword Planner from Google AdWords to find keyword ideas. 
This can also help you with planning your headline and keyword description. 

 Make sure you’re targeting keywords that relate to the content of your 
video. The goal is to make the best video to answer those keyword queries, 
not to game the system. 
The title should accurately tell people what’s in your video so they won’t 
be disappointed if they click the link and the video is about something else. 
Also keep the title short enough that it doesn’t get cut off. 

 Focus on the First 100 Words of the Description 
Only the first one to three sentences show up in YouTube’s search results, so make 
these sentences count. Tell viewers what they’ll see when they click your video. 
For example, when you search for “social media marketing” on YouTube, this is the 
first video that pops up. 

 
The first few sentences of your description are key. 

 
The description here is concise. It includes “social media marketing” and accurately 
describes the video’s content. The video also has a clickable title. 
 
In Google search, you can insert a meta description for any blog post. If you don’t, 
the first couple of lines of that blog post will appear as a preview in Google search 
results. If a YouTube video comes up in search results, the first couple of lines of the 
description will play that role. 
 
Use your keyword in the description, as well as the headline. YouTube will weigh the 
entire description equally in its search. However, Google search will highlight the first 
couple of lines of the description; they’ll be less concerned about the later part of 
your description. 

https://adwords.google.com/KeywordPlanner
https://www.youtube.com/watch?v=5QJoCMQwcRk
https://www.youtube.com/watch?v=5QJoCMQwcRk
https://yoast.com/meta-descriptions/
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The first couple of lines are also important for the Watch page. You want the most 
important details (your keyword and call to action) above the fold so people will click 
the More button and read the rest of the description. 

 
Amy’s video description is simple, to the point, and includes her keywords. 

At the start of her description (“Check out Adobe Spark to create videos in minutes”), 
Amy mostly repeated the headline. People do this a lot on YouTube. Then she 
posted the link to spark.adobe.com, after which she wrote, “Great for Posts on 
Instagram, Facebook, Twitter, Pinterest and more! Free web client!” 
 
Amy wanted to have “Adobe Spark,” “posts,” “Instagram,” “Facebook,” “Twitter,” and 
“Pinterest” in the description because that makes those keywords fair 
game. She could have included a link to a call to action there as well, if she wanted 
someone to sign up for her guide or email list. However, in this case, she was mostly 
focused on search. 
 
If you refer to something in the description and want to make sure the audience finds 
the link and the call to action no matter what. 

 Include Tags 
Tags help YouTube learn what your video is about. But don’t go overboard; use only 
as many tags as necessary to accurately describe your video. 
There’s a Google Chrome extension called vidIQ, which adds functionality to your 
browser. Anytime you’re on a YouTube Watch page or a search page, you can look 
at the results and it will pull out the tags for you.  

 Add Annotations and Cards 
Annotations are a chance to get more engagement from each viewing of your video. 
Remind viewers to like your video, ask them to subscribe to your channel and 
direct them to your other content. 
To learn more about annotations, you can check out this video from the YouTube 
Creator Academy: 

https://chrome.google.com/webstore/detail/vidiq-vision-for-youtube/pachckjkecffpdphbpmfolblodfkgbhl?hl=en
https://www.youtube.com/watch?v=W46gtjMYRNg
https://www.youtube.com/watch?v=W46gtjMYRNg
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YouTube also recently released YouTube cards, which are similar to annotations, 
but even more interactive. YouTube hopes to replace annotations with cards in the 
future, so it’s important to know about both. This video will give you more details 
about cards. 

 Upload a Custom Thumbnail 
An attractive thumbnail can entice viewers to click on your video. You can find a lot 
of great thumbnail tips in this article. 

 
Create a custom thumbnail for your video. 

 Add the Video to Relevant Playlists 
It’s important to make your YouTube channel layout clear and easy for fans to 
navigate. Playlists help your audience find all of your videos on a certain topic, 
improving the user experience. 

 
Add your video to relevant playlists to make it easier for viewers to find the content 
they’re looking for. 
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Promote Your Content on Other Social Channels 

Since one of YouTube’s ranking factors is recommendations from viewers, get the 
ball rolling and promote your videos yourself. Make it easy for fans to share by 
putting your videos where they are: on Twitter, Facebook, Google+, your blog or 
company website, etc. 
 
For example, a simple way to post to Twitter is to auto-publish your videos. 
To connect your YouTube and Twitter accounts, go to your channel settings. 

 
Connect your YouTube and Twitter accounts to auto-publish your videos. 

You should also manually tweet your videos so you can add engaging commentary. 
The NBA does a great job of putting their videos where their fans are. 

 
Tweet links to your videos to promote your YouTube channel. 

https://www.youtube.com/account_sharing


 
 
 
 
 

VIDEOCADEMY 2017  145 

Align Content Development With Viewer Searches 

To get a leg up on your YouTube competition (which may be targeting irrelevant 
topics or subjects), find the exact words and phrases people use to search for 
content like yours on YouTube. 
 
You can use both free tools (like Keyword Tool and YouTube Trends) and paid 
tools (VideoCents and vidIQ, for example), to get insights into what people are 
searching for on YouTube. 
 
The paid tools give a bit more data, but their true value comes from providing a 
sense of how hard it is to rank for specific terms. Here’s an example of some inline 
keyword insights on the word ‘vine’ from VidIQ. 

 
Use tools like vidIQ to get keyword insights. 

You’re looking to find the sweet spot, where a keyword is getting a good 
number of searches but isn‘t overly competitive. What constitutes a good 
number of searches will vary by industry or market. 
 
After you’ve identified the best keywords, you can use them when creating and 
publishing your content. 

Maximize Video Watch Time 

Watch time is YouTube’s most important ranking factor. It’s a simple fact: If you don’t 
have strong watch times, your videos will be demoted in search. Remember that it‘s 
all about what percentage of the video is watched, not just total minutes (though 
it’s best to increase both). 
 
Michael Stevens of Vsauce is successful at getting his YouTube audience to stick 
around. Even though his videos are over 10 minutes long, they routinely log 
hundreds of thousands of views. 
 

http://keywordtool.io/youtube
https://www.google.co.uk/trends/explore#gprop=youtube&cmpt=q&tz=Etc%2FGMT
http://www.videocents.com/
https://vidiq.com/
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He gets straight to the point in answering the title question, and uses his personality 
and intelligence to pique people’s curiosity again, steering the conversation to a 
different but related topic. Take a cue from Michael and consider removing long 
intros and outros. 
 
Get people to watch more of your video, and YouTube knows that you’re providing 
value to those viewers. YouTube will reward you by suggesting the video to more 
people and ranking the video higher in search. 
 

Drive Longer Channel Sessions 

This may seem like a no-brainer, but try to get people to watch more than just one of 
your videos. All channels want this of course, but not all of them actively encourage 
viewers to watch more videos. This tactic has more benefits than meet the eye. 
If your channel consistently starts people off on long YouTube sessions (even if they 
go off and watch videos on other channels), your channel will be rewarded by 
YouTube’s algorithm, and your videos will be more likely to rank higher in search. 
 
A good way to encourage viewers to watch more video is to use clickable 
thumbnails (called end cards) to drive multiple video views in one session. 

Keep Your Content Consistent 

YouTube (like its big brother Google) loves authority, and if you regularly upload 
videos on the same topic for a number of years, you’re much more likely to rank well 
for related search terms than the new kid on the block. 
 
Unbox Therapy has been uploading “unboxing” and tech review videos multiple 
times a week for almost five years. Not only have they earned over 3 million 
subscribers to their channel, they rank second for a search of Apple’s latest gadget. 

 
Improve your ranking by consistently uploading videos in your niche. 

When it comes to topics, it’s best to choose as narrow a niche as possible and 
stick to it. That way YouTube recognizes you as a trusted source in that area and 
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will favor you in rankings. If you make your content too diverse, you’re more likely to 
be overlooked by the algorithm. Remember that on YouTube, niche is king. 

Cultivate Audience Engagement 

Comments, likes and shares are great for social proof, and comments are especially 
good for getting feedback and insight from your audience. But mixing up your calls to 
action to encourage engagement (rather than just subscription) has another benefit, 
too: a healthy boost in the search algorithm. 
 
There’s no better example of this heightened engagement than the popular Soccer 
channel Copa90. They have a weekly show based on their viewers’ comments, so 
it’s little surprise that their engagement and rankings are off the charts. 

 
Engaging with your audience is one way to boost your ranking. 

You don’t have to go to these extremes, but you should mix up your calls to action 
and pose questions to get people talking in the comments. When people leave a 
comment, why not give them a shout-out to encourage interactivity? 
 
Here’s a brilliant example from Screen Junkies, which uses fan comments in their 
videos. 
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The flipside of this is a comments section full of tumbleweeds, no shares (which also 
means fewer views) and no interaction, all of which are red flags to viewers and 
YouTube. 

Don’t Forget, It’s All About the Viewer! 

While you can optimize your video when you upload it, those tweaks aren’t going to 
help much if your video isn’t any good. 
 
Why is that? Because user experience metrics on YouTube are a huge part of the 
video giant’s ranking factors. YouTube’s algorithm places a high value on videos that 
generate a long watch time, and a high number of shares, comments and 
subscribers. 
 
Creating engaging content is more challenging than simply adding tags or uploading 
an eye-catching thumbnail. The steps to get there are much less defined. 
If you’re just starting out, try creating different types of video content. For 
example, interview important people in your industry, create how-to videos or 
give your audience a behind-the-scenes look at your company. 
 
Bonus Tips 
Here are a few other ways to boost your ranking: 

 Upload in HD. There are also 4K, 360 and even VR upload options. 
 Add closed–caption files. With closed-caption files, your scripts can be read 

and indexed by YouTube and Google. If you have the resources, translate your 
caption files into a language spoken in a secondary market or a market 
you’re trying to break into. 

1. Include links in your descriptions. Like Google, YouTube likes when you link 
to other relevant websites (and videos). 

2. Choose a relevant video category. If your video can easily be placed in more 
than one category, choose the one that has the least competition. 
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Conclusion 
 
As with any platform you publish on, you’ll only get out of YouTube what you put into 
it. The steps above might seem like a lot of work, but the results make it a sound 
investment of your time. 
 
Go to your YouTube Analytics now and see how many views you‘re currently 
getting from search. You can do this by clicking Creator Studio > Analytics > 
Traffic Sources and look for the stats for YouTube Search. 

 
Check out your YouTube stats. 

Make a note of your average monthly views from search and then revisit this 
metric once you‘ve implemented the tips above. 
 
Even if you don’t have time to implement all of these suggestions, putting just a few 
into practice should result in an uptick in views. Remember, too, that this process 
isn’t only for new videos. The beauty of YouTube is that it allows you to revisit and 
optimize old videos so you can get those working harder for you, too. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Chapter 9 
Tips to Use Hyperlapse Video from Instagram 
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If your business uses Instagram and if you can place a time-lapse video in your 
marketing, this chapter will tell you how businesses are using Hyperlapse video 
to engage Instagram followers with short-form video. 
It used to be that you needed expensive equipment to create time-lapse videos. Now 
you can create them with Instagram’s Hyperlapse app. 

Why Hyperlapse? 

As a medium for condensing long experiences into brief episodes, time-lapse 
video is a perfect way to deliver your message to social media users with 
fleeting attention spans. 
 
To get you started, take a look at how some brands are already using Hyperlapse in 
their marketing and how you can do the same. 
 
Show Visitors What to Expect 
 
One of the best ways to entice people to visit your community or venue is to give 
them an idea of what they’ll experience with you. 
 
In one of the Hyperlapse videos, there is a brief tour of two bridges from Visit 
Copenhagen which shows how friendly the city is for cyclists and pedestrians. 
Trump Miami shows off its beach access and a quick shot of the hotel’s relaxing pool 
area. 
 
This tactic works particularly well for the travel industry, but even restaurants and 
attractions can find value in this type of video. 
 
Even Disneyland used Hyperlapse to take their followers for a whirl on the Teacup 
ride. 
 
There are many other applications for a destination Hyperlapse. For instance, if you 
run a conference, create a video showing attendees how to get to your 
conference from major hotels in the area. 
 
Create Buzz for New Products 
 
Unboxing is very popular in the tech industry, but the retail industry can use the tactic 
just as well. 
 
When Foot Locker gave their followers a sneak peek of the new Kobe 9’s before 
they were released, the time-lapse video generated 37,000 likes. 
 
Do you have a lot of customers asking when new products will be released? Unwrap 
any new product in a Hyperlapse video to get it in front of your followers’ eyes 
before it hits the shelves.  
Sell the Experience, Not the Product 
 
Giving your customers a customized perspective lets them experience your product 
more fully, even if the product isn’t tangible. 
 

http://blog.instagram.com/post/95829278497/hyperlapse-from-instagram
http://blog.instagram.com/post/95829278497/hyperlapse-from-instagram
https://itunes.apple.com/app/id740146917
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Mercedes-Benz uses Hyperlapse to take its viewers onto a closed course for a test 
drive to see how the car handles curves. 
 
Point of view can make a difference in how your audience responds to your video, so 
be sure to put your viewer in the driver’s seat. 

Pull Back the Curtain 

Part of building stronger relationships with your fans and customers is making them 
feel like following you gives them special access to you. 
 
Both Vogue and Cosmopolitan used Hyperlapse to give Instagram followers a view 
of their offices and a glimpse of the people who work there. 
 
Mazama, maker of handcrafted vessels for beverages, has created a beautiful 
Hyperlapse video to show how they create a beverage vessel from start to finish. 
Any business, regardless of its size, can take advantage of this same tactic. Open 
up your offices or a back room to give everyone a quick, behind-the-scenes 
view of your more private areas or processes. 

Give a Tour 

The best way to enjoy something is often in person, but not everyone who wants to 
walk through your doors is going to be able to make it happen. 
 
The White House knows this and uses a 15-second Hyperlapse walk-through video 
to share the view with people who aren’t able to tour the nation’s capitol. 
 
The National Gallery of Art created a mesmerizing Instagram Hyperlapse video to 
show off Leo Villareal’s Multiverse installation. Hyperlapse is an easy way for the 
museum to share art—both as ways to enrich and to entice viewers to visit. 
 
Showcase unique places and features that make your community or venue a 
popular destination with short tours that share your treasures with the masses. 

Build Excitement Around Events 

If you’ve ever promoted an event, you know it’s not just about getting the word out, 
it’s about getting people excited. 
 
Budweiser used Hyperlapse as a cool way to show how much fun their Budweiser 
Musical Festival is. 
 
If you’re hosting an event, give your audience a front-row seat. Showing people 
how much others enjoy your show is a form of social proof. 

Highlight Product or Service Features 

One way to avoid disappointing customers is to do your best to be up-front about 
what you offer. 

http://i.instagram.com/p/sPps9rv63s/
http://losangeles.cbslocal.com/photo-galleries/2014/08/31/made-in-america-day-1/
http://losangeles.cbslocal.com/photo-galleries/2014/08/31/made-in-america-day-1/
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This video helps the Yoga Hobo reduce the number of disappointed customers who 
signed up for one type of yoga class when they were expecting another. 
If you create short instructional videos to help customers understand a 
process, be sure to provide them with an estimate of the normal amount of time the 
process takes. 

Tell a Story 

Stories are the best way to draw an audience in and to avoid a hard sell. Subtle 
promotion often has strong results. 
 
Milk-Bone’s video is more stories and less commercial—it’s subtle, but targeted. The 
company appeals to their dog-loving customers by showing a fun outing with a pup. 
At the very end, you see the owner give the dog a Milk-Bone treat. 
 
Create a Hyperlapse story around how people use your products in daily life. 
Make your product part of the story, but perhaps not the main focus of the story. 
As you can see from the Milk-Bone example, the video story doesn’t have to be long 
to make an impact. In fact, shorter is better. 
 
Conclusion 
 
You don’t have to be a major brand to create a great video with Hyperlapse, but you 
can learn something from the brands above that are leading the way. 
 
Take some time to think about the questions you most often get from customers. 
Whether they’re about your company or products, use Hyperlapse video to answer 
those questions on Instagram. 

 
 
 
 
 
 
 
 
 
 
 
 
 

Chapter 10 
Tips to use Twitter Videos for your business 

Twitter has launched a new video feature recently.  
Do you want to know how you can use it to your advantage? 
Video is a great way to tell your story, connect with your audience and grow your 
Twitter following. 
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In this, you’ll discover four ways to use Twitter video for your business. 

Get Started With Twitter Video 

Twitter video is fairly straightforward. You can either record new video from your 
smartphone, or if you have an iPhone, you can upload a video you’ve already taken. 
On your phone, open the Twitter app. Start a new tweet and touch the picture 
icon. Next, touch the camera icon and switch your camera to video. 
 
You have 30 seconds to capture your video. Since you typically lose around one-
third of your viewers after 30 seconds, this time constraint works in your favor and 
keeps viewers engaged. 

 
Twitter video allows you the freedom to edit before you post. 

You can also record separate scenes and edit the footage. With a simple drag 
and drop, you can creatively switch up scenes to suit your brand’s style. 

http://www.videobrewery.com/blog/18-video-marketing-statistics
http://www.videobrewery.com/blog/18-video-marketing-statistics
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Create, caption and upload your Twitter video. 

When you’ve shot your video, come up with a caption that will entice your audience 
(don’t forget to use relevant hashtags), and upload it for the world to see. 

Respond to Tweets With Video 

Have you considered replying to tweets via video? This is an excellent opportunity 
for your followers to get to know the people behind your brand, which is important 
when you’re trying to connect on a personal level. 
 
Video is a simple way to respond to your audience, and it’s far more engaging than a 
simple tweet would be. 
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Responding using video is more personal and engaging. 

When TeamGB decided to host a Twitter chat, they included video replies. They 
asked their fans to tweet in questions and got a well-known sports personality to 
respond to those questions via video. 
 
If you want to host your own Twitter chat, remember to include a unique hashtag so 
your audience can easily follow and join the fun. 

Share Real-Time Events 

Brands are using Twitter video to cover events as they’re happening. Twitter video 
drums up more interactivity by involving followers in the big event if they can’t be 
there. Plus, Twitter video stands out in the fast-moving Twitter feed so you can 
garner more attention. 
 
When Tide attended Mercedes-Benz Fashion Week, they teamed up with a popular 
fashion stylist to create a Twitter video. 

https://www.twitter.com/TeamGB
http://www.twitter.com/tide
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Tide video-tweeted live from a major fashion event to reach a large audience. 

The video worked really well for them. Not only did it relate to their product, but also 
since people were live-tweeting about the event, the promotion was perfectly timed 
to hit a huge following. 
 
Twitter video works equally well if you’re holding your own event and want to gain 
more exposure. Capture a quick video and share it with your followers to keep 
people connected to your brand. 

Promote and Educate 

Sharing content other than your own is useful and fun for your audience. However, 
that doesn’t mean you can’t create promotional videos—as long as they’re done well. 
McDonald’s is a good example. The content they create is fun and engaging and 
includes their products as the center of every story they tell. It’s smart, innovative 
and playful, and helps to significantly increase their shares and follows. 

 
McDonald’s tells its story using its products in a visually fun way. 

https://www.twitter.com/mcdonalds/status/570304438646108160
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Another option is to create educational content in a visually interesting way—92% of 
marketers believe the purpose of a video should be to inform or educate. 
 
Simple Skincare has been putting this into practice by creating educational Twitter 
videos that are conversational, informative and fun to watch. 

 
Be educational to provide valuable content to your followers. 

Whether you want to tell a story that’s fun, educational or corporate, video is an 
important tool to use because people respond well to visuals. In fact, studies show 
that visuals drive up to 180% more engagement. 

Ask for User-Generated Content 

The great thing about Twitter video is that anyone with a smartphone can upload his 
or her own video. Why not ask users to contribute a video? Or you could run a 
contest that encourages user-generated content. 
 
Think about what you want the subject of the video content to be and start promoting 
your request. Do you want a simple, fun video or do you want your followers to 
include your products? Let them know, especially if the video is a condition for 
entering a contest. 
 
GoPro regularly asks followers to send in videos and shares a video of the day with 
followers. 

https://www.wyzowl.com/state-of-video-marketing-2015.html
https://www.wyzowl.com/state-of-video-marketing-2015.html
https://www.twitter.com/simpleskin/status/571933852995743744
https://www.twitter.com/gopro/status/576474464969347072
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Get your followers involved by sharing your followers’ videos. 

Be sure to give people a unique hashtag to use when they share their Twitter 
video so you can easily find and track them, as well as promote the hashtag across 
audiences to increase your followers and boost your brand awareness. 

Measure the Response 

The new Twitter Engagement feature is a great benefit when posting Twitter videos. 
The option is available in your profile and lets you view the metrics of every tweet 
you send. Now you can see how many views your video got, how many people 
engaged with it and whether it had any retweets. 
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Keep using Twitter Engagement to understand what your audience likes. 

When you know what people are responding to, you can include those elements 
in future videos. You can also easily determine the best time to post based on 
the interaction with current and past videos. 
 
Conclusion 
 
As you can see, brands have already started to get creative with Twitter video, so 
why not join the fun? With another great way to release real-time, fun content, 
Twitter’s new Video feature can help you gain more exposure and build your fan 
base. 
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Chapter 11 
Recording and Sharing Videos on Snapchat 
 
The Snapchat application allows you to share videos and photos with your friends 
(iOS, Android and Windows Phone), but unlike other instant messaging software, 
messages sent with app are only visible for a maximum of 10 seconds. 
 
With over 10 billion daily views, 100 million daily active users and 400 million snaps 
per day, Snapchat is one of the fastest-growing social networks. As you might 
already assume, 71% of Snapchat’s U.S. users fall into the 18 to 34 age range. Even 
if your audience doesn’t fall in that demographic, Snapchat is becoming a vital part of 
global marketing strategies. 
 
Brands and content creators are using Snapchat to produce daily stories that engage 
and excite audiences. Snapchat stories, which last only 24 hours, are a string of 
snaps used to create a video narrative. There are over 1o billion views of Snapchat 
stories each day. 
 
You can have a lot of fun with the platform’s native tools and features by adding 
filters, geofilters, text, emojis, music and more, all from within the platform. 

In this chapter discover how to Send a Video via Snapchat and discover five ways to 
use Snapchat for business. 

Launch Snapchat and sign in to your account. Snapchat will open with the camera 
interface: 

 
 
Tapping on the round button at the bottom of the screen will allow you to take 
pictures, but if you hold it down, Snapchat will record a video. The small red bar 
around the round button indicates how much recording time you have left. You can 
record videos of up to 15 seconds. 
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Release the camera button and give a name to your video.  
 
If you don't want to send the video immediately, you can save it to your gallery by 
tapping on the down arrow button (next to the volume icon).  
 
To send the video, tap on the arrow icon at the bottom right of your screen. Snapchat 
will open your contact list. Select the contacts to which you want to send the video or 
picture and tap on the Send button. 
 
Here are five ways you can use Snapchat to surprise and delight your 
audience and grow awareness for your brand: 

1. Provide Access to Live Events 

Snapchat is perfect for real-time social media marketing because it can give the 
audience direct access to live events. You can use it for product launches, trade 
shows or one-of-a-kind events like the 1,000th customer to shop in your store. 
Snapchat gets your audience excited because you’re providing a different, more 
authentic view of what’s going on at the event. 
 
The NBA has used Snapchat in a variety of ways including at the Draft, All-Star 
Game and Finals. At the 2014 All-Star Game, the NBA launched their presence on 
Snapchat, and fans were able to watch videos from L.A. Clippers star Chris Paul, 
and up-close snaps of the Slam Dunk Contest. 

 
Use Snapchat to engage with your audience by giving them unique access to live 

events. 

During the 2014 Finals, the NBA posted a backstage video clip of Boston Celtics 
legend Bill Russell with San Antonio Spurs star Kawhi Leonard. 
 

2. Deliver Private Content 

You can also use Snapchat to provide special content to your audience that they 
might not receive on other digital platforms. Think of something unique to surprise 
your community of followers. 
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Fashion brands like Rebecca Minkoff and Michael Kors have used Snapchat to 
debut their collections to followers before they hit the runway. 
 
At a Valentino show for Fashion Week in Paris, actors Ben Stiller and Owen Wilson 
took it a step further and reprised their Zoolander roles as Derek Zoolander and 
Hansel for a runway walk-off. They even had a “Blue Steel” geofilter at the fashion 
show. 

 
On Snapchat, provide special content for your audience that they might not get on 

other social platforms. 

The use of Snapchat at Fashion Week made consumers feel included in an 
exclusive world, and by doing so, they felt like they were part of the event. 

3. Offer Contests, Perks or Promotions 

Everyone loves social media giveaways and promotions, so think of ways you can 
keep your followers coming back for more. For example, you could offer promo 
codes or discounts to the fans who watch your entire Snapchat story, or ask 
them to take a snap while holding your product. 
 
GrubHub succeeds in Snapchat community engagement with a variety of 
promotions, exclusive deals and contests. In fact, they were the first brand to 
execute a Snapchat scavenger hunt. Each day during the five-day campaign, they 
asked their followers to post a daily snap, whether it was a food selfie or a food 
doodle. 
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GrubHub’s Snapchat scavenger hunt involved five challenges, and users submitted 

their snaps each day to be eligible for daily prizes. 

This innovative campaign showcased GrubHub’s brand personality and created two-
way communication between consumers and the brand. The company was able to 
capture user-generated content while increasing loyalty, which is a recipe for 
Snapchat success. 

4. Take People Behind the Curtain 

With Snapchat, you can provide behind-the-scenes content to your community, 
which helps create and engage a strong following. Show off your company and make 
sure to have fun with it. Capture birthday parties, Friday afternoons or company 
outings. The sky’s the limit on showing how your brand differentiates itself with 
company culture. 
 
Fashion brand and start-up Everlane excels at this, pulling back the curtain to 
educate customers while producing enticing content. They use Snapchat stories 
to highlight tours of offices, happy hours and manufacturing warehouses. 

 
Use Snapchat to take viewers behind the scenes and give them a look at your 

company culture. 

Everlane brings the consumer into the overall process, from ideation to creation to 
execution, all through Snapchat. In doing so, their customers feel like they’re part of 
the process. 

http://www.psfk.com/2015/05/everlane-fashion-retailers-on-snapchat-secret-shops-roi.html


 
 
 
 
 

VIDEOCADEMY 2017  164 

5. Partner With Influencers 

Just like with Instagram and other social channels, social media influencers on 
Snapchat can help spread brand awareness and reach. By partnering with 
influencers, you can spread awareness to a demographic that’s hard to reach 
through traditional media. 
 
Keep in mind, too, that influencers who are skilled with the Snapchat platform 
can create spectacular video content that can further enhance your brand 
voice and personality. 
 
Sour Patch Kids partnered with social media star Logan Paul for a “Real-life Sour 
Patch Kid” Snapchat campaign. 

 
Partner with influencers on Snapchat to build brand awareness and extend your 

reach. 

Paul, who has 500,000 Twitter followers, directed his social media followers to the 
Sour Patch Kids Snapchat account so they could see his sweet and sour pranks. 
 
Conclusion 
 
Snapchat’s authentic platform can make an impact with your followers and 
strengthen your brand’s point of view with real-time marketing. 

 
 

Chapter 12 
Analyse: How to Track the ROI of Your Video Marketing? 

Looking for tools to help track sales from your videos? 
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A simple framework and a few tools can reveal if your video campaigns are working 
for you. 
 
Discover how to track and measure the ROI for your video marketing efforts. 

1. Outline Your Campaign Costs 

Take the time to do a complete breakdown of all of the projected costs of 
your video marketing campaign, including the marketing hours you’ll spend 
promoting it. 
 
Include a buffer of at least 20% of your projected expenses if you manage the 
campaign on your own. This buffer will be used for unexpected costs, such as 
having to reshoot footage or invest more in editing. 
 
Keep in mind that there are video marketing companies that offer all-inclusive video 
marketing packages, and this can make doing a cost outline much easier and more 
effective. 

2. Determine the Financial Tipping Point 

Think about how many sales you need to make from your video marketing 
campaign to break even. After you reach your break-even amount, everything else 
will be pure profit. But first you need to determine that amount. 

 
Once you know how much your video costs to produce, you know where your profit 

begins. Image: Shutterstock. 

You can make this a very simple process. For example, if your video marketing 
campaign has a budget of $10,000 per month, you should expect to see your 
monthly sales go up by more than $10,000. If your average sale is $100, you already 
know that you’ll need to make at least 100 sales to compensate for the cost of the 
video. 
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You should track your sales (and other metrics) year–over–year in addition to 
month–by–month to make sure that you’ve adjusted for any seasonal changes. 

3.  Track Sales from Your Video Campaign 

That’s all easy enough, but now you need to differentiate income from your video 
campaign from income from other marketing factors. 
 
To distinguish your video campaign from other marketing factors, you can 
always track people who flow from your video and go on to make a 
purchase. Do this by using web tools to embed links that are specific to your 
videos. 

 
Use tools to tell you which sales come from video views. Image: Shutterstock. 

Keep in mind that these won’t track all of your sales. There will always be people 
who see your video and make a purchase later on or in a non-traditional way, so 
you’ll need to inflate your sales slightly to get a true ROI. The benefit, naturally, is 
that you’ll know that your video made you at least that amount of money. 
Use any one of these tools separately or combine them for more complete 
video marketing campaign analysis. 

 Brandwatch makes it easy to quantify your company’s brand 
awareness. Through this tool, you can identify brand sentiments to see if 
your campaign is working and whether you‘re building brand awareness 
in a positive, meaningful way. 

 Clicky allows you to break down website visitors into marketing 
demographics and track their activity live. If you’re hosting your own 
videos (rather than uploading them through a service), this is an ideal way to 
get a better picture of your audience. Audience demographics can be critical 
in determining not only your ROI and awareness, but also why a particular 
strategy may not be working (you’re targeting the wrong demographic entirely, 
for example). 

 Wistia offers one of the most advanced video analysis suites available. Not 
only does this tool provide demographic information, but it can also 
directly track engagement. You can see how long visitors watched and 

http://www.brandwatch.com/
https://clicky.com/
http://wistia.com/
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what actions they took when they finished watching. This includes any 
purchases that they may have made. Wistia can integrate into your sales 
funnel and give you critical information about optimizing your video marketing 
results. 

YouTube offers analytics such as YouTube Insights that will break down your 
viewership by demographic and track outgoing clicks. You can embed 
marketing prompts directly into your YouTube videos so you can funnel your viewers 
directly into a sales channel. 

4.  Improve Your Video Marketing Campaigns 

Once you’ve measured your ROI, it’s time to look at ways to improve it. Any 
marketing campaign needs time to grow and develop, but there are tactics that you 
can use to improve your metrics. Video marketing campaigns are not special in this 
respect. They require the same type of management, optimization and analysis as 
other types of marketing campaigns. 
 
Start by looking back at your analysis and asking yourself a few critical 
questions: 

 Is your campaign targeted to your core demographics? Once you have 
your video demographics in hand, you’ll have a better picture of your 
interested demographics. At this time, you may want to drill down and start 
targeting these demographics specifically. 

 Are there any core audience demographics responding negatively to 
this campaign? For instance, your campaign could be performing negatively 
among the 20- to 30-year-old male demographic. If this is one area in which 
you’d like to make sales, it may be advantageous to determine why. 

 Are viewers abandoning your video marketing? And if so, why? Marketing 
abandonment will happen. People may not be in the mood for a video or may 
simply have clicked the wrong link. But if you’re seeing large numbers of 
abandonment, it’s time to figure out why. You can use a tool such as Wistia to 
see where people are abandoning your video to draw further conclusions. 

 Is your video marketing campaign giving customers a solid call to 
action? If your video audience isn’t converting, it may be that people aren’t 
certain what steps they should take next. Your video marketing should always 
be clear on what action viewers should take, even if it’s simply requesting 
more information or viewing another video. 

 Are viewers continuing to engage with your brand? There are two types of 
viewers: those who will see your video once and move on, and those who will 
establish a relationship with your company and continue to engage. You want 
to foster engagement. If your viewers are clicking out and never coming back, 
consider boosting your social media visibility and encouraging them to 
interact. 
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Make adjustments to improve your ROI. Image: Shutterstock. 

 
Answer the above questions to get a more concrete idea of what areas you 
need to improve. Following this, you just need classic A/B or split testing. Test new 
marketing strategies alongside the old, and figure out which one performs 
best. Keep refining the best, most effective strategies, and eventually you’ll see a 
meaningful increase in return. 
 
Conclusion 
 
Measuring ROI doesn’t have to be complicated. If you want a general revenue 
picture, all you need to do is to isolate how much your video costs and how much 
your sales went up. If you want a more complete revenue picture, use tracking and 
analysis tools. Now get measuring! 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Chapter 13 
Case Studies on Video Marketing from different video channels 

Looking for ways to use Video marketing on different social media for business? 
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Interested in knowing what’s working for others? 
 
In this chapter, you’ll discover how these companies used Facebook Live and 
other video marketing strategies to generate sales and how to adapt their 
tactics for your own business. 
 
Reebok: "25,915 Days" 
 
The average human lives for 25,915 days -- and Reebok wants us to use those days 
to continuously honor and push our bodies to their physical limits. Their video 
promoting the #HonorYourDays campaign doesn't contain any spoken words, but the 
message is powerful: Make the most of the days you have by, as they put it, 
"honoring the body you've been given." 
 
The video follows one woman's relationship with running in reverse, from her running 
the Reebok-sponsored Spartan Race as a middle-aged woman, to running track in 
high school, all the way back to the day she was born. It's a great way for Reebok to 
communicate their brand mission of changing how people perceive and experience 
fitness at every age -- and of letting customers know they'll be there to cover their 
athletic gear needs throughout their lives. 
 
At the end of the video, there's even a clickable CTA that reads, "Calculate your 
days." 
 

 
 
Although it might strike some as a bid morbid, the copy is in keeping with the brand's 
"tough fitness" theme. Click the CTA, and you'll get taken to a campaign 
website where people can share photos showing how they're honoring their bodies, 
along with their "number." Pretty cool. 
 
The Takeaway 
 

http://www.reebok.com/us/
http://fitness.reebok.com/be-more-human/#/page/25915-days
http://fitness.reebok.com/be-more-human/#/page/25915-days
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Putting a sense of urgency (limited time) behind your message can be a powerful 
psychological motivator (take action now so you don't miss out). This makes your 
message not only compelling, but also actionable. 
 
1. Dove: "Choose Beautiful" 
 
Dove does it again. While this video marketing campaign by Ogilvy & Mather 
Chicago received some mixed reviews when it was first released, there is no denying 
that Dove is adept at crafting stories and encouraging their community to participate 
in those stories. 
 
By focusing less on their product and more on their mission, Dove has been 
successful in creating emotional viral videos that have helped them stay top-of-mind. 
 
The Takeaway 
 
Think about tying your marketing to a larger mission to cultivate a loyal following. 
According to research conducted by Scott Magids, Alan Zorfas, and Daniel 
Leemon, customers who are "fully connected" emotionally to a brand spend 
twice as much on average than customers categorized as "highly 
satisfied." Take advantage of this by committing to emotionally-charged marketing 
that makes customers feel recognized and important. 
 
2. Facebook: "Tips" Series 
 
In this video marketing series, Facebook presents 12 different functions of the 
platform as they relate to real-life user scenarios, such as the need to turn 
notifications off, add a friend to a group, unfollow your oversharing friend, or use a 
sticker to express feelings that don't quite translate into words (explained in the video 
above). 
 
While the tutorials are tied directly to Facebook's product, they're not pitchy. Instead, 
they aim to provide answers to users’ most common questions in an entertaining and 
light-hearted way. It doesn't hurt that they're also simple to follow and clock in at only 
20 seconds long. 
 
The Takeaway 
  
Understand your audience's needs better than anyone else, and play to them in your 
videos. In addition, don't mistake "longer" for "better" -- if your message can be 
expressed in just a few seconds, don't drag out the length of your video 
unnecessarily. 

3. Intel: "Meet the Makers" Series 

Intel's five-part "Meet the Makers" series looks more like the inspirational, uplifting 
stories you see on the news rather than videos created by a brand. Each video 
profiles a person around the world who uses Intel products to create amazing 
experiences and new technology. 
 

http://www.dove.com/us/en/home.html
https://fortune.com/2015/04/15/why-doves-choose-beautiful-campaign-sparked-a-backlash/
https://www.youtube.com/playlist?list=PLWcA1X_0fRr-Q9zZtad_dONaHmzMIWSsZ
http://www.intel.com/content/www/us/en/homepage.html
https://www.youtube.com/playlist?list=PLk2sjg_-F-MfTORS_cEv0Nf_s95Xv_kXH
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In this video, for example, a 13-year-old named Shubham Banerjee tells the story of 
how he used Intel's technology to prototype and build an affordable braille printer to 
help more people who are blind read. 
 
The common denominator? The folks in these videos use technology to help people 
and make the world a better and more interesting place. By providing viewers with 
an inspirational look at how technology is changing our experiences, they were able 
to drum up interest in a way that a traditional, product-centric advertisement couldn't. 
 
The Takeaway 
 
Think in terms of macro and micro in your video marketing. Evaluate the macro 
effect that your product or service is having on your industry or the world as a whole, 
and then hone in on someone's micro experience to deliver a relatable and 
compelling story. 
 
4. Google Earth: "Homeward Bound" 
 
This emotional account of Saroo Brierley's journey to trace back his original roots 
after a tragic separation from his family is nothing short of powerful. 
 
By inserting their product into a story of loss, love, and restoration, Google Earth was 
successful in positioning its capabilities as life-changing -- but it doesn’t feel too 
showy. The video makes you feel that Google Earth isn't out to make money, but 
rather, they're out to build a service to improve the lives of their users. 
 
The Takeaway 
 
Again, appeal to emotion. While you don't want to abuse this approach, emotion is 
an incredibly powerful driver that can influence the way people act and respond to 
your product or service. 
 
5. Stream an Online Sale 
 
The Funky Fairy is an online store based in the United Kingdom that sells 
personalized, embroidered gifts for kids. Owner Vicki Stewart decided to do a sale 
via Facebook Live to liquidate the personalized items with kids’ names in her 
overstock inventory. Here’s the process: 
 
Plan and Have a Sale 
The Funky Fairy did three sales over four days. Each was a stand-alone Facebook 
Live that ran about 20 minutes. The first sale went so well, Vicki did a second (the 
first and second each had about 7,000 views) and then a third (which got about 
10,000 views). 
 
During the Live, Vicki chatted as she showed the names and available sale items 
and people would comment to request the names they wanted. If customers wanted 
an item she didn’t have on sale, they were directed to the special order page. 

https://www.google.com/earth/
http://blog.hubspot.com/marketing/emotion-landing-pages
https://www.facebook.com/thefunkyfairy
https://www.facebook.com/thefunkyfairy/videos/10156963308270243/
https://www.facebook.com/thefunkyfairy/videos/10156970389270243/
https://www.facebook.com/thefunkyfairy/videos/10156977084005243/
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The Funky Fairy closed out their overstock by showcasing available items on a 

Facebook Live sale. 

To make the most of it, do a sale on Live as a limited-time or limited-inventory 
sale or series. Whether the reason is summer, weekend, or closeout, always give a 
credible purpose. Alternatively if you’re a consultant without physical stock and you 
want to get more of a certain type of client on your roster, offer a limited number of 
coaching slots for people in that industry. 
 
Another option is to limit a sale to only people who are commenting during 
the Live broadcast. You can then make a different offer available to those who 
are watching the replay. 
 
Engage With Viewers 
As much as possible, interact and respond to comments while you’re live. If that 
isn’t an option, be sure to go back to comment after the fact to make sure you 
responded to everyone and met all the needs of your audience. 
To avoid being overwhelmed, the best solution is to have a moderator help you 
out. The moderator doesn’t even need to be with you. Ask a team member to 
respond to the comments during your Live, and take note of the comments that will 
need your immediate attention. 
 
Add Behind-the-Scenes Flavor 
In addition to the Live broadcasts, Vicki did a Facebook Live video broadcast 
showing a product being stitched. This helps give potential customers a better 
look at the process, so they’re more invested in the product they were considering 
purchasing. 
 
Do a demo or show your workspace, and invite your viewers into your space. It 
will increase buy-in, enthusiasm, and loyalty. 
Repost and Repeat 
If your Facebook Live goes well, repost it so people can see what they missed. 
Also, on the Live broadcast, let people know about your next Live video (you 
can even make your sale a weekly or monthly event), so your audience is more 
likely to tune in. Build their anticipation about what you’ll offer next. 
 
The Takeaway 
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Engaging with viewers and taking them behind the scenes can be beneficial. The 
response to the Funky Fairy’s sales was so amazing; Vicki had to expand her team. 

6. Busi Mums: Offer a Private Q&A 

Liz Melville is an online business coach and Facebook marketing professional who 
created the Busi-Mums Facebook group. The closed group serves as a support 
system for working moms who are experiencing trouble having it all. Liz provides her 
community with social media tips, guidance, and coaching. Every two weeks, she 
hosts a Facebook Live Q&A. 
 
Start a Group 
Liz’s process is easy to replicate. She is very clear about her mission and she only 
accepts appropriate people into her group. Even though it’s small, members of this 
targeted group are very active. Liz’s Live videos get 100% reach to 100% match of 
her target audience. 

 
The Busi-Mums Facebook page has a targeted, active community. 

If you don’t already have one, start a Facebook group as a safe haven for your 
peers. 
 
Although group reach is better, you can also do Facebook Live videos through 
Facebook business pages (most United States companies have the ability), as well 
as within events for a group or page. So if you have an active business page, you 
can also try this there. 
 
 
Create Community 
Liz started the Busi-Mums community in September 2015, and it began building 
organically within her niche in November 2015. 
 
She typically will post a mix of content, but with regular themes: Mantra Monday 
(people’s focus for the week), Tell the World Tuesday (promoting offers, pages, etc.), 
Wisdom Wednesday (sharing tips, tricks, and advice), and Fabulous Friday (sharing 

https://www.facebook.com/groups/128326094185165/
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successes from the week). Liz also shares tips on how to run a business online, use 
Facebook, create image quotes, do Live and how-to videos, and more. 

 
In her group, Liz offers advice and motivation. She also encourages members to 

engage. 

Don’t just start a group and go live immediately. Share tips and post motivational 
images in line with the theme of your group. Also encourage members to 
introduce themselves and get to know each other. 
 
Promote Your Live, Solicit Questions, and Answer Them on Air 
Liz promotes her Facebook Lives in advance by sharing an image post in the group. 
She also promotes it on her Facebook business page (with a link to join the group) 
and to her email list. 
 
While Liz will answer questions asked during the Live session, she also 
will curate questions beforehand. She invites her community to post questions in 
advance under the thread that promotes the Live video. 
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Liz answers her community’s questions on Facebook Live. 

When you create an event for your Live, post a thread for people to ask 
questions so you can reply on air. Also interact and reply to comments as best 
you can. 
 
Remember to Include a Call to Action 
Liz includes a soft-sell call to action during her Live video broadcasts. She suggests 
viewers book a discovery session with her to review where they are with their online 
business, and gives the Bitly link to her online scheduler. 
Several times throughout your Facebook Live, let customers know how to reach 
you (or schedule an appointment) if they want to employ your services. 
 
The Takeaway 
 
By sharing her personality and knowledge via Facebook Live video in her group, Liz 
has gotten several new clients. 

7. Dunkin’ Donuts’ Super Bowl Vine 

Two years ago, during ESPN’s Monday Night Football pregame show, Dunkin’ 
Donuts unveiled the first television commercial made completely on Vine. It featured 
a team of Dunkin’ Donuts coffee cups taking on and defeating a team of milkshakes 
in a makeshift football game and was a huge hit. 
 
Dunkin’ Donuts’ ground-breaking TV commercial targeted Monday Night Football’s 
large audience. 
 
 
 
 
 
The Takeaway 
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Dunkin’ Donuts kept their football momentum going when they released three more 
Vine commercials during the Super Bowl. Each one re-enacted memorable Super 
Bowl moments from years past—something the audience could appreciate. Genius. 

8. Sony’s “Inception” Vine 

This Vine from Sony is a play on the popular movie Inception. The ad whisks viewers 
inside the frame of the phone, into the phone inside that phone and then back again. 
The infinite loop of this ad is the kind of mind-boggling stuff people love. 
 
Sony’s clever twist on pop culture drew attention to their new product. 
 
The Takeaway 
 
The unexpected video shows off not just one, but two of Sony’s best products in a 
non-intrusive way. Don’t forget to look at the caption—it’s an exceptional Inception 
pun. 

9. Adidas’ World Cup Soccer Balls 

Adidas’ clever Vine below shows the evolution of the World Cup soccer balls (or 
footballs for those of us outside the United States), from the 1970 design that 
debuted in Mexico, right up to this year’s polychrome ball that hurtled around the 
stadiums in Brazil. 
 
The Takeaway 
 
Take advantage of popular current events. 
The World Cup is always a huge draw. Adidas capitalized on the tournament’s 
popularity and global audience with this Vine. 

10.  Disney’s “Show Your Disney Side” Competition 

Disney initiated a Vine-based competition called Show Your Disney Side. They 
invited Disney fans to get creative with the Vine app and submit a video that reflects 
their true devotion to the brand. 
 
The #disneyside Vine campaign brought out the creative side of fans. 
Not that many people need an incentive to show their Disney side, but it didn’t hurt 
that daily winners received $1,000 and the grand prize winner received a free Disney 
vacation plus $10,000 funding for an extended Vine series.  
 
The Takeaway 
 
Overall, Disney’s Vine contest was a huge success and provided a way to gather 
creative user-generated ads to promote the company. 
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11.  Oreo’s “All Cookies Must Dunk” 

Oreo released this Vine, referencing the surprising death of a character from season 
1 of Game of Thrones. 
 
Oreo lost its head with this Vine campaign. 
 
The Takeaway 
 
The company took one of the most popular lines from the show, “All men must die,” 
and put their signature twist on it: “All cookies must dunk.” Another social media win 
for Oreo. 

12.  Volkswagen “Around the World” 

In this walk down memory lane, the Volkswagen team tells the story of a 1955 Beetle 
that travelled the world three times and lived to tell the tale. 
 
A clever trip around the world. 
 
The Takeaway 
 
It’s obvious that the Vine is pieced together as a stop-motion collage of old 
photographs. But did you notice those pictures are arranged to show the Beetle 
doing a steady 360-degree rotation to show off its design? Brilliant. 

Conclusion 
 
In this guide, we’ve gone through A LOT! We have talked about how to make a 
simple video marketing strategy, where you should fit what video into your marketing 
funnel, and how to make your videos on different video channels and much more. 
 
As with all other parts of marketing it’s impossible to cover all aspects in one guide. 
There are still tons of details and articles to read to become better at video marketing 
with new features being added by different video channels.  For example, with an 
inadequate targeting on Facebook, even the best video will have trouble converting. 
But well targeted video that’s well produced have a great chance of increasing your 
ROI of your ad campaigns, increase your brand awareness, and bolster your ad 
message recall. 
 
What it all boils down to is that video quickly delivers information in a way that’s easy 
for our brains to process. This results in better conversion rates on ads and 
websites, which equals more revenue for your business. 
 
Video also helps businesses develop a better, more human relationship with their 
customers, which turns into increased brand awareness and loyalty, as well as 
fuelling sales online and offline. 
 
Now, go out and funnel your energies into leveraging the power of video ads. From 
what we’ve seen in recent developments, video ads have become a necessary piece 
of your marketing mix and hold the power to either make or break your brand. 
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Channel all of your creative energies into creating video format that informs and 
excites.   
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