


Find a Location Donate Volunteer Log In

Enter Terms SEARCH

y

FIND A MENTOR TAKE A WORKSHOP BROWSE THE LIBRARY VOLUNTEER SUCCESS STORIES ABOUT US

Business Success Starts
Here.

Feedback

SCORE is the nation’s largest network of

volunteer, expert business mentors, with more
than 10,000 volunteers in 300 chapters.

Find Your Mentor »

SCORE /4

FOR THE LIFE OF YOUR BUSINESS




SCORE offers:

— Confidential Face-to-Face, email and video mentoring with
volunteer mentors who have backgrounds in a variety of
business disciplines including finance, marketing, sales,
management, business planning and manufacturing.

— Workshops like this one —geared to meet the needs of our
clients

— And, both a local and National website with webinars, online

training, blogs and templates to meet every stage of your
business growth.

SCORE £/

FOR THE LIFE OF YOUR BUSINESS



Hosted By:

Santa Barbara: https://santabarbara.score.org/
National:https://www.score.orqg/

Workshops, Mentors, Resources for small business owners at any stage of your business


https://santabarbara.score.org/
https://www.score.org/

Housekeeping

We are recording this webinar and can provide everyone with recording and
slides as well as content calendar.

Please ask questions in Q &A and comments in chat! | will attempt to ask them along
the way, but may have to wait until end of presentation.

Please share:

 Your business type

* Are you B2B, B2C or Both

 What your biggest marketing challenge is right now!



Part 1 March 24

*Marketing plan basics and why it is important for your e-mail marketing

*The latest e-malil marketing statistics and why e-mail is still the #1 marketing tool

*The 5 C’s of E-Malil Marketing Basics-Collect, Calendar, Create, Consistency and Clean
*How to create a content calendar with a complimentary digital version sent to all students
*How to pick the E-Mail platform right for your business

Anatomy of E-Mail design

*Subject Line tips

Best times and days to send E-Mails

Part 2 Today

» List Segmentation is important (case study provided)
* E-mail automations

 A/B Testing Tips

 How to create E-Mail graphics using Canva
 E-Malil Analytics and what it all means



F R

First E-Commerce position in 1998 in gourmet gift
basket industry.

Brand management experience includes wine &
$pirits, motorcycle, aromatherapy, legal, NARCP,
landscape design, religion, financial,

Non-Profit, fitness, CBD/Cannabis, restaurant, tattoo,
medical spa, medical devices

Teach Marketing/Branding Classes for:
SCORE (Multiple in and out of state chapters,
Chambers, Trade Associations, and private
organizations.
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Ton 10 E-Mail Marketing Mistakes

2.Assuming | 3. Not
your Gollecting

customens | E-mails
whenrever

0.N0 clear call
toactions

flon‘t want

8.Not
l00King at

9. Not 10.ThinKing

ing fjeverynody can
segmenting 4o emat

marketing

Statistics




How often do consumers want to hear from you?

100%
90%
80%
10%
60%
50%
40%
30%
20%
10%

0%

% of Consumers

At Least At Least Weekly Quarterly Yearly
Monthly

Source: Marketing Sherpa



ROI

ROI (per $1 spent)

_'I ]

Email Catalogs Internet Mobile Keyword Banner
Display Ads Ads

Golden Stute

Source: Direct Marketing Association









” ad! Q4 should be plqnned out b9 end Of /\ugust New 9eqr should be
qupped up bg end of November.

Use cdlendar for Planning and drchive purposes.
. H e ‘ | < 69 nc e- m q " cad 9 NS qnd SOC q‘ med l q | 05Ls!

Golden Stute
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Merlot 3 Pack Special

Thanksgiving Wine
Special

Blog:
Thksgiving wine pairings
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Tuesday

Wednesday
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oordinate Social Media and E-Mail Campaigns

:} sangerfamilyofwines « Follow

SPREAD THE WORD AND SHARE THE LOVE: . : R
The Sanger Family of Wines

@ Share @ Tweet Forward

—
[y Te o
-

,:} sangerfamilyofwines
=¥ We're celebrating
#NationalCabernetDay for 3 days! Come
visit us in the tasting room and pick up
some delicious 2014 Consilience SBC
Cabernet Sauvignon for 30% off, or click
the link below to shop from home.
Cheers ®

SANGER FAI F WINES

https://www.sangerwines.com/product/
2014-Cabernet-Sauvignon-Santa-
Barbara-County

#nationalcabernetday
#cabernetsauvignon #consilience
#sangerfamilyofwines #sangerwines
#marianello #treanelli
#santabarbarawines #solvangwines

24w

NATIONAL CABERNET
SAUVIGNON DAY! OOV N

30% off 2014 Consilience SBC Cabernet Sauvignon [

NATIONAL CABERNET
SAUVIGNON DAY!

30% off 2014 Consilience SBC Cabernet Sauvignon
Thursday, August 29th - Saturday August 31st

Tasting room or Online
"Cannot be combined with any other promotions or discounts

AUGUST 29, 2019

Thursday, August 29th - Saturday August 31st

Tasting room or Online
*Cannot be combined with any other promotions or discounts

Add a comment...

Buy Online




CREATE

~« DON'T mdke it dll gbout Ssqles!
- Do mdke ik dbouk your customer- Be helpful

+ Recipes if yoy sell fooq reldeed producks
« Educgke them on g reldeked Lopic
+ Travel relaeed kips

o Cledr cdll Lo gckions
. DOn't Forget kO ddq SocidllE-Mdil Shdre bukkons-83 percent Shdred
their holiday shopping with friends!

Golden Atute



Anatomy of an email

CALL TO ACTION

TIP: Design for mobile with a
mobile-responsive template
® Fonts, images, justification,
margin, buttons, link colors




Anatomy of an email

Seghesio Family Vineyards
Three Highly-Rated Zinfandels | One Amazmg Offer
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When Social Media

Meets E-Mail Marketing
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Social Media Listening-
A Tweet That Turned Into a Campaign
~ IS

‘i—ﬁ"l'l{-\vls CREDIT UNION

Jane Smith @janeygirl 1 FEB 2013

@chase | can’t believe | am drying my hair and making a mobile deposit!
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Turns The News Into Campaigns

\\

|
- !: B < Found on Facebook News Feed

i 4

A Glass Of Red Wine Is The Equivalent To An Hour At The

Gym

Love a good glass of vino but hate hitting the gym 1o work it off? This news will make your day.
UPDATE.:

Research shows
you can have wine
= R instead of the
Turns Into E-Mail Campaign > gym! Use your
gym membership
fees here and buy
a few of your
favorite bottles!

_—

A Glass Of Red Wine Is The Equivalent To An Hour At The
Gym

LOVEe & 00O glass Of vird Dt hate Mg e Gy™ 10 work £ Off 7 Ths news ol make your Say
UFDATE

Ciifonic,
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Print with Canva
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Marketing
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Animated Social Media Graphic - Untitled Share Download Video

Ithink yo're un

Lwnsan betog,

KR Qs e e
| 5 1~ ‘\J Lt 4 .éf. 5
QIR I'CasSon

Videos N | to smile.

Bkground
. ({{

> 2

Uploads MAY YOUR COFFEE
BE STRONG AND
YOUR MONDAY
BE SHORT.

The most important thing is
to try and inspire people so
that they can be great in
whatever they want to do.

LEE TR |
Fei-nirg sooiemin

+ Add a new page 71% .
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Canva FB Communities ‘

. o . -
Design anything.
All your designs .
~
Templates ,

Create a design

I Home

Celebrate friends and family with a birthday card »

Photos
@ \
. 5

Brand Kit
Design School
Canva FB Communities Create d des'S“ > Customdimensions
Inner Circle

20TH SPRING £s

I o ’.: TODAY'S oUTIIY
. Canva Certified Creatives ~——= STEWART

THE MINIMAL LISTS

£3 Folders s smen s —:__:Z..._::_:
AR shared with you ==
il CANVA CERTIFIED CREATI... meTE SESREIT s
s Presentation Poster Instagram Post Instagram Story Social Media Infographic Resume
== Design Folder
27 INNER CIRCLE
Images Your designs See all

Help ?

Main Folder s
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H Design anything.
All your designs &
4 [ oo s ___________|

Create a presentation you'll be proud of »

Templates
Photos

Brand Kit

Design School

Canva FB Communities create d dESlgn > Custom dimensions
Inner Circle
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goldenstatemarketi...
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Design School
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3 Folders DRINK v 10 PERBOTTLEON [ ) '
WINE e WITH $5 SHIPPING!
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Create with Canva
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RED SOLES WINERY

ENTER TO WIN

Wine Tasting Experience For Four

Winner will be notified by e-mail

7 74 / l Y

Create with Canva

Speaker Bio

Patty Ross

805-996-0527

spearerhub

f focebook

hub. comispeakernpalny

Speaking Topics

« Shyrochet Your Brand With Digital Marheting & Beyond
+ E-Mail Marketing 101- The Basics & Beyond

E-Mail Marketing Advanced Technigues-Automations,
Landing Pages and More

-

E-Mail Marketing: MailChimp Essentials

Sacial Media Road Map To Success-Let's Get Started

Social Media Advanced-Sacial customer service,
advertising, secial selling, listening and beyond

Google Analytics Introduction-What every marketer
should know and why

Digital Tools to Save You Money and Get You Noticed

Additional marketing topics auailable

All topies can be customized 1o Gt vour asdience
knowllge level and time schedule, You can regquest 123
hour seminars, half day or full day classes, Contact me for
customization and pricing on any digital marketing topic,

Helpng businesses grow their brand online and beyond ...

e eny‘: passon for

marketng is contagious. 5o
much 1o BEam, bul she mads
& fun and informartive.

JR. Keane, Senmnar

waww_californiawinemarketing.com aendee
patty@californiawinemarketing com

Linked ([ , Cwitker

S markebin

Bio
Pacty bas well aver 20 years experesce nmarketing and has bees mthe
enlire space snte 1998 where she developed aa e-commente progran
far dgaurmet gilk compuny inta & milkon dolle Susiness. She has spent
14 yzars helping the wine indusiry gan traction onkine and has singe
branched cut 1 help other induntraes grow their beands inghuting
francial, legal heaith and beauty, motarsports, ndscape design,
polte & aciwim and non profes. (aldard Wine Makeng and het
wther busaness, Gelden Stite Markesng were founded in 2006

Pty enjors speaking on warious marketing bopics 1o hefp business

Sarers enderstand the mportange d Tarcenng their hrand onkne and
¢ffie

organizations | have spoken for:

SCOREZS  Nomiomk

e LRl
< 4

Wira \

hf}WN

South Bay Wormen's Network

WINERY
& DISTILLERY

?

2018 EVENTS

3230 Oakdale Road Paso Robles  805.226.989
www.redsoleswinery.com

Rack Card

January 27
Cambria Art & Wine Fest (Off Site)
February 10
Mardi Gras Party
February 9-11
BlendFest at the Coast (Off Site)
February 17
Rancho Mirage Food & Wine Festval (Off Site)
February 17
Paso Robles Rhone Rangers Expenence (Off Site)
March 15-17
Vintage Paso: Zinfandel Fesuval
April 6
Off Sate Firestone Walker's From the Barrel
April 7-8
Wine 4 Paws Weekend
April 14
Off Site Vin Diego Food & Wine Fest
April 28
Red Soles Pick-Up Party, Noon — 2.00 pm.
May 18-20
Paso Robles Wine Festival
May 26 - 28
Memorial Day Weekend Fundraiser-A porton of wine
sales will be donated 1o helping our veterans,
June 2
Twilight on the Temace (ON Site)
July 16
Winemaker's Walkabout
The Month of August
Club Members bring a picnic 10 Red Soles
and enjoy a $1 bottle of wine
Oclober 19-21
Paso Robles Harvest Festival
November 3
Red Soles Pick-Up Party, Noon - 2pm.
December 8
Chnistmas Party

Membership Upcates Just a remmncer that any updates 1o your
membership need “ng 1o Uanl @redsoleswingny . com and must
be recead 30da .« to the shipment



View thes emaill in your browser

SPREAD THE WORD & SHARE THE LOVE:

@ Share @ Tweet Forward

ecolcgical
LANDSCAPES

Praofessional Landscape Servioes

EAT, PLAY AND RELAX

It's Summer time and along the Central Coast, that means we are spending
even more time outdoors. Turn your outdoor spaces into an oasis for eating.
playing and finding solitude in nature. Now is the perfect time to get inspired
and get that outdoor space complete. Let us help design the perfect reason 10

spend time outdoors!

Contact us today to begin your landscape renovations. Mention the word
"MaillChimp" and receive 10% off of your custom landscape design!

Golden Stite







et T TR G el » e D
Viewy Owr Pertfeolie

GET SOCIAL WITH US:

Copynght © 2018 Sage Ecological Landscapes, Al rights reserved.
You are receiving this email because you optad in at our website,
nursery, or avent booth. Thanks for your interest in our newsletter! - <3
The Sage Team




CLEAN

+ Check bounces for obvious eypos

. Hard Bounces vs Soft Bounces

~« Remove ingckive emails-look gk dctivity history
- Can you re-enqgage indckive conkdees?

Golden Atute
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/\ut:,he nu cq k,e d omdin email with SPF DKIM dnd DV

- Sender Policy Framework (SPF) — ensures you dre who you say you dre by compdring the sender's IP
(Found in the domdin's DNS record) wikh g lisk of IPS quehorized Lo send from thde domdin.

- Domain Keys ILdentified Mail (DKIM) - meeung Lhis skdnddard ensures thde the email was not tampered
wikh during transmission.Domain-Bagsed Messqge Aukhenticgkion Reporung and conformance

"« ODMARQ) - leverdging the power of both S

and deliver email. See your emal prov.der/q

Reqularly clean ~40 you
Cleaning less enqgq
y Se“d valuab!e

PF ¢

OW\C

nd DKIM, DMARC requires both Lo [0dss in order ko send
N hOSh for directions.

q q ed ema 46 cdn 1mprov : de liver dba hhy overqll,

SpAm - checks F or ,,‘ my keywords
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= Elden Selections

e/, BURGUNDYWINE.COM

All current e-mail Many previous clients only
offers were $500+ purchased up to $300

THE PROBLEM

e Small list

e Older demographic

e Client didn't know why many K S o
purchasers stopped buying. B E//’/%“’”””/'r %

BOURGOGN
L N

Never bothered to look!

| B \.II s ' e R
L oM M
g, TR L O H

¥ Al
-\“-\J-L,-Ff AMD FRERES
(y-bes- Beaunt g;lr rf:r /rn ({ﬁﬂr|'--.‘§u|fr|£—f)rr|l'~ I Cn
b GRicsonE ET Foumsslan 5 = 1
= S — I s -.rrr..l.-- s

EiTaIN - GAGNEROT

[y ——

THE SOLUTION: Sent offers at $300 AOV and customers who had not ordered for a.
few years came back and purchased!

Golden Stite
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A/B testing campaign ideas

. What day of the week gets better open rates?

. Does a subject line with an incentive or a teaser work best?

. Does including your company name in your subject line increase engagement?

. Is it better to use your name as the from name, or your company's name?

. Does the time of day a campaign is sent affect the click rate?

. Are subscribers more likely to click a linked image or linked text?

. Do subscribers prefer a campaign that contains a GIF or one with static images?



A/B Testing Campaign Results

A/B Testing (1)

Test size is set to 100%. There will be no remaining recipients to send the winner.

UNIQUE CLICK-  TOTAL CLICK-

VARIATION DELIVERED TOTAL OPENS TOTAL CLICKS UNIQUE OPENS UNIQUE CLICKS .o oocy oaTE T0-OPEN RATE  UNSUBSCRIBES
D 117,885 14,418 639 10,653 226 212% 4.4:3% 370

B 117,955 14,151 493 10,312 171 1.66% 3.48% 349

EMAIL SUBJECT SAMPLE SIZE

I3 Grow Your Business With RAMP L.A. 3 120947

IEl Learn How To Do Business With Local Government and Corporations ) 120947



DON’T FORGET TO LOOK AT YOUR ANALYTICS!

Superbowl Specials And More

Switch report v

Overview  Activity v Links  Social E-commerce  Conversations  Analytics360

3,076 Recipients

Audience: Red Soles Winery List Delivered: Wed, Jan 29, 2020 11:41 am

Subject: Celebrate The Big Game with 3 Packs and $1 Shipping Special View email - Download - Print - Share



384

Opened

Successful deliveries
Total opens
Last opened

Forwarded

39

Clicked

3,056 99.3%
1,476
3/3/20 8:06AM

O

20

Bounced

Clicks per unique opens
Total clicks
Last clicked

Abuse reports

6

Unsubscribed

4.4%
69
2/1/20 2:30PM

0



24-hour performance “ Opens M Clicks

200
150
100

50

O ——  — —

11:00AM 3:00PM 7:00PM 11:00PM 3:00AM 7:00AM



Top links clicked

https://redsoleswinery.com/GiftPacks

https://redsoleswinery.com/WineShop

https://redsoleswinery.com/events
http://twitter.com/intent/tweet?text=*|URL:MC_SUBJECT|*: *|URL:ARCHIVE_LINK_SHORT|*
http://www.facebook.com/sharer/sharer.php?u=*|URL:ARCHIVE_LINK SHORT|*

View more

Subscribers with most opens

bounhaur@aol.com
jamsmith3@icloud.com
carolpeterson682@charter.net
amboard@sbcglobal.net
goodfellowj@gmail.com

View more

26

18

16

49

33

17

16

17



2. Campaign benchmarking

Your email campaign performance compared to similar businesses.

Characteristics you and your peers share

Industry

Agriculture And Food Services

Your industry was either self reported or predicted using natural language

processing techniques. You can update it in your settings.

Audience demographics

A combination of Male, Female and Another Identity, from
45 and up

Audience size

2,000 -10,000

Does this look accurate to you? Let us know

How your email campaign compares

Open Rate

Click Rate

Unsubscribes

28.9%

This campaign's

performance

27.0%

Your average campaign

performance

32.7%

Your peers' average

performance




How your email campaign compares

4.7%

15% 11%

This campaign's Your average campaign Your peers' average

performance performance performance



Will you have time €0 execute g consistent email program
gourself from skdrk €O finish?

The same email should be sent three bimes:
Appounce Offer

Reminder Offer Califovin

Final Offer



Is this your e-mail marketing program??

November-December




When Do I Send Email Campaigns?

v Which Day of Week?
Top day of week to send- TUESDAY! 17% opens on average but what
vou send makes a difference! Send educational emails earlier in the week
that don’t require action. Send actionable emails closer to weekend.

v/ What Time of Day?
Best open rates 8am-Noon
Best time for most engagement: 8pm-Midnight

YOUR MILEAGE MAY VARY!!!

* Test! Analyze! Test!
* Know Your Audience and when they are likely to open emails

 Emails are opened within an hour upon arrival, so send when people 9:” Ml
are reading!




EMAIL

AUTOMATION




MARKETING AUTOMATION TYPES

Customer Journeys

Pre-Built Journeys

Create Journey

STart with a pre-pulit map and make It your own. Every map IS bulit 10 De used as IS or Tuiy
customized to meet the needs of your business and customers.

Vertical: All v Objective: All v Use with: All v Sort By: Popular wv

..................................................................

Nurture relationships Share information

@ Welcome new contacts Email tagged customers

..................................................................

Sell stuff Re-engage contacts Sell stuff
Send multiple offers to Recover lost customers Recover abandoned carts
abandoned cart
customers
Sell stuff Sell stuff Drive audience actions
Create repeat customers Celebrate customer Encourage online reviews

birthdays




Drive audience actions

Welcome contacts who
subscribed via your pop-
up form

Drive audience actions

Thank customers for
answering a survey

Manage my audience

[dentify high-value
customers

Drive audience actions

Collect customer
feedback

Sell stuff

Remind customers to
reorder

Sell stuff

Promote cross-sell
opportunities

MARKETING AUTOMATION TYPES

Nurture relationships

Reward VIP customers

Sell stuff

Send personalized
promotions for
abandoned carts

Manage my audience

Identify high and low
engagement customers




MARKETING AUTOMATION TYPES

Sell stuff Share information

Celebrate annual events Engage new group

members

Sel| stuff Share information

Welcome attendees to an
event when they check in

Promote future events to
EventBrite sign ups

Share information

Welcome contacts and
confirm their registration

Sell stuff

Promote future events to
EventBrite event
attendees




Basic Workflow

BlendFest Help Send a Test Email Sa'

ger: Immediately after subscribers are manually added to workflow

o My Custom Workflow 26.9% 1.4% 0 2,831 Pause &E
OLES Openrate  Click rate Queue Subscribers
Schedule: Every day, all day
Segment: None
Action: None
ger: 2 days after subscribers do not open previous email
- o Automation Email #2 14.0% 0.6% 0 2,108 Pause &E
B O ﬁ Openrate  Click rate Queue Subscribers
{1 .

Schedule: Every day, all day

- Segment: None
- —

Confirm




Welcome Series

% SEND EMAIL:
Latest blog article

[m# FLAG EVENT: Did the
contact click the link?

-
% SEND EMAIL: Invitation ! = SEND EMAIL: Link to ‘@ ‘
to sign up for webinar download latest eBook l ’




Abandoned Cart BT E—

YR M FLAG EVENT: Did the
contact purchase tickets?

LR R No o e a

&= EMAIL: Cart reminder

with discount

- -
& EMAIL: Thank you and @ ‘
souvenir coupon | 1

Il PAUSE:7 days

e FLAG EVENT: Did the s FLAG EVENT: Are tickets
contact use coupon? still in shopping cart?

= EMAIL: Benefits of ] & EMAIL: Upcoming
a Season pass ticket specials

A LEAD ALERT:
Sent to Sales




% SEND EMAIL: Event Invitation

Multi-Channel Event
Ca,mpaign Il PAUSE: 5 days

|~ FLAG EVENT: Did
the contact RSVP?

3 EXPORT TO .CSV: Send A LEAD ALERT: Sent
“See you there!” post card to Account Manager
for follow-up

(# UPDATE FIELD: :
Assign contact Il PAUSE: 2 days

as Attendee

= SEND EMAIL: Last chance
to RSVP for event

S EXPORT TO .C5V:

[] SEND SMS: Create re-targeting
Event reminder social media campaign




@ eate v Campaigns A e v : rand v ‘ “L' . . v lelr Q

) d
15
Map your contact's journey
, A contact is tagged A contact signs up to your audience
Imported User Added to Local Fans
lules
| (N M/Else )
| P, Gets an email
N Gets an email IIA |

| @  woi & [ Coffee Offer & First Coffee Offer
' (O  Delay
s \ Joins ‘Yes’ path Is tagged

{ If Product Purchased is Coffee... Purchased Coffee
| @ Send email Yes No

l @ Add or remove a tag

Q @ Workflow Settings

Golden Atute




shopsync

)

They left something in the cart

Abandoned Cart

0 Wait 1 hour

I b'( Send an Email
s, You forgot something!

‘ /\ Joins ‘Yes’ path
Yes

No

‘ % Tag them &

Send an Email

Unlock e-commerce
automations

When you connect your e-commerce platform to Mailchimp,
you can target your messages based on a customers

purchase behavior.

WooCommerce —
BigCommerce —
ShopSync —
Magento —
PrestaShop —




WIN A TRIP TO BURGUNDY WORKILOW

Thank You For eqering Our Contest

Wait 4 Days 5 2 Days: Send to Non Opens
Learn About Burgundy

Wait 4 Days 2 Days: Send to Non Opens

Wait 7 Days 2 Days: Send to Non Opens

- Recipe From Our Burgundy Kitchen
Wait 7 Days 2 Days: Send to Non Opens

Meet Our Producers
Wait 7 Days 2 Days: Send to Non Opens

Announce Winner/6 Pack Special






Next Steps For Your Business?

* Do you need to create an e-mail marketing plan?

* Are you budgeting for marketing or waiting to make
money to have marketing budget?

 What support do you need to create and execute your
e-mail marketing plan?



Free 15 Minute Discovery Call!
Get on my calendar: callwithpatty.com
or scan here:




