




SCORE offers:

– Confidential Face-to-Face, email  and video mentoring with 
volunteer mentors who have backgrounds in a variety of 
business disciplines including finance, marketing, sales, 
management, business planning and manufacturing. 

– Workshops like this one –geared to meet the needs of our 
clients

– And, both a local and National website with webinars, online 
training, blogs and templates to meet every stage of your 
business growth.



Hosted By:

Santa Barbara: https://santabarbara.score.org/
National:https://www.score.org/

Workshops, Mentors, Resources for small business owners at any stage of your business

https://santabarbara.score.org/
https://www.score.org/


Housekeeping

Please ask questions in Q &A and comments in chat! I will attempt to ask them along 
the way, but may have to wait until end of presentation. 

Please share:
• Your business type 
• Are you B2B, B2C or Both
• What your biggest marketing challenge is right now! 

We are recording this webinar and can provide everyone with recording and 
slides as well as content calendar. 



Part 2 Today

• List Segmentation is important (case study provided)
• E-mail automations
• A/B Testing Tips
• How to create E-Mail graphics using Canva
• E-Mail Analytics and what it all means

•Marketing plan basics and why it is important for your e-mail marketing
•The latest e-mail marketing statistics and why e-mail is still the #1 marketing tool
•The 5 C’s of E-Mail Marketing Basics-Collect, Calendar, Create, Consistency and Clean
•How to create a content calendar with a complimentary digital version sent to all students
•How to pick the E-Mail platform right for your business
•Anatomy of E-Mail design
•Subject Line tips
•Best times and days to send E-Mails

Part 1 March 24
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Source: Direct Marketing Association
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Blog:
Thksgiving wine pairings



Coordinate Social Media and E-Mail Campaigns
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1.  What day of the week gets better open rates?
2.  Does a subject line with an incentive or a teaser work best?
3.  Does including your company name in your subject line increase engagement?
4.  Is it better to use your name as the from name, or your company's name?
5.  Does the time of day a campaign is sent affect the click rate?
6.  Are subscribers more likely to click a linked image or linked text?
7.  Do subscribers prefer a campaign that contains a GIF or one with static images?

A/B testing campaign ideas



A/B Testing Campaign Results



DON’T FORGET TO LOOK AT YOUR ANALYTICS!















January-October

November-December

Is this your e-mail marketing program??



When Do I Send Email Campaigns?

✓ Which Day of Week?
Top day of week to send- TUESDAY! 17% opens on average but what
you send makes a difference! Send educational emails earlier in the week
that don’t require action. Send actionable emails closer to weekend.

✓ What Time of Day?
Best open rates 8am-Noon
Best time for most engagement: 8pm-Midnight

YOUR MILEAGE MAY VARY!!!
• Test! Analyze! Test!
• Know Your Audience and when they are likely to open emails
• Emails are opened within an hour upon arrival, so send when people 

are reading!





MARKETING AUTOMATION TYPES



MARKETING AUTOMATION TYPES



MARKETING AUTOMATION TYPES



Basic Workflow
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Next Steps For Your Business?

• Do you need to create an e-mail marketing plan? 
• Are you budgeting for marketing or waiting to make 

money to have marketing budget?
• What support do you need to create and execute your 

e-mail marketing plan? 




