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FIND A MENTOR TAKE A WORKSHOP BROWSE THE LIBRARY VOLUNTEER SUCCESS STORIES ABOUT US

Business Success Starts
Here.

Feedback

SCORE is the nation’s largest network of

volunteer, expert business mentors, with more
than 10,000 volunteers in 300 chapters.

Find Your Mentor »

SCORE /4

FOR THE LIFE OF YOUR BUSINESS




SCORE offers:

— Confidential Face-to-Face, email and video mentoring with
volunteer mentors who have backgrounds in a variety of
business disciplines including finance, marketing, sales,
management, business planning and manufacturing.

— Workshops like this one —geared to meet the needs of our
clients

— And, both a local and National website with webinars, online

training, blogs and templates to meet every stage of your
business growth.

SCORE £/

FOR THE LIFE OF YOUR BUSINESS



Hosted By:

SCOM Los Angeles

Los Angeles: https://losangeles.score.orqg/
National:https://www.score.org/

Workshops, Mentors, Resources for small business owners at any stage of your business


https://santabarbara.score.org/
https://www.score.org/

Housekeeping

We are recording this webinar and can provide everyone with recording and
slides as well as content calendar.

Please ask questions in in chat! | will attempt to ask them along the way, but may
have to wait until end of presentation. Stay on mute during class to avoid
iInterruptions of presentation.

Please share your business type and what your biggest marketing challenge is right
now!



F .

First E-Commerce position in 1998 in gourmet gift
basket industry.

Brand management experience includes wine &
$pirits, motorcycle, aromatherapy, legal, NARCP,
landscape design, religion, financial,

Non-Profit, fitness, CBD/Cannabis, restaurant, tattoo,
medical spa, medical devices

Teach Marketing/Branding Classes for:
SCORE (Multipie in and out of state chapters,
Chambers, Trade Associations, and private
organizations.
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S0 what is Marketing?

> Marketing is the process of

getting potential clients or
customers (prospects)

interested in your products
and / or services.

> The key word in thls

definition is "process” as
marketing involves

researching, promoting,
selling, an dlstrlbutmg your

Pl’Od UcCts or services.

» Very simply put, marketing is
telling people what you do —

over and over and over
again.
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This iIs thv _

1S o <
many companies. . . -
do marketing..do <<
you?? = '







REASON #3:
ENCOURAGES DEEPER
THOUGHT ABOUT
YOUR BUSINESS AND
MARKETING

5 REASONS YOU
NEED A

MARKETING
PLAN!

REASON #4:
UNIFIES YOUR TEAM

REASON #2:
CREATES
CONSISTENCY

REASON #5:
IMPROVES YOUR
CHANCES OF
ACCOMPLISHING
YOUR MARKETING
GOALS



MEASURE/OPTIMIZE SET S.M.A.R.T. GOALS

Measure how marketing is performing against KPI's Clearly articulate what i1 hi H d when. H
and benchmarks. Then, optimize to improve results early articulate whal you want to achieve, howand when. How
much of a commitment it will take-time, money and people?

and performance.

BUYER PERSONAS

Focus on who matters to you? Is it more than one
type of buyer? Can you look at past customers to
find buyer personas? Who are they? Where are
they? What do they need? What do they want?

TACTICAL PLAN

Develop a tactical implementation plan to
guide who does what, when and how, as
well as tools processes, budgets and best

practices.

S.W.0.T. AND U.S.P.

Analyze your Strengths, Weaknesses,
Opportunities and Threats to improve your
business and better compete in your space. What
IS your Unique Selling Proposition?

CHANNELS

Focus on the most effective channels to
engage, educate and entertain your customers
based on your SWOT, GOALS and Buyer

Personas.

YOUR STORY

Your story Is your messaging, visuals, people. What

IS your brand story saying about you to your ideal
customers? g 6 e m







Ton 10 E-Mail Marketing Mistakes

2.Assuming | 3. Not
your Gollecting

customens | E-mails
whenrever

0.N0 clear call
toactions

flon‘t want

8.Not
l00King at

9. Not 10.ThinKing

ing fjeverynody can
segmenting 4o emat

marketing

Statistics




The Widespread

Usage of Email

In 2023, this figure is

In 2019, global email
el o Ssettogrow to

users amounted to

® &
billion 4 3
LISEIS. @ @

(Statista, 2020) bl"lOn
users.
(Statista, 2020)
That’s half of the
world’s population.

L] Oberlo




Customers Like

to Hear From You

61%

of consumers said that

they would like to receive
promotional emails from
their favorite brands on a
weekly basis

(Statista, 2921

The Power of
Abandoned Cart Emails

Sending 3
abandoned cart
emails results in

69%-

more orders than

a single emalil
(Omnisend, 2018)




Personalization Works

Wonders For Email

higher open rates

Emails with

personalized subject I I
lines generate

50+ ¥

‘/ Interactive Emails
] Are the Way Forward

Adding videos to your
email can increase
click rates by

(Martech Advisor’s 2017 data)

(Yes Lifecycle
Marketing, 2017)




OJF of email gets delivered to
O theintended recipient’s inbox,
o whereas only * ‘ 7 2 o/
2% I 4
=

of your Facebook fans
see your posts in their News Feed.

people prefer to receive :
promotional content through email,

compared to

O/ who prefer
O social media. f

Forrester Research

MarketingSherpa




Including a call to action button
instead of a text link
can increase conversion @

rates by as much as &
28%

Campaign Monitor

23% @

of readers who open an
email on a mobile device
open It again later.

Campaign Monitor



Influence of Email

]
Women moke the

majorty of nousehnod
pUrcnase, decisions

SERENERRE

Seven in 10 U.S. adults have made purchases

influenced by a company's email
25T




Where Consumers Want to Be Contacted
About Products & Services

46.4%

38.5%
32.1%

11.0%

PERCENT OF RESPONDENTS

it 6.4%

Bl Email Bl Social Media Bl Website LiveChat

" In-Person

B Direct Mail

BN Phone




How often do consumers want to hear from you?

100%
90%
80%
10%
60%
50%
40%
30%
20%
10%

0%

% of Consumers

At Least At Least Weekly Quarterly Yearly
Monthly

Source: Marketing Sherpa



What are the most EFFECTIVE TYPES of email used for marketing
purposes?

Personalized messaging

Single-topic/dedicated email

Multiple-topic/e-newsletter

Milestone/birthday email

Automated/lead nurturing

Transactional/ecommerce

Plain-text email

Ncend: Z Email Marketing Survey
- Conducted by Ascend2 and Participating Research Partners

RESEARCH-BASED MARKETING Published February, 2019



ROI

ROI (per $1 spent)

_' ]

Email Catalogs Internet Mobile Keyword Banner
Display Ads Ads

Golden Stute

Source: Direct Marketing Association






Just a few email platform options out there....how do you choose?

ActiveCampaign >

] iContact

Constant Contact

(@ AWeber

we are email marketing

é mailch imp




- Easy To (se?
Whdt level of sophisticgeion do 9 oy need<?

Cosk? Do khey offer q free trial or free under cerqu supscribers?
DO U’) @9 F fer queomakion fegeures? How SO o 1Sk
Deliverdpiley ¢ ates(? ) iN Sp ‘

o CySk ' ymeyr 5 U Dork

« Any dddikional fedeures-spam esking

plaeform kesking, ekc
Golden Stute









Website OPT-IN Areas

Do you have an easy to find Sign-Up box?

Best Practice- Upper right of all pages
4 o )

CAET MV ACCOLD™T  SNIN

& RENWOOD WINERY
/N dedicated lo the arl'

HOME ABOUT US WINE SHOP WINE CLUBS VISITUS NEWS & EVENTS RECIPES TRADE CONTACT US
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h LUCKY DOGG WINERY
Scolvang, CA

®

P %

Sit. Stay. Join.

Lucky Dogg news, events and specials.

Email Address




ID LUCKY DOGG WINERY About  OurWines WineClubs Events Press  Merchandise  Contact Q
Solvang, CA

2016 Lucky Bubbles 2016 Rose of Pinot Noir 2017 Lucky Cougar Chardonnay
Price: $45.00 Price: $27.00 Price: $32.00

Info Profile Company

Subscribe About Account Privacy Policy
indicates required FAQs Wishlist Terms & Conditions

Email Address Contact Us Order Status Site Map

Embedc .
Subscribe g (3 (Z m
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@ tobaccomotorwear.com ﬁ

WELCOME TO TOBACCO MOTORWEAR

GET FREE SHIPPING

Enter your email below for
exclusive offers and VIP updates.

ENTER YOUR EMAIL

Nothanks,/rdon't like free stuff.

We respect your privacy. You can unsubscribe at any time.

Questions? We can help.
Chat with us now.

O



Social Media E-Mail Sighups

Folktale Winery
& Vineyards

Call Now

Home
About

Events

‘ Newsletter Sign Up J .
‘ oin the Sto
Photos ry

Reviews

DeS ktOp on Iy' Must be 21+ to subscribe

Likes

Does not appear in Email Address

Videos

mobile FB version Posts

¢ Chat (49)

Golden Stute \ S
MailChimp embedded signup form I / \




Collect With Lead Magnets

c imensions

["_ DOWVL‘UM the
7 Free eBook

First Name *
cooKook
Last Name *
Engaging and Delighting Customers Company *
with Microsoft Dynamics CRM .
Email *
If there was a single recipe for success in today’s business environment, 3 great customer Job Function *
experience might just be it. A memorable customer experience can help organizations of
all kinds attract new customers, increase revenue, boost customer loyalty, create a What CRM system are you
competitive advantage and much more. using? *
In The Customer Experience Cookbook, you will learn: (-] Sign up for the Marketing

with MSCRM Newsletter

(-] Notify me of special
events/webinars (a few
times per year)

* What is customer experience and how it is
managed and measured within organizations

* How to create tools that contribute to an
effective customer experience like personas
and journey maps

* The rol M and marketing automation play in
e role CRM and marketing automation play i Bk orke Lria B NS B2 1 Dok

Download Now

creating maintaining and continuously

improving a customer experience
* How to build compelling customer experience

campaigns FA TN
. A 2
* The ROI of 3 memorable customer experience SO,
* And more! l
s —
Download your copy of this free eBook today, and start cooking up e ¢
your own delectable customer experience. Bon appetit! B —
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PRENUPTIAL AGREEMENTS

WHO NEEDS ONE? SHOULD YOU SIGN?

- - ¥ 7’
' - - '\’%ﬁ\.' 1
- ~‘ ‘\ .

~.— i — '.-4:
m : -~ -

WoMEN, WEALTH AND WISDOM

I - " unleash he fire within to a life of purpose - I

Landing Page >

Golden Atate

< Facebook Post

Prenuptial Agreements

WoMEeN, WEALTH AND WisDOM
wnleash the fire within to a life of purpose

Sign up to download the article!
Read it and learn all about Prenuptial Agreements

Email Address

Send My Download!



E-Mail Contirmations-Don’t make it a missed opportunity!

Estate Vineyard July 28, 2016 at 1:44 PM
To: patty
Subscriber Confirmation

You have been subscribed to our newsletter.

If you received this email and did not subscribe you can unsubscribe by clicking here Sto C k CO n fl r m a t I O n
template

To: patty
Thank You For Your Interest in

Custom confirmation template
with coupon and club member CTA

Present this email in our Tasting Room and receive a complimentary tasting for two.
Interested in becoming a Wine Club Member?
Receive discounts on wine, shipping and events!

Join Now

Thank you for your interest in . You will now receive the latest winery news and event updates. ﬁ

We look forward to seeing you soon.




WI-FI Marketing




Traditional WiFi Marketing
Method Method

{ Settings Wi-Fi =
_Q

CoffeeBreak

Wi-Fi

Terrible WiFi Experience (8)= (i)

Enter the password for “Terrible WiFi Experience”

Cancel Enter Password

Password | Rl| \eicome to our WiFi Hotspot

In order to take advantage of the free WiFI, please connect
through one of the available cpticns & enjoy our exclusive
offers,

f Connect with Facebook

v CHECKX INTC FACEBCOK?

QWERTYU I OFP ' Connect with E-mail

AISIDIJFIGIH]J]K]L

Copyright © 2017 CoffeeBreak

Z X C V B N M WiFi Toems of Servee Privacy Polcy MLA Poticy

Websito Torms of Seorvico Conmtact




Cafe New York

Or Login with




Boost your social presence, get more

-
Facebook Likes and build engaging
post-login experiences

10T ] (@

m Add to
~ Passbook

Wi-Fi Loyalty And
COJpv NS

Leverage existing coupon and loyalty

efforts and drive incremental traffic

from Wi-Fi users.

B8ED BATH & BEYOINIED

welcome.

TAKE
20, OFF

ONE SINGLE ITEM

Connect with Facebook
!' Connect with Twitter
Connect With Instagram

‘ﬂobM%ConU%strd
L eac neration

e b T

'S FLAVOR

WIN ONE OF 20 DAILY PRIZES"

NAME YOUR FLAVOUR

Connect with Facebook
N Connect with Twitter

Connect With Instagram

Customer Feedback And

Surveys

A -

Ask customer on-location for their

@TOYOTA

(LT
STARY FINISH

Did you schedule a SERVICE
APPOINTMENT for this service visit?

Yes

No, | went in without an
appointment

No appointment was
necessary




Automated Marketing Campaigns

L 2] Signup Rate: 24.91%
Take S10 off on .
us e o e ¢
We thank you for your
patronage and hope 1o see

r

WELCOME!
BIENVENUE!

Fothar Fovw WL €4 ooy Am Nadtes W

Lrabun

u ONers: sent 5645,
Announcements

Jown our Pee WAF 1 sty n Be know
DO UpCOMerg et and promotony

Client signs in to — Client receives your - Client returns more Owner understands
use Free WIFi offer via email or often to redeem offer traffic, engagement
text and sales trends



” ad! Q4 should be plqnned out b9 end Of /\ugust New 9eqr should be
qupped up bg end of November.

Use cdlendar for Planning and drchive purposes.
. H e ‘ | < 69 nc e- m q " cad 9 NS qnd SOC q‘ med l q | 05Ls!

Golden Stute



#mondaymotivation
#mondaymood
#mondaymorning
#mondayblues
#mondayfunday
#mondaynight
#MondayMemories
#MeowMonday

#MancrushMonday, #MCM

#MusicMonday
#MarketingMonday
#MeatlessMonday
#MaxoutMonday
#MondayRun
#MondayOutfit
#MindfulMonday
#ManicureMonday
#mondayquotes
#mondayssuck
#mondayoff
#mondaymuse
#ManicMonday

Tuesday:
#tuesdayvibes
#tuesdaythoughts
#tiptuesday
#tuesdaytreat
#tuesdaytruth
#tuesdaytrivia
#transformationtuesday
#TastingTuesday
#TechTuesday
#TopicTuesday
#TravelTuesday
#TastyTuesday
#tuesdayvibes
#tuesdaythoughts
#tuesdaytip
#tuesdaytreat
#tuesdaytruth
#tuesdaytrivia
#tuesdayturnup
#tuesdaylook

u‘\nh‘n‘- nnna‘\

If you are going for a more upbeat approach, #MondayMotivation is a great hashtag to show photos of a fantastic meal, a great workout, ateam photo at tF
Monday Mood is a popular hashtag to show off a funny photo of a pet, start conversations surrounding being groggy from the weekend, or post an industny

Feeling a little low after the weekend? People use this hashtag to share ways to counteract melancholy on Mondays.Popular content shared using the #Mo

This hashtag is a great way to wax nostalgic at the beginning of the week.Post a memory from your business’s past or celebrate an anniversary that fallson t
Any excuse to post a cute cat photo isagood one. Many use this hashtag to share adorable pics of their feline companions.If your business has an in-house«
This hashtag is a trend on social where people reveal a male crush, typically accompanied by a photo. A professional take on this hashtag is to feature men y
People use this hashtag to tweet about their favorite music or what they're listening to right now. They also use it to share inspirational stories about musi

Hashtag Days

This hashtag is a way for people to give helpful tips on pretty much any topic. Use this hashtag if you’'ve got some industry adviceyou’d liketo shareand it }

A popular hashtag for fitness coaches and businesses to show off the physical transformations of their clients, whether that be weight loss or muscle gain. ¥
Manage a social media feed for a restaurant, winery, or chef? Use this tasty hashtag to share all the delicious meals and dishes you’ve cooked up for custom
Thisisagreat hashtag to share all the latest gadgets your business uses or sells. You can give tech reviews, offer up cool tips and hacks, or you can just show
#TopicTuesday is a good opportunity to focus your postson just one topic for the day. This topic can be anything related to your business, industry, or trer
#TravelTuesday is for the voyager in all of us. People typically share vacation pictures, ask for travel tips, or express their desire to travel somewhere.|f you'r

Mavmbnmd laloon IAMILTA YWY IAAMMTIADNVY LIMNIL IMNAVD CCCDMIIADNVY CEDMIIADRDVY LI INMAVD AAADYLL



7 2\ SNSRI AT

L [ S s Bl e |
aste & Format B I U v v v A T T | Merge & Center v ¢ v9% 9 ¢ Theme Example
A
4 v Jx
i i B - 2 : : - B =, Share expert advice or
JNIQUE PHOTOS & VIDEOS BE THE EXPERT GET PERSONAL TIMELY TOPICS UPLIFTING Blg Ideas 5 quote
jefore and after Industry article Fun fact Federal or religious holiday Inspirational quote
Jnboxing video Answeran FAQ Hobby or passion National day / week / month Origin story
icreenshot Ask me anything Family time Special event Share a win
Jemo or screen capture What's working now Cute kids or pets Industry news or update Overcome an obstacle
-aption request Featured expert Explore your city Trending topic or news event Motivating mantra :
jehind the scenes Award winner Book you're reading Viral video Helpful routines Humo' Shofe a COMC. hUmOfOUS moge'
ineak peek How-to video Relaxation time Inspiring person meme, or p"ose.
‘lat lay or styled image Live one-on-one coaching Bucket list Spread joy
Common mistakes Challenge Balance tip
Industry fact
Infographic
Time-saving tip .
Money-saving tip Ask a question, share a photo
Quick hack 5
e Interaction contest or quiz, or post a

I Welcome

Content ideas

Hashtag Days Content Ideas

JANUARY

JANUARY HOLIDAYS FEBRUARY

fll-in-the-blank sentence.

Current News

Share POSITIVE news about your
business, your industry, or your
community.

Giving Back

Feature customers, launch/share
Q giveaway, or make a coupon
or discount available.

Day in the Life

[ [ |
s ~ ~

Share candid photos from your
business or feature an employee.

Education

s
jo¥
~

FEBRUARY HOI

Tell people about your product,
what it can do, or teach people
how 10 use il beller.
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a
L18 = fx
A B C D E F G H I J K L |
. 1st
! FoolsDay

i National One Cent Day

| | National Sourdough Bread Day
» | National Burrito Day ~First Thursday in April

2nd

National Ferret Day
National Peanut Butter and Jelly Day
National Reconciliation Day

World Autism Awareness Day

National Chocolate Mousse Day
National Film Score Day

National Find a Rainbow Day

National Tweed Day

World Party Day

National Love Our Children Day ~First Saturday In April
INatioinaI Handmade Day ~ First Saturday in April |

4th

National Chicken Cordon Bleu Day
National Hug a Newsperson Day

Jeep 4x4 Day

National School Librarian Day

National Vitamin C Day | ‘ ‘ ] , ,
dations) Walk Arcund Thines Dev N ationa | H O | i d avs
Easter —Changes Annually 2020

Geologists Day ~First Sunday In April

5th

First Contact Day
Gold Star Spouses Day

National Caramel Day
National Deep Dish Pizza Day
National Flash Drive Day
National Go For Broke Day

National Nebraska Day
National Raisin and Spice Bar Day
National Read a Road Map Day

6th

National Caramel Popcorn Day
New Beer’s Eve

National Sorry Charlie Day
National Student-Athlete Day

National Tartan Day

National Teflon Day
SAAM Day of Action ~ First Tuesday in

National Library Workers Day ~ Tuesday of National Library Week
B Welcome Hashtag Days Content Ideas JANUARY JANUARY HOLIDAYS FEBRUARY FEBRUARY HOL

~

-~

o

T
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11

14

15

17

7
Meriot 3 Pack Special “-m -
Blog:

Thksgiving wine pairings

NOVEMBER

Tuesday

Wednesday

Thursday

|

b

JULY HOLIDAYS

AUGUST

AUGUST HOLIDAYS

SEPTEMBER

SEPTEMBER HOLIDAYS

OCTOBER

OCTOB




oordinate Social Media and E-Mail Campaigns

:} sangerfamilyofwines « Follow

SPREAD THE WORD AND SHARE THE LOVE: . : R
The Sanger Family of Wines

@ Share @ Tweet Forward

—
[y Te o
-

,:} sangerfamilyofwines
=¥ We're celebrating
#NationalCabernetDay for 3 days! Come
visit us in the tasting room and pick up
some delicious 2014 Consilience SBC
Cabernet Sauvignon for 30% off, or click
the link below to shop from home.
Cheers ®

SANGER FAI F WINES

https://www.sangerwines.com/product/
2014-Cabernet-Sauvignon-Santa-
Barbara-County

#nationalcabernetday
#cabernetsauvignon #consilience
#sangerfamilyofwines #sangerwines
#marianello #treanelli
#santabarbarawines #solvangwines

24w

NATIONAL CABERNET
SAUVIGNON DAY! OOV N

30% off 2014 Consilience SBC Cabernet Sauvignon [

NATIONAL CABERNET
SAUVIGNON DAY!

30% off 2014 Consilience SBC Cabernet Sauvignon
Thursday, August 29th - Saturday August 31st

Tasting room or Online
"Cannot be combined with any other promotions or discounts

AUGUST 29, 2019

Thursday, August 29th - Saturday August 31st

Tasting room or Online
*Cannot be combined with any other promotions or discounts

Add a comment...

Buy Online




CREATE

~« DON'T mdke it dll gbout Ssqles!
- Do mdke ik dbouk your customer- Be helpful

+ Recipes if yoy sell fooq reldeed producks
« Educgke them on g reldeked Lopic
+ Travel relaeed kips

o Cledr cdll Lo gckions
. DOn't Forget kO ddq SocidllE-Mdil Shdre bukkons-83 percent Shdred
their holiday shopping with friends!

Golden Atute



Anatomy of an email

CALL TO ACTION

TIP: Design for mobile with a
mobile-responsive template
® Fonts, images, justification,
margin, buttons, link colors




Anatomy of an email

Seghesio Family Vineyards
Three Highly-Rated meandels | One Amazmg Offer

(\] ‘ {) ](' ',["‘(’\“v""”\'-i, '.' ‘ ' \ 'o't' -'4 ' \ *0'-4":': "0""

‘ , ' ' ) .1 , e v LNt 17 1S T
(.("'.\"!4’/ f‘t\"‘.:(.‘\ .\."! ("1;()1"\-.:' : \J { t’: ]-"}“r .

PRE-HEADER




Subject: Lobster Feast Tickets Selling Quic

Main Course

SHOP

Fresh Maine lobster, prawns, corn, roasted garlic, artichokes, red potatoes, Louisiana
hot links (all beef), fresh sourdough baguette, drawn butter
Dessert
It's-1t Ice Cream Sandwiches
Port and French Roast coffee

There are still tickets available, so reserve your seats before it's too late!

For more info, and to RSVP:
Email: sue@trentadue.com
Or call: (707) 433-2768

Wine Club members enjoy discounted tickets, great deals on wines
and more fun events like this one. Join our Wine Club family today!

- -
i h’ Y

Saturday, September 10
5:30-9:00PM
$125 per person - $100 per person for club members

“Latssez les bon temps rouler! (Let the good times roll!)"”
This yvear, we will be transforming our Arbor into Bourbon Street and enjoying the
Lobster Feast in a Cajun/Zydeco style.
Lobsters are just giant crayfish, anyway - am I right?

Sip, swirl and savor our wines, enjoy a gondola tour through the vineyvards, play "Spin
the Bottle"” for fabulous prizes, get messy with lobster and all the trimmings, then dance
the night away with The Funky Gators — a great Bay Area Cajun/Zydeco band.

Stay tuned for delicious details!

sue@trentadue. com

Social media
links

This event is by reservation only.
No walk-ins, please.

Get My
Tickets!




DON'T MISS OUT: It's BOGO Time! Buy 1 Case Get 1 Case For $1 ¢ ¥
2012 CONSILIENCEGSM RED BLEND

To: pattyanne@sbcglobal.net, Immediately after opening a bottle of GSM you're greeted with the aromas of
Reply-To: Sanger Family of Wines cranberries, rich dark fruit, and a hint of oak. This vintage has a good body to it
with an earthy, smooth finish that can be enjoyed with or without food. If you
choose to pair it with food, it would go perfect with smoky BBQ ribs, or a Tri-Tip

®, This message is from a mailing list. sandwich.

2013 MARIANELLO ESTELLE BIANCO

Winemaker Brett Escalera sources a range of grape varieties from several

View this emall in your browser different vineyards to develop a blend that is an homage to the Northern Italian
. wines we love: Sauvignon Blanc, Viognier, Chardonnay and Roussanne. This is an
SPREAD THE NEWS AND SHARE THE LOVE: elegant wine that’s a perfect accompaniment to seafood or grilled chicken.
@ Share @ Tweet Forward GSM Regular Case Price: $600.00
Estelle Bianco Regular Case Price: $504.00
First Case: $240.00

Get an Additional Case For $1

(ts BOGO Time! eoose e

BOGO Pricing only on 2012 GSM and 2013 Estelle Bianco.
No additional coupons, discounts or promotions can be applied.

SANGER FA F WINES

Buy ONE CASE GET ONE CASE FOR $1

SHOP BOGO SALE

Stock up on one varietal... or mix it up!

GET SOCIAL WITH US:

0000

Copyright © 2020 The Sanger Family of Wines, All rights reserved.
You are receiving this email because you opted in via our website.

Our mailing address is:
The Sanger Family of Wines
1584 Mission Dr
Solvang, CA 93463-2656

Add us to your address book




Basic E-Mail Setup

/
A é Campaigns Templates Lists Reports

m’ Patty v Help
Virtually For You

Let's get started! Draft

Finish later
Draft email
To Add Recipients
Who are you sending this campaign to?
From Add From
Who is sending this campaign?
Subject Add Subject
What's the subject line for this campaign?
Content Design Email

Design the content for your email.




The “To” Field

Campaigns Templates Lists Reports

Keep itup! Draft

Draft emai

To

Who are you sending this campaign to?
List

E-Mail Test List

ﬁ Personalize the "To" field > What's this?

S

Merge tag

* | FNAME | * *| LNAME|*

Travis Credit Union

Exclusive TurboTax discount and more for members

To: Patty@pattyanneross.com,

Reply-To: Travis Credit Union

nTuIr

Oturbotax.

m‘ Patty P HQ'p
Virtually For You
Finish later
Segment
All subscribers on list v

Social Media Examiner: Michael Stelzner

BREAKING NEWS: Facebook Zero? Is this the end of the Faceb¢
To: Patty Ross

1i Patty, for the first time in the history of Social Media Exam
Ipdate based on breaking news from Facebook.

Just hours ago Mark Zuckerberg and Facebook announced |

heonovonon dhamd sarill Semmpmmemd Il AF




The “From” Fie

Keep it up! Draft

g YO SO
prait emal

From
Who is sending this campaign?

Name 0 characters  Emall address

Patty Ross patty@virtuallyforyou.com

Use something subscribers will instantly recognize, like your company name.
Verify Domain




The Subject/Preview Lines

: ; Patty
Campaigns Templates Lists Reports v Hel
e i R m’ Virtually For You B
Keep itup! Draft .
Finish later
Draft email el sl s
)T
Subject
What's the subject line for this campaign?
Subject 104 characters  Preview text 128 characters
Celebrate Zinfandel Month With 6 Great Deals ¥ Sale Ends January 31 sd ]
How do | write a good subject line? * Emoji support This snippet will appear in the inbox after the subject line.

Save Cancel

Paso Wine 1:37 PM
Plan Your Perfect Paso Zinfandel Weekend! Inbox - Yahoo!
Vintage Paso: Zinfandel Tickets Now on Sale! CHEERS TO

ZINFANDEL Once a year Paso Robles toasts our heritage varie...

Paso Wine B3 Inbox - Yahoo! 1:37 PM -
Plan Your Perfect Paso Zinfandel Weekend!

To: Patty Ross,
Reply-To: Paso Wine

="MARCH*T5=78,"2018

"VINTAGF

5.~ PASO |

v

Zinfandel V(/eeke“(X

CHEERS TO ZINFANDEL

Once a year Paso Robles toasts our heritage variety, Zinfandel. The 3-day
celebration features winery events, a Zin seminar, and the Z After Party.




Let’s Talk SUBJECT LINES!

o o NEW MESSAGE & |A D=

FROM: |
TO: |
SUBJECT:




1.The informational

Cloud security live webinar: August 8
Big news: New stores opening near you

Our new product is here!

4.The clever & catchy

Keep those buns warm
Rock star treatment for lullaby singers

Put a ring(tone) on it

7.The question

What’s next for cloud computing?
How safe are your family jewels?

What’s the best way to handle a tantrum?

2.The personal

Thanks for joining us, Joe.

Great to meet you at Dreamforce last week.

Susan, try these new partner apps.

5.The short & sweet

The perfect app

Checking in

Hello

8.The how-to

How to grow your email list

How to remove stains

How to save for retirement

3.The urgent

2 days left to register!
Don’t miss these great deals!

TODAY ONLY: Save 50% on everything!

6.The list

10 pieces to add to your wardrobe now
5 must-have metrics for HR

3 ways to make your small company look big

9.The scarce

Just 10 tickets left!
Limited-time offer from Rip Curl

BBQ Festival: Only a few spots remain



10.The local

Hot in Houston: This week’s events
Where to eat right now in Seattle

Join us at Moscone next week in San Francisco

13.The keyword

Switching to electronic forms made easy
The 10 best subject lines for email marketing

Anti-aging skin care treatments: What works

11.The trendy topic

Cool colors for Spring
The latest features, the coolest apps

Now trending: Yeti coolers

14.The command

Subscribe to our monthly email
Join us in Boston

Stop wasting your money

16.The offer

Win a trip to Hawaii
30-day free trial

New eBook: The Essential Guide to Social Media

12.The controversial

Why your sales team sucks
Terrorism in your backyard

Your toddler knows more about technology than you do

15.The sneak peek

Exclusive look: the iPhone 7
Sneak peek at our new feature

Be the first on your team to try Email Automation



Fear of Missing Out

1.Warby Parker: “Uh-oh, your prescription is expiring”

.Digita
.Digita
.Digita

o 0B WN

Mar
Mar
Mar

JetBlue: “You’re missing out on points.”

ceter: “JURGENT] You’ve got ONE DAY to watch this...”
ceter: “Your 7-figure plan goes bye-bye at midnight...”

ceter: “[WEEKEND ONLY] Get this NOW before it’s gone...”

Jersey Mike’s Subs: “Mary, Earn double points today only”

7.Guess: “Tonight only: A denim lover’s dream”

Funny Subject Lines

Curiosity

8.Manicube: “*Don’t Open This Email*”
9.GrubHub: “Last Day To See What This Mystery Email Is All About”

10.
11.
12.
13.
14.
15.
16.
17.

Refinery29: “10 bizarre money habits making Millennials richer”
Digital Marketer: “Check out my new “man cave” [PICS]”

Digital Marketer: “Is this the hottest career in marketing?”
Thrillist: “What They Eat In Prison”

Eat This Not That: “9 Disgusting Facts about Thanksgiving”
Chubbies: “Hologram Shorts?!”

The Hustle: “A faster donkey”

Mary Fernandez: “? a surprise gift for you! {unwrap}”

18.Eater Boston: “Where to Drink Beer Right Now” (Sent at 6:45am on a Wednesday.)
19.0penTable: “Licking your phone never tasted so good”

20.Groupon: “Deals That Make Us Proud (Unlike Our Nephew, Steve)”

21.The Muse: “We Like Being Used”

22.Warby Parker: “Pairs nicely with spreadsheets”
23.UncommonGoods: “As You Wish” (A reference to the movie The Princess Bride.)
24.Travelocity: “Need a day at the beach? Just scratch n’ sniff your way to paradise...”
25.TicTail: “Boom shakalak! Let’s get started.”

26.Thrillist: “Try To Avoid These 27 People On New Year’s Eve”

27.Baby Bump: “Yes, I’'m Pregnant. You Can Stop Staring At My Belly Now.”

28.Gozengo: “NEW! Vacation on Mars”
29.The Hustle: “Look what you did, you little jerk...” (This one’s a reference to the movie Home Alone. We hope.)



https://www.youtube.com/watch?v=O6qpa-mRLnI
https://youtu.be/6NAg_Fi_q-8

Vanity

30.Guess: “Don’t wear last year’s styles.”

31.Fabletics: “Your Butt Will Look Great in These Workout Pants”
32.Jeremy Gitomer: “How Have You Progressed Since the Third Grade?”

33.Rapha: “Gift inspiration for the discerning cyclist”
34.La Mer: “Age-defying beauty tricks”

35.Pop Physique: “Get Ready. Keep the Pie Off Your Thighs Returns.”

36.Rapha: “As worn in the World Tour”
37.Sephora: “Products the celebs are wearing”

Sloth

Greed

38.Topshop: “Meet your new jeans”
39.Topshop: “Get a head start on summer”
40.HP: “Flash. Sale. Alert.”

41.HP: “New must-haves for your office”

42 Seafolly: “A new product you won’t pass on”
43.Guess: “25% off your favorites”

44.
45.
46.

Rip Curl: “Two for two”
a Mer: “A little luxury at a great price”

Rapha: “Complimentary gift wrap on all purchases”

47.The Black Tux: “Get priority access.”

48.Syed from OptinMonster: “v 63-Point Checklist for Creating the Ultimate Optin Form”
49.Syed from OptinMonster: “Grow your email list 10X % faster with these 30 content upgrade ideas”

50.Ramit Sethi: “How to email a busy person (including a word-for-word script)”
51.
52.
53.

Digita
Digita
Digita

Mar
Mar
Mar

<eter: “Steal these email templates...”
ceter: “A Native Ad in 60 Minutes or Less”

ceter: “212 blog post ideas”


https://optinmonster.com/flash-sale-guide/
http://www.iwillteachyoutoberich.com/

Pain Points Retargeting
64.Nick Stephenson: “How you can afford Your First 10,000 Readers (closing

54.Pizza Hut: “Feed your guests without breaking the bank” tonight)”
55.IKEA: “Where do all these toys go?” 65.Bonobos: “Hey, forget something? Here’s 20% off.”
56.IKEA: “Get more kitchen space with these easy fixes” 66.Target: “The price dropped for something in your cart”
57.HP: “Stop wasting money on ink” 67.Syed from Envira: “Mary, your Envira account is on hold!”
58.Sephora: “Your beauty issues, solved” 68.Syed from Envira: “I’'m deleting your Envira account”
59.Uber: “Since we can’t all win the lottery...” 69.Ugmonk: “Offering you my personal email”
60.Thrillist: “How to Survive Your Next Overnight Flight” 70.Animoto: “Did you miss out on some of these new features?”
61.Guess: “Wanted: Cute and affordable fashions” 71.Pinterest: “Good News: Your Pin’s price dropped!”
62.Evernote: “Stop wasting time on mindless work” 72.Unroll.Me: “45 Unroll.Me has stopped working”
63.Duolingo: “Learn a language with only 5 minutes per day” 73.Vivino: “We are not gonna Give Up on You!”
74.Guess: “Mary, check out these hand-picked looks”
Personal

75.Rent the Runway: “Happy Birthday Mary — Surprise Inside!”

76.Bonnie Fahy: “Mary, do you remember me?”

77.Kimra Luna: “l didn’t see your name in the comments!?”

78.John Lee Dumas: “Are you coming?”

79.UrbanDaddy: “You’ve Changed”

80.Influitive: “So I'll pick you up at 7?”

81.James Malinchak: “Crazy Invitation, | am Going to Buy You Lunch...”
82.Brooklinen: “Vanilla or Chocolate?”

83.Sam from The Hustle: “l love you”

84.Ryan Levesque: “Seriously, Who DOES This?”

85.Jon Morrow: “Quick favor?”

86.Mary Fernandez: “you free this Thurs at 12PM PST? [guest blogging class]”
87.Mary Fernandez: “? your detailed results...”

88.Syed from OptinMonster: “300% increase in revenue with a single optin + a neat growth trick from my mastermind!”
89.Revolution Tea: “Thanks for helping us”

90.Harry’s: “Two razors for your friends (on us)”



Straightforward

91.Al Franken: “Yes, this is a fundraising email”
92.AYR: “Best coat ever”
93.Barack Obama: “Hey”

...and these “boring” subject lines performed the highest out of 40 million emails, with open rates between 60-87%...
94.“Company Name] Sales & Marketing Newsletter”

95.“Eye on the [Company Name] Update (Oct 31 — Nov 4)”

96.“[Company Name] Staff Shirts & Photos”

97.“Company Name] May 2005 News Bulletin!”

98.“[Company Name] Newsletter — February 2006”

99.“[Company Name] and [Company Name] Invites Youl”

100.“Happy Holidays from [Company Name]”

101.“Invitation from [Company Name]”



http://mailchimp.com/resources/research/email-marketing-subject-line-comparison/

Add A Header

Mardi Gras Email

Give Feedback Help Preview Vv Template v

View this email in your browser

? RED SOLES WINERY & DISTILLERY

It's time to design your email.

Now that you've selected a template, you'll define the layout of your email and
give your content a place to live by adding, rearranging, and deleting content

blocks.

When you're ready to change the look of your email, take a look through the
“design” tab to set background colors, borders, and other styles.

If you need a bit of inspiration, you can see what other Mailchimp users are
doing, or learn about email design and blaze your own trail.

&

Copyright © *ICURRENT_YEARI* *ILIST:COMPANY1*, All rights reserved.
*IIFNOT:ARCHIVE_PAGEI* *ILIST:DESCRIPTIONI*

Our mailing address is:
*IHTML:LIST_ADDRESS_HTMLI* *IEND:IFI*

Want to change how you receive these emails?

Image

Content Style

RSHeaderNEW.png
8 RDSOLES e 800 X 150
Replace + Edit - Link - Alt

Image display size

10%

Save & Close



° ° Content Design Comments
Ad d SOC id I S h aril ng SPREAD THE WORD & SHARE THE LOVE:

(f)Share (@) Tweet Forward

Q’ RED SOLES winery & pisTiLLERY L Boxed Text  Divider Image | Im

A

FEBRUARY 22ND NOON-4PM
M“ ll(( i G'.&& 06'(@‘6"& Lion Image Card  Image + Captiol  Share Social Follow

’ Musi;:, Wi‘n'e, Food and Fun!

7 DR 07 4

Footer Code Video

Need a refresher? Take a quick tour.

Join us at Red Soles for an afternoon of revelry! The tasting room
will be dripping in beads and feathers, and we’ll be slicing up real
New Orleans style Kings Cake that is flown in for our festivities.
Samples of grilled Andouille sausage and live music are sure to
transport you to The Big Easy... Laissez les bons temps rouler!
$15/pp, Soles Club/Free for 2. Noon-4pm

GET SOCIAL WITH US:
i Lo =i

Copyright © *ICURRENT_YEARI* *ILIST:.COMPANYI*, All rights
reserved.
*IIFNOT:ARCHIVE_PAGEI* *ILIST:DESCRIPTIONI*

Add Social Following

Our mailing address is:



Add A “Call To
Action” Button

View this email in your browser

SPREAD THE WORD & SHARE THE LOVE:

(f)Share (@) Tweet Forward

(7 RED SOLES WINERY & DISTILLERY

FEBRUARY 22ND NOON-4PM

M el (( 'y G"‘ el 0@( ec " a( Lo

Musig:, Wine, Food and Fun!
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will be dripping in beads and feathers, and we’ll be slicing up real
New Orleans style Kings Cake that is flown in for our festivities.
Samples of grilled Andouille sausage and live music are sure to

transport you to The Big Easy... Laissez les bons temps rouler!
$15/pp, Soles Club/Free for 2. Noon-4pm

MORE EVENTS

GET SOCIAL WITH US:
00O

Copyright © *ICURRENT_YEARI* *ILIST:.COMPANY!*, All rights
reserved.

*IFNOT:ARCHIVE_PAGEI" *ILIST:-DESCRIPTIONI*




CLEAN

+ Check bounces for obvious eypos

. Hard Bounces vs Soft Bounces

~« Remove ingckive emails-look gk dctivity history
- Can you re-enqgage indckive conkdees?

Golden Atute
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/\ut:,he nu cq k,e d omdin email with SPF DKIM dnd DV

- Sender Policy Framework (SPF) — ensures you dre who you say you dre by compdring the sender's IP
(Found in the domdin's DNS record) wikh g lisk of IPS quehorized Lo send from thde domdin.

- Domain Keys ILdentified Mail (DKIM) - meeung Lhis skdnddard ensures thde the email was not tampered
wikh during transmission.Domain-Bagsed Messqge Aukhenticgkion Reporung and conformance

"« ODMARQ) - leverdging the power of both S

and deliver email. See your emal prov.der/q

Reqularly clean ~40 you
Cleaning less enqgq
y Se“d valuab!e

PF ¢

OW\C

nd DKIM, DMARC requires both Lo [0dss in order ko send
N hOSh for directions.

q q ed ema 46 cdn 1mprov : de liver dba hhy overqll,

SpAm - checks F or ,,‘ my keywords



Lisk C ‘edm , Ser v;ces

Jour “banhed or hste, banned
Re lqu ve 49 inexpensive

. Tdk@S your
number wnth e- mqal addreéses
mail it you don't diready have it.

Nok perfect- v ay Mdkch dnokher household member NO

on khe lisk (ie. husband vs wife)

'd ppend” your lisk wikh an e-

T dlready
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Not bad. Some inboxes might still refuse you

£ o3

| *
‘| Subject : [Test] Boartooth Tattoo Latest & Greatest News

Bounce address : bounce-mc.us4_131651850.6359679-test-vi42Foych=mail-
tester.com@mail96.suw13.rsgsv.net

@ Received 33 minutes ago

i Click here to view your message

H SpamAssassin thinks you can improve

i You're not Fully authenticated

i Your message is safe and well formatted

i You're not blacklisted

ﬁ 1 broken link

HESHBAEB

Your lovely total: 5.2/10

Link: 'I—https://www.mail-tester.com/test-vi42foych‘}
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e/, BURGUNDYWINE.COM

All current e-mail Many previous clients only
offers were $500+ purchased up to $300

THE PROBLEM

e Small list

e Older demographic

e Client didn't know why many K S o
purchasers stopped buying. B E//’/%“’”””/'r %

BOURGOGN
L N

Never bothered to look!

| B \.II s ' e R
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THE SOLUTION: Sent offers at $300 AOV and customers who had not ordered for a.
few years came back and purchased!

Golden Stite



Checklist RBefore Yoy

» Mock-up your email and then double check:

S COP9 —Jl IOOk de ddees, times (make sure you dont decidentally use MST
when you redlly mean ko use ET) cdpikdlizaeion, ikdlicizgeion, etc.-

o Hyperlinks—do khey work?-Your from dddress, reply-to address, dnd
triendly from—do wdnt your emdil sent "on behdlt" of g person or your
Organi2aeion’ -

o Subjeck line—errors in your supjeck line dre the worsk, s0 make sure you
triple check this one.

» Send yourself g test

« Double check 90ur ore-heqder kexk

- Look for design f !qws
. Gek g fresh set of eyes on your emdil

» Double check your hisk ang Segments




Get Ready To Schedule

pur email campaign is ready to send!  Draft |
Finish later Schedule
raft email
To Edit Recipients

Send to all subscribed contacts in the list E-Mail Test List. 4 recipients

Your 'To' field is personalized with merge tags.

From Edit From
Patty Ross * patty@virtuallyforyou.com
Subject Edit Subject
Celebrate Zinfandel Month With 6 Great Deals ®
Preview Text: Sale Ends January 31st
Content Edit Design

SHART TWE LOYY & SPHEAD TWE WORIN

®~Q @M Gwo

VIRTUALLY

-
\

(v) Anplain-text version of this email will be included automatically. Edit

Enable Social Cards to share your campaign.
%




T T -

Schedule Campaign

Delivery time

(®) send at a specific time

6 v 15 v PM ~ Pacific Time - Edit

Deliver your campaign to a large list in batches to prevent website-crushing click floods.

Sendin 2 v Dbatches of subscribers  Sminutes v  apart

Send with Timewarp

Deliver your campaign according to the recipient's time zone.

Let MailChimp optimize send time for maximum engagement

Schedule Campaign Cancel







N OO B W N

A/B testing campaign ideas

. What day of the week gets better open rates?

. Does a subject line with an incentive or a teaser work best?

. Does including your company name in your subject line increase engagement?

. Is it better to use your name as the from name, or your company's name?

. Does the time of day a campaign is sent affect the click rate?

. Are subscribers more likely to click a linked image or linked text?

. Do subscribers prefer a campaign that contains a GIF or one with static images?



DON’T FORGET TO LOOK AT YOUR ANALYTICS!

Superbowl Specials And More

Switch report v

Overview  Activity v Links  Social E-commerce  Conversations  Analytics360

3,076 Recipients

Audience: Red Soles Winery List Delivered: Wed, Jan 29, 2020 11:41 am

Subject: Celebrate The Big Game with 3 Packs and $1 Shipping Special View email - Download - Print - Share



384

Opened

Successful deliveries
Total opens
Last opened

Forwarded

o1

Clicked

3,056 99.3%
1,476
3/3/20 8:06AM

0

20

Bounced

Clicks per unique opens
Total clicks
Last clicked

Abuse reports

6

Unsubscribed

4.4%
69
2/1/20 2:30PM

O



24-hour performance SSGPERS  EMIEICkS

200
150
100

50

O —— | — w——

11:00AM 3:00PM 7:00PM 11:00PM 3:00AM 7:00AM



Top links clicked

https://redsoleswinery.com/GiftPacks

https://redsoleswinery.com/WineShop

https://redsoleswinery.com/events
http://twitter.com/intent/tweet?text=*|URL:MC_SUBJECT|*: *|URL:ARCHIVE_LINK_SHORT|*
http://www.facebook.com/sharer/sharer.php?u=*|URL:ARCHIVE_LINK SHORT|*

View more

Subscribers with most opens

bounhaur@aol.com
jamsmith3@icloud.com
carolpeterson682@charter.net
amboard@sbcglobal.net
goodfellowj@gmail.com

View more

26

18

16

49

33

{ )

16

{ 7



2. Campaign benchmarking

Your email campaign performance compared to similar businesses.

Characteristics you and your peers share

Industry

Agriculture And Food Services

Your industry was either self reported or predicted using natural language

processing techniques. You can update it in your settings.

Audience demographics

A combination of Male, Female and Another Identity, from
45 and up

Audience size

2,000 - 10,000

Does this look accurate to you? Let us know

How your email campaign compares

Open Rate

Click Rate

Unsubscribes

28.9%

This campaign's

performance

27.0%

Your average campaign

performance

32.7%

Your peers' average

performance




How your email campaign compares

4.7%

i 11%

This campaign's Your average campaign Your peers' average

performance performance performance



Will you have time €0 execute g consistent email program
gourself from skdrk €O finish?

The same email should be sent three bimes:
Appounce Offer

Reminder Offer Califovin

Final Offer



Is this your e-mail marketing program??

November-December




HOLIDAY SUCCESS CASE STORY: NEVER GIVE UP_!

A Stellar Deal On Some OFf Our Favorites! Email not displaying
properiy? View this
email in your

browser

SHARE THE LOVE & SPREAD THE WORDI

Share ( -' | Tweet lr 1) Forward

ScoTT ‘&H ARVLEY

WINES

HOME BUYWINES WINECLUB LOCATIONS BLOG CONTACT

We're keeping the holiday spirit alive a little longer with our
After Christmas Specials

Four of your favorite wines, each at 30% off*, along with
two stellar shipping specdcials. Mix and match!

Don't walt...this offer ends Midnight December 26thl

*20% Dhscount cannaf be combined u;in‘: any orther discounts or

promaorions other than shipping specials below

SHIPPING SPECIALS & COUPONS

Shipping INCLUDED
YWhen you order 12+ bottles
(Mmix-n-match)

Use coupon code
starsi12

$9.95 Shipping
When you order 6-11 bottles
(Mmix-n-match)
Use coupon code
starsé

Shop Now

2013 MOUNTAIN SELECTION
ZINFANDEL
92 Points ~ Gold Medol ~ Exceptional

Chocolate covered chernes abound in
this red fruit wine. Cranberry mixed

TN SRS Ry T\ By LONRSEST - SRS A

SRR © ol L o L S Al



When Do I Send Email Campaigns?

v Which Day of Week?
Top day of week to send- TUESDAY! 17% opens on average but what
vou send makes a difference! Send educational emails earlier in the week
that don’t require action. Send actionable emails closer to weekend.

v/ What Time of Day?
Best open rates 8am-Noon
Best time for most engagement: 8pm-Midnight

YOUR MILEAGE MAY VARY!!!

* Test! Analyze! Test!
* Know Your Audience and when they are likely to open emails

 Emails are opened within an hour upon arrival, so send when people 9:” Ml
are reading!




EMAIL

AUTOMATION




Welcome
automation

When you get a new
subscriber, follow up

with a warm welcome.

Date-based
automations

Reach out to people
on big days, like
birthdays or
anniversaries.

Event-based
automations

Trigger relevant
messages based on
how contacts interact
with your app.

MARKETING AUTOMATION TYPES

RSS-to-email

Keep your people in
the know by sharing
your latest posts.




MARKETING AUTOMATION TYPES

Abandoned
cart emails

Remind customers
about stuff they left in
their online shopping

cart.

Product
recommendations

Show your customers
more products they're
sure to love.

Order
notifications

Let shoppers know
you got their order
and when something's
on the way.

Product
retargeting
emails

Remind people to
come back for stuff
they saw on your site.

Golden Atute




?)

Product follow-
up

After someone buys
your stuff, get
feedback or
recommend other
stuff.

)
)
—

. ...."‘.\. 4 \3"

Customer re-
engagement

Say hello to the
people you haven't

heard from in a while.

Best customers

Reward loyal fans with
special sales, offers,
and promotions.

MARKETING AUTOMATION TYPES

First purchase

Thank your new
customers after they

make their first
purchase.

Golden Atute




Basic Workflow

BlendFest Help

Send a Test Email Sa'

ger: Immediately after subscribers are manually added to workflow

My Custom Workflow 26.9% 1.4% 0 2,831

Openrate  Click rate Queue Subscribers
Schedule: Every day, all day

Segment: None

Action: None

ger: 2 days after subscribers do not open previous email

Automation Email #2 14.0% 0.6% 0 2,108

e Openrate  Click rate Queue Subscribers
5. Schedule: Every day, all day

Segment: None

Action: None

Emails Confirm

Pause & E

Pause & E

Golden Atute




Welcome Series

% SEND EMAIL:
Latest blog article

[m# FLAG EVENT: Did the
contact click the link?

-
% SEND EMAIL: Invitation ! = SEND EMAIL: Link to ‘@ ‘
to sign up for webinar download latest eBook l ’




Abandoned Cart

:...Yes p—

& EMAIL: Thank you and \ & EMAIL: Cart reminder

souvenir coupon with discount

e FLAG EVENT: Did the s FLAG EVENT: Are tickets
contact use coupon? still in shopping cart?

= EMAIL: Benefits of ] & EMAIL: Upcoming
a Season pass ticket specials

A LEAD ALERT:
Sent to Sales




% SEND EMAIL: Event Invitation

Multi-Channel Event
Ca,mpaign Il PAUSE: 5 days

|~ FLAG EVENT: Did
the contact RSVP?

3 EXPORT TO .CSV: Send A LEAD ALERT: Sent
“See you there!” post card to Account Manager
for follow-up

(# UPDATE FIELD: :
Assign contact Il PAUSE: 2 days

as Attendee

= SEND EMAIL: Last chance
to RSVP for event

S EXPORT TO .C5V:

[] SEND SMS: Create re-targeting
Event reminder social media campaign




@ eate v Campaigns A e v : rand v ‘ “L' . . v lelr Q

) d
15
Map your contact's journey
, A contact is tagged A contact signs up to your audience
Imported User Added to Local Fans
lules
| (N M/Else )
| P, Gets an email
N Gets an email IIA |

| @  woi & [ Coffee Offer & First Coffee Offer
' (O  Delay
s \ Joins ‘Yes’ path Is tagged

{ If Product Purchased is Coffee... Purchased Coffee
| @ Send email Yes No

l @ Add or remove a tag

Q @ Workflow Settings

Golden Atute




shopsync

)

They left something in the cart

Abandoned Cart

0 Wait 1 hour

I b'( Send an Email
s, You forgot something!

‘ /\ Joins ‘Yes’ path
Yes

No

‘ % Tag them &

Send an Email

Unlock e-commerce
automations

When you connect your e-commerce platform to Mailchimp,
you can target your messages based on a customers

purchase behavior.

WooCommerce —
BigCommerce —
ShopSync —
Magento —
PrestaShop —







Next Steps For Your Business?

* Do you need to create an e-mail marketing plan?

* Are you budgeting for marketing or waiting to make
money to have marketing budget?

 What support do you need to create and execute your
e-mail marketing plan?



Free 15 Minute Discovery Call!
Get on my calendar: callwithpatty.com
or scan here:




