




SCORE offers:

– Confidential Face-to-Face, email  and video mentoring with 
volunteer mentors who have backgrounds in a variety of 
business disciplines including finance, marketing, sales, 
management, business planning and manufacturing. 

– Workshops like this one –geared to meet the needs of our 
clients

– And, both a local and National website with webinars, online 
training, blogs and templates to meet every stage of your 
business growth.



Hosted By:

Los Angeles: https://losangeles.score.org/
National:https://www.score.org/

Workshops, Mentors, Resources for small business owners at any stage of your business

https://santabarbara.score.org/
https://www.score.org/


Housekeeping

We are recording this webinar and can provide everyone with recording and 
slides as well as content calendar. 

Please ask questions in in chat! I will attempt to ask them along the way, but may 
have to wait until end of presentation. Stay on mute during class to avoid 
interruptions of presentation.

Please share your business type and what your biggest marketing challenge is right 
now! 
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Listen to Ben Franklin…



This is how
many companies
do marketing..do

you??



Or like this….
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Source: Direct Marketing Association





Just a few email platform options out there….how do you choose?
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Website OPT-IN Areas
Do you have an easy to find Sign-Up box?

Best Practice- Upper right of all pages





Embedded



Embedded



Social Media E-Mail Signups

Desktop only-
Does not appear in 
mobile FB version

MailChimp embedded signup form



Collect With Lead Magnets



<  Facebook Post

Landing Page >



E-Mail Confirmations-Don’t make it a missed opportunity!

Stock confirmation 
template

Custom confirmation template 
with coupon and club member CTA



WI-FI Marketing











!�*#,"�0
2=GAO�=S=U�PDA�KRANSDAHI�KB�SD=P�PK�OK?E=H�LKOP��AI=EH��>HKC
.H=J�=DA=@��/��ODKQH@�>A�LH=JJA@�KQP�>U�AJ@�KB��QCQOP��,AS�UA=N�ODKQH@�>A
SN=LLA@�QL�>U�AJ@�KB�,KRAI>AN��

3OA�?=HAJ@=N�BKN�LH=JJEJC�=J@�=N?DERA�LQNLKOAO��
&AHLO�OUJ?�A
I=EH�?=IL=ECJO�=J@�OK?E=H�IA@E=�LKOPO�



Hashtag Days



Content ideas



National “Holidays”



Blog:
Thksgiving wine pairings



Coordinate Social Media and E-Mail Campaigns









Social media 
links

Clear call to action buttons

Subject: Lobster Feast Tickets Selling Quickly!





Basic E-Mail Setup



The “To” Field



The “From” Field



The Subject/Preview Lines



Let’s Talk SUBJECT LINES!



1.The informational 2.The personal 3.The urgent

4.The clever & catchy
5.The short & sweet 6.The list

7.The question 8.The how-to 9.The scarce



10.The local 11.The trendy topic 12.The controversial

13.The keyword 14.The command 15.The sneak peek

16.The offer



Fear of Missing Out

1.Warby Parker: “Uh-oh, your prescription is expiring”
2.JetBlue: “You’re missing out on points.”
3.Digital Marketer: “[URGENT] You’ve got ONE DAY to watch this…”
4.Digital Marketer: “Your 7-figure plan goes bye-bye at midnight…”
5.Digital Marketer: “[WEEKEND ONLY] Get this NOW before it’s gone…”
6.Jersey Mike’s Subs: “Mary, Earn double points today only”
7.Guess: “Tonight only: A denim lover’s dream”

Curiosity
8.Manicube: “*Don’t Open This Email*”
9.GrubHub: “Last Day To See What This Mystery Email Is All About”
10.Refinery29: “10 bizarre money habits making Millennials richer”
11.Digital Marketer: “Check out my new “man cave” [PICS]”
12.Digital Marketer: “Is this the hottest career in marketing?”
13.Thrillist: “What They Eat In Prison”
14.Eat This Not That: “9 Disgusting Facts about Thanksgiving”
15.Chubbies: “Hologram Shorts?!”
16.The Hustle: “A faster donkey”
17.Mary Fernandez: “? a surprise gift for you! {unwrap}”

Funny Subject Lines

18.Eater Boston: “Where to Drink Beer Right Now” (Sent at 6:45am on a Wednesday.)
19.OpenTable: “Licking your phone never tasted so good”
20.Groupon: “Deals That Make Us Proud (Unlike Our Nephew, Steve)”
21.The Muse: “We Like Being Used”
22.Warby Parker: “Pairs nicely with spreadsheets”
23.UncommonGoods: “As You Wish” (A reference to the movie The Princess Bride.)
24.Travelocity: “Need a day at the beach? Just scratch n’ sniff your way to paradise…”
25.TicTail: “Boom shakalak! Let’s get started.”
26.Thrillist: “Try To Avoid These 27 People On New Year’s Eve”
27.Baby Bump: “Yes, I’m Pregnant. You Can Stop Staring At My Belly Now.”
28.Gozengo: “NEW! Vacation on Mars”
29.The Hustle: “Look what you did, you little jerk…” (This one’s a reference to the movie Home Alone. We hope.)

https://www.youtube.com/watch?v=O6qpa-mRLnI
https://youtu.be/6NAg_Fi_q-8


Vanity

30.Guess: “Don’t wear last year’s styles.”
31.Fabletics: “Your Butt Will Look Great in These Workout Pants”
32.Jeremy Gitomer: “How Have You Progressed Since the Third Grade?”
33.Rapha: “Gift inspiration for the discerning cyclist”
34.La Mer: “Age-defying beauty tricks”
35.Pop Physique: “Get Ready. Keep the Pie Off Your Thighs Returns.”
36.Rapha: “As worn in the World Tour”
37.Sephora: “Products the celebs are wearing”

Greed
38.Topshop: “Meet your new jeans”
39.Topshop: “Get a head start on summer”
40.HP: “Flash. Sale. Alert.”
41.HP: “New must-haves for your office”
42.Seafolly: “A new product you won’t pass on”
43.Guess: “25% off your favorites”
44.Rip Curl: “Two for two”
45.La Mer: “A little luxury at a great price”
46.Rapha: “Complimentary gift wrap on all purchases”
47.The Black Tux: “Get priority access.”

Sloth

48.Syed from OptinMonster: “✔ 63-Point Checklist for Creating the Ultimate Optin Form”
49.Syed from OptinMonster: “Grow your email list 10X ⚡ faster with these 30 content upgrade ideas”
50.Ramit Sethi: “How to email a busy person (including a word-for-word script)”
51.Digital Marketer: “Steal these email templates…”
52.Digital Marketer: “A Native Ad in 60 Minutes or Less”
53.Digital Marketer: “212 blog post ideas”

https://optinmonster.com/flash-sale-guide/
http://www.iwillteachyoutoberich.com/


Pain Points

54.Pizza Hut: “Feed your guests without breaking the bank”
55.IKEA: “Where do all these toys go?”
56.IKEA: “Get more kitchen space with these easy fixes”
57.HP: “Stop wasting money on ink”
58.Sephora: “Your beauty issues, solved”
59.Uber: “Since we can’t all win the lottery…”
60.Thrillist: “How to Survive Your Next Overnight Flight”
61.Guess: “Wanted: Cute and affordable fashions”
62.Evernote: “Stop wasting time on mindless work”
63.Duolingo: “Learn a language with only 5 minutes per day”

Retargeting
64.Nick Stephenson: “How you can afford Your First 10,000 Readers (closing 
tonight)”
65.Bonobos: “Hey, forget something? Here’s 20% off.”
66.Target: “The price dropped for something in your cart”
67.Syed from Envira: “Mary, your Envira account is on hold!”
68.Syed from Envira: “I’m deleting your Envira account”
69.Ugmonk: “Offering you my personal email”
70.Animoto: “Did you miss out on some of these new features?”
71.Pinterest: “Good News: Your Pin’s price dropped!”
72.Unroll.Me: “⚠ Unroll.Me has stopped working”
73.Vivino: “We are not gonna Give Up on You!”

Personal
74.Guess: “Mary, check out these hand-picked looks”
75.Rent the Runway: “Happy Birthday Mary – Surprise Inside!”
76.Bonnie Fahy: “Mary, do you remember me?”
77.Kimra Luna: “I didn’t see your name in the comments!?”
78.John Lee Dumas: “Are you coming?”
79.UrbanDaddy: “You’ve Changed”
80.Influitive: “So I’ll pick you up at 7?”
81.James Malinchak: “Crazy Invitation, I am Going to Buy You Lunch…”
82.Brooklinen: “Vanilla or Chocolate?”
83.Sam from The Hustle: “I love you”
84.Ryan Levesque: “Seriously, Who DOES This?”
85.Jon Morrow: “Quick favor?”
86.Mary Fernandez: “you free this Thurs at 12PM PST? [guest blogging class]”
87.Mary Fernandez: “? your detailed results…”
88.Syed from OptinMonster: “300% increase in revenue with a single optin + a neat growth trick from my mastermind!”
89.Revolution Tea: “Thanks for helping us”
90.Harry’s: “Two razors for your friends (on us)”



Straightforward

91.Al Franken: “Yes, this is a fundraising email”
92.AYR: “Best coat ever”
93.Barack Obama: “Hey”

…and these “boring” subject lines performed the highest out of 40 million emails, with open rates between 60-87%…
94.“[Company Name] Sales & Marketing Newsletter”
95.“Eye on the [Company Name] Update (Oct 31 – Nov 4)”
96.“[Company Name] Staff Shirts & Photos”
97.“[Company Name] May 2005 News Bulletin!”
98.“[Company Name] Newsletter – February 2006”
99.“[Company Name] and [Company Name] Invites You!”
100.“Happy Holidays from [Company Name]”
101.“Invitation from [Company Name]”

http://mailchimp.com/resources/research/email-marketing-subject-line-comparison/


Add A Header



Add Social Sharing

Add Social Following



Add A “Call To 
Action” Button
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Get Ready To Schedule



Schedule Campaign





1.  What day of the week gets better open rates?
2.  Does a subject line with an incentive or a teaser work best?
3.  Does including your company name in your subject line increase engagement?
4.  Is it better to use your name as the from name, or your company's name?
5.  Does the time of day a campaign is sent affect the click rate?
6.  Are subscribers more likely to click a linked image or linked text?
7.  Do subscribers prefer a campaign that contains a GIF or one with static images?

A/B testing campaign ideas



DON’T FORGET TO LOOK AT YOUR ANALYTICS!















January-October

November-December

Is this your e-mail marketing program??



HOLIDAY SUCCESS CASE STORY: NEVER GIVE UP!



When Do I Send Email Campaigns?

✓ Which Day of Week?
Top day of week to send- TUESDAY! 17% opens on average but what
you send makes a difference! Send educational emails earlier in the week
that don’t require action. Send actionable emails closer to weekend.

✓ What Time of Day?
Best open rates 8am-Noon
Best time for most engagement: 8pm-Midnight

YOUR MILEAGE MAY VARY!!!
• Test! Analyze! Test!
• Know Your Audience and when they are likely to open emails
• Emails are opened within an hour upon arrival, so send when people 

are reading!





MARKETING AUTOMATION TYPES



MARKETING AUTOMATION TYPES



MARKETING AUTOMATION TYPES



Basic Workflow
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Next Steps For Your Business?

• Do you need to create an e-mail marketing plan? 
• Are you budgeting for marketing or waiting to make 

money to have marketing budget?
• What support do you need to create and execute your 

e-mail marketing plan? 




