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#KajabiHero



We believe our 
customers are 
our heroes.

All we do begins with their story and ends 
with their success.
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This means that in our 
development, marketing and 
support we put the hero first.
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We develop through the 
lens of making their journey 
as fast, simple, and powerful 
as possible.
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And develop with a 
commitment to innovation 
and a vision of what Knowledge 
Commerce should be, pursuing 
different, not just better.
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We market with integrity, 
enthusiasm, and recognize our 
responsibility to evangelize this 
amazing industry.
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With the goal of our marketing 
engaging future hero’s 
intellectually in a future result 
that is good for them, and 
getting them emotionally 
charged to take action on it.
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*Credit to Dan Sullivan



We support our future heroes 
with the awareness that each 
Kajabian is unique.

#
K

A
J

A
B

IH
E

R
O



With their story, on their own 
journey, and our goal is to 
surprise, delight, and leave 
every customer better than we 
found them.
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Balance



We embrace 
balance.

We believe that one-dimensional success 
is ultimately failure.
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We’ve all heard the parable of 
the man who sacrifices his 
health and relationships to 
make money…
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Only to then spend all his 
money to hopefully recapture 
his health and relationships.
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Kajabi exists to help people 
achieve more freedom and 
flexibility in their lives to have 
the margin time for balancing 
what truly matters.
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We strive to be diligent and 
focused at work to be able to 
be fully present and balanced 
in life.
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We choose to honor the 
rhythms necessary to be at our 
best, recognizing the balance 
between cycles of creation and 
recreation.
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Finding fun and unique ways to 
build and grow the camaraderie 
of our team through both our 
creation and recreation.
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And as a team we seek to 
find unique approaches to 
achieving the seemingly 
impossible, while doing so 
in harmony with what 
truly matters.
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Ownership



We are accountable, striving for 
ownership, proactivity, and 
dependability to each other and 
our customers
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We recognize that by taking 
ownership we foster freedom, 
flexibility, and autonomy.
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We as a team are committed to 
never uttering the words, 
“That’s not my job.”
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And we recognize that our 
ultimate success or failure 
as a team is dependent on 
all of us following some 
key commitments.
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We do what we say we will do, 
when we say we will do it, how 
we said we would do it.
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We engage in spirited and 
transparent discussions, even 
debates, to allow the best idea 
to win.
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While always prioritizing 
the relationship and engaging 
with respect. Regardless of 
the outcome, we move forward 
with enthusiasm, unity and 
ownership.
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We have complete faith in each 
other to follow through on our 
commitments.
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And this allows us to give 
that level of certainty and 
confidence to our Kajabians.
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Betterment



We prize 
betterment and the 
pursuit of passions.
Empowering our team and customers to 
constantly improve.
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Kajabi was founded to 
equip everyone with the 
ability to share their knowledge 
and passions.
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And that is a belief we 
embody, desiring that our 
team and customers are both 
creators and consumers of 
transformational knowledge.
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The commitment to constant 
and never-ending improvement 
is what drives us personally, 
professionally, and globally.
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Family



We’re a team, we’re a family, 
and our customers are part 
of it.
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We know that a group of 
committed individuals can 
change the world.
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And to make that happen we 
need to commit like a family, 
practice and play like a 
team, and remain steadfast 
in our vision.
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Committing like a family 
means combining ownership 
with empathy.
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Being willing to encourage 
each other.
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Being willing to support 
each other. 
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And sometimes being willing 
to carry each other.
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And always celebrating each 
others wins.
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And doing everything 
possible to assuage each 
others losses.
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We commit to Practicing and 
Playing like a team, which 
means we bring game-level 
intensity to all we do.
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And an awareness that to 
succeed, each team member 
and their role is important.
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And we’re certain of the 
transformational impact our 
family of customers and their 
story can have on the world.
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And it’s our responsibility to 
support our customer family 
in sharing it.
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We Are Kajabi 




