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POSITION PRESENT PROMOTE EXPAND

5 Stages of  
Business Growth

Define Your  
Brand Identity & 

Build Your Platform

Establish Your 
Credibility & Elevate 

Your Prestige

Leverage Media 
Partner & Collaborate

Glow 
GloballyCreate Your  

Blueprint



Global Luminary Checklist:  
The Essential Elements

PRESENT PROMOTE EXPAND

Specialty Content

Intellectual Property

Signature Speech

TEDx or Keynote

Prestige Content

Social Proof, Nurture 
& Grow Community

Media, TV, Radio, Print

Joint Ventures

Influencers

Big Events, Conferences

Publishing

Courses

Workshops, Seminars

Retreats

Brand Identity

Style Book

Brand Dictionary

Niche & Avatar Profile

Website, Logo, Photo

Lead Magnet & Nurture 
Sequence

POSITION
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PRESENT PROMOTE EXPAND

Establish Your 
Credibility & Elevate 
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Leverage Media 
Partner & Collaborate

Glow 
Globally
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Niche & Avatar ProfileBrand Identity

Core Content: Blog/Vlog

Website, Logo, PhotoBrand Encyclopedia

Style Guide

Lead Magnets = Freebies

POSITION: Build Your Expert Platform



What is a Brand?

The image people 
have of your company 

or product.

It’s who and what people 
think you are and what 

you represent to them in 
their mind.

Your brand represents your 
Promise, the Expectations, 

Experience and Emotions a client 
will have as a result of working 

with you or your product.



RECOGNIZABLE BRANDS



RECOGNIZABLE BRANDS

BeyoncéMulala YousafzaiSteve Jobs



5 Key elements of  
successful brands

Clear value proposition 
(what you give in exchange 
for their time & attention)

Well defined niche 
(your target audience)

Compelling 
brand slogan

Engaging 
portrait photo 

Cohesive 
graphic style



WHY BECOME A PERSONAL BRAND?

Get noticed

Make your mark 
Leave an impression

Get paid!



The Anatomy of  
a Personal Brand

Brand ID
 What you have to offer

 Who you are

 What makes you unique

 What you stand for

 What results you provide



Your Unique Selling Point

Your Philosophy & Personality
Your Character Strengths
Your Unique Gifts & Talents

The Anatomy of  
a Personal Brand

Brand ID



Your MVPS3

Mission + Message + Methodology

Values + Vibe + Voice

Purpose/Passion + Philosophy + Personality

Strength + Style + Specialties

The Anatomy of  
a Personal Brand

Brand ID



What makes you Unique?

1. ___________________________
2. ___________________________
3. ___________________________
4. ___________________________
5. ___________________________

The Anatomy of  
a Personal Brand



Values in Action Survey
www.VIACharacter.org

www.TheVitalityTest.com

Your  
Personality & Energy

http://www.TheVitalityTest.com


Your Value PropositionR
S

V
P Results Value

Success Proposition

The Anatomy of  
a Personal Brand



Your Value  
Proposition

Results Make a list of the 
tangible, visible, 
meaningful results that 
working with you 
provides.

Examples:  
Healing chronic back pain, 5 kilos of 
fat loss in 1 month, savings of 1000 
per month, improving your downhill 
ski ability, etc. 

Think of a dynamic before-and-after 
case study.



Your Value  
Proposition

Success Make a list of the 
problems you can 
successfully solve. 

Examples:  
Reducing the overwhelm that people 
feel when starting a new diet. 

Write 3 stories which illustrate the 
benefit people get from working with 
you. 



Your Value  
Proposition

Value What would it be 
worth to your client if 
their problem/pain 
was gone? 

Examples:  
Saving $150 per month on 
prescription medication. 

Make an additional $1000 per month. 

Explain how the outcome you 
provide is linked to real value. 



Your Value  
Proposition

Propose It’s up to you to clearly 
propose the next step. 

Really spell out your 
personal promise of 
what you’ll help them 
achieve. 



Your  
Slogan

Results

Value

Success

Proposition

Compose a few tag lines or slogans based on 
your value proposition or promise: 

_____________________________________________ 
_____________________________________________ 
_____________________________________________ 
_____________________________________________



Popular  
Slogans & Tag Lines



Write Down Your MVPS3 

• Mission + Message + Methodology 
________________________ 
________________________ 
________________________ 

• Values + Vibe + Voice 
________________________ 
________________________ 
________________________ 

• Purpose + Passion + Personality 
________________________ 
________________________ 
________________________ 

•  Strengths + Style + Specialties 
________________________ 
________________________ 
________________________ 

I am on a mission to ________________

My message is ________________

because ________________

My passion is to ________________

I use my ________________  to ________________

POSITION

your target marketing is suffering with this problem

what fills you with joy to do in business /  
what results do you work hard to provide

skill / talent the result / transformation you produce



Dr. Andrea Pennington 
Managing Director

“I help soul-conscious coaches, healers & Lightworkers 
share their knowledge with the world through publishing, 

TED talks, courses & products for global impact.”

Lightworker Activation  
& Mentoring

Personal 
Branding Content 

Development
Publishing & Media 

Production

www.andreapennington.com www.makeyourmarkglobal.com  



THE

authentic  
personal

GET NOTICED GAIN RESPECT MAKE YOUR MARK

BRANDING 
BOOTCAMP

Join for $44! 
(Normally  

$197)


