
There is one

thing that is

guaranteed with

Facebook ads:

Facebook is

going to make

a lot of money,

while advertiser

results will

vary.

Creating Effective Campaigns To Grow
Your Photography Business



Create A Business Page
You may already have a Facebook business page, but if you don't, you have to create one before you can 
begin making Facebook ads. You can't create ads or boost posts from a personal page.

Be sure to choose a profile pic and cover photo that most represents your photography business. The purpose of setting an audience 
is so Facebook knows who to suggest your page to. Setting an audience involves selecting specific demographics, like age and 
gender, as well as interests, like photography. You'll have to do something similar when you start working on your ads.

To Create A Facebook Business Page, You'll Need To:
• Pick Your Business Type • Select An Identifying Category
• Add Your Business Name • Fill In An "About" Section
• Upload A Profile Photo • Set An Audience



Install Facebook Pixel
Don't spend a dollar on Facebook ads without first installing Facebook Pixel on every page of your 
photography website. This tool allows you to gather information about the Facebook users who click on 
your ad and get redirected to your webpage so you can track conversions and create a custom audience. 
The pixel is actually a small piece of code that you can add to your web page.

With Facebook Pixel You Can:
• Track users to identify when they perform

certain actions.
• Measure the number of conversions you are

getting from your ads.
• Optimize ad delivery so your ads are seen by

people who are most likely to convert.
• Build a custom audience by recording all

Facebook user IDs that land on your website.

With Facebook Pixel you will get detailed information about 

who is visiting your site and what they are doing once they get 

there, like if they join your email list or make a purchase. The 

valuable data gathered can help you determine how well or 

how poorly your Facebook ads are doing so you can adjust 

them for the utmost optimization.



I recommend not wasting a lot of ad

spend on "engagement" which is

essentially getting 'likes' on your page.

If you're trying to get someone to take action, like book your 

photography service or sign up for your email list, you would select 

"conversions." I recommend not wasting a lot of ad spend on 

"engagement" which is essentially getting 'likes' on your page. 

Though it may feel nice to have a popular page, it's ultimately 

conversions that drives clients to book with you.

Campaign Selection
Once you have your Facebook business page set up and Facebook Pixel installed on all of your website 
pages, you are ready to create your ad. First, you'll be asked to set your marketing objective.There are 
three main categories to choose from: Awareness, Consideration, Conversion.



Although it might seem like targeting a wider audience is wiser, 

the opposite is actually true. You want to target a very specific 

group of people, and those people should be the ones that are 

most likely to hire your services. At the same time, if your target 

audience is too small, then you may be missing the opportunity to 

reach potential clients. Try changing around the filters, excluding 

certain people who would be least interested in your services, 

and narrowing your audience until you get your target audience 

to fall somewhere between 7,000 and 14,000 people.

Setting Your Audience
One of the most challenging and crucial parts of building a Facebook ad is setting the proper target 
audience.

You will be able to target your
audience based on several
identifying factors,
including:

• Demographics: age, gender,
  location, education, income
  level, etc.

• Interests: hobbies, activities,
  entertainment, page likes, etc.

• Behaviors: purchase behaviors,
  digital activities, mobile device
  users.



You want to make it easy for potential clients to book your services or make a purchase.

The best thing to do is test what works best, so try changing your landing page around or having multiple landing pages to see 
which one converts better. 

Make sure your ad takes people to a landing page with:
•  Your contact information
•  A contact form with space for their name, number
   and email
•  At least 3 call to actions, like “Book Now”
•  Your portfolio
•  A title and quick description of your services

Directing To A Landing Page



Everything You Need To Create
A Facebook Ad

https://members.photographytoprofits.com/offers/bzL6zr2u?coupon_code=CHECKSWIPE

