


  

 
 

Welcome to License Your Music and thanks for signing up! 
 

If you’re reading this, it’s because, like me, you love FREE stuff!  BUT you also want to know 

what YOU can do to get YOUR music licensed… 

 

In this document, I’m going to share with you 

 

HOW TO GET YOUR MUSIC HEARD BY MUSIC SUPERVISORS 
 

These are steps that I’ve taken in my own career and if you follow these steps, you will find 

success! 
 

Please bear in mind that my comments are as they relate to MUSIC LICENSING – this is not 

a guide for creating demos to pitch to artists or getting signed to a record label or a 

publishing deal.  It’s about what works for Licensing Your Music for Film, TV, Ads & Trailers. 

 

 Let’s dive right in… 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

HOW TO GET YOUR MUSIC HEARD BY MUSIC SUPERVISORS 
 

#1 – MAKE SURE THE PRODUCT IS READY 
 

We’ve all heard it before.  You only get one chance to make a first impression so better 

make it count, right? 

 

Well, take a moment and consider something.  Stick with me here, ok…Consider that your 

music just isn’t as good as you think it is…Consider that what you think sounds top notch, 10 

out of 10, quality product – just…isn’t.  Consider that it’s really a 5 out of 10.   

 

Would you want to know that before you pitch your music?   

 

I know I would want to know that.  In fact, someone tried to tell me that once years ago.  I 

disregarded it and for many years had a sub-par product on the market I wasn’t happy with.  

If I knew then what I know now, I would have not released it to the public for consumption.  

It didn’t serve any purpose other than to fuel my own ego. 

 

Now, let’s think about what criteria is necessary to have a piece of music be a 10 out of 10: 

 

CRITERIA #1 - PRODUCTION  

 

Bad production can kill a well written song’s chances of getting licensed. 

I’ll repeat that again:  BAD PRODUCTION CAN KILL A WELL WRITTEN SONG’S 

CHANCES OF GETTING LICENSED 

Now consider the competition when it comes to Music Licensing. 

That competition is the MAJOR LABELS:  Universal, Sony, Warner, BMG, etc… 

It’s not fair and they definitely have bigger production budgets than an independent artist 

might have but it’s true. 

 

 

 



 

What does that mean? 

It means you have to work that much harder as a producer to learn how to produce amazing 

product on your own. 

 

THE GOOD NEWS:   The bulk of the Major Label budget goes towards hiring players, 

producers, mixing engineers, mastering engineers, paying for Studio time, etc. 

 

Aside from hiring players, all of those things are things that YOU CAN LEARN how to do 

(mix, master, track, produce, program, perform).  It takes time and investment in yourself, 

but it is achievable, and it is how most of the independents that are getting licensed are able 

to ‘compete’ with the big guys.  By truly being a DIY artist.   It also is what separates 

hobbyists from careerists.  And you are SO lucky to live in the age of the internet with the 

access you have at your fingertips to knowledge, training, courses and guidance. 

 

CRITERIA # 2 - The Composition 

It has to be a well-crafted song and connect with people on some emotional level. 

The art of songwriting and composition is something that comes with writing more and 

more songs and remaining open to collaborating with and learning from other songwriters.   

 

That does not mean it has to be a hit song.   

In fact, in Music Licensing, 99% of the time, it is more about setting the right mood than it 

being a ‘hit’ song. 

 

That’s how some of the BEST songwriting teams in history were made! 

 

Jerry Leiber & Mike Stoller 

Bernie Taupin & Elton John 

Paul McCartney & John Lennon 

Rodgers and Hammerstein 

Jimmy Page & Robert Plant, …the list goes on… 

 

Solution:  Keep writing.  Be disciplined and write a song a week or a song a day!  

Co-write more!  Hone your craft. 

 

 



 

 

CRITERIA #3 – THE PERFORMANCE 

 

A bad performance can destroy a great song. 

 

Remember, you’re competing with the Majors!  So, you have to think like a Major. 

When you’re done writing a song, open your mind up to the possibilities of all styles and 

renditions of that song.  This requires putting your Producer hat on.   

 

For instance, let’s imagine you are a male rock singer-songwriter, and you write a rock song.  

To put on a producer’s hat would be mean you would remove yourself from the song for a 

moment and imagine what it might sound like as an R&B soul song with a female on it.  Now 

imagine it with a Rapper spitting some lyrics on a verse or chorus.  Keep envisioning 

different elements that best serve the song.   

Who are some of the best singers around today? 

Ariana Grande 

Adele 

The Weeknd 

Ed Sheeran 

Bruno Mars 

Lady Gaga 

Beyonce 

Charlie Puth 

Kelly Clarkson, etc.. 

 

Now ask yourself, are you the right person to sing on that song?  Or might someone else’s 

voice be better on it?!   Maybe hire a session vocalist? 

 

Bottom line, if your product is stellar, the Music Supervisor will take 

notice! 
 

 

 

 



 

 

 

#2 – DO YOUR RESEARCH  

 
Ok so the product is sounding amazing and you’re ready to pitch.  Without thinking, you hit 

the web and look up your favorite television show and who music supervised it and you 

track down their email and pitch to them. 

 

It’s a great start but it’s not the right thing to do. 

 

80% of people pitching to supervisors are doing it blindly and this is a huge reason why they 

don’t get listened to.  What I mean by that is they simply see a music supervisor’s name in 

online or in a list somewhere, they find their email address and pitch music to them like I 

described above. 

 

And this is a great way to NOT get heard. 

 

When pitching your music, you should be asking yourself these questions: 

 

Who is this person you’re pitching to?   What other projects have they worked on?   

 

What music did they use in those projects?    

 

Get to know them as best you can so you’re not emailing blindly. 

 

A great example is years ago when I was helping the Music Supervisor on The Walking Dead 

find music.  Someone pitched me a song and said “this is great for the walking dead, it’s a 

song about zombies” or something like that… 

 

Anyone who watched the early seasons of The Walking Dead would know that there was 

never once a song about Zombies…why not?  It’s too on the nose.  The music used in the 

series was there to support the visuals and this is the case with most Music uses! 

 

 



 

The music is supportive to picture. 

 

Similarly, a show like True Blood never used a song about “Vampires” 

 

I rarely, if ever, have seen it happen unless the intention is to be cheesy. 

 

Another example is when I get an email from someone saying 

 

“Dear Miss Jody” 

 

Whomever this person is didn’t do their research on who I am before pitching to me.  They 

didn’t even know I was a dude!  That just shows me that they don’t pay attention to detail 

which tells me the same would apply for their music, so I don’t bother listening. 

 

#3 – BE OF SERVICE TO THEM 
 

It’s a daily occurrence for me.  I wake up to an inbox full of emails from various artists 

including links to their music.  I don’t mind because I am an artist.  I get the grind.  And I do 

understand how trying it can be to get heard amongst the masses.  But not everybody 

receiving your music is an artist.   

 

Some of them are simply getting up to go to work.  They say goodbye to their family and go 

to the office only to be bombarded by emails from random artists asking “Hi, here’s my 

music, what can you do for me?”  And they also have work to do.  Day to day stuff, 

administrative, creative or otherwise to do their job. 

 

Imagine if you were that person going to work.  What type of email would stand out to you? 

 

For me, it’s the ones asking me “Hey there, how can I help fill your needs?” 

 

Not literally saying that….but more or less... 

 

 

 



 

 

 

 

 

Example Email: 

 

Hi,  

I saw you’re working on the show, “XYZ” – I noticed last season you licensed a song by Sharon 

Van Etten and my music happens to be a very similar vibe.  I was wondering if you still needed 

music for this season?    Let me know if I can help in any way. 

Thanks 

 

Its brief, to the point and it offers a service.  And that is my point.  Your product is ready, 

you’ve done your research, now offer to be of service to start the relationship. 

 

The people you are pitching to are very busy.  Don’t take things personal if they don’t 

respond – just move on to the next pitch. 

 

 

#4 – SIGN YOUR EMAILS 
 

This may seem trivial but it’s not.  It goes back to paying attention to detail.  I’ve had artists 

that I wanted to contact before not signing their emails with their contact number and I 

really needed to call them.  Or I wanted to just hear music and there was no link… 

 

Sign your email with: 

 

Name 

Phone 

Email 

Streaming Link with option to download such as SoundCloud, Disco, etc. 

 

That’s really it guys.  What it comes down to is the Product and the approach.  If the 

product is stellar, it will get licensed eventually! 



 

 

 

#5 – FIND REPRESENTATION 
*this is optional but highly recommended! 

 

Music Licensing is a crowded space and I’ve seen an immense growth over the past decade.  

Going it alone is an option but an uphill battle.  If you decide to go it alone, make sure you 

understand the business.   

 

But that said, I believe the key to success in licensing is finding the right partner for you.  

When you think your music is truly ready for marketing, do your research online and find 

the right partner for your music.   

 

It may be a music library, a licensing rep, an indie label, a music publisher – that all depends 

on you, your music and your goals. 

 

Wishing you success and creative fulfillment in life and everything you do. 

 

- Jody Friedman 

Founder, License Your Music 

www.licenseyourmusic.com 

 

 

 

 

 

 

 

 

 


