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15 years ago I achieved my ambition of leaving my day job

and becoming a full time professional photographer.

It's the best thing I ever did, but it wasn't easy!

 

If I was starting again today, here are 10 rules I would

definitely follow. They are lessons I have learned at different

stages of my photography career.
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Use Your Unique Skill Set

Everyone has a unique set of skills, knowledge and insight. You

need to work out how you can use these to give you a head start

in your photography business. Think beyond photography. What

networks do you have? What special insight do you possess? Have

you got access to people or places that others don’t? Which of

your other skills will help you? Often you can combine your other

attributes with your photography skills to give yourself an

advantage.

 

 

Find A Problem To Fix

If you’re struggling to find ways of selling your images or can’t find

people to buy your services it may be that you’re approaching

things the wrong way. The right way to set up a photography

business is to identify a specific need that people have and then

create images that fulfil that need. Trying to sell your existing

work to customers is a bit like hoping the one tool in your bag will

be right for the job: you’ll have to be lucky for it to be right.

Finding a problem to fix first allows you to create the perfect

solution with your skills.

 

 

Work With The Right Customers

Some types of clients are better than others and you need to work

out if you have the right ones in your niche.The best clients are

easy to find, buy from you regularly, recommend you to their

network and create exposure for you by sharing your work. If you

can’t identify any of these attributes in your potential clients then

change your plan.
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Build A Bulletproof Portfolio

Your portfolio is the product you are going to sell to the world. It

will take you time, money and effort to create so make sure the

portfolio you create is worth the investment. You should aim to

create images that are impossible for clients to do without you,

better than your competition, difficult for other photographers to

copy, unique enough for people to want to buy from you and with

not many other photographers trying to do the same thing.

 

 

Know Why People Should Pay You

People only part with hard earned cash when they think they are

getting value. That doesn’t mean they are always looking for a low

price, it means that they are getting a problem solved or a

requirement satisfied exactly as they want. You need to work out

what specific problem your photography solves for people and

make sure you do this in a way that is as convenient and pain free

as possible.

 

 

Know Who Your Photos Are For

It’s impossible to create images that absolutely everybody will like,

or, you can’t please all of the people all of the time. What you

have to do is please enough people and ignore the rest. If you

create photos that your target audience likes a lot then they will

be likely to buy from you. So, you need to understand exactly who

your photos are for and then create images that they want. Try to

define who you ideal client is, and then aim everything you do at

them.
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Tell Your Story

People are more likely to buy from people who align with their

values. This is true of both personal transactions and business

purchases. How do you align with your audience's values? Make

sure you get this across in every communication you have with

them: on your website, in person, verbally, social media, how you

present yourself, the work you do and a whole lot more...

 

Enhance Your Reputation

The value of what you, the price you can charge, the clients you

can attract and the likelihood of someone buying from you is all

influenced by your reputation. You can enhance your reputation

by collecting positive reviews and testimonials, winning awards,

exhibiting your work, being published, working with reputable

clients and forming partnerships with meaningful organisations in

your niche.

 

Promote Yourself Properly

Once you have an amazing portfolio and know who it is for it

becomes much easier to work out how to promote yourself. There

are four different avenues you should explore to promote yourself:

1. direct outreach if you know who to contact and when, 2.

building awareness through PR, social media, referrals and

networking, 3. generating inbound enquiries by getting found on

the web or by advertising, and 4. by working with third parties

such as fairs, stock websites or partnering with other

organisations.

 

Never Stop Experimenting

Running a business is about finding out what works and doing it.

Discovering that something doesn't work is part of that process.

Always be prepared to test new ways of marketing, pricing and

everything else if you have a hunch they could be beneficial to

your business.
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About The Author

 

 

 

Andrew Mason is a professional photographer from

London, UK. He shoots corporate portraits, events,

musicians and images for brands.

 

He is the founder of the 36exp Photographers' School and

the London Photo Show.

 

Visit www.pro.36exp.co.uk for training on setting up your

own photograaphy business.


