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People are often influenced by their emotions when making purchasing
decisions, and businesses can use this to their advantage by creating marketing
campaigns that appeal to the emotions of their target audience.
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YOUR MESSAGE IS THE
FOUNDATION OF ALL YOUR
MARKETING EFFORTS

Identify the target
audience
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The message
you convey
in
your copy will
determine the
audience you
attract, the impact
you’ll make, and
the wealth you’ll
create. 
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Test and refine

Focus on the
benefits

Keep it simple

Create a call to
action
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Our established physiotherapist
company was struggling to
generate leads and sales. Despite
having a strong service, our
marketing efforts were not
yielding the results we desired. We
realized that our marketing
message was not clear and
concise, and was not effectively
communicating the value of our
product to our target audience.

To address this issue, we decided
to work on our content marketing
and clarify the message in our
content.

We started by conducting market
research to better understand our
target audience and their needs. 
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Good stories 
teach

Great stories
convert

THE THE THE COPYCOPYCOPY LAB LAB LAB

CONTENTCONTENTCONTENT
TO CLIENT

-TANYA GANIAN

3

Case StudyCase StudyCase StudyTHE POWER OF ATHE POWER OF ATHE POWER OF A
CLEAR MARKETINGCLEAR MARKETINGCLEAR MARKETING
MESSAGEMESSAGEMESSAGE

We then got to work crafting a clear and compelling marketing
message that highlighted the key benefits of our servcies and
how it could solve our target audience's problems.
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A blog on our website where we regularly published
articles related to our industry and products.
A social media strategy that included sharing our blog
articles and other relevant content on our social media
channels.
A newsletter that we sent out to our email subscribers
on a regular basis, featuring our latest blog articles
and other relevant content.

Once we had a clear marketing message, we implemented
it across all of our marketing channels. This included:
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Our website traffic increased by 25%, surpassing our
goal of 20%.
Our search engine rankings improved, resulting in more
organic traffic to our website.
Our conversion rates increased by 15%, as more visitors
to our website were engaging with our content and
taking action (such as signing up for our newsletter or
making a purchase).
We generated more leads and sales, as our content
was helping to educate our target audience and build
trust in our brand.

After implementing our content marketing plan, we saw
some impressive results:
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Overall, clarifying our marketing message was a key factor in increasing our
sales. By better understanding our target audience and communicating the
value of our product in a clear and compelling way, we were able to drive
more traffic to our website and generate more leads and sales. We plan to
continue focusing on clarifying our marketing message in order to continue

growing our business.
 

https://www.tanyaganianworkshop.com/scale-your-socialmedia
https://www.tanyaganianworkshop.com/


THE COPY LABTHE COPY LABTHE COPY LAB

CONTENTCONTENTCONTENT
TO CLIENT

 
 

I'm on a mission to you generate leads and turn prospects
into customers by applying simple digital strategies on
social media that serve to attract people, nurture an
audience and lead prospects throughout the customer
journey.

I'm a writer, storyteller, and digital marketer with a background in behavioral
psychology and over the last two decades, I've helped countless business owners
build their brands and scale online.

Business owners know the power of building a recognizable
brand and leveraging social media in their business. But they get
stuck trying to articulate a clear message and connecting with
an audience that actually turns into clients.

So I took everything I've learned during my years in psychology and two decades as
a marketing agency owner and created Your First 10 Clients and The Copy Lab, a
step-by-step training that teaches business owners just like you, how to effortlessly
attract, nurture & lead an audience on social media using storytelling strategies.

Join me on Facebook and master digital strategies that attract the right
people, nurture your audience and lead your followers to buy!

Hi! I'm Tanya
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https://www.facebook.com/TanyaGanian/

