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Executive Summary
As social media continues to evolve, platforms are
moving beyond traditional advertising models to

offer a wide range of monetization strategies.
From premium memberships and exclusive content
to creator tipping and e-commerce integration,
the next generation of social media platforms is

finding innovative ways to generate revenue. This
whitepaper explores the key monetization

strategies shaping the future of social platforms,
the challenges they face, and how platforms like

DoYou by Sikhona are positioned to maximize
these opportunities.
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Introduction
             The Changing Landscape of Social

Media Monetization

Social media platforms have historically relied
on advertising as their primary revenue
stream. However, with growing user demand
for ad-free experiences and more
personalized content, platforms are
diversifying their monetization strategies. By
2023, global social media ad spend reached
$207 billion, but new revenue models,
including subscriptions, premium content, and
social commerce, are gaining traction.
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Ad Fatigue
Users are becoming

increasingly frustrated
with the volume of ads

on traditional platforms,
leading many to seek

alternatives or premium
ad-free experiences.

The Creator Economy
As influencers and content

creators rise in prominence,
platforms must offer tools that

allow these creators to
monetize their content

directly, which also provides
new revenue streams for the

platforms themselves.



          Key Monetization Strategies for Social Platforms

1. Premium Memberships

Offering premium memberships that provide users with
enhanced features and an ad-free experience is
becoming an increasingly popular revenue model.
Platforms like YouTube, Twitter, and DoYou are
leveraging premium memberships to offer users a better
experience while driving recurring revenue.

YouTube Premium: For $11.99/month, users can
enjoy ad-free video streaming, offline viewing,
and access to exclusive content. As of 2023,
YouTube Premium had over 50 million subscribers
globally, generating significant recurring revenue.

DoYou’s Premium Membership: DoYou offers a similar model,
providing users with ad-free browsing, higher content
placement, and exclusive content from top influencers. This
allows the platform to cater to users who want a more tailored
experience, while also providing a consistent income stream.
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2. Exclusive and Paywalled Content

Social media platforms are enabling
creators to monetize exclusive content
through paywalls or subscriptions, giving
users access to premium content that
isn’t available to the general public. This
model has gained popularity as fans
are willing to pay for access to
exclusive material from their favorite
creators.

OnlyFans: One of the most
successful examples of paywalled
content, OnlyFans generated $2.5
billion in 2022, largely from
exclusive creator content. Fans
subscribe to access personalized
content, offering creators a direct
path to monetization.

Patreon: Similarly, Patreon allows
creators to offer tiered
subscriptions, where users can pay
for different levels of exclusive
content, ranging from behind-the-
scenes videos to one-on-one chats
with creators. As of 2023, Patreon
facilitated over $3 billion in
payouts to creators.
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3. Tipping and Creator Donations
Direct donations from users are becoming a critical revenue stream for
both influencers and platforms. Tipping systems, where fans can support
their favorite creators by sending small amounts of money, are helping
platforms build loyalty and engagement.

Twitch and YouTube: Both platforms have successfully integrated
tipping and donations into live streams. In 2022, Twitch generated
over $1 billion in direct donations to streamers, helping it become
one of the most lucrative platforms for creators. 

DoYou’s Tipping FeatureDoYou will enable users to tip content
creators directly, fostering a deeper
connection between creators and

their fans. This feature not only
encourages engagement but also

helps creators monetize their
audience without relying solely onadvertising.



4. Social Commerce Integration

Social commerce—purchasing products directly through social media
platforms—is revolutionizing how users interact with brands and creators.
Platforms like Instagram and TikTok have integrated seamless shopping
experiences into their apps, enabling users to buy products directly from
posts and videos without leaving the platform.
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DoYou’s Social
Commerce Strategy

DoYou plans to integrate
social commerce by allowing

creators to sell branded
merchandise or exclusive

products directly through the
platform, tapping into this

growing trend and offering
creators an additional

revenue stream.

Instagram
As of 2023, Instagram had

integrated shopping across the
platform, allowing influencers and

brands to tag products in their posts
and Stories. Social commerce is

projected to grow into a $1.2 trillion
industry by 2025, with Instagram
and TikTok leading the charge. 



             
1. Targeted Ads and Data Monetization

Advertising will continue to play a major role in social media revenue, but
platforms are moving towards more sophisticated, targeted ads to
provide users with relevant content without overwhelming them. Using
data analytics and AI, platforms can deliver personalized ads that feel
less intrusive and more aligned with user interests.

Facebook: In 2022, Facebook generated $115 billion in ad revenue,
largely driven by its ability to serve highly targeted ads to its user
base. However, with increasing privacy concerns, the future of
advertising will depend on finding a balance between
personalization and data protection.

2. Ad-Free Experiences for Premium Users

While advertising remains a cornerstone of social media monetization,
platforms are now offering ad-free experiences to paying users, helping
them cater to different audience preferences. For example, YouTube’s
premium users pay a subscription to avoid ads, while others continue to
use the platform for free with ads.

Hybrid Models: Platforms like DoYou offer hybrid models, where free
users experience ads and premium users can pay for an ad-free
experience. This approach maximizes revenue by offering choice
while catering to a broad range of user preferences.
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 The Role of Advertising 
in Monetization



1. Balancing Monetization with User Experience

Platforms must balance the need to generate revenue with ensuring a
positive user experience. Too many ads or overly aggressive
monetization strategies can alienate users and drive them to
competitors. For example, Facebook faced significant user backlash in
2021 for increasing the frequency of ads in the newsfeed.

2. Creator Retention and Platform Competition

As social media platforms compete for influencers and content creators,
they must offer compelling monetization tools to retain talent. Platforms
like YouTube, TikTok, and DoYou must ensure that creators feel
adequately rewarded for their content and audience engagement, or
risk losing them to competitors offering better revenue opportunities.

3. Privacy Concerns and Data Monetization

With increasing global regulations around data privacy (e.g., GDPR
and CCPA), social media platforms must navigate a delicate balance
between monetizing user data and respecting privacy. Platforms that
prioritize privacy, like DoYou, will have a competitive advantage as user
trust becomes more critical.
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Challenges to Implementing New
Monetization Strategies



1Multiple Revenue Streams

Sikhona’s DoYou platform offers a diversified monetization
strategy, including premium memberships, ad revenue,
tipping, and social commerce. This multi-layered approach
ensures that the platform can cater to a wide variety of
users, from casual consumers to influencers and advertisers.

Focus on the Creator Economy

With its focus on empowering content creators,
DoYou provides flexible monetization options that
allow influencers to build their income streams
directly. By fostering a strong creator ecosystem,
DoYou is positioned to attract top talent and grow its
user base exponentially.
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Conclusion

The next generation of social platforms must go beyond
traditional ad-based revenue models to succeed in an
increasingly competitive market. By offering premium
memberships, exclusive content, tipping, and social
commerce features, platforms can diversify their revenue
streams while enhancing user experience. DoYou is at
the forefront of this shift, with a well-rounded
monetization strategy that empowers creators, engages
users, and provides multiple paths to revenue generation.
By prioritizing flexibility and innovation, DoYou is
positioned to thrive in the evolving landscape of social
media monetization.
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