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5 FREEInbound Marketing Tactics 
That Generate Tons of Traffic
 

In the world of marketing a business, there are two basic 

types you can work with: outbound marketing and inbound 

marketing. When most people think of “marketing,” it’s likely 

going to be outbound marketing tactics that they think of. 

Television commercials are one form that nearly everyone will 

be familiar with, as are other forms of traditional advertising, 

like radio commercials, sales flyers, telemarketing calls, and 

direct mail (which some people may refer to as “junk mail”). 

When it comes to outbound marketing on the Internet, some 

of the more common tactics include website pop-ups, spam 

email, and Pay Per Click ads, which are also things most 

people will be familiar with. 

Outbound marketing tactics basically rely on going where the 

people are and interrupting them in order to advertise your 

products and services, and if you take a moment to sit back 

and review those examples again, you’ll notice that they all 

have one thing in common: people tend to find many of them 

annoying. And because many people find them annoying, 

they take steps to either actively ignore or avoid them (using 

a pop-up blocker or muting the TV during commercial break, 

for example), which holds the potential to reduce their 

effectiveness. 
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Outbound marketing tactics can be and are often effective, 

but they are not always the right choice for every business, 

particularly when it comes to marketing on the Internet 

and particularly when that business does not have a huge 

advertising budget to work with. While putting a commercial 

on television will guarantee you some air time and some 

viewers of the ad, it’s an expensive proposition and it doesn’t 

leave you any room for targeting the viewer and making sure 

you’re spending your marketing dollars on the people most 

likely to be interested in what your business has to offer them. 

And at the end of the day, that’s what’s going to increase 

conversions and get you those sales - finding the right people 

at the right time. 

Consequently, many marketers find that inbound marketing 

tactics are instead the way to go for them. Inbound 

marketing, as the name might suggest, is the flip side 

of outbound marketing, and it’s particularly effective for 

advertising on the Internet. Where outbound marketing 

tactics are all about getting in front of as many people as 

possible and hoping for a bite, inbound marketing tactics 

instead focus on making your business visible enough in 

such a way that customers are able to easily find you and 

basically come to you on their own. The result? More targeted 

prospects that are already clearly interested in whatever 

your company has to offer, which in turn results in increased 

conversions, a higher return on your marketing investment, 

and even an increased opportunity to turn them into repeat, 

long-term customers (a little something called “lifetime value 

optimization”).

!
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Even better, the most effective inbound marketing methods 

available to you today can be implemented effectively 

regardless of how large your business’s marketing budget 

happens to be. In fact, they can even be free, costing you 

nothing more than some time and some good old-fashioned 

elbow grease. You also have the choice of outsourcing the 

work or paying your employees to do it for you, but the 

methods themselves are all free, and that’s a word that’s 

music to the ears of companies of all sizes the world over. 

In this report, we’re going to focus on 5 of the most effective 

free inbound marketing tactics that will generate you tons of 

traffic for your business’s online marketing efforts. In order to 

really make the most of these techniques, you should ideally 

weave them together to create a 5 pronged approach that 

ensures all your bases are covered and you’re casting a net 

that is as wide as possible, but if you only have the time and 

resources to implement one or two effectively, you should still 

see great returns. 
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Free Inbound Marketing Tactic #1 - 
Effective Keywords 

With inbound marketing, it all starts with effective keywords. 

The better your keywords are, the better your conversion 

rate will end up being, because though there many steps in 

between picking a keyword and actually making a sale, the 

two are tied directly to each other. If we can describe inbound 

marketing as being all about getting the word out about your 

business and attracting those interested in what you have to 

sell, then we can describe the keywords themselves as being 

the actual word(s) you’re looking to get out. Put out the wrong 

word and you’re going to get the wrong traffic - it’s as simple 

as that. 

When a user sits down and Googles for the types of products 

or services you offer, you want them to be able to find you. 

To that end, keyword research becomes paramount, and 

will form the foundation of much of the rest of your inbound 

marketing efforts (and can be used in your outbound 

marketing efforts, as well, particularly if you’re looking to 

make use of Pay Per Click effectively).

To get started on creating an effective keyword list, think 

about what it is that your company does, and start writing 

down terms you think people would search for online to 

find that. When you’re doing this, it’s important to try to put 

yourself in the mindset of a potential customer, rather than 

remaining in the mindset of a business owner. The way you 

speak and think about your business and what it does can 

be very different from the way the average Joe Websurfer 

out there may think of the same things, since insiders tend 

to use industry jargon and other phrasing that outsiders may 
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not be familiar with. Have a look at your website’s analytics 

and the search terms people have already used to reach your 

website, because this is a virtual treasure trove of keywords 

that are already proven to work. Then use these as a jumping 

off point for coming up with other relevant search terms.

Next, take your list over to the Google Keyword Tool. The 

Google Keyword tool is free for you to use, and will provide 

invaluable assistance in creating a good keyword list. Pop 

each term you’ve come up with into the tool, and try to focus 

on those with a decent amount of search volume, but not 

so much search volume that you can’t compete with any of 

the other websites out there using them already. During this 

process, the tool will also suggest other related terms that 

you may not have thought of yet - if you have to count out 

any on your initial list due to volume that’s too high or too 

low, this is a good way to find replacements.

Once you have a solid list of targeted keywords with good 

search volume, you’ll be ready to embark on any other 

Internet marketing efforts, be they inbound or outbound. 
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Free Inbound Marketing Tactic #2 - 
Search Engine Optimization (SEO)

Search Engine Optimization is a term that might strike a 

little fear into the hearts of business people like yourself, 

particularly if you’re new to marketing on the web - marketers 

talk about it constantly, and there are tons of articles out 

there about the dos and don’ts of SEO, some of which can be 

contradictory. Add to that the fact that the algorithms search 

engines use to rank websites are shrouded in a bit of mystery, 

and you get a tactic that seems, on the surface, difficult to 

implement.

The truth is, however, that good SEO does not have to be an 

insurmountable task, and if you’ve got a solid keywords list 

to work with, you can optimize your website yourself fairly 

easily simply by creating a plan and sticking to it. Every page 

on your website should be created with a keyword in mind, 

and that keyword should appear in all of the most important 

spots: URL, titles, headlines, the content itself, image tags, 

and meta descriptions. Use only the most relevant keywords 

to the topic of the page and don’t overfill (“stuff”) the page’s 

content with them. Backlinks (links to your site from other 

sites) will also help boost your page rank for a particular 

search term, and creating a good internal linking structure 

(links to a page on your site from another page on your site) 

will also help you immensely. 
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Free Inbound Marketing Tactic #3 - 
Content Marketing

Content marketing is a fantastic inbound marketing tactic that 

any business can make good use of. All you really have to do 

is create some content, make sure it includes those effective 

keywords from the list you created using Tactic #1, and get 

them out there into the world. The rewards will be severalfold: 

you’ll get the word out about your business, provide an 

opportunity for further SEO when the content is used on your 

website, establish yourself as an authority or expert in your 

field, and give people a reason to come to your website. 

Content marketing works best when the content you’re 

creating is valuable to the reader in some way. The more 

valuable or interesting the content, the more likely it is that 

people will want to see it. There are many different ways you 

can go about delivering that value:

•	 blogs

•	 whitepapers

•	 articles 

•	 reports

•	 videos

•	 infographics

•	 more!
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Whenever you create content for inbound marketing, make 

sure to optimize it for keywords and always include a call to 

action of some sort that directs the reader or viewer where 

you want them to go, whether it’s to purchase a product or 

sign up for a mailing list. This is particularly important if the 

content is going to be served somewhere other than your 

website - a guest post on another blog, for example, or an 

article to be submitted to article directories. 

And if you’re stuck for content marketing ideas, look no 

further than two of our other reports, 50 Content Marketing 

Ideas That Drive Tons of Traffic (are you noticing a theme 

here? We’re all about driving tons of traffic) and How to 

Expand & Repurpose Existing Content to Get More Bang for 

Your Marketing Buck.

“The lead growth is awesome!”

Michelle Montgomery, SPS

Increased visitors by 201%!

Increased leads by 407%!
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Free Inbound Marketing Tactic #4 - 
Social Media Marketing

Social media is everywhere at this point. You can probably 
count on one hand the number of people you know that 
aren’t using either Facebook or Twitter, for example, or both. 
In addition to those two big ones, there are other social 
networks that businesses can make good use of, such as 
LinkedIn, Google +, and Pinterest. 

Not all social networks are created equal, however, and 
certain types of content are ideal for some, but not others. 
For example, Facebook is a great way for B2C companies 
to engage with an audience, while LinkedIn is the ideal 
place for B2B businesses to connect and network with 
other businesses. Pinterest is image-based and ideal for 
infographics, and Twitter is perfect for announcing new blog 
posts, sharing links, offering quick tips, and other similar 
activities. 

The key to good social media marketing - aside from offering 
value - is consistency. You don’t need to post every day if 
you don’t have the resources to do so, but you do need to 
make sure that you post regularly. Dropping off the face of 
Facebook for a month is a good way to lose any momentum 
you may have built up. To ensure your social media marketing 
efforts remain consistent, consider setting up a schedule 
that plots of which days you will post where and what you 
will post. It’ll make knowing what needs to be done and 
knocking the tasks off the list that much easier, allowing you 
to produce a steady stream of social content that will drive 
traffic to your website, and, much like content marketing, help 
you engage with your audience and establish yourself as an 

authority. 
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Free Inbound Marketing Tactic #5 - 
Guiding Conversions

Attracting interest is all well and good, but you also need 

your efforts to produce the actual results that really matter: 

conversions. In this context, a conversion refers to a user 

completing any desired action you’re guiding them toward, 

such as buying a product or service, signing up for a list, or 

downloading a whitepaper. 

To guide conversions effectively, you need solid calls to 

action, compelling copy, and well designed pages that lead 

the user right toward whatever it is you want them to do. 

But these aren’t the only ways - lead nurturing is also a key 

factor in guiding conversions in inbound marketing, and this 

is something you can accomplish with things like newsletters 

users sign up for and email marketing messages. These 

types of emails differ from spam emails, because they’re 

going to be sent to people on your list that have already 

consented to receiving them. To make the most of these 

opportunities, it’s important for you to segment your lists as 

much as possible, whether it’s by action taken (people that 

downloaded a whitepaper on a product may be interested in 

other related products, for example) or demographic (as in, 

a service directed at manufacturers will not appeal to non-

manufacturers). Make sure that all of these things contain 

your calls to action, as well as compelling copy that explains 

the benefits of whatever it is you’re talking about - you’ve 

already got your foot in the door at this point, so all you need 

to do is show them why they should let you in the house. 
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Pulling It All Together

Inbound marketing is a solid course of action for businesses 

of all sizes and industries, regardless of the size of your 

marketing budget. You can outsource these tasks if your 

budget allows for it, freeing up more time for you to pursue 

other marketing avenues, but each of the tactics described 

in this report can be performed by you for free, with an 

investment of nothing more than some time and effort.
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What’s Next?

If you’re looking for expert assistance for your business’s 

marketing mix, JSA Interactive has the solutions you’re 

looking for. And to show you exactly how we can help 

you where you need it most, we’re offering everyone that 

downloads our whitepapers a FREE audit of their choice:

- Landing Page Optimization Audit - We will examine 

and critique the landing page of your choice to show you 

how you can improve performance, gain more leads, and 

increase conversions on a real-life page you’ve already 

deployed into action. 

- PPC Audit - Have our AdWords guru check out the PPC 

campaign of your choice in order to offer expert tips and 

insight on improving your Bing PPC or Google AdWords 

efforts. 

- Analytics Audit - Testing & tracking are absolutely crucial 

to any Internet marketing campaign’s success. Get help from 

A JSA analytics audit will sho you what’s working and what 

isn’t so you can leverage the good for more conversions and 

jettison the bad so it’s not dragging your bottom line down. 

To get your FREE audit and customized report - a $975 value 

- simply fill out the quick application form. This no-obligation 

project is our way to earn your trust and business.  Only 5 free 

audits are awarded each month, so call or contact us today!  

!


