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10 Bright Ideas for Using Pinterest 
to Market Your Business
Like most savvy denizens of the ‘net, you probably know by 

now that Pinterest is the third most popular social network 

out there, coming in after Facebook and Twitter respectively. 

Pinterest is a place where users “pin” images and video to a 

pinboard, creating something like a bulletin board. Pinboards 

are usually themed, using imagery that is somehow related, 

and once a user pins something, other users that like them 

can “re-pin” it to their own boards to spread and share it with 

their own followers.

At first glance, Pinterest might look like a place where people 

just gather to share pictures of their favorite meals and their 

pets, but it’s also a promising avenue for companies to use, 

and many brands have found themselves able to drive more 

traffic for their marketing efforts through Pinterest than many 

other social media networks. With a little creativity and a few 

bright ideas, you can do the same for your own business. 

In this report, we’re going to look at 10 bright ideas you can 

put into action to drive traffic and get leads through Pinterest.
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Bright Idea #1: Do a How-To 

“How-to” posts are some of the most re-pinned items on 

Pinterest. Come up with a relevant instructional piece on how 

to do something related to your niche or industry or products 

or services, and pin it up there. The more visually interesting 

it is design-wise and the more useful the actual information 

it contains, the more popular it will have the chance of 

becoming. 

Bright Idea #2 - Offer Advice

Like how-to pins, advice pins are also popular and very re-

pinnable to the rest of the community. This is a great way 

to help establish yourself as an authority in your field and 

show off your know-how. Create an eye-catching image that 

displays tips and tricks related to your business, and watch it 

spread. 

Bright Idea #3 - Showcase Your Products

This one is pretty self-explanatory - since Pinterest is an 

image driven medium, photos of your products are an 

obvious choice for content. In order to catch the interest 

of other Pinterest users, however, you need to make sure 

that the images you post aren’t just basic shots of your 

product sitting on a shelf somewhere or sterile stock photos. 

The more creative the image, the more eye-catching and 

interesting, the better off you will be.  

Bright Idea #4 - Showcase Other People’s Products

This might sound counterintuitive - why market someone 

else’s stuff on your Pinterest board? - but there’s a good 

reason for it. More and more Internet users are becoming 

savvy to and wary of marketing ploys, and on Pinterest, users 
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are good at spotting out accounts that are only there for 

self-serving purposes. If you mix up photos of your products 

with tidbits about other (related, but not necessarily direct 

competition) companies and products, then you’ll have a 

much more well-rounded account for people to follow. 

Bright Idea #5 - Showcase Your Clients

Your clients are another great source of interesting content. 

Posting photos, news items, and other information about 

your clients to showcase how great they (and consequently 

you) are, and also helps build stronger relationships with 

them. Social media is all about the relationship building and 

personal interaction, and this is a great way to add that to 

your Pinterest activities. 

Bright Idea #6 - Highlight Your Favorite Resources

The resources you find useful every day will probably appeal 

to your followers, as well, so this is yet another great source 

of Pinterest content. It provides useful, valuable information 

and contributes to establishing yourself as an expert or 

authority in your field. 

Bright Idea #7 - Get the Word Out About Events

Know of an upcoming industry event or conference? Pinterest 

is a great way to get the word out, whether you’re hosting the 

event yourself or you’re just going as an attendee. When the 

event is over, use Pinterest to share photos and videos you 

took while there. This will provide valuable content for you 

and your readers, and once again contribute to establishing 

yourself as an authority, because authorities are in-the-know 

when it comes to industry events. 
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Bright Idea #8 - Offer a Coupon or a Deal

Create a coupon or a special deal just for your Pinterest 

followers. Create it using eye-catching graphics so it’ll attract 

notice, and watch the re-pins roll in.

Bright Idea #9 - Hold a Contest

Pinterest is great for contests. You could hold a contest 

wherein users have to re-pin a specific image in order to be 

entered to win, send them on a scavenger hunt to find and re-

pin images from your various pinboards, or have them create 

and tag images of their own in order to be entered to win. As 

long as the activities somehow involve spreading the word 

about your brand, this is a great way to drum up interest and 

gain followers. 

Bright Idea #10 - Create Infographics

Infographics are a multipurpose tool and because they are 

image-based, they are right up Pinterest’s alley. Create an 

eye-catching infographic that displays useful information - 

statistics relating to your business or industry are an obvious 

choice - and pin it up. As with everything else, the more 

valuable the information is, the better your chances of having 

it spread. 

Pulling It All Together

Pinterest may work better for certain types of businesses 

than others, but everyone can get in on the action with a 

little creativity and know-how. Use any or all of these bright 

ideas for Pinterest content, and add a new channel for finding 

leads, increasing brand awareness, and building relationships 

with customers and colleagues to your marketing mix. 
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What’s Next?

If you’re looking for expert assistance for your business’s 

marketing mix, JSA Interactive has the solutions you’re 

looking for. And to show you exactly how we can help 

you where you need it most, we’re offering everyone that 

downloads our whitepapers a FREE audit of their choice:

- Landing Page Optimization Audit - We will examine and 

critique the landing page of your choice to show you how 

you can improve performance, gain more leads, and increase 

conversions on a real-life page you’ve already deployed into 

action. 

- PPC Audit - Have our AdWords Guru check out the PPC 

campaign of your choice in order to offer expert tips and 

insight on improving your Bing PPC or Google AdWords 

efforts. 

- Analytics Audit - Testing & tracking are absolutely crucial 

to any Internet marketing campaign’s success. Get help from 

JSA with an analytics audit that will show you what’s working 

and what isn’t so you’re not dragging your bottom line down. 

To get your FREE audit and customized report - a $975 value 

- simply fill out the quick application form. This no-obligation 

project is our way to earn your trust and business.  Only 5 free 

audits are awarded each month, so call or contact us today!  

!
“The lead growth is awesome!”

Michelle Montgomery, SPS

Increased visitors by 201%!

Increased leads by 407%!


