
Each of the many crowdfunding platforms has unique characteristics. 
Consider the type of campaign you’re attempting to execute. Does a 
particular platform make sense for your project? Choosing the wrong 
platform results in almost certain failure.

Not Selecting an Effective Platform
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At the end of the day, 99.9% of the strangers in the world don’t care about 
your wants, needs, or desires. They simple care about the outcome of your 
project. How does it help them or help the world in general? That’s where 
their interests lie. It’s not about you, at least not to them.

Marketing with the Wrong Emphasis
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Stay in touch and provide updates. It’s just as important to keep in communication 
after your campaign is complete. If you do a good job the first time around, you 
can bet that many of the same contributors will be interested the next time.

Failing to Stay In Contact with Your Contributors
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Many people will only contribute after being asked 3 times or more. 
Many rookie crowdfunders don’t want to be obnoxious and bother 
people. Use a variety of methods for contact, but keep asking!

Not Asking Enough
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If you’re campaign doesn’t get off to a good start, the odds of success are 
much lower. Get your friends and family lined up to contribute when your 
campaign launches.

Not Stacking the Deck in Your Favor at Launch Time
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Most people would rather watch a video than read a page. Video allows you 
to connect with your audience in a way that the written word simply can’t 
match. Take the time to make the best video possible.

Failing to Have a Video
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6 Crowdfunding Mistakes
to Avoid!

To the casual observer, crowdfunding can look pretty appealing and perhaps, even easy. But whenever money is 
involved, there’s usually stiff competition. If you’re looking to run a successful crowdfunding campaign, avoiding 
mistakes is pivotal to your success.

Take the time to avoid these common crowdfunding mistakes:
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