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While Obamacare is expected to pinch 
the bottom line for many South Coast-
area businesses, its rollout could mean 
more sales for a local health improvement 
technology firm.

Executives at Santa Barbara-based BioIQ 
said its data collection and analysis exper-
tise will help large U.S. employers comply 
with some of the Affordable Care Act’s 
future wellness provisions.

One recent customer is Maxim Health 
System, which has 20,000 nurses around 
the country doing immunizations, health 
screenings, onsite occupational health  
assessments and wellness programs.

The partnership was formed in order for 
Maxim to develop its own tablet-based 
software application that integrates the 
health-screening process with wellness 
options — all while providing real-time 
data management, analysis and reporting, 
said Justin Bellante, BioIQ’s CEO.

Mr. Bellante left a doctoral program in 
materials science at UCSB to be one of the 
company’s co-founders in 2005.

While Maxim bills Fortune 500 compa-
nies plenty to conduct screenings, it pays a 
vendor like BioIQ a platform fee to help it 
gather and make sense of the data, which 
is stored in a cloud-based server.

“We are the data hub,” said Brent Peus, 
BioIQ’s chief financial officer and one of 
its initial investors.

The tablet-based program with Maxim 
rolls out in three weeks, Mr. Peus said.

“Employers are demanding more  
technology from health care providers” 
to measure the effectiveness of wellness 
programs, he said.

Increasingly, good results on the em-
ployee wellness front may be critical in 
getting future premium reductions from 
health plans, Mr. Peus added.

Mr. Bellante said Obamacare has led to a 
perfect storm of opportunity in corporate 
wellness for entrepreneurs and firms like 
BioIQ — with a market size estimated 
at $15 billion in 2013 — and with strong 
continued growth projected for many 
years to come.

Companies like BioIQ, which can quan-
tify metrics used to mold corporate well-
ness programs while complying with the 
confidential handling of protected health 
information, are the future beneficiaries in 
the new health-care arena, he said.

Though BioIQ first saw life as a maker 
of self-testing kits for diabetes and heart 
disease, it shifted its focus five years ago 
to capitalize on health-improvement tech-
nology to differentiate itself in the evolv-
ing corporate wellness market.

During that time, the company has 
grown from six to 26 employees. Three-
fourths of its workforce is based in Santa 
Barbara, working in such areas as software 
development, sales and marketing, and 
customer service.

Mr. Peus said the company, which has 
had several modest rounds of venture 
capital funding, was profitable for the first 

time in 2012 and is shooting for the same 
in 2013.

The company has hundreds of custom-
ers around the U.S. and estimates that its 
products and services have been utilized 
by 1.4 million individuals.

BioIQ’s growing profile has drawn the 
unsolicited attention of a few private-
equity firms, which are interested in the 
company’s unique intellectual property 
and potential.

“We’re not at a size yet where they  
want to play, but they like our story,” said 
Mr. Peus.

The firm’s leaders are eager to keep 
growing the business on their own dime 
and efforts, he said.

“It’s way too early to pull our cards off 
the table,” said Mr. Peus of any potential 
sale to a suitor.
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BioIQ homes in on data to 
help businesses mold wellness programs  

Hospitals and other health facil i t ies are a natural f i t for BioIQ’s health-
improvement technology,  sa id company CEO Just in Bel lante,  shown 
here at the company’s of f ices in downtown Santa Barbara. The compa-
ny has par tnered with a major health-care provider to develop a tablet-
based software application integrating health screening and wellness data.
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