
MC-PINTEREST (Completed  08/06/18)
Transcript by Rev.com

Page 1 of 20

Jeff Herring: Welcome everyone, to our Masterclass. This one is called How to Triple your 
Traffic with Pinterest." So glad you guys are here. You are in for a treat. You're 
going to be entertained, I do hope, and you're going to create some marketing 
assets you can use right away. When I ask people, "What is it that you like so 
much about these Masterclasses, and what makes you keep coming back?" 
That's what they tell me. "Jeff, we create marketing assets right on the training 
that we can use right after." What a concept to get something done on a 
training. I know it's radical but it's just how we do things. All right. Welcome to 
the Masterclass on how to triple your traffic with Pinterest. Now, I'm going to 
show you how to triple your traffic and why that's true. Then I'm going to show 
you how to 10 times it. But I wanted to give you a conservative promise to start 
off with, and I call this a business and life changing Masterclass. I hope at the 
end of the show, you agree. So let's proceed.

Jeff Herring: Now, we got a couple sponsors, as always. At the end of this show, you're going 
to be invited to never pay for a Masterclass again, and become part of the 
Masterclass Mastermind Insiders, and get a whole lot more than just 
Masterclasses, although that's a pretty good value, each month. That does 
mean there'll be an offer at the end of this show if and only if I deliver on all my 
promises, and I will check in with you to see if in fact I have. And as always we 
have a charity sponsor. A portion of everything that come in goes to what you 
see over here on your right, which is Lighthouse Family Retreat. 
Lighthosefamilyretreat.org. It is a local Atlanta organization that I'm a part of 
and Caleb, my youngest son and I volunteer for the third year this summer, and 
they work with families living through childhood cancer, and serve them by 
taking them on a restorative retreat for a week. And as family, partners, we get 
assigned families and we serve them for a week. We feed them, we take care of 
them, we play with them, we take care of their room. They don't have to lift a 
thing. They just get to be a family.

Jeff Herring: For example, one of the things we do, one night we have something called the 
big un-birthday party because with families challenged by cancer, if there's 
siblings, they kind of get pushed aside. And we found out that some of them 
don't even get to celebrate their birthday, so we have a big birthday party for all 
the siblings. Not many dry eyes. In this picture you see Caleb hugging one kid 
that was part of the show, then me down on the right hand corner. I love the 
picture in the upper right hand corner. That little guy in the middle holding the 
Chick-Fila sandwiches. When we started, when they got there on Monday of our 
most recent week a few weeks ago, he didn't know how to swim and he was a 
fish by Friday. I made that my goal for that whole week. If I don't make any 
other difference here I want to make sure this kid is swimming by the end of the 
week, and he was swimming the length o the pool twice. So thank you for 
contributing to that with everything you guys invest in with me. I appreciate 
that.

Jeff Herring: All right, so. Whoops. Don't want to that. I want to do this. Now, here's one of 
your bonuses. The Facebook group for How to Triple Your Traffic with Pinterest. 
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There is the link at the bottom. I'm going to pop that into your chat. You can go 
ahead and go over there and apply. I won't be checking those or approving 
those until after the show, but I will put that in there so you get one of your 
bonuses right away. And what that means is that we don't stop at the end of 
tonight. Not only do you get the recording of this forever. You get the unedited 
transcript. You get the ebook. You get the checklist. You get the mini wizard. 
You get the template and you get the Facebook group as the training continues 
on. And Margaret says, "it's awesome to get kids swimming and safe in the 
water." Yeah, absolutely. Absolutely. So just a little extra cool bonus for you, I 
see a lot of you applying over there. Jenny, and [Leria 00:04:49], and Art, and 
others, we'll get you squared away at the end of this show. And Kim just jumped 
in too. All right.

Jeff Herring: Now, here's what we're going to cover tonight, and there's Al. All right, how you 
can build a million dollar business with high quality free traffic. I know this 
because I did it and continue to do it, and I did it 10 years ago. And guess what? 
It still works. I'm going to talk about creating evergreen traffic machines. You're 
going to create one on this show, and the value of that. How ETMs are very 
similar to ATMs. Why Pinterest now combined with board, pins, and traffic. Oh, 
my. Sounds like a Jeopardy category, doesn't it? And then how to create a 
meme-o-graphic and triple your results. That's where we will break it down into 
five minute segments and you will create things, your marketing asset that you 
can use right away when we're done. Then I'm going to show you a way to 
combine Pinterest and YouTube for an unbeatable traffic combination. That 
should say traffic in between here. The magic of internet marketing. I get to go 
like this and add traffic. And of course, your next success steps. So let's go here.

Jeff Herring: But first, are you guys excited? You guys want to learn this stuff? Did I leave out 
an L? Unbeatable. I like that. Thank you for that, [Garreth 00:06:26]. 
Unbeatable, okay. I can always count on you guys to be my last line of editors. I 
appreciate that. [Yava 00:06:41] says, "Heck, yeah." Margaret says, "Yes." Kim 
says, "Yes, and many more yes." Okay. Here we go. Now, how you can build a 
million dollar business with high quality free traffic. Now, that's right, Jenny. You 
guys are my editors. Now, I hear a lot of people talking down free traffic like it's 
not valuable. I don't believe that because 90% of my business is built with free 
traffic. So that means 90% of y'all are pretty cool people, are high quality free 
traffic, right? Nice way to figure it. Now, I'm not against paid traffic. I do paid 
traffic. I do Facebook ads. I do affiliate webinars. There's a lot of ways to get 
paid traffic. You need to have an established business and a system you know 
works before you spend the money on that because you can spend a lot of 
money and get no traffic with paid traffic.

Jeff Herring: And there are so many ways to get high quality free traffic. That's why I 
recommend doing that first. Yet, I've never found one as powerful as what I'm 
going to show you tonight. Come back with me to Spring of 2005, and I'm 
presenting to a practice building group about writing articles to build your 
practice, because I'd done that for 10 years, by then, 11. And somebody, a 
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student on that tele seminar told me about a site called Ezine articles, where 
they host your article and other people can use it on their website, blog, 
whatever, but they got to use your links to your opt in pages. Cool. I've got 600 
something articles that I've written over the last several years. Well, actually, 
no. It's more than that. Whatever 12 times 52 is by that time. And so great. I can 
load that place up and I did. And I found that by writing, I always overachieve on 
these things, so I was writing an article a day. And folks, an article a day sends 
traffic your way and keeps recession away, and Ezine articles filled me with 
traffic. It started the flood of high quality free traffic that I still enjoy today, and 
it's one of the reasons ... thank you for that, Yava, 624 is 12 times 52. And I 
couldn't stop the traffic coming into my world because of free traffic.

Jeff Herring: Now, what happened with Ezine articles that just ... this is why you never 
depend solely on one source, kids, because I think it was in 2010 when Google 
did some Google Slaps on some things, and it changed some things, and Ezine 
articles pretty much bowed to Google. All right. Now, I'm aware of Google. 
That's right. You remember, Leria, Panda and Penguin. Yeah, the P Slaps. But I 
don't write for Google. I don't write for SEO. I create SEO wrapped content, but 
the way I do it, I'm not dependent on Google, which I like. And what happened 
when they did that is the traffic dried up. At first it went from a flood to a 
stream to a trickle to a drip, and now I don't even put anything over there 
anymore. It was very disappointing because it was just a honey pot of free 
traffic. There's a real important lesson for you guys in here about not depending 
on source. However, there was good news. I found something else called 
LinkedIn Publishing, or what I called LIP, L-I-P, LinkedIn Publishing. And I was 
getting better results over there pretty quickly on my worst day than I was 
getting on my best day in Ezine articles.

Jeff Herring: So having to make that change, even though they got a cool logo still, was a 
good thing, and I still publish on LinkedIn Publishing, have a course about that, 
Next Level Content Secrets, and I still recommend publishing over there. Yet and 
still, LinkedIn is still trying to find themselves in many ways. And so it became 
not as powerful as a stream of high quality free traffic. However, I still use it. 
You too, Art? Yeah, okay. Now, what I discovered is this place called Pinterest, 
and there's my header over at Pinterest. And the first time I heard about 
Pinterest was like about 2010 sitting in a movie theater lobby waiting for the 
doors to open in this one particular theater, and I'm looking at my phone, and 
there's this messages about garage organization, and I'm looking at it going, 
"These are pretty cool ideas. What's this site?" And it was Pinterest. And I 
thought, okay. This could be an interesting site to look at. I wish I'd have seen 
the potential for traffic because it took me a long time to get it right. It's going 
to take you guys a lot less time to get it right.

Jeff Herring: What I want you to notice right now is with the following I've got, which is not 
huge, which is not huge, it's averaging 11.6 thousand monthly viewers. It's been 
as high as 40 something and it fluctuates some. Who else is having trouble with 
the sound? Anybody else? I'm getting a couple reports about that from Jenny, 
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Bernie, and Ron. It's better now? Okay. How we doing now? Better now? Better 
now? I'm okay now? Okay. More than likely that's a GoToWebinar issue than an 
issue here because everything's good here, but everybody's saying better. Okay 
good. Let me know okay. The guy I learned some Pinterest stuff from gets 1.3 
million monthly viewers because of what he does, and I'm looking to beat him. 
And you guys will get ... I don't know what your results will be. It may get better 
than all of us, but it's an amazing amount of results, okay. Pinterest is the 
second most popular search engine behind Google. It's become a powerful 
search engine, and we'll show you in a little while what happens when people 
tell me, "Well Pinterest won't work for me because my niche isn't over there." 
And I think, oh yeah? Let me show you something. And we'll show you 
something in a little while. All right.

Jeff Herring: So there's across time been multiple way to build a million dollar business with 
high quality free traffic. This is not only the number one way, but the absolute 
best way I've ever found what you're going to do on this Masterclass. All right. 
Let's talk about creating evergreen traffic machines. I remember sitting in a 
Mastermind with Bill Glazer of Glazer Kennedy Insider's Circle, and we were 
talking about a different way to name a traffic course of mine, and we were 
bouncing ideas back and forth. And then we took a break, and it popped into my 
mind, and I said, "Bill, how about evergreen traffic machines?" And he goes, 
"Buy it now." I said, "okay, I'll do that." Jenny's wondering about making 
changes to Pinterest. Can I address that? Sure. And I don't even know all that 
you're referring to, Jenny, and it doesn't matter. All sites make changes, all right. 
Everybody look up for a minute and notice the sky is not falling. Okay. Part of 
my job is to keep track of the changes and help us adjust profitably to them, so 
don't let something like that hang you up, Jenny or anybody else.

Jeff Herring: Now, an ETM is much like an ATM. It's something that works for you all the time 
and spits out traffic. All right, now, there's several ways to get them. Pinterest is 
not the only available source. LinkedIn Publishing is one. YouTube is another 
one. Anything where your content lasts and you can go back to it. So in other 
words, what's not a good ETM site is Twitter, Facebook, things like that that 
disappear. Instagram is. Pinterest just happens to be the best. So number one ... 
I'm going to give you seven reasons. Number one, ETMs work for you 24/7 all 
over the world. All right. When you're doing other things, when you're doing 
life, they're working for you. And not just where you are or just not in your 
country, but all over the world. Number two, they work all the time. They never 
call in sick. Those of you that have employees or colleagues, think about this. 
Does any human do this? They never call in sick. ETMs are never cranky. They're 
always in a good mood working for you, and they never, ever ask for a rais.e 
once you've created one, it's going to work forever in a compound effect, and 
this is why I can't stop the traffic coming int my world if I wanted to, and I don't 
want to. Neither will you.

Jeff Herring: As I mentioned earlier, ETMs compound their power over time. There are things 
I've created that I've forgotten about that I get traffic from. It's a nice problem 
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to have. ETMs never forget about you even though you'll forget about them. 
They don't forget about you. They keep working and here's a way to look at it, 
and we'll talk about pins. Pins are how you put up things on Pinterest, and you 
guys are going to practice that on this show. When you put something out 
there, three months later, three years later, it may be old to you, but for the 
person that finds it, it's brand new for them. And when you have dozens, or 
hundreds, or even thousands out there, that's why I never worry about traffic, 
kids. And last, certainly not least, number seven. ETMs thrive with consistent 
content creation. If you knew that you could create an ETM today that would 
get you immediate traffic, short term traffic and long term traffic ... Let me as 
the question again before I finish it. If you know that you could create an ETM 
today that would get you immediate high quality free traffic, get you short term 
high quality free traffic, and get you long term high quality free traffic for the 
rest of your life, heres the rest of the question.

Jeff Herring: How often would you create them? That's not a rhetorical. Answer in the Q and 
A please, if you did that every day, if you knew every day that you could do that 
and that would be the result, how often would you create them? Leria says, 
"Daily, consistently." Absolutely. Constantly. As often as possible, Kim. Yeah. 
Every day, Garreth. Yep. Best invest whenever. I'd create them all the time, 
Margaret. Yep. Jenny says, "Every day." Yep, yep, yep, yep, yep. "Much, much," 
says Bernie. I like that answer. Much, much. Consistent content creation is the 
key, and when you see how easy it is ... I'm going to try to keep rhyming ... to 
make it be, you will say, "Whew whee". God, I'm sorry. When you see how easy 
it is to create those, you're going to get excited. Kim, the opt in offer is what 
slows you down. We can fix that. Don't worry about that. How many of you 
guys, yay or nay in the Q and A, would like a Masterclass all about creating opt 
in offers? Free opt in offers. Give me enough yays and I'll do one for you. All 
right, thank you for all those yays. Okay.

Jeff Herring: Now, why Pinterest now? I think I've said that all along, right? It's the number 
one way to get traffic and you'll see more of the why now as we go through this. 
Now let's talk about boards, pins, and traffic. Oh, my. Now, you know part of my 
job is to make things as simple as possible, right? Because my buddy Al has that 
famous quote, Al Einstein, "Everything should be made as simple as positive, but 
not simpler." Anybody can complicate stuff and charge you a lot, right? I l.ike to 
simplify stuff, and so I was thinking about how do you explain Pinterest to 
people that think it's just for crafts, which it's not? Which I'm about to show 
you. And so one of the ways I thought about it was to think of it as Pinterest as a 
giant complete worldwide, endless, unlimited campus full of library buildings all 
over the campus. Now, some of you are thinking, okay. This sounds good, Jeff, 
but my business is different. My niche is different. They don't have my niche on 
Pinterest. "Oh, yeah?" He says with a grin. Let's go over here to Pinterest and do 
some searches. Give me some niches. Either yours or random crazy ones.

Jeff Herring: Margaret says, "Pinterest is like Google with pictures and instant bookmarks." 
Yep. I knew you'd like that one, Margaret. I love the libraries on campus 
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metaphor. Figured most of us could relate to that. "Reincarnation," says Ilene. 
Okay, I love that idea, reincarnation. Let's see. How many of y'all think there'll 
be something over here? Reincarnation. Reincarnation. Well, look at what 
happened when I did the search. We've got reincarnation. We've got 
reincarnation story. We've got reincarnation proof. We've got reincarnation 
tattoo. Okay, or reincarnation anesthetic, I guess to make it not hurt. Okay, so 
let's just look at reincarnation. Now, what's really cool about Pinterest are the 
keywords that they're telling you to use in your pin. But look at all this stuff. 
Page after page after page after page after page. Okay, Gwen's got daily 
devotionals for Christians. Daily? I like the specificity of this. Daily devotionals 
for Christians. Look at this. Boom. Boom. Boom. What else we got here? Chicken 
raising. Oh, I love that one, Margaret. Chicken raising. Okay. My business is 
different. They don't talk about chicken raising on Pinterest. Oh, yeah? Chicken 
dust bath recipe. Okay, that's pretty niched. Smoking cessation, Don. Okay. 
Smoking ... yeah, I'm spelling that right. Smoking cessation. Okay. 31 genius tips 
to quit smoking from the people who have been there, and on, and on it goes 
with keywords. Let me get one more here.

Jeff Herring: Quantum physics. Okay. Quantum physics and then we'll stop. No, and then I'll 
do one more, okay. Quantum, quantum physics. Alice in Quantum Land. Page 
after page after page. Okay. Now, just for kicks and giggles and to hammer 
home my point, underwater basket weaving. Ready? If you guys are ready, say, 
"ready," please. Ready, ready, ready, ready, ready, ready, ready. Thank you. 
Here we go. Here we go. Page after page. Some of it's just plain basket weaving, 
but look. Underwater basket weaving. There's somebody underwater basket 
weaving. I mean, if underwater basket weaving is on here, I do believe that your 
niche is there. Margaret says, "Ha, there it is." And Leria says, "Laughing out 
loud. Point made." Okay, thank you. Your niche is on Pinterest. Now what I want 
you to do is dominate it. Okay so Pinterest is like a giant campus full of library 
buildings, okay. Kim offers this piece of advice. "You always have to soak the 
reeds in water so you can make a basket." Well, there you go, all right. Your 
particular niche on Pinterest is your library on the Pinterest campus, on the 
worldwide Pinterest campus, okay. Your niche is your library.

Jeff Herring: So not only can you have your own content there. You can learn from everyone 
else's which is a really cool thing to do. Next, okay. Your Pinterest account. Your 
Pinterest account is your section of your library. All right. If Pinterest is a giant 
complete campus full of library buildings and your niche on Pinterest is your 
library building, your particular Pinterest account is your section of that library, 
okay. Now, wait. Art's saying, "Nothing under lawsuit consulting." Wait a 
minute. Let's check that out, Art because I'm not sure I believe that. Lawsuit 
consulting. Okay, you're going to have to dig a little bit more. Can both spouses 
use the same divorce lawyer? That'd be a mess. You're going to have to dig a 
little bit in here because it's mixed up with lots of other stuff. Let's try a 
different set of keywords. Lawsuit coaching. Let's see. Okay, you're going to 
have to dig, and then what I want you to do, Art, while you're digging is create 
your own niche. There you go, Margaret, legal consulting. Try that one. There 
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we go. There we go. That'll work. All right. And yeah, you can build it out, Art, 
and dominate it. Thank you for pointing that out.

Jeff Herring: All right. So we've gone from the giant campus of Pinterest to your library to 
your section. Your Pinterest account is your section. All right, now, let's keep 
going. Pinterest has boards and pins, and I'm going to show you that on my 
account in just a minute, okay. But I want you to see this way looking at it. A 
Pinterest board is like a filing cabinet in your section of your niche library on the 
giant complete campus, all right. So we're narrowing it down here. A board is a 
filing cabinet. What goes in filing cabinets? Files, right? So your Pinterest pins, 
that's one piece of content on Pinterest are your files. You with me? Yay or nay 
in the Q and A? You with me? Oh, Al, you want to share your poems with 
others. We can do some cool stuff with that. You guys are with me. Okay, cool. 
All right. Giant complete campus, your library, your section, your Pinterest 
boards are your filing cabinets and your Pinterest pins are your files. Now, so 
what, Jeff? Here is so what. You're going to feel like Christmas time here in a 
minute. Every one of your pins, Pinterest wants you to, and they remind you if 
you don't include not just one, but two links for every pin to your profit pages. 

Jeff Herring: All right? So every one that you put up, every pin you put up is an evergreen 
traffic machine with two links pointing to your profit pages. What's a profit 
page? An opt in page, a webinar sign up page, a sales page, your blog etc. etc. 
etc. okay. So and here's the really cool thing and why it's a money tree. Just like 
Ezine articles existed for other people to come get articles and use your article 
elsewhere, a great deal of the pins every day on Pinterest are other people 
pinning your stuff and you pinning other peoples' stuff on your board to show 
that you are a well rounded person that can recommend others. And when 
other people come and pin, and repin your pins, they have to keep ... ready for 
it? Your links on that pin. So when someone else repins your pin ... I know we 
use weird language online ... they are promoting your business. They are 
providing their audience with your links, and you don't even have to ask them to 
do it. Now, who does that excite? It excites me like crazy. 

Jeff Herring: Now, with that basis, Garreth, now we're going to roll int our doing stuff. I know 
this is radical. I know this is different. I know many of you have never done this 
anywhere else. That's okay. I like to do things different. I like you guys to get 
results. So you're going to take three steps over the next 15, 20 minutes, and 
create a meme-o-graphic. Why is that important? Well, we all know ... Leria 
says, "Oh, my God. Me too." Yep. And Art says, "Oh, my." That's why it's oh, my. 
Everybody knows by now that on social media, when you use an image, you get 
more respons.e you get more engagement. You get more clicks. You get more 
results. What the research has shown is when you use a meme as your image, 
as your graphic, you triple your response. You triple your response. So that's 
why I'm able to show you how to get three times the results. You're going to 
learn how to do that and I'm not going to stop there, though. Then I'm going to 
show you how to move that all the way up to between three and 10 times the 
results.
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Jeff Herring: So step one is very simple. All right. We're going to go over to that fun site that 
some of you have mentioned called Imgflip. Here it is right here, okay. 
Imgflip.com. Imgflip.com. Okay, you can use any image that's on Imgflip. Their 
TOS, their terms of service allow you royalty and penalty free to use any of their 
images there. Now, if for some reason that still scares you, create your own. If 
you have a camera and you have a life, and you go outside, you can create your 
own images, okay. I like using recognizable ones, okay. So one of the most 
trusted people around is Forrest Gump, but I want to show you how easy this 
searches for. So talked about basket earlier, so I want to type in basket. Okay, so 
it's basketball. But if you're going to do underwater basket weaving, wouldn't 
that be a fun little graphic? Now let's go back. I did that only to show you how I 
found Forrest Gump. Forrest Gump. So it gives me all these images. So let's do 
an experiment. So here's Forrest talking to the lady on the bench, all right. Now, 
this is what's cool. You hit, "caption this meme," and you say something like ... 
let's say, "meme-o-graphics triple your results." Now, if I don't like the way how 
small that is, look what I can do.

PART 1 OF 3 ENDS [00:35:04]

Jeff Herring: Now, if I don't like the way how small that is, look what I can do. I could pull that 
together and put that right here. And that's all I've got to say about that. 
Alright? Now, there's the meme. Boom. Boom. And I copy it. That's it, kids. 
That's all there is to it. It really is. And you can make as many of these as you 
like. Now, a meme is simply a creative image ... A meme is simply a creative, 
compelling image with strategic text. A meme is a creative, compelling image 
with strategic text. Yes, they can be funny. They don't have to be, but they can 
be. 

Jeff Herring: Now I'm gonna show you how to use this in a pin. In a minute. That's later. All I 
want you guys to do right now for the next five minutes is go over here to 
Imgflip, I-M-G-F-L-I-P dot com, and create one. That's it. Have fun. Play with it. 
You are not gonna be graded. This is just for play. If for some reason you can't 
have two things up on your computer, then draw a box on your piece of paper 
in front of you, pretend there's an image there, and practice what text you 
would put in there. Okay? There's always a way if you're committed. Alright? So 
I'm gonna give you five minutes, starting right now. And then we'll come back 
and move forward. Go. 

Jeff Herring: There you go, Art. Art found ... You signed up for Imgflip and found a Judge Judy 
unimpressed template. Oh, perfect. Here, let's do that. Judge Judy. Judge Judy 
loser. Oh, look at that one, Art. For what you do. For helping people decide 
between winning and losing cases and what they take, that'd be great for you, 
Art. Oh, my goodness. You guys getting the idea? And you can use all these 
images, folks. Yes, you can. Again, just play with one, copy it to your computer 
because we're gonna use it in just a minute. 
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Jeff Herring: Bernie's having trouble finding the search bar in Imgflip. Okay. Let's go back to 
the beginning. It's right here. Okay? So let's say you go here. If this is what 
you're seeing right now, Bernie, and anybody else, the search bar is here. So 
let's search ... What could we search? Rocky. Let's search Rocky. So there's a 
Rocky image. And now if you wanna go from this one to see all of them, from 
this search box, you go down south west and you hit see all. All the different 
ones they've used. So that's another way to do searching. Thanks for letting me 
know that, Bernie. 

Jeff Herring: They've got hot memes right now here. They've got ... Cool, there's a nice 
positive one. How about all memes. There we go. A couple minutes left. Again, 
you're not being graded. You're just having fun, kids. Copy and paste because 
we're gonna go use it in a minute. And as you get one done, just type yes in the 
Q and A. Or got it. One or the other. Gareth, Kim, Art, Jenny, Margaret, good 
job. Lyria, Ellen, or Eileen. Sorry. Good job kids. Got a big got it from Yava. 

Jeff Herring: If you've got a mac, the way to copy it is command shift and then four. And then 
you get a little thing like this. I don't remember how to do it on a PC. The other 
way to do it here, I won't caption it, but you just ... See where it says Generate, 
Yale, you hit generate and then it comes here and you can send it different 
places. You've got links. You can send it to different places too. Yeah, just from 
the photo you can copy it, Yale. Just a screenshot. Yeah, absolutely. That's it. 
Thank you for saying it easier than I did. 

Jeff Herring: Alright. So good job guys. Now, here comes some of the fun part. Alright? Now, 
what I'm about to show you is step two. And just to stay consistent and give 
Bugs his airtime here, we're gonna go to step two now. Okay? For five minutes, 
now you can do this on any platform you like. You can do this on PowerPoint, 
you can do this in a Word doc, I like to use Canva. So C-A-N-V-A dot com. And 
what you're about to see is the free version. You're about to see the free 
version. And what you're seeing are other ones I've created here. But I'm gonna 
create, see where it says Pinterest graphic, up here in creative design, if you 
don't see Pinterest graphic, just click more. And if you don't find it, it's okay. You 
have the replay of this forever. And you can go back and do this too. I'm gonna 
create it on Pinterest graphic. Because Pinterest graphics are long and tall. 
They're long and tall. They get the most choose. The most traffic. Square ones 
like on Instagram will work, and they get traffic, these get the most. Okay?

Jeff Herring: So now I've got a blank screen. I want to give it a background. So I'm gonna give 
it a color I like to use. It's one of my brand colors. BF0017. So there is my brand 
color. With me so far? I came over here and chose a background. Here's a bunch 
of free ones with different colors. Here's basic colors, some more colors, and 
then you can choose different ones. Alright? You guys with me. Easy so far, says 
Kim. It doesn't get hard ever, Kim. But you'll see. Okay? 

Jeff Herring: Now here are your uploads. Remember I saved that meme, so I'm gonna upload 
it. I click uploads, upload your own image. I made a screenshot out of it, and 
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here's my screenshot. So I'm gonna click on that. It's giving me an error. Of 
course, because I'm doing something. You little booger. Let's try that again. 
Wouldn't you know it. I'm doing a demo and it's gonna give me a pain. You little 
booger. Alright well, there's more than one way to do something like this. Let's 
go find another meme. Okay, I like this one a lot. Pinterest marketing, it's kind of 
a big deal. So I just move it over from here. Watch what I did. It's just over here. 
Yeah, Margaret. Canva can upload any file. And now I'm taking it over here and 
I'm putting it here. Now I can put it up in the corner and drag it down here and 
take the whole box. I prefer to give it a little frame. So I'm gonna take it up here, 
drag it down, and try to make that as even as possible. Okay? Now, there we go. 

Jeff Herring: Let's say I want to market the masterclass you're on right now. So I'm gonna hit 
text, I'm gonna get the one in the middle. And look, I hit text, the subheading, 
and now I have text there. I'm gonna move it down here, and I'm gonna type in 
the URL. Jeffherring.com/ ... Whoops I don't know why that happened. No 
matter though. Pinterest Masterclass. Aright? So now I have a link people can 
look at, but I've got all this blank space. You can leave it blank if you want to. 
But what I like to do, I like to give a little bit of eye candy about what they're 
gonna get. So I'm gonna go back to my uploads and I'm gonna go find my little 
logo about the class. I do believe it's a screenshot. Yeah, there it is. Pinterest 
Masterclass. There it goes. I'm gonna put it down here. Just a little, teeny little 
eye candy there at the bottom. 

Jeff Herring: And now I'm gonna get fancy. Okay? Here we go. Gonna go to elements. And 
I'm gonna type in arrow. And I'm gonna go find my favorite arrow for this. 
Already saw one I could use, but it's not my favorite. See if we can ... Here is my 
favorite. So I'm just gonna grab it. Drag that little guy over here. Turn it around, 
make it smaller, put it right here. Want it a little bit smaller. And then I'm gonna 
go back to text. Another subheading. Get started here. Just a little eye candy 
encouraging them to go get some cool stuff. And ladies and gentlemen ... 
Margaret, that's funny you said that because as soon as I said my favorite arrow, 
that song ... Harry Nilsson song, Me and My Arrow fired off in my head. So there 
you go. Okay? So ladies and gentlemen, a round of please, because there is the 
pin. Alright? Now, was any of that hard? I'll answer it for you. No. Now, you 
won't be able to do it as quickly as I asked for it, because I've been doing this. 
Thank you guys for giving me all the claps. And it's ready. 

Jeff Herring: Now, that was step two. What I want you guys to do, is whether you do this on 
PowerPoint, or canva.com, or Piktochart, or anywhere you want to do it. I just 
want you to play with one and do what you can with it. It doesn't matter if you 
complete the whole thing, I just want you to play with it. If you don't get it all 
done, that's completely okay. You know why? Because you're gonna get the 
replay of this tomorrow. And you can go back over this as many times as you 
want. And I'll be jumping in to the Facebook group and helping you too. Lyria 
says that's amazingly simple. Yeah, it really is. And Margaret says she likes 
Stencil. Okay, cool. Use stencil. Alright? Now, so I'm gonna give you five minutes 
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to go create a pin with your meme. And what we've created here is a meme-o-
graphic. Not just a pin, but a meme-o-graphic. So, one, two, three, go.

Jeff Herring: And Kim is asking, have you found that the amount of blank space you left is 
helpful or could you put bullet points with other info? The amount of white .... 
Blank space, Kim, is helpful for two reasons. Reason number one is that a 
majority of people look at Pinterest on their phone so it's gotta be large enough 
for them to see it on their phone. Okay? And when you try to put too much on a 
pin, it does not show up on a phone. On a mobile device. That's reason number 
one. Reason number two is simple. Less is more. Less is more. That's one of my 
five rules of online success. Less is more. And so this is plenty, what you're 
looking at on the screen right now. Good question, Kim, thank you. Kim says she 
tends to be wordy so it's good to know this is not the time or place. It is not the 
time or place. You can be wordy in an article that you send it to. Or a sales page 
or whatever. And that's gonna be in step three. 

Jeff Herring: Art, not sure what you're asking there. Did you get an error message? Just 
refresh and try again. So again, you may or may not complete this. Either way is 
okay. I just really invite you to get a feel for it. That's all. Got about three 
minutes left. We're on step two. You create the meme, you come over here in 
step two and create the meme-o-graphic. Then we're gonna move on to step 
three. And I'm gonna show you how to publish this and how to drive traffic. 

Jeff Herring: Yeah, that might be hard to do on a iPad, Lyria. Desktop would be good. At the 
top, Bernie, of Canva, they have different designs, you want to pick the Pinterest 
one. Okay, Art. We'll figure that out. Yeah, Lyria, I just copied the meme. Just did 
a screenshot. However you do a screenshot on your computer is the way to do 
that. About a minute left. I know that's not much time but I do want to respect 
your time and show you all the stuff because I mean, this is pretty amazing, but 
you ain't see nothing yet. Larry is gonna be all over this in the morning. Yeah, I 
understand. Done, Yale says. And yes it was a bit hard to get the Pinterest one 
on Canva. Had to search. Okay. That's fine. I think you're being funny there but 
yeah. I mean, you got it done in less than five minutes, Yale, so good job. 

Jeff Herring: So now, how do we get this over on Pinterest? Well, that's a really good 
question. Alright there's two ways. You could screenshot it. I download it right 
here. I just hit this button and download. Some uploads are still in progress, 
you'll need to wait. Well, you guys I'm doing a Masterclass, I can't wait. So ... 
Okay, Yale. I'm gonna screenshot it. Isn't it nice that there's more than one way? 
Typically I download it, but I'm just gonna screenshot it. Boom. Screenshot it. 
Back to our slides. Let's go to step three. Where we upload it to Pinterest. Yale's 
funny. He didn't have to wait, they're not liking me today. They know I'm doing 
something unique and different. So whenever you do that, kids, you get 
challenged. 

Jeff Herring: So here we are going over to my Pinterest. We're gonna go back to my account. 
And Buddy the internet dog has come for a visit. Hi bud, how you doing? Alright. 
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So here's my account. And there's lots of stuff on here that we could spend time 
on. I'll show you in the Facebook group like how to get a slider here, how to get 
a consistent look to ... These are called board covers. The title of boards. I'll 
show you how to do that in the group and stuff. We'll be fine. Okay? So I want 
to add a pin. So I'm going to click on pins. By the way, kids, just as a brief aside, 
that 11.6 thousand monthly viewers comes from only 178 followers. Imagine as 
I build this out. Because this is really part one. This Masterclass. And you guys 
will get the advanced one for free from being early adopters. So yay on that. 

Jeff Herring: So I'm going to click on pins. Create a pin. Well, okay. Drag and drop or click to 
upload. Alright. Well I'll click to upload. There's my screenshot. Boom. There's 
my pin. Isn't that a thing of beauty? I mean, look how quickly that happened. 
And welcome aboard Sinita. Now, here comes magical stuff. I'm gonna put in 
the URL to the sales page that sold the very Masterclass you're on right now. 
Alright so Pinterest Masterclass. So that's the website we're directing them to. 
Now, they want a description. Here's your description formula. Ask a question, 
promise the answer. Ask a question, promise the answer. Do you know how to 
triple your Pinterest results? You'll discover ... No. You'll discover how to do it in 
this Masterclass. Okay? Ask a question, promise the answer in where you're 
sending them.

Jeff Herring: So that's all you need to do there. Now, notice there are keywords there. 
Pinterest results. Let's do this ... Let's see. In this Pinterest Masterclass. That's 
good, that's good. Okay, now because it's a search engine, Pinterest thrives on 
keywords. So I'm gonna type in Pinterest with a comma, Masterclass I want to 
become a keyword with a comma. Pinterest marketing, social media, and then 
my traditional keywords, content marketing, and consistent content creation. 
Alright? So there's the keywords. So when people search for any of those things 
... Let me do another one that I have a lot of traction on. Profitable content 
creation. Alright. So there we go. When people search for those keywords, 
they'll be finding this pin. 

Jeff Herring: Now, something they recently added is hashtags. Alright? So let me save your 
fingers a little bit of typing. I just copy and paste this. There's the keywords. 
Now here come the hashtags. Hashtag. Whoops. That's not a hashtag. That's a 
hashtag. That's not a knife, this is a knife. Hashtag, hashtag. Put that together 
because hashtags are ... The words are together. Hashtag. Whoops. This is the 
only really tedious part. But it gets your stuff found more. I'll do tedious if it 
brings any profit. Consistent content creation and profitable content creation. 
Alright? So there's my hashtags. There's my whole description. Yeah, hashtags 
without commas, Margaret. There you go, Gareth, you caught that Crocodile 
Dundee. Yeah, there you go. 

Jeff Herring: Alright, and then I hit done. So my pin is ready to go. Where should I put this? I 
could put this in a variety of places. And I will. But I'm gonna start with 
profitable ... Where to go. Where to go. Where to go. Where to go. Where's my 
Pinterest marketing board? Pinterest content secrets. There we go. Okay, so I'm 
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gonna choose that board, hit save. Ladies and gentlemen, my pin is out there 
working for me. 

Jeff Herring: Now watch this, we're gonna go straight to that pin, and there's the pin. Watch 
what happens. There's the link right there, right? That's not a clickable link. But 
now people can see it, right? But watch what happens when you click anywhere 
on this pin. You're gonna see a familiar site. Does that look familiar, kids? That's 
how you got here. Alright, now look over here. And I can change this to say get 
started here, or visit, or click. There's my description and my keywords. I click on 
that. Look where it ends up. Lyria says, yeah, awesome. Effective. Yeah, there 
you go. It goes to that page, kids. 

Jeff Herring: Now, do you see why I'm in love with Pinterest? Do you see why you can triple 
your traffic? You guys getting it? Now, Art says I've been ignoring Pinterest. 
Ignorance is not bliss. Yale says, wow, I had no idea. Neither did I, Yale, until I 
figured it out. Now, I was gonna do step three and have you upload this to 
Pinterest, I'd rather use our time differently. You guys can do that later and we'll 
be practicing in the Facebook group. Now, this was easy wasn't it? 

Jeff Herring: Lyria asked a great question. Are your naming boards based on keywords? 
Absolutely. Yes, Kim. You can do it with your analytics. You can track how many 
times [inaudible 01:05:12]. Very easy. Yes, easy. Okay. I'm about to make it 
easier for you and take it from three times to ten times as good. Okay? With 
something called meme language patterns. You get this mini wizard as a bonus 
for this Masterclass. Here is the meme mini wizard. Wait a minute, you guys can 
see that because ... here, the light. Because when I do it on a free webinar, I 
always disguise that so people can't rip it off. But you guys invested in this. So 
there. Now this is something Jim and I put together. And trying to make meme 
text without help? Tell me, how's that going for you? That's a meme, right? 
Okay. And a picture in the back part of the backyard during one of our snow 
days. 

Jeff Herring: Now, this is a mini wizard. And all you have to do is answer these questions. 
What's your main keyword phrase? Pinterest marketing. Who's your target 
audience? Singular. Online entrepreneurs. You guys are about to go crazy. Oops. 
Now again, saving your fingers, they wanted singular there. They want plural 
here. Add the S. What's something your target audience hates? No consistent ... 
No. Having to pay for traffic. What's a result your audience wants to achieve? 
Consistent. Consistent floods of traffic. What's the mistake your audience is 
making or wants to avoid? Believing that free traffic is not high quality. Who is 
your target audience's enemy? Singular. The paid traffic guru. And I spell guru 
differently. Please don't ever call me a guru. And plural.

Jeff Herring: Wow, that took a long time, didn't it? You hit billed. This gives you your results. 
And now you guys have 13 different pins you can create automatically. Now 
look at the ... From these eight questions, look at the language that it's created. 
It's already written the meme for you. Do you get that folks? It's already written 
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the meme for you. There's 13 of them here. Remember I talked about email ... 
Not email. Meme language patterns? Jim and I researched ... Larry is going oh 
my god, oh my god, oh my god, oh my god. Jim and I researched what causes 
memes to go viral and what language causes them to go viral, Carol. And that's 
what we studied, and that's what we put together with this wizard. 

Jeff Herring: So, let's just do one of the basic ones. Oh, you hate having to pay for traffic? I've 
never heard of that feeling before. Go on. So you want to use that text? Copy. 
Now you can get an image from Imgflip or Pixabay. Let's go to Imgflip. And 
there's Willy Wonka. I like this one with Bruce Willis. So wait a minute, let me 
slow down, let me slow down. I want you to catch what we just did. You copy 
the text, you click on Imgflip link. It takes you immediately to Imgflip. I'm 
choosing this one. Caption this meme. And I'm just gonna paste in the text. 

PART 2 OF 3 ENDS [01:10:04]

Jeff Herring: ... paste in the text. Copy the second sentence, delete it, paste it, there's my 
meme, kids, with meme language patterns that have been proven to work, to go 
viral. You don't want it in white text? Boom. You don't want the outline black? 
Boom. Boom. You don't like it all in caps? Oh, okay, take off the caps. You want 
the bottom one bigger? Okay, go over here and go 75, and it's bigger. And 
there's my meme. Is that cool or what? 

Jeff Herring: Now, let's do another ... You guys wanna do another one? Yay or nay in the 
Q&A. Want me to do another one? Come on now. Okay, thank you for those 
yays. Let's see. Dammit, Jim, I'm an online entrepreneur, not a miracle worker. 
What if I told you Pinterest isn't easier? Got Pinterest marketing. Here, let's do 
this one. You keep using that word, Pinterest marketing. I do not think it means 
what you think it means. Inigo Montoya. So we go here, capture this meme, 
boom. I do not think it means what you think it means. Copy, delete, paste. 
There's your meme. Now, because it's got that black in there, I'm gonna make it 
smaller to fit in there, and you just do this. Okay? Yeah, I gotta leave it like that. 
I wanna get it down here, bring it up a little bit. There's your meme. You want it 
to be not all caps? Okay. And italic? Okay. Since he's talking to somebody, right? 
Boom. Take off the all caps, put in the italics. There you go. You love this tool, 
Junie? Yeah. You get it as part of the course. Al is overwhelmed. Good, I'm glad, 
in a positive way. 

Jeff Herring: Think you guys could have fun with this? This is how you 3 times to 10 times 
your results, because the meme's already created for you, you just gotta push 
buttons, kids. All right. Now, let's go back to our slides. And before you go crazy, 
let me put the link to this in the chat. You'll get it on your page I send out 
tomorrow, but why not have it now and keep you up all night. All right, so let's 
bring the PowerPoint back up. All right, because I've got one more thing to show 
you, how to combine Pinterest and YouTube, for an unbeatable traffic 
combination. Okay? Margaret made an awesome meme tonight. There you go. 
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Jeff Herring: Now, Pinterest is powerful, they have evergreen traffic machines. YouTube is 
powerful, evergreen traffic machines. Let's combine the two, kids. Okay? Watch 
this. This was shown to me by one of my students in college. Alan Richards, 
who's across the pond, who lives around the corner from Abbey Road. I mean, 
come on. All right, now watch this. I've already pulled up some YouTube videos 
for you, and I'm gonna pick one for marketing purposes, that's got a lot of views, 
although you could pick one that doesn't have a lot of views to get them more. 
Now, watch this, okay? Now, this is gonna be the hardest thing I show you all 
night. Those of you that know me have already caught the facetiousness in my 
voice. 

Jeff Herring: This is how you get your YouTube videos on Pinterest in less than three minutes. 
Click on share, look what pops up, there's a little Pinterest thing right there. 
Click on Pinterest, it now automatically takes me to my Pinterest site. Here is 
the video, all right? So I'm gonna pick, and everyone of you needs to create one 
of these, and that's a Pinterest board. Where did it go? I'm sorry, I mean a 
YouTube video board. All right? However, it happens to be just on creating 
articles on medium, so I'm gonna put it on consistent content creation. All right? 
And it saves, see it now. I've still got some work to do with the keywords and 
the hashtags, rights? Margaret, not only can you have a whole board for your 
YouTube videos, you should. Okay now, watch this, kids. Watch this. The video 
plays on Pinterest. The five and a half minute video plays on Pinterest. Why is 
that a good thing? Well, one it keeps people ... Dadgummit, sensitive mouse. It 
keeps people on your Pinterest site longer, which is a good thing. "My jaw is 
dropping. Yowza," says, Margaret. And it gives you credit for a view on YouTube. 

Jeff Herring: So when you do this, you are building your YouTube views and building your 
YouTube account, and showing your videos on Pinterest. Now, watch this. You 
could click on that link and send people to your YouTube video. But, why would 
you want to do that, when you can go up here, see the little pencil? That's 
where you edit. And I'll change the description later and put in keywords. This is 
just for training purposes. I'm gonna send them to, because we're talking about 
consistent content creation. I'm gonna send them to the custom content wizard 
special. So now, there's that link. They're watching the video, and okay I can put 
content on medium, but how do I create it? The YouTube video can be as long 
as a YouTube video can be, Yale. "Crikey," says, Margaret. "Oh my. Wow," says 
[inaudible 01:18:08]. There you go. Click on this, it's sending them to the 
discount sales page for the custom content wizard. I get orders from this 
everyday doing this, kids. 

Jeff Herring: Now, let me show you what this looks like. Under consistent content creation. 
Whoops, that's the slider, let me go to the board. Consistent content creation, 
open up that board, and there's that video. All right, I'll go in later and put in the 
keywords and put in the ... Yeah, holy moly, Gareth. And put in the hashtags. 
But, let's say that I wanted to put his somewhere else. Remember, I wanted to 
put it on my YouTube board, right? So I go up here, is one way to do it, but I'm 
gonna show you another way. Save. Oh, come on, pop up. Why don't you stay in 
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there, you little booger. All right, the way you do it is you hit save, and that 
image should stay up, and then I just add this pin to my YouTube board. You can 
put a pin on as many boards as you want. All right. 

Jeff Herring: Now, showing you the memographic, and showing you how you can combine 
Pinterest and YouTube, have a given you a flavor of the power of Pinterest for 
traffic? Have I given you a little bit of excitement? Margaret, I'll show you guys 
how to do that in the Facebook group, the consistent labels. It's called a board 
cover. "Yes, yes, yes, yes, yes. You gave us a genius plan. Thank you," says, Kim. 
You're welcome. "Amen," says, Al. "Yes, very much," Gareth, "Yes, it's huge." 
"Great class, thanks so much," Jenny. "thank you," Margaret. You're welcome. 
We're not done yet, we're not. All right, I think I know the answer to this 
question. Now look, here's what part of my YouTube board looks like, Jeff's 
YouTube Videos, and all these videos people get to look at. All right. So yay or 
nay, Yale, have I delivered on my promises that I made at the beginning of this 
MasterClass? And the yays are already starting to come in. Awesome, thank you 
for all those yays. 

Jeff Herring: All right, now, here's what you're gonna get in addition to what you've already 
received. You're gonna have the MasterClass video training that we're on right 
now, to look at over, and over, and over, and over, and over. [inaudible 
01:21:27] says, "Yes, yes, yes. Let's get this party started." There you go. All 
right. You're gonna get the unedited transcript of this, for those of you that like 
to underline and markup and whatever it is you do, to text. I'm gonna create a 
template for your memographic. Don't worry, Bernie. He says, "Yes, but I need 
more help and work." Yeah, absolutely, we're gonna do that in the Facebook 
group. You get the MasterClass Template, you get the MasterClass Checklist, so 
you can check off what you're doing, and I already sent you the link in the chat 
for the MasterClass Mini-Wizard, and it'll become an Ebook that you'll get too, 
and you'll have the MasterClass Facebook MasterMind, where the learning will 
continue. 

Jeff Herring: Now, some of you have already joined the MasterClass MasterMind Insidyrs, 
because I'm gonna do three to five of these MasterClasses a month. If you've 
bought three of them, that's $111 that you spent already. How would you like to 
get all of the MasterClasses for the rest of whenever, every month, for one fee? 
That sound like a good idea to anybody? Let me show you how to do it and what 
you get. When you get the Permanent BackStage Pass, you get them all as part 
of the MasterClass MasterMind Insidyrs. All right? You get three to five 
MasterClasses a month, MasterClass live training, the MasterClass unedited 
transcripts, the MasterClass Checklist, the MasterClass Template or Templates, 
depending, MasterClass Ebook, the MasterClass Wizard, where appropriate. 

Jeff Herring: Now, at the $37 level, I said three to five a month, we'll meet in the middle and 
we'll call it four. That's $148 a month. Now, each one of these MasterClasses 
becomes a stand-alone product. You're smart getting the BackStage Pass. You 
know why? Because that's $37 bucks, because when it's a full product, it's $97. 
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Ann, I'll answer that in a second. So that's $388. I'm gonna do them on Internet 
marketing, content marketing, you guys suggested one tonight about free opt-in 
ideas, success mindset, psychological edge, relationships, parenting, stress, 
goals, motivation, change, and more. And if you have an idea for a MasterClass, 
please suggest it. If I can't do it, I'll find somebody that can, or I'll learn the stuff 
and then I'll do it. Okay? Conservatively speaking, it's a $388 value a month, and 
if that's all you got, that would be a smoking good deal, kids. However, I have a 
group called my MasterMind Insidyrs. We meet once a week for an hour and a 
half training. Let me show you what we do in that show, Ann. 

Jeff Herring: You get all my training sessions, in addition to the MasterClasses. You get 
MasterMind Q&A sessions, we don't just answer questions, we build a business 
around the answers. SpotLight consult sessions, not hot seats, because who 
really wants to sit in the freaking hot seat, right? Sounds uncomfortable to me. 
But, what about a SpotLight consult, where we take a piece of your business, 
focus on it as a group, and make it a whole lot better? Group coaching sessions, 
where I bring in one of my colleagues to train you on a specific thing. And if you 
want to get their offer, you get my discount on it. I either get them to sell it for 
less, or I rebate you back part of my commission, or both. Exclusive Facebook 
MasterMind, where you will meet some of the most creative, generous, helpful 
people online. The psychological edge, some of you guys know I spent 25 years 
as a practicing psychologist. You'd think after 25 years I would've gotten good at 
it, and I didn't have to practice anymore. That's why I retired. Working with 
people, meeting them where they are and helping them get unstuck, and get 
them to where they wanna go as quickly as possible. You get that training as 
well. 

Jeff Herring: And you get all my info products for free, other ones I create. If I co-create them 
with one of my business partners, you get a deal on them, either a cheaper rate 
or I rebate you back part of my commission, or both. And when I promote 
someone's product, and 99% of what comes across my desk never makes it in 
front of you all, you get a discount on that too. We teach the seven pillars of 
online success in any niche, no matter what you sell or who you sell it to. We 
teach the Certainty BluePrint, 21 steps to making your success simply certain. 
Every single person that's completed all of these, has been massively successful. 
I hosted one of them last week, Felicia Slattery, one of my first students. Folks, 
that's a $482 value. $482, whoops. $4,982 value, almost $5 grand value a 
month. Add those together, where I went to school, $4,982 plus $388 equals 
$5,370 value a month. All right? 

Jeff Herring: Now, while it would be worth that, I wanna make you a better deal. But first, did 
you catch that little subliminal flash there? First, you guys have to do something 
in the Q&A, you've been very interactive so far, I expect nothing less from you 
now. If you want to see what you get all this for, both all the MasterClass stuff 
and all the MasterMind stuff, please type in the Q&A as loud as you can, "Jeff, 
move that slide," or just, "Move that slide," or, for short, "MTS." "Move that 
slide," "Move that slide, Jeff," "MTS." Thank you for all those move those slides. 
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Here we go. Remember, MasterClasses, somewhere between $388 a month 
value and the MasterMind, $4,982 value, together, $5,370 value a month for 
just $100 a month. That's it, everything, all that stuff. You never pay for another 
MasterClass, you get them all with all the stuff, and you get the MasterMind. 
Some of you are about to lose your mind, the link is now, I'm putting it into the 
chat. So you don't even have to type it, all you gotta do is click on that link. And I 
would appreciate some of you going over there to verify that the link is, in fact, 
working, because here it comes to you. Okay? 

Jeff Herring: Bernie's already in, good move. There is the link, John. There is the link for you. 
And I will type it into the answer to your question, John. Here we go. So you not 
only got it right there in the chat, you got it in response to your question. Boom. 
Coming at you, John. All right. Yabba says, "I'm in." Well, I can't wait to work 
with you, Yabba. I sure do hope I'm pronouncing your name right, and if I'm 
doing it wrong, forgive me in advance and correct me. Here we go. Now again, 
here's everything you get. Permanent BackStage Pass, all this stuff for every 
single MasterClass we do. $388 value a month. And the MasterMind, with all 
that training, only $100 a month at that link right there. Now, if for some reason 
you're saying, "I'm not sure." Yes, Margaret is the answer to that. Now, if you're 
just not sure, but you know you wanna be on the next MasterClass, and you're 
just kind of wanting to check it out a little bit more, you can do that, because 
next week we're doing the Online Entrepreneur's Guide. Welcome aboard, Ann. 
Welcome aboard, Ann, can't wait to work with you. She's a new member. 

Jeff Herring: The Online Entrepreneur's Guide "How to Master Stress". Anybody find this 
stressful? And I will tell you a story about somebody you would think could 
handle anything, but ended up in the hospital over the stress of something, of a 
launch. And how to avoid that kind of stuff. There's that link. 
JeffHerring.com/masterclass-how-to-master-stress, if you just wanna do that 
one. Really, the smart thing, Ron, is to get the $100 a month deal. And he's 
asking a great question, "This session was number three. Do you get the 
previous sessions?" Yes, all the previous sessions are available, as well as all the 
future ones, at the link that's in your chat. JeffHerring.com/masterclass-
member. Margaret says, "I feel so lucky to be in the Insidyrs and get the 
MasterMind classes also. We are a great group." Yes, you guys are, Margaret, 
and I'm glad you feel lucky to be getting that extra thing. Yeah, if you're already 
in the Insidyrs, you're gonna get the MasterClass as part of it, because it's the 
same price. I'm giving you guys the bonus that are coming in the MasterClass, of 
the MasterMind. It's a freaking good deal, kids. 

Jeff Herring: Again, that's what you're getting in the MasterClass MasterMind Insidyrs. Yes, I 
know Insyders is spelled differently. Why? Because we do things very, very 
differently, on purpose, because if you wanna find out what to do in your niche, 
look at what everybody else is doing and go the other way. We teach you how 
to creatively, successfully, and profitably go the other way. We have come to 
the last slide of the show, kids. Only $100 a month for all of this at 
JeffHerring.com/masterclass-member. Now, if you've got questions, please pop 
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them in the Q&A. If you have asked them before ... Welcome aboard to 
Florence. Had a feeling about you, Florence. Welcome aboard, can't wait to 
work with you. I really did, when I saw you come in for the MasterClass, I went, 
"I bet," and there we are. Awesome. 

Jeff Herring: Yabba, [inaudible 01:33:45] however you say your name, where are you? You 
said you were in. Come on now, come on, come on, come on. If you've asked a 
question and I lost it, I am not ignoring you, it's just we've been so incredibly 
interactive here. Art wants to know how you create a new Pinterest niche, or 
label, or board. Simple, Art, I'll show you how to create a board real quick here. 
All right. Create board, boom. You name it, how about, loser lawsuit examples. 
You hit create and your board is created. I'm not gonna create it because I don't 
want that board. Welcome aboard to whoever is behind LRM Associates, you 
are now a member of the MasterClass MasterMind Insyders, can't wait to work 
with you. Now, listen, one of the first things I'm gonna do after this is over, is 
make sure everybody's hooked up. It's late, so we may not get you hooked up 
until the morning. That's okay, you've got plenty to do tonight. But, that's how 
easy you create a board. Pinterest allows, I think up to 50 of them. And you 
want to topic slice, Art, and everybody else, into ever topic you can think of in 
your niche. 

Jeff Herring: "When someone is starting out and does not have their own product finished 
yet, would you still post pics or videos on it?" Yes, I would send them to an opt-
in. See, I showed you two sales pages, Gareth. You can send them to an opt-in 
and build your list now. Don't wait until you got a product to build your list, 
build your audience now. Dawn asked, "Should I create a Pinterest account for 
my company just as it has a Facebook page?" Yeah, absolutely, Dawn. Although, 
I would probably do it in your name, and then with smoking cessation as your 
title, much like this. Jeff Herring, the Content Marketing Guy, that kind of thing. 
And I'll help you with the keywords and stuff. Welcome aboard, John, to the 
Insyders. Glad you're on there, buddy, cool. Awesome. Let's see, the link is in 
your chat, the link is on your screen, you guys are asking great questions. One of 
the reasons we have the Facebook group is, I'll do videos, both in ... I'll do it at 
one level in the ongoing MasterClass Facebook, just for the people that bought 
this MasterClass, and I'll do it at a deeper level on the MasterClass MasterMind 
Insyders. 

Jeff Herring: Get a business account [inaudible 01:36:58]. No question, everybody, get a 
business account. No question at all, get a business account. Definitely get a 
business account. Have I been clear? Get a business account. Get a business 
account. Yeah, Art, I'll go deeper into using hashtags, and how to find them. Jim 
is about to launch another Mini-Wizard for hashtags, and we'll see what kind of 
deal we can get on that. Yale, when you go to get your Pinterest account, 
there's a place where you can mark business account, and you can upgrade it to 
a business account too. I believe they're free. Any other questions, kids? Like I 
said, the next thing I do after these, besides rendering the video and sending it 
to Rev to get it transcribed for you, is to make sure everybody's onboard. If I 
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don't get to it all tonight, I will do it in the morning, partly because I'm very, very 
tired and I don't wanna make any mistakes. Oh, okay, Florence is Yabba, that's 
your online name. Okay, cool. Margaret says, "Thanks. The Pinterest tips are 
awesome." She's an Insyder, cool. Thank you. 

Jeff Herring: Florence, I'm glad you're in. Yeah, get a business account on Pinterest, Ann. 
Yeah, I'm gonna get some rest tonight, John, don't worry. It's just been a full 
day. Like I said earlier, I went from hanging out with a thousand teenagers to 
hanging out with you guys. All right, we're gonna wrap this up. Any last 
questions I'll take. Thank you, guys for investing in the MasterClass. I appreciate 
it very much. Kim says, "Thank you so much, this is really helpful." Gareth says, 
"Thank you, Jeff." Gareth and Kim, you're both welcome. And still, there's a lot 
of places you could've been, a lot of things going on online, you chose to be 
here, and I will forever be honored by that, thank you. Folks, go get this stuff at 
JeffHerring.com/masterclass-member. That's, JeffHerring.com/masterclass-
member. The link is right in your chat and right there on your screen. And as 
always, kids, go use this stuff because as you have seen, it flat out works. Thank 
you, Art, I never disappoint. Awesome. Appreciate you guys a lot, I really do, 
that means a lot. 

Jeff Herring: All right, I'm gonna go on mute, leave this up so you can continue ordering for a 
few minutes. And as always, like I said, go use this stuff, because it flat out 
works. And we'll catch you next time. [inaudible 01:39:57] back in, because I 
gotta say congratulations to whoever's behind PattyCake Productions, because 
she is now, Patty is now an Insyder, a MasterClass MasterMind Insyder, with all 
the rights and privileges thereof. The rest of you, come on, I'm leaving the page 
up so you can continue ordering. Way to go, Patty. 

Jeff Herring: (silence)
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