




#GIVINGTUESDAY

Timelines are key! Customize to make it your own.

September
• Set campaign goals and determine internal/external roles and resources

• Promote your non-profit’s #GivingTuesday campaign to local press

• Submit pieces to local press and partner blogs on the power of giving

• Launch social media effort

• Secure larger media partnerships

• Approach high-end donors and/or corporations to offer donation matching

• Educate your supporters on the meaning of #GivingTuesday

• Send save-the-date emails and social media communications

• Share photos from past campaigns or volunteer events to show followers 
the good you’re doing
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#GIVINGTUESDAY

OCTOBER

• Brand your personal and organizational social media accounts with 
#GivingTuesday graphics

• Determine your day-of staff plan and assign responsibilities

• Build the drumbeat for #GivingTuesday by sharing stories and 
highlights all month long

Week of OCTOBER 30
One month to go! Email your supporters 
detailing your campaign’s focus, and what their 
donations will do.

4



#GIVINGTUESDAY

NOVEMBER

• Send an email and post to social media first thing in the morning with directions 
on how to donate (URL or Text2Give® information), making it as easy as possible 
for your supporters to participate. 

• Report updates throughout the day on donations and progress to goal; don’t stop 
thanking your donors and volunteers for their generosity! 

• Use social media heavily throughout the day to get as many advocates as 
possible to spread the word.

November 28, #GivingTuesday

Collect Donations!

Week of NOVEMBER 13
Two weeks to go! Directly contact a handful of top influencers to communicate the 
#GivingTuesday message and secure their donations.

Week of NOVEMBER 20
One week left! Share stories that celebrate generosity; email your 
supporters detailing exactly how and where they can donate on 
#GivingTuesday.
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Social Media Messaging
the key to your success!

Customize the following messaging for use 
across any social media platform!

Tag @GivingTues on Twitter and use the 
hashtag #GivingTuesday across all social 
networks for maximum exposure.

Consider designating your own unique 
#hashtag. Then use it everywhere - Hashtags 
are no longer limited to Twitter; you can now 
search by hashtags on Facebook and Instagram.
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#GIVINGTUESDAY

59% of people donate after becoming a 
follower of a nonprofit’s social network;

56% of adults use two or more social media 
platforms daily; and,

67% of people “like” a nonprofit on Facebook 
because they want to show their friends that 
they support a cause.

Social Media can make your #GivingTuesday campaign a HUGE success.

Research indicates that Include visual imagery in social media posts. Photos are 
a powerful motivator for online donations - 49% of nonprofit 
supporters on social media wanted to do more after 
viewing a photo.

Integrate social media icons into your website design. 
This is critical to getting others involved; make it easy for 
website visitors to share your content!
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#GIVINGTUESDAY

FACEBOOK POST SUGGESTIONS

1. Ready for the holidays? Well, many aren’t so fortunate. [Organization name] provides 
[mission] and we need your help this season! Please join us this #GivingTuesday as we 
raise money for [campaign focus]. [donation link]

2. Online or Text2Give®? However you choose to donate this #GivingTuesday, remember 
that you’re making a difference. [donation link]

3. Get a head start on your New Year’s resolution by participating in #GivingTuesday on 
November 28. [donation link]

4. Join the worldwide #GivingTuesday movement and help redefine the giving spirit this 
holiday season! Visit [link] to learn how you can make a difference.

5. Black Friday. Small Business Saturday. Cyber Monday. GIVING TUESDAY! [link]

Facebook’s photo albums feature is a great way to depict all the fun things you’re 
doing on #GivingTuesday. Snap pictures throughout the day of your staff and 
supporters, then attach these visuals to make your status updates more relevant.

--------------------------------------------------------------------------------------
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#GIVINGTUESDAY

FACEBOOK POST SUGGESTIONS

6.   Your donation of [dollar amount] is all it takes to help us change the world. Do your part 
and donate now [donation link].

7.   This is [name and/or story of someone your organization has helped]. Last year during 
#GivingTuesday [organization name] was able to help hundreds just like [him/her]
because of your generosity. Can we count on you again this year? Help us change lives 
at [donation link].

8.   You don’t have to donate money to be a part of #GivingTuesday. Volunteer your time. 
Pledge to do more next year. Spread the word. [link]

9. Join us and 40,000+ #GivingTuesday partners around the world to enhance the 
philanthropic sector. Learn more at [link].

10. Donating [dollar amount] probably won't break your bank, but it could mean a world of 
difference to [your cause].

Facebook’s events feature is a great way to engage 
supporters and provide specific #GivingTuesday campaign 
details. Event members receive a notification anytime 
someone posts in the event.

---------------------------------------------------------------

continued
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#GIVINGTUESDAY

Twitter pOST SUGGESTIONS

1. #GivingTuesday is a global giving day when people give their time, money or voice to charity on one day.

2. #GivingTuesday is only [#] days away! Save the date.

3. Near and far, wherever you are, you can participate in #GivingTuesday! Here’s how. [donation link or 
Text2Give® instructions]

4. Join us Nov 28 for #GivingTuesday fun at [physical location].

5. #GivingTuesday doesn't necessarily mean you have to give money! Your #time may mean even more to 
someone who needs it.

6. Black Friday? Yikes! Cyber Monday. Yawn. Giving Tuesday? Yes! [donation link]

7. Did you know that [dollar amount] is enough to provide a(n) [item tied to your cause]? #GivingTuesday is 
coming and we’d love your support!

8. Give a [beneficiary] in need of a holiday present this year – just [dollar amount] for [item tied to your cause] 
#GivingTuesday.

9. Thank you [donor name] for your generous gift! You put us at 75% of our #GivingTuesday goal! Who’s next?

@GivingTues was started by @92Y in partnership with the @UNfoundation
--------------------------------------------------------------------------------------
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#GIVINGTUESDAY

10. Thank you for supporting [organization name] on #GivingTuesday! Whoever you support, just remember 
you’re making a difference

11. We did it! Our 24 hours are up. 2017 #GivingTuesday was a huge success! Thank you to all who so generously 
supported us today.

12. Last year #GivingTuesday helped [insert story]. What will we do this year? The possibilities are endless with 
your support!

13. What are you giving this #GivingTuesday? We’ve got some ideas [link]

14. Doing well by doing good. Thank you #GivingTuesday [donor Twitter handle]!

15. Your $5 cup of coffee could be a(n) [item tied to your cause] instead on #GivingTuesday. Give today.

Twitter pOST SUGGESTIONS continued
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Website & e-newsletters

Don’t forget to include 
#GivingTuesday messaging on 
your organization’s website 
homepage and in your October & 
November monthly newsletters! 

-----------------------------------------------------------
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Emails
[title + background image - http://www.shutterstock.com/pic-
298516220.html?src=download_history ]
Download and customize the following email templates!

Educate your constituency well in advance of #GivingTuesday. Include photos and a call to action 
in every supporter communication.
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Educate Your Constituents
EMAIL TEMPLATE EXAMPLE 1

On Tuesday, November 28, 2017, we are participating in #GivingTuesday, a global day dedicated to giving.

Last year, more than 45,000 organizations in 71 countries came together to celebrate #GivingTuesday. Since its 
founding in 2012, #GivingTuesday has inspired giving around the world, resulting in greater donations, volunteer hours, 
and activities that bring about real change in communities.

We invite you to join the movement and to help get out and give this November 28. Some ideas include: 

1. Get your workplace and local government officials, nonprofits, and small businesses involved in #GivingTuesday. 
Encourage them to officially sign up as partners on the website and to organize a campaign that promotes a 
cause or charity that is meaningful to them.

2. Help spread the word about #GivingTuesday. Join the email list by visiting givingtuesday.org/join to receive 
updates, event invitations, and the latest graphics and tools to share on your social channels.  

3. Use the hashtag #GivingTuesday to talk about charity and the causes and organizations you support. 

4. Localize #GivingTuesday for your town, city, or state. Many organizations have come together to build local 
#GivingTuesday campaigns in their neighborhoods. Reach out to other organizations to see how together, you 
can have a greater impact this November 28.

There are many more ways to get involved in #GivingTuesday. We encourage you to join the movement and visit 
givingtuesday.org to learn more about how you can make a difference.

Thank you,

[Name, Title, Organization Name] 14



Engage Your Constituents
EMAIL TEMPLATE example 2

What is #GivingTuesday?

Founded in 2012, #GivingTuesday is a movement to support giving back at the start of the holiday season. Following in the 
footsteps of Black Friday and Cyber Monday, #GivingTuesday is building a tradition of giving. On Tuesday, November 28, 
2017, the world will come together to celebrate and encourage charitable activities.

What We’re Doing

This year, [Organization Name] is helping our supporters make a difference in people’s lives. In the coming weeks, look for 
emails and social media activity detailing our focus for this year’s campaign. We’ll be collecting donations via [provide a list
of ways donors can give] and registering volunteers online and at [physical location] for 24 hours!

What You Can Do

The possibilities are endless, but if you’d like to support [organization name/mission] specifically, we’ve got several ideas:

• Donate on Tuesday, November 28, 2017 at [fundraising website link]

• Share why you are giving on your favorite social media site

• Tag us on social media! @[Twitter handle]

• Forward this email to your friends and family so they can get involved too

• Swing by [physical location] to sign up to volunteer with our incredible staff! 

Thank you,

[Name, Title, Organization Name]
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Call To Action for BidPal Customers

EMAIL TEMPLATE EXAMPLE 3

Hello _____,

As you may already know, [Organization Name] is participating in #GivingTuesday this November 28, 2017. Our 
fundraising efforts will focus on providing [campaign focus]. To do so, we aim to raise [financial goal] within 24 hours!

For your convenience, donations can be made online and via text message.

To donate online, please visit [fundraising website link] 
To donate from your phone, text the word [Text2Give® keyword] to BIDPAL (that's 243 725)

Thank you for supporting our mission to help [mission].

Happy Holidays!

[Name, Title, Organization Name]
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Generate Buzz with a Press Release
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#GivingTuesday

Explore unique fundraising ideas and 
best practice tools to help inspire donors 
to support your #GivingTuesday cause 
this November 28, 2017.
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