TOP PRODUCT CATEGORIES SOLD BY ONLINE MARKETPLACES
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THE WORLD'S TOP 50 ONLINE MARKETPLACES
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UNITED STATES

on visits per month.

TOP ONLINE MARKETPLAGES BY GOUNTRY AND REGION
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L

'L AMAZON Global

2 EBAY Global

. WALMART UsA

. TARGET.COM UsA

. BEST BUY USA, Canada, Messico

United States

"1 MERCATO LIBRE South America
. AMERICANS Brasil

. AMAZON Global

. ALIEXPRESS Global

. CASAS BAHIA Brazil

South America

'L AMAZON Global

2 EBAY Global

. AS0S Global

. ETSY Global

. WAYFAIR North America, Europe

United Kindom

'L TRENDYOL Turkey
. N11 Turkey

. GITTIGIDIYOR Turkey
. AMAZON Global
. S0UQ Middle East

Middle East

'L TAOBAD china
2| IDCOM Global
. TMALL china
. AMAZON Global
. EBAY Global

China

'L SHOPEE Southeast Asia
. LAZADA Southeast Asia
. TOKOPEDIA Indonesia
. JD.COM Global

. IPRICE Southeast Asia

Southeast Asia

THETOP 5

'L PAYPAY MALL Japan
. AMAZON Global
. RAKUNEN Global

* Only three marketplaces are
visited by more than a million

Japanese shoppers per month.

Japan

. JUMIA Africa
. S0UQ Middle East

. KONGA Nigeria
. KILIMALL Africa
. AMAZON Global

Africa

'L AMAZON Giobal
. EBAY Global

B AUEXPRESS Global
. ALLEGRO Poland
l ZALANDO Europe

Europe

'L EBAY Global

. AMAZON Global

. TRADE ME New Zealand

. CHATCH.COMEU Australia

. THE ICONIC Australia, New Zeland

Australasia

PRODUCT CATEGORIES

General

Fashion
Electronics
Homewares
Arts,Crafts&Gifts

SOURGE:
https://www.webretailer.com
/b/online-marketplaces/



TOP ONLINE MARKETPLAGES BY EUROPE S3IAN DTN

DISTRIBUTION VISIT/MONTH (%)

1. The 90% of visit/month is covered by general
Marketplaces and only 10% by other categories

2.The grafic represents the distribution of
visit/month % for the other categories (10% of
visit/month averall)

THE TOP 10 Europe

"L AMAZON Global

2 EBAY Global

3| ALIEXPRESS Global
4 ALLEGRO Poland

. ZALANDO Europe

. BOL.COM Netherlands
% CDISCOUNTCOM France
'8 020N Russia

. FNAC Europe
. 0TT0 Germany

YOUR DIGITAL BRIDGE

NUMBER OF MARKETPLACES FOR COUNTRY

*Includes only marketplaces with more than one million visits per month.
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OTHER

CATEGORIES

10%

PRODUCT CATEGORIES

General

Fashion

Electronics
Homewares

Books
Arts,Crafts&Gifts
Music

Collectibles & Antiques
Musical Instruments
Weapons

ot

Toys SOURGE: https://www.webretailer.com/b/online-marketplaces/
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NUMBER OF MARKETPLACES FOR COUNTRY

*Includes only marketplaces with more than one million visits per month.
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. FNAC Europe
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1 GZECH REPUBLIC
- 1 DENMARK
1 EASTERN EUROPE
1 BELGIUM

1 pouann

1 SCANDINAVIA

10%

90%

105 1%0%

55%

1. The 90% of visit/month is covered by general
Marketplaces and only 10% by other categories

2.The grafic represents the distribution of
visit/month % for the other categories (10% of
visit/month averall)



