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MOBILE DRIVES FREQUENT VIEWING ENGAGEMENTS
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MOBILE EXPANDS AUDIENCE REACH FOR YOUTUBE CHANNELS

Mobile drives audience
scale by extending the
reach of YouTube
channels by 3X

on average.

Audience reach Is greater on mobile
than on desktop for

96 of the top 100 YouTube
channels.
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DESKTOP ONLY ~ MULTI-PLATFORM ~ MOBILE ONLY FROM MOBILE
Source: comScore Video Metrix Multi-Platform, United Kingdom, December 20186. Mobile refers to smartphone and tablet devices.

comScore Video Metrix Multi-Platform provides a single, unduplicated measure of digital video consumption across desktops, smartphones and tablets to give clients
a deeper understanding of how, when and where video content is consumed.

Visit comscore.com/videometrixmp today to learn more about comScore's unduplicated, digital video measurement solution.
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http://www.comscore.com/Products/Audience-Analytics/Video-Metrix-Multi-Platform?ns_campaign=EMEA_GB_FEB2017_INFO_YOUTUBE&ns_mchannel=of&ns_source=youtube_infogrpahic&ns_linkname=text_url&ns_fee=0&elqCampaignId=3150
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