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Introduction

The European media landscape has changed drastically over the past 20 years, thanks to 
collaborative journalism practices enabled by the Web 2.0 environment . The distinction between 1

media producers and consumers has been blurred and roles are constantly shifting. However, 
access to the media profession, particularly for minority groups, and genuine diversity in the media 
are threatened by the increasing concentration of media ownership and other market challenges, 
including market failures . 2

Despite availability of tools and methodologies to promote the concept of “diversity inclusiveness”  3

— becoming aware about including minority/specific perspectives in media content without talking 
exclusively about minority/specific problems — current events are demonstrating how even correct 
media portrayal of specific groups is still problematic . Are inclusive efforts too slow to make an 4

impact? Alternative projects and initiatives promoting diversity bravely fill the gaps but are often not 
transcultural in their approach, or rooted in a political-ideological context that resorts to a reversed 
“us vs. them” paradigm.

New, creative initiatives aimed at anchoring pluralism and diversity inclusiveness in journalism are 
needed, but these must be grounded in broader social, intercultural dialogue that stimulates fresh 
debate about the role of media in society and involves stakeholders from diverse communities, as 
well as representatives of the media, public authorities, government and civil society. Mass 
communication is a complex cultural process involving many actors, no longer a unilateral 
conversation, so let us argue also in favour of a transcultural approach.

 “We believe that journalism escaped newsrooms”, The Journalism++ Manifesto http://www.jplusplus.org/en/manifesto/ 1

 According to mediadiversified.org, in 2009, across the UK, 6.7% of people working in the media were from BAME 2

(black, Asian and minority ethnic) backgrounds. Back then this was already under the 9% national figure of BAME people 
of working age in the UK, but by 2012 that figure had dropped to just 5.4%.
For a critical discussion of labels applied to specific ethnic and cultural groups, see
http://www.theguardian.com/commentisfree/2015/may/22/black-asian-minority-ethnic-bame-bme-trevor-phillips-racial-
minorities

 As developed in the Council of Europe MEDIANE project conceived by Reynald Blion, see http://www.coe.int/t/dg4/3

cultureheritage/mars/mediane/source/index/KEMP-MDI-What-is-it-about.pdf 

 See EJN, Moving Stories - International Review of How Media Cover Migration4
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1. Trends in European media consumption and production

Technology - including digital broadcasting, mobile telephony and the Internet - has vastly 
enhanced the dissemination of information and opened up new forms of communication, such as 
the blogosphere. In the audiovisual sector, the passage from a relatively closed media system 
where content was scarce, controlled and broadcast linearly, to an open, uncontrolled media 
ecosystem where content is abundant and the audience chooses its favourite content on-demand 
(non-linear, “ATAWAD – any time, anywhere, any device”), is the main challenge of traditional 
media companies, telecommunications companies and “over-the-top” on-demand audiovisual 
service players .5

The EBU’s Vision 2020 Media Consumption Trends show no immediate decline in the role of 
television and radio, though undoubtably newspapers have suffered the most from competition 
from the Internet, followed by magazines. ZenithOptimedia’s Media Consumption Forecasts 2015 
confirm that while the Internet has propelled growth in overall media consumption, it has also 
eroded the consumption of traditional media .6

In “younger” European Union member states, media freedom and pluralism are a hot topic, and 
much concern has been expressed over the recent developments in Hungary and Poland. 
Controversial laws enabling the new conservative Polish government to appoint the heads of 
public TV and radio have led EU authorities to launch, for the first time, a formal investigation into 
the rule of law in a member state. 

In light of these and other changes, it is crucial to keep bearing in mind what demands have to be 
met by media in general, and public service broadcasters in particular, for ensuring the political 
awareness of the public in a democracy .7

2. Media for (and by) European Millennials8

The fragmentation of media consumption and the loss of reputation of big national players have 
contributed to the emergence of an increasingly demanding public which rarely gets its news by 
reading just one source. Citizens, and in particular young citizens, are looking for high-quality, 
reliable content and selectively choose (and support) their information sources. The potential of 

 “On-Demand Audiovisual Markets in the European Union”, Final report, A study prepared for the European Commission 5

DG Communications Networks, Content & Technology by the European Audiovisual Observatory 
https://ec.europa.eu/digital-agenda/en/news/demand-audiovisual-markets-european-union-smart-20120028 

 The report surveys the changing patterns of media consumption in 65 countries across the world, and forecasts how 6

the amount of time people allocate to different media will change between 2014 and 2017. 

 IRIS Special - Online activities of public service media: remit and financing, European Audiovisual Observatory, Sept. 7

2015, 

 Strauss and Howe, authors of Millennials Rising: The Next Great Generation, use 1981 as the Millennials' starting birth 8

year and 2004 as the last birth year.
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this is best exemplified by the recent record crowdfunding for journalism by readers of 
elespanol.com  in Spain and by the success of mic.com  in the USA.9 10

Mic’s approach to news is “as unique as the generation it targets”: “Young people will define the 
future and we deserve a news outlet that offers quality coverage tailored to us. We are hungry for 
news that keeps us informed and helps us make sense of the world”.

European millennials are just as thirsty for (good) information, and online media is their natural 
source. Mediascope Europe’s Connected life of Digital Natives Bullettin  shows an analysis of the 11

16-24 demographic including their digitally focused media consumption, estimated at 89% in 2013, 
making them the most digital age group.

Some public service broadcasters are, with much delay, responding to this trend. German public 
broadcasters ARD and ZDF announced in October 2015 the planning of a joint online youth 
channel to be launched in October 2016. This came after a previously announced joint ARD-ZDF 
youth TV channel had failed to receive political backing (and funding). The future Internet youth 
channel will target 14-to 29-year olds and operate on a cross-media platform joining TV, radio and 
online social media content. Its estimated budget totals 45 million Euro, to be raised through the 
shutdown of digital channels EinsPlus and ZDFkultur .12

Meanwhile, new generations of committed and idealistic journalists are involved in digital,  
investigative journalism projects, covering untold stories and sometimes working in precarious 
conditions — like Journalism++, a network of “data-driven storytellers” from 6 European cities 
(Amsterdam, Berlin, Cologne, Paris, Porto, Stockholm) and the project Dossier  in Austria,  13

member of the Global Investigative Journalism Network. These and other projects show that “there 
is another way to do high-quality journalism, which is digital, multimedia, collaborative, data driven, 
agile, and from a business perspective, it is sustainable financially. ”14

The International Journalism Festival best exemplifies this and the contagious power of good ideas 
and open networks. Founded in 2005 by the “crazy” idea of Arianna Ciccone and Christopher 
Potter, the Festival is now reaching its 10th edition, with hundreds of speakers confirmed for 5 
days of free sessions. Through the “you festival” online submission form, ideas for speakers and 
topics are collected and then selected by a jury. The result is a highly intercultural event with skilled 
media professionals from around the world, a strong representation of the MENA region and of 
digital topics.

In Lithuania, Media4change is “a new movement for the highest standards in Journalism, carrying 
out journalistic investigations on human rights, equality and diversity”, tackling controversial topics 

 http://www.journalismfestival.com/news/record-crowdfunding-for-journalism-supported-by-readers-the-challenge-of-el-9

espanol/ 

 Mic was founded in 2011 by Chris Altchek and Jake Horowitz under the shared belief that “millennials are inquisitive, 10

have a healthy skepticism for conventional wisdom, and crave substantive news to spark interesting conversations. This 
sensibility informs everything we do.”

 As part of its research remit, IAB Europe conducts Mediascope Europe, a consumer research study on the European 11

media landscape.

 http://www.spiegel.de/kultur/tv/jugendangebot-von-ard-und-zdf-gruenes-licht-von-den-laendern-a-1057077.html12

 See https://www.dossier.at/dossiers/asyl/meta/dossier-asyl-ist-eine-komplexe-datenjournalistische-recherche-ein-13

einblick-hinter-die-kulissen/ for details of costs and resources involved behind the research dossier “Asyl”

 James Breiner http://gijn.org/2016/01/29/propublica-pioneers-investigative-journalism-for-the-digital-age/14
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like “What it means to be a Muslim in Lithuania” and finding attitudes towards homosexuals and 
Muslims equally grounded in intolerance and stereotypes.

The recently launched Press Start is a crowdfunding platform to support the best and bravest 
reporters working in the developing world and countries in transition, with an initial focus on Central 
and Eastern Europe. The project is managed by the journalism training organisation Transitions.

In Switzerland, the journalism project tink.ch is a platform by and for young people between 15 and 
30, with high-quality information and productions, in 3 of the 4 national languages (French, 
German, Italian). 
 

3. And is diversity included?

Almost 20 years of media diversity initiatives and projects have produced a bulk of media products, 
handbooks, good practices and committed individuals. The joint Council of Europe/EU 
programmes MARS and MEDIANE  allowed significant mobilisation of professionals in the media 15

sector (public service, private and community media) across virtually every country of the EU. 
Up to 1,250 media professional were involved — journalism students and trainers, journalists, 
media managers, etc., — for a total number of media professional days devoted to the theme of 
diversity inclusiveness not far off from 3,900 . The Outcomes Survey points to the high degree of 16

personal commitment that MARS and MEDIANE participants have demonstrated to the idea of 
diversity inclusiveness. The Mediane Box is a free to use, self-monitoring and action support tool 
aiming at strengthening and enriching the capacities of media outlets and professionals for 
including diversity in all media content.

Certainly, “diversity” is no longer a foreign word in the European media market. It has gained 
ground in TV fiction and entertainment programs of private broadcasters, often as a commercial 
strategy to remain relevant and in touch with audiences, and most importantly, it has been 
introduced in ethical guidelines by public service broadcasters and regulators . 17

The Belgian Flemish public service broadcaster VRT commits to reflect the diversity of Flemish 
society and is actively recruiting “new talents” from the target groups “women, people with 
migration background, people with disabilities”, based on the belief that more diversity in the staff 
contributes to a more diversified and inclusive media production. Thus, diversity inclusiveness 
clearly becomes a social responsibility of public service media.

A concrete example of how a “diverse” background facilitates new perspectives in journalism can 
be found in Switzerland’s main women’s fashion magazine Annabelle. Silvia Binggeli, editor-in-
chief since 2014, is of Swiss and Guinean origins, and her choice of topics often aims at breaking 
stereotypes. Together with her team she interviews women writers who suffer from autism, fathers 
in Norway, women entrepreneurs in Africa, to name but a few recent articles, and she approaches 
topics from a fresh and global perspective. In a radio interview where the reporter was mainly 
trying to pin stereotypes on her, she calmly explained how her own experience has made her 
“curious and eager to go beyond first impressions and easy judgements” .18

 MARS is an acronym for Media Against Racism in Sport; MEDIANE for Media in Europe for Diversity Inclusiveness (or 15

Media Exchanges for Diversity Inclusiveness, Anti-racism and Non-discrimination in Europe).  

 MARS and MEDIANE Outcomes Survey, “Media Diversity Inclusiveness - does it have an impact?”, Dec. 201416

 “Panorama des bonnes pratiques pour l’égalité et la diversité dans les médias audiovisuels de la Fédération Wallonie-17

Bruxelles”, CSA, Bruxelles 2012

 http://www.srf.ch/news/regional/bern-freiburg-wallis/silvia-binggeli-ich-bin-weder-schwarz-noch-weiss18

nadia.bellardi@icloud.com �4

http://pressstart.org
http://www.tol.org
http://tink.ch
http://www.mediane-box.eu
http://www.srf.ch/news/regional/bern-freiburg-wallis/silvia-binggeli-ich-bin-weder-schwarz-noch-weiss
mailto:nadia.bellardi@icloud.com


Nadia Bellardi 

In 2015, the Ethical Journalism Network published the compelling report Moving Stories - 
International Review of How Media Cover Migration, addressing the still much-debated topic of 
balanced and fair media reporting about the role of migration and diversity in Europe and 
worldwide. 
Journalism++ is running the Migrant Files project, a database on the more than 23,000 migrants 
who died on their way to Europe since 2000.

The Italian Associazione Carta di Roma, with support from the European Federation of Journalists, 
launched the No Hate Speech Campaign, calling on journalists not to be passive in cases of hate 
speech, arguing that “Discrediting racist statements and clarifying why they are misleading 
constitutes a duty for journalists”. Readers are invited to isolate promoters of hate-speech and not 
to engage in dialogue with them, while media, publishers and social network administrators are 
invited to remove messages of hate and ban their authors. 
Thanks to Carta di Roma, a code of conduct on reporting of asylum and immigration issues drafted 
by media owners and journalists, the Ordine dei Giornalisti (OdG) and the Federazione Nazionale 
della Stampa Italiana (FNSI) in collaboration with the UN’s refugee agency UNHCR and adopted in 
June 2008, Italy has made considerable progress in terms of intercultural media competences . 19

ANSI, the National Association for Intercultural Press, groups and supports “foreign” journalists 
working in Italy. Domenica Canchano, its Peruvian editor-in-chief, successfully challenged in court 
the Italian law from 1948 mandating that chief editors must be Italian nationals.

In Germany, the Neue Deutsche Medienmacher have introduced a Glossary on the perpetually 
evolving terminology to be used in relation to “migration”  as well as the online database 20

Vielfaltfinder to facilitate the search for “diversified” experts — specialists in economics, health, 
politics, environment, with a migration background, ready to be interviewed about their field of 
expertise (and not just about their religion or cooking skills).

Community media, where diversity is included and represented at its best, are advocating for more 
recognition of the unpaid, voluntary work done by their media professionals. By enabling access 
and providing the necessary training, community media play a crucial role in encouraging 
participation, promoting social inclusion and democratic rights . Also as a result of active lobbying 21

by CMFE - Community Media Forum Europe, this year’s edition of Radiodays Europe included a 
panel on “Journalism, Refugees, Migration” involving community radio projects like Radio Rozana 
from Syria/Paris.

4. “A heroic writer’s movement”22

But despite encouraging developments, the road to a truly inclusive, diverse and transcultural 
media and communication environment is still an uphill journey. On Feb. 2, 2016 the UK Centre for 
Trust, Peace and Social Relations of Coventry University released the report “Victims and Villains: 
Migrant voices in the British media”. The researchers found that migrants were referenced in only 
15% of newspaper articles on migration and that 85% of articles did not have a migrant 

 http://www.cartadiroma.org/wp-content/uploads/2015/12/Rapporto-2015_-cartadiroma.pdf19

 http://www.neuemedienmacher.de/download/NdM_Glossar_www.pdf 20

 http://www.annalindhfoundation.org/publications/coexistence-cooperation-experiments-intercultural-broadcasting-21

swiss-community-radios

 “We don’t need any more writers as solitary heroes. We need a heroic writer’s movement: assertive, militant, 22

pugnacious.” Toni Morrison, quoted by mediadiversified.org
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perspective. Among the major findings was the fact that 46% of all the articles framed migration as 
a threat and migrants as actual or potential “villains.” A further 38% of the articles were rooted in 
the victim frame. The authors argue that presenting migrants as victims was doubly problematic: it 
failed to reflect the varied lives of most migrants; and victimhood tended to reinforce stereotypes 
“that are not helpful in the longer term.”23

After the events on New Year’s Eve in Cologne, German public service broadcasters were severely 
criticised for withholding information related to the suspects . Their careful fulfilment of the 24

obligation “to avoid negative stereotypes of individuals and groups” was initially interpreted as 
censorship . Meanwhile, journalists reporting about refugees have become prime targets of 25

violent attacks by right-wing extremists , and in the UK The Guardian has revised its policy 26

regarding online comments on stories relating to contentious subjects – particularly migration and 
race . The overall impression is that media actors and other voices are trapped in an increasingly 27

hate-filled swamp and are struggling to “maintain a reasonable tone, even in unreasonable 
circumstances ”.28

On the front of employment and equal opportunities, things could be better, even in the home 
country of the Creative Diversity Network and of BBC’s articulated diversity schemes, covering 
disability, minorities and LGTB groups. UK statistics show that mainstream media is not reflecting 
the people it serves - latest survey findings reveal the industry is 94 per cent white, with women 
underpaid and under-represented . Tired of waiting, a group of young and talented writers / 29

journalists set up Media Diversified. A non-profit organisation, it seeks to “cultivate and promote 
skilled writers of colour by providing advice and contacts and by promoting content online through 
its own platform”. Live since July 2013, the site provides challenging content on issues of social 
justice, equality, gender, politics, economics and pop culture. In March 2015 Media Diversified 
launched its Experts Directory, a searchable resource for media organisations of all sizes to 
subscribe to. The project is “a mothership of affirmation and nurturing for writers, building resilience 
for the future and supporting people to take risks in tackling controversial topics and subjects that 
others aren’t. More positively/subversively, it considers whether having more writers of colour in the 
media undermines racism. ” Through the social media campaign #AllWhiteFrontPages they aim to 30

raise awareness of British media’s need to include ethnic minority groups in their stories. February 
2016 saw “the debut of Bare Lit Festival, a literature festival giving writers of colour the platform 
and visibility they deserve”.

 http://www.theguardian.com/media/greenslade/2016/feb/02/whats-missing-from-newspaper-coverage-of-migration-23

the-migrants?CMP=share_btn_tw 

 http://www.faz.net/aktuell/feuilleton/medien/tv-kritik/ard-und-zdf-zu-den-koelner-uebergriffen-13999682.html 24

 http://www.cjr.org/analysis/25

after_cologne_european_press_seeks_to_balance_private_and_public_safety.php#pq=uWZwUH

 http://www.n-tv.de/politik/Rechtsradikale-schuechtern-Journalisten-ein-article16274926.html 26

 http://www.theguardian.com/media/2016/jan/31/comments-audience-censorship-criticism?CMP=twt_a-media_b-27

gdnmedia

 http://www.theguardian.com/community-standards28

 https://www.journalism.co.uk/news/study-highlights-the-diversity-problem-in-british-journalism/s2/a622492/ 29

 See articles “‘Integration’ or ‘Assimilation’ is a Two-sided Negotiation” and “Decolonise, not Diversify”  30
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Other initiatives, like the U.S. “Rent a minority” website , are using sarcasm to point to the lack of 31

a real willingness to change power structures beyond mere political correctness.

And where are we in regard to gender equality? The Global Media Monitoring Project (GMMP) is a 
worldwide media monitoring, research and advocacy project implemented collaboratively with 
women’s rights organisations, grassroots groups, media associations, faith-based / interfaith 
organisations, university students and researchers across the world. Since its inception in 1995, 
every five years the GMMP has documented changes in relation to gender in news media content. 
The Fifth GMMP reveals that the world reported in the news is mostly male. In 2015, women made 
up only 24% of the persons heard, read about or seen in newspaper, television and radio news, 
exactly as they did in 2010. An increase of women working as journalists and editors does not 
necessarily lead to more balanced coverage. Twenty years since the first GMMP, the challenges of 
news media sexism, gender stereotyping and gender bias are proving to be intractable across 
time, space and content delivery platforms .32

Older women rarely see themselves represented in the media , and female journalists are prime 33

targets on online harassement and abuse .34

When it comes to data journalism, a (quick) look behind the screens shows a prevalently young, 
male group of activists, so it seems crucial to bring a gender equality and transcultural perspective 
into their work as well. Inspiration can be taken from Elizabeth Plank’s work as digital journalist, 
blogger and millennial “fabulous feminist”. Her award-winning weekly web-series Flip-the-Script 
confronts social issues and challenges traditional assumptions people have about the world.

Data on media coverage of LGTB issues is not easily available, but the EU Agency for 
Fundamental Rights’ 2014 LGBT  survey results show that lesbian, gay, bisexual and transgender 35

(LGBT) persons face obstacles to enjoying their fundamental rights. Many respondents say they 
have been discriminated against in various areas of life, in particular in employment and education. 
Many have also been victims of violence and harassment, frequently in public places. 
Nevertheless, they rarely report either discrimination or incidents of violence or harassment to the 
police or other authorities. Respondents in the youngest age group (18 to 24 years), for instance, 
are the least likely to be open about being LGBT and the most likely to state that they were victims 
of violence or discrimination because they are LGBT. The results show a direct relationship 
between respondents’ perceptions about the level of offensive language about LGBT people by 
politicians and whether or not respondents have felt personally discriminated against or harassed 
on grounds of sexual orientation. 

With few exceptions, disability and, in particular, mental health issues are still stigmatised and 
absent from mainstream media, unless they are the main subject of a specific media item. Already 
at the forefront of best practices in the field of intercultural media competences, the Catalan 

 http://www.lemonde.fr/afrique/article/2016/02/12/trop-de-blancs-sur-la-photo-louez-une-minorite_4864671_3212.html 31

 GMMP 2015 http://cdn.agilitycms.com/who-makes-the-news/Imported/reports_2015/highlights/highlights_en.pdf and 32

http://cdn.agilitycms.com/who-makes-the-news/Imported/reports_2015/regional/Europe.pdf 

 http://www.theguardian.com/media/2016/mar/09/television-and-the-older-woman-where-is-our-female-john-craven?33

CMP=twt_a-media_b-gdnmedia 

 See OSCE Representative on Freedom of the Media “Countering Online Abuse of Female Journalists”34

 The target group of the EU LGBT survey is persons who self-identify as being gay, lesbian, bisexual or transgender. 35

The survey examines issues of equal treatment and discrimination on two grounds, namely sexual orientation and 
gender identity. http://fra.europa.eu/sites/default/files/fra-eu-lgbt-survey-main-results_tk3113640enc_1.pdf 
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Audiovisual Authority released its “Guidelines on reporting mental health in audiovisual media”, in  
cooperation with the Department of Health of the Government of Catalonia, in 2015. “Due to their 
impact on public opinion, the media can be a useful tool in normalising mental disorders, helping to 
break down stereotypes. Although media coverage of mental health issues is usually careful and 
sensitive, too much emphasis is sometimes placed on the risk of aggression, giving rise to fear and 
mistrust and exacerbating misunderstandings about mental illnesses ”. 36

Specific training and projects involving people with different types of disabilities are taking place in 
community media, for example in Switzerland, but they typically don’t have an impact on broader 
mainstream audiences . 37

Social media are helpful in grouping specific communities across boundaries of language and 
continents around their topics of interest. Facebook, Twitter, Instagram, SnapChat and Tumblr are 
offering a potential platform for networking, empowering and educating, be it about mental health 
issues  or feminist concerns , but they are rarely transcultural in their approach. People affected 38 39

and moved by similar questions can find support and answers, however these different 
communities tend to exist alongside one another, with little interaction or communication between 
one another, whether on- or off-line.
When dialogue is attempted, trolling and the growing use of bots  to overwhelm discussions often 40

lead to silencing of legitimate conversations and hamper dissemination of real information 
regarding sensitive events around the world.

5. A transcultural approach 

A recent study by researchers at the University of Zurich found that empathy towards strangers 
can be learned and that positive experiences with others influence empathic brain responses. 
According to the study, we are all capable of feeling empathy towards “strangers”. By repeating 
positive experiences with strangers, our brain learns and develops empathic responses. With this 
study, the researchers highlight the importance of having empathy towards people from different 
nationalities and cultures, to avoid conflicts that are often due to a lack of knowledge of others. 
“Conflicts between people from different nationalities and cultures often stem from a lack of 
empathy or compassion for “the stranger”. More empathy for members of other groups could thus 
encourage peaceful coexistence.”41

Problems of discrimination and negative stereotyping are deeply rooted socio-economic and 
political phenomena. Their eradication requires sustained and wide-ranging efforts, including in the 
areas of education, social dialogue and awareness-raising. Media and other means of public 
communication can enable free expression by ensuring equitable access to media production, 
intervention and redress. 

 http://epra3-production.s3.amazonaws.com/attachments/files/2729/original/CAC-Department%20of%20Health36

%20guidelines%20on%20mental%20health.pdf?1445866397

 Nadia Bellardi, “Zeit für eine Umsetzung der Behindertenrechtskonvention im Medienbereich?”, klipp+klang 37

radioschule, 2015.

 Instagram account “Let’s talk about mental health” combatting mental health stigma with personal stories 38

 See “Finding My Voice As A Muslim Feminist” on how Twitter helped join “a community of feminist Muslim women 39

located globally”

 https://en.wikipedia.org/wiki/Internet_bot 40

 http://www.mediadesk.uzh.ch/articles/2015/empathie_en.html41
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Obviously, journalists cannot heal divisions in society or undo the damage done to refugees. But, 
in writing about refugees and their neighbours, “journalists can reflect the multiple perspectives 
involved and try to show that most families want the same things: to live in security, peace and 
decent conditions. ” When people are denied public participation and voice, their issues, 42

experiences and concerns are rendered invisible, and they become more vulnerable to bigotry, 
prejudice and marginalisation. 

Ideally, media can reflect that there is much more to each individual, whether struggling with a 
disability, migration or discrimination, than just one label or category — identity is something 
complex and multifaceted, and constantly evolving. “Diversity” has many subtle shades, that go far 
beyond one’s nationality, gender, language, skin colour or abilities. Equal chances need to exist not 
despite or because of diversity, but because complexity is the norm. In order for this to happen, 
transcultural competences and awareness need to become part of basic journalistic curricula or be 
promoted through specific projects . 43

Efforts to build inclusive societies, in Europe and elsewhere, can continue to support and challenge 
media professionals in their work, reminding them that journalism is about questioning, explaining, 
turning ideas around, enlightening and surprising. And it can also transmit the advantages of 
transcultural communication to other actors and stakeholders: civil society, communities, public 
authorities, government and communication professionals. 

 Human Rights Reporting Handbook, International Federation of Journalists42

 Such as http://transkulturelle-medienkompetenz.ch 43
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