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Agenda 
17:00 – 17:45 i Trend dell'eCommerce per i brand italiani 

Maurizio Capobianco, Sales Director di Demandware Italy 
Giulio Finzi, Secretario Generale di Netcomm Corsorzio 

17:45 – 18:30 La crescita e la rivoluzione dell'eCommerce vissuta attraverso lo stile 
italiano 
Moderatore : Marc Sondermann, CEO e Editor in Chief di Fashion Magazine 
Tavola rotorola con  
Alessio Rossi, VP, Direct To Consumer Retail & Marketing 
Lisa Calatroni, eCommerce Customer Experience Manager di Timberland 
Giuseppe Grandinetti, Global Digital Director di Vibram 
 

18:30 – 20:30 Cena di networking & lancio ufficiale di Demandware 
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Giulio Finzi, Secretario Generale – Netcomm Consorzio 

eCommerce Trends in Italy 
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Sigillo Netcomm 
Qualità,	
  trasparenza	
  e	
  affidabilità	
  per	
  i	
  consumatori	
  e	
  i	
  merchant	
  italiani	
  

Con	
  il	
  supporto	
  di	
  

Rafforzato	
  dall’importante	
  accordo	
  raggiunto	
  con	
  le	
  19	
  Associazioni	
  dei	
  Consumatori	
  con	
  la	
  messa	
  in	
  opera	
  
dell’ADR	
  –	
  Alterna;ve	
  Dispute	
  Resolu;on	
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Scenario e-commerce: Europa 

Fonte:	
  Emota,	
  European	
  B2C	
  	
  Report	
  2015	
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Scenario e-commerce: Italia 
Fonte: Osservatorio	
  eCommerce	
  B2c,	
  Netcomm	
  -­‐	
  School	
  of	
  Management	
  Politecnico	
  di	
  Milano,	
  2015	
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In Italy regular buyers are worth 87% of 
the e-sales 
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La	
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Fonte:	
  Osservatorio	
  Netcomm	
  Politecnico	
  di	
  Milano	
  2015	
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4	
  

Fonte:	
  Elaborazione	
  Nielsen	
  su	
  da=	
  Audiweb	
  e	
  Auditel	
  powered	
  by	
  Nielsen,	
  Giugno	
  2015	
  

2,1 mio 
Solo Mobile  

(+82% vs PY) 

8,6 mio 
Solo PC 

(-20% vs PY) 
18,4 mio 
PC & Mobile  
(+14% vs PY) 

Scenario e-commerce: gli italiani 
Modalità di accesso a Internet 
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Across Europe, Italians lead in 
smartphone adoption 

10	
  

IT	
   68%	
   	
  +41%	
  	
  

Fonte:	
  
SPECIAL	
  EUROBAROMETER	
  423,	
  2014	
  vs	
  2013	
  	
  

Smarthphone	
  use	
  
Growth	
  rate	
  (2014	
  vs	
  2013)	
  

EU	
  28	
   61%	
   	
  +26%	
  

In	
  Italy	
  in	
  2014:	
  	
  e-­‐sales	
  by	
  smartphone	
  9%	
  -­‐	
  by	
  tablet	
  11%	
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Everywhere commerce in Italy 
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8,5 milioni 
hanno cercato 
informazioni 

online mentre 
erano in 
negozio 

Uten;	
  Smartphone	
  italiani	
  connessi	
  alla	
  Rete	
  
(19	
  milioni)	
  

13,6 milioni hanno 
cercato in un 

negozio un prodotto 
che avevano già 

visto online 

Fonte:	
  Net	
  Retail	
  Q1-­‐2014	
  –	
  Netcomm	
  Human	
  Highway	
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Driving Digital Commerce Growth 
Maurizio Capobianco, Director Sales Italy - Demandware 
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Increased traffic feeds digital commerce growth 

Luxury growth outpaces 
the Shopping Index (35%) 
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Phones Fuel Growth 
•  Phones are quickly becoming the device of 

choice for shopping. Here are some of the 
key metrics on the soon-to-be most 
popular shopping device. 

In the luxury: 
24% of cross-device shopping 

The analysis reflects a comparison of digital commerce sites transacting in Q2 2015 and Q2 2014. 
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Engage with relevant & personalize offers 
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Source: L2 Content & Commerce 2014 
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Build a full omni-channel experience 
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Gain in digital agility 

© 2015 Demandware Inc. All rights reserved 
Source: L2 Value of Digital Agility 2015 
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Gain in digital agility 
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La crescita e la rivoluzione dell'eCommerce 
vissuta attraverso lo stile italiano 



Marc 
Sondermann 

Direttore & A.D. di 
Fashion Magazine 

Fashion 
Magazine 

Alessio 
Rossi  

VP, Direct To 
Consumer Retail & 

Marketing 

Lisa 
Calatroni 

Group IT Director  
 

Timberland 

Giusseppe 
Grandinetti 
Global Digital 

Director  
 

Vibram 



International expansion 



Vibram 



Omni-consumer 



Questions? 
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Thank You 
www.demandware.it 
Info.it@demandware.com
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