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•  It’s hard to find good advice 
•  Do the ratings/�����  work? 
•  Too much choice 



mediaIDEAS 

discovery |disˈkəvərē|noun $
(pl. discoveries)$

-  the process of finding what you 
want or do not know you want.!



mediaIDEAS 

PUBLISHING 



mediaIDEAS 

Publishing’s 
Great Realignment 
2007-2020 
(magazine industry 
Revenue in billions of $) 

$0B

$5B

$10B

$15B

$20B

$25B

$30B

$35B

$40B

$45B

$50B

07 08 09 10 11 12 13 14 15 16 17 18 19 20
Source: mediaIDEAS

The Great 
Realignment



mediaIDEAS 

Forecasted 
US Book 
Market from 
2007-2020 0% 

25% 

50% 

75% 

100% 

09 10 11 12 13 14 15 16 17 18 19 20 

Print and Audio Digital 



mediaIDEAS 

Forecasted 
US Periodical 
Market from 
2007-2020 0% 

25% 

50% 

75% 

100% 

07 08 09 10 11 12 13 14 15 16 17 18 19 20 

Print Digital 

Forecasted 
US Book 
Market from 
2007-2020 0% 

25% 

50% 

75% 

100% 

09 10 11 12 13 14 15 16 17 18 19 20 

Print and Audio Digital 



mediaIDEAS 

Paper Consumption by 
Book Publishers  
US 2009-2020 (000 tons) 

-52% 

1140 

 550 



mediaIDEAS 

Paper Consumption by 
Magazine Publishers  
US 2009-2020 (000 tons) 

Paper Consumption by 
Book Publishers  
US 2009-2020 (000 tons) 

-52% 

-47% 

1890 

1008 

1140 

 550 



mediaIDEAS 

E-reading Devices 



mediaIDEAS 

0 

200 

400 

600 

800 

1,000 

1,200 

1,400 

1,600 

1,800 

2,000 

10 11 12 13 14 15 16 17 18 19 20 21 

E-reading 
Device Global 
Installed-base 
2010-2020 
(in millions of tablet 
and e-paper e-reader 
units) 

320 million 

1.73 billion 



mediaIDEAS 

0 

500 

1,000 

1,500 

2,000 

2,500 

3,000 

3,500 

4,000 

10 11 12 13 14 15 16 17 18 19 20 21 

Tablets + E-paper E-readers Smartphones 

E-reading 
Device Global 
Installed-base 
2010-2020 
(in millions of units) 

3.76 billion 

Smartphones 



mediaIDEAS 

June 2010 December 2010 June 2011

mediaIDEAS – Source: comScore, Alexa, Flurry

64
min

81
min

66
min

43
min

70
min

Minutes Spent 
Consuming 

Apps vs. Web 

74
min



mediaIDEAS 

The Page 



mediaIDEAS 

Newspapers 

Books 
Documents 

Other 

Magazines 

Print 

Newspapers 

Books 
Documents 

Other 

Magazines 

Digital 

Paginated  
Media 



mediaIDEAS 

10 11 12 13 14 15 16 17 18 19 20 

$642M 

Sale of Digital 
Paginated Content 
on E-readers and  
Tablets (in millions of $) 



mediaIDEAS 

10 11 12 13 14 15 16 17 18 19 20 

$28.6B 

Sale of Digital 
Paginated Content 
on E-readers and  
Tablets (in millions of $) 

$642M 



mediaIDEAS 

10 11 12 13 14 15 16 17 18 19 20 

$166B 

Sale of Digital 
Paginated Content 
on E-readers and  
Tablets (in millions of $) 

$28.6B 

$642M 



mediaIDEAS 

10 11 12 13 14 15 16 17 18 19 20 

Sale of Digital 
Paginated Content 
on E-readers and  
Tablets (in millions of $) 

US 

$33B 

Books (US) 
$18B 

Magazines (US) $7.7B 

$166B 

$28.6B 

$642M 



mediaIDEAS 

DISCOVERY 



mediaIDEAS 



mediaIDEAS 



mediaIDEAS 

ONLINE 



mediaIDEAS 



mediaIDEAS 



mediaIDEAS 

How iPad 
Owners 
Discover 
New Books 

Email from 
Bookstore/Authors 

4% 

Other 
19% 

Author Websites 
6% 

Online 
9% 

E-bookstore 
Browsing 

11% 

Reviews/Interviews/
News 
11% 

Personal 
Recommendations 

17% 

Bookstore 
Browsing/Displays 

23% 

Source: Codex Group’s Book Intelligence Survey of Book Shoppers 



mediaIDEAS 

How iPad 
Owners 
Discover 
New Books 

Email from 
Bookstore/Authors 

4% 

Other 
19% 

Author Websites 
6% 

Online 
9% 

E-bookstore 
Browsing 

11% 

Reviews/Interviews/
News 
11% 

Personal 
Recommendations 

17% 

Bookstore 
Browsing/
Displays 

23% 

Source: Codex Group’s Book Intelligence Survey of Book Shoppers 



mediaIDEAS 

Call to Action 



mediaIDEAS 

1. Participate in the  
 social conversation 



mediaIDEAS 



mediaIDEAS 

•  90% of consumers trust peer recommendations 
while only 14% trust ads 

Source: Facebook, Grunwald Associates, 
Nielsen, Marketing to the Social Web, 
Socialnomics 
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2. Customized, targeted 
    delivery in context 
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3. REO – Ratings  
    Engine Optimization 
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4. Pricing Flexibility  
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5. Serialization - 
    Meaningful Updates 
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