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Starbuck’s Bookish Reading Club

Sources thanks to Starbucks101, AdamJackson1984, PulseOnTech, Adam Tow
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Full-Length Book Previews in “Coffee Shop”

Canvas Model Source: Business Model Generation, Alexander Osterwalder, Yves Pigneur

Editech 2011



STRATEGIC
PARTNERS

————————————

Hachette

Ha mevCoLLst,
Penguin N
Stimown § Schuster

- Caffé }-I
r_lw—v —

Starbucks:
6,800
Stores

—

} P
| C 1001110.... j
wblishey r &

KEY
PP, . A 5 VALUE CUSTOMER CUSTOMER
ROPOSITION | RELATIONSHIP | SEGMENT

+ (OUCAN READ THE
WHOLE BOOK FOR DIGITAL

FREE WHILE IN THIS
SAVVY

ey R
: . IFYOULIKE TYOU o
, CAN BUY AN
‘ cloud DOWNLOAD (T N
RES| Services * SEARCH (NSIDE THE  2ISTRIBUTION
EX oo CHANNELS
~O% ! /}

P erRetailers
I Store WIF! Ve
Porie or HTMLS

9 MULTI-CHANNEL
Technology -

Full-Length Book Previews in “Coffee Shop”

Editech 2011



Interacting
with people

‘The Digital Galaxy’ for Publishers

Executives

Connected) TV

Surveillance
cameras

Mobile Tablet

Social

Interactive
window

Advertising Samples
models distribution

Social

CRM Targeted

arketing groups

Product

information .
Entertainment Mobile

Collective

Product buvi
uying

suggestion

Saloon

Seamless
Experience

Point of
presence

Web
of Data



2 DIGITAL
ENABLERS




.....

-~ 45% uk
42% us
30% France
28% Italy
23% Spain

Facebook users 13% Germany

over population

Facebook: a Nation with 500 Millions of Users
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Global Users Global Time Spent,
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Q)+ Socisitetworking- | O)5| W

Surpassed Email: 07/09

4 O O """""""""""""""""""""""" Social Networking

Surpassed Email: 11/07

Users prefer Social Networking over Emaill
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Global Mobile vs. Desktop Internet User Projection,

2007 - 2015 E

Desktop Users ' Mobile Users

Users prefer Mobile over Desktop Internet
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eReaders & Tablets
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Kindle Sold in 2009 and 2010
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Nook Color as of April 2011
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Devices: The New “Portal’

ANY device, ONE
experience, EASY to
use, COMPLETE

User Centered
Design Services

www.corriere.it
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Devices: Context Usage

Content
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HTML 5: Seamless Experience

Interactivity

Device Services Integration
Improved Accessibility
Geo Location

Client-side database
Offline Application Cache
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Smarter forms

Sharper focus on Web
application Requirements
Multimedia Advanced
Management
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ibis reader

Cross-platform reader
Cloud Storage
Discovery platform

Distribution system
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‘ ibis reader

Alice's Adventures
in Wonderland

Lewis Carroll
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The Cloud

Convenient _
Elastic

@% k On demand
Services
S ‘ 0

Contents
Products
Technologies Rapidly provisioned

Minimal management
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The «Souls of the Cloud»

el B 05)

23] 23] 23]

Enterprise Cloud Hybrid Cloud Public Cloud

Mixes internal cloud
services with external




Apple & Cloud = iCloud 24

Documehts in the Cloud

Source: Engadget.com iTunes in §le
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eBook Cloud Services

User
Centered
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Web of Data for Emerging

Digital Books
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The Next Digital Book

The Future

Closeness of 300°F Underground
Temperature, in Kilometefs Deep
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I'm interested in the differences between the markets for digital and physical books. This page updates
once a week, when the New York Times Best Sellers list is released. It uses the Best Sellers APl to
compare the e-book and hardcover lists and highlight books unique to each of them. If the API provides

BeSt se I Ie r alink to a Times review, it's also included here. #Twest
BEST SELLER DIFFERENCES

FOR THE WEEK OF JUNE 12, 2011

API

FICTION, E-BOOK FICTION, HARDCOVER

Books unique to this list are highlighted Books unique to this list are highlighted

1. WATER FOR ELEPHANTS

Sara Gruen (Algonguin)

2. SOMETHING BORROWED

Emily Giffin (5t. Mertin's)

New York Times 3. coweron
4. THE HELP
[ | [ | [ |
Initiative

Kathryn Stockett (Penguin Group)

7. SOMETHING BLUE 7. THE LAND OF PAINTED CAVES

Emily Giffin (St. Martin's) Jean M Aue! (Crown)

8. A GAME OF THRONES

George R R Martin (Random House)

9. THE LINCOLN LAWYER

Michael Connelly (Little, Brown)

10. THE FINAL STORM

Jeff Shaara (Ballanting)

11. SIXKILL

Robert B Parker (Pufnam)

12. CALEB'S CROSSING

Geraldine Brooks (Viking)

14. FRANKENSTEIN: THE DEAD TOWN

http://robinsloan.com/bestdiff/
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* Extensive Social Marketing
* User-Generated Reviews

* Readers Engagement

* Event-Driven CRM

* Viral Marketing

* Book Mini-Sites
* Active Social
Marketing

* Physical/Digital

Bundling O
* Hi-Profile Special

Content Engaging
O Influence Zone
Zone
CUSTOMER
READER
TOUCH ©
POINT
- * One to One Marketing
and CRM
Awareness

* Increased Visibility * Ad Hoc Promotion

one : _
* Digital Presence O g18’£<’nm|;t>aneousI In
* Search Engine Optimization tore Persona

* Search Engine Marketing Promotions
* Preview Widgets

The Publisher-Readers Evolution Spiral




The Journey
of Digital
Publishing

Creativity x Execution
Doing and Failure
Smart and Quick

Connecting the Dots

Original Models
Adapt to the Target
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