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Publishing Models 

There are many publishing models and combinations of models out there. You can 
research some of these online, but I am going to discuss the most popular. 

Traditional Publishing 

Traditional publishing involves getting an agent, shopping your book around to 
different publishers, sometimes receiving an advance when picked up by a publisher, 
etc. There are some advantages in working within traditional publishing:

๏ You get an ego boost and status that comes with being published by a “real” 
publisher. 

๏ It may open doors not otherwise available to you. Depending on the niche you are 
in, and your goals for your book, this could be important. For example, if you want 
to get onto certain stages to speak, the organizers will require you to have a book 
that is traditionally published. Another example is scholarly work. For a Doctorate, 
the standard required to pass is that your work and findings are of “publishable 
quality,” so there is some expectation—but not a requirement—that you will try to 
publish some or all of your work. If you are publishing your doctoral dissertation, 
you have to get published by a traditional publisher, usually a scholarly publisher, 
which is still the basis for almost all professional advancement.

๏ An advance. Don’t quit your day job. An advance for non-fiction is generally less 
than $1,000; advances for fiction can be a lot higher but it depends on the type of 
fiction and the platform you’ve already built to sell those books.

๏ Investment and Management. When a publisher accepts a book manuscript for 
publication, its in-house editing staff does a thorough edit. Traditional publishers 
also make investments to cover offset printing and publishing costs which can 
range in the thousands of dollars. The publisher puts up the money to design and 
package the book (i.e. acquisition, developmental editing, copyediting, graphic 
design, etc.), print as many copies of the book as it thinks will sell, promote the 
book within its network and distribute the finished book.  The publisher may not 
complete every one of these activities in-house, but it is responsible for managing 
each phase of the process.

๏ Marketing power. IF your book is selling successfully from your marketing efforts 
and they make a decision to invest in marketing for you, traditional publishers have 
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a lot of promotional power they can bring to the table and even help your book to 
become a best-seller. 

Just as there are some pros, there are also some cons in publishing through a 
traditional publisher, especially as a first-time traditionally-published author:

๏ Probability. The odds of securing a contract with a traditional publisher, especially a 
major publishing company, are not in our favor and highly unlikely to happen.

๏ Loss of rights: the extent to which you have to give up rights will depend on the 
publisher and everything spelled out in your contract, but you can guarantee that if 
you traditionally publish, you are going to give up some rights. Some of it is 
negotiable, some is not.

I have one friend who even had to give up her rights to her actual copyright 
including how she phrased things in her book. So, she could never write books on 
that subject for anyone else, including herself, because they owned the copyright 
to her words and phrases. 

Another friend lost her right to write anything else within the publishing and 
marketing timeline the publisher gave her, because they wanted all of her time 
devoted to that project. Further, the timeline kept changing and three years went by 
with her being unable to get their approval to write anything else. They dictated her 
every move, including her blog posts. If it wasn’t a blog post related to the book 
they were publishing, she was not allowed to write it without their approval. That is 
a common right that is taken. Distribution rights are always owned by the publisher 
who owns the ISBN on the book. 

They may also take your rights to e-books. When JK Rowling, author of the Harry 
Potter series, finally got a publishing contract, she withheld those rights and the 
publisher didn’t care because e-books were new and they didn’t see any value in 
them. Today, that isn’t going to happen. They’ve caught up and realize e-books are 
viable, especially in fiction, so you will likely never get to keep e-book rights.

๏ Loss of control. Traditional publishers dictate everything from your plot line to 
characters to cover design to what they think should be included in the book, etc. 
Whatever the genre, they dictate it. You have no control.

๏ Lack of future income. An advance is not free money. It is money that is coming 
before sales, a projection of how the book is going to do, a payment against your 
future earnings on the sales of that book. Most royalties are 6-8% of retail. That 
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means for a $10 book, you are keeping 60-80 cents of each book sold. How long 
will it take for you to sell enough books to earn back $1,000 advance at 60-80 
cents each?! Most traditionally published books never earn back their advance so 
the authors never see another dime on that book. That means you can’t quit your 
day job to market like they want you to.

๏ Timing of royalty payments. If you earn back your advance, royalty payments made 
to you after the recovery of the advance are going to be paid quarterly with a one 
quarter delay in this payment. For example, you don’t get first quarter sales 
royalties at the end of the first quarter. You get them at the end of the second 
quarter. Bookstores have a 90 day return policy so publishers won’t pay royalties 
until accounting for any returns and they have to wait until the 90 day period is 
expired to do an accurate calculation.

๏ Marketing. Traditional publishing houses may initiate book marketing through an 
extensive network of contacts (bookstores, media, etc.), but they always expect the 
author’s participation and cooperation in publicizing, promoting and marketing their 
books. If you are a first-time traditionally-published author without a proven 
platform and proven track record—and sometimes if you do have a proven platform
—they are going to expect you to do extensive marketing on your own. They do not 
necessarily give you a dedicated marketing person at the publishing company. You 
may get no more help than an intern who doesn’t know the publishing industry to 
help you market your book. You are still going to have to work your butt off with 
marketing!

Self-Publishing

Everyone here has an idea what it means to “self-publish.” What you may not fully 
understand is the exact meaning of “self-publishing” vs. “indie publishing” and the pros 
and cons of each. Self-publishing is the process of choosing from among many 
different companies one you will pay to publish your book for you. Self-Publishing 
companies are not fully your self. They are other people who are paid to do the work 
involved in publishing your book. Advantages include:

๏ Control. This is big. This can be either good or bad. If you don’t know what you are 
doing, having control can work against you. If your book looks “self-published,” you 
are going to hurt your sales. If you know what you are doing, having control is a 
good thing.
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๏ Immediate and ongoing royalties. Most distributors and retailers pay out every 
month, so self-publishers pay out royalty checks every month. You will continue to 
get royalties as long as your books are selling. 

๏ Split profits (usually). Most self-publishing companies will take a portion of the 
profits like a dollar or two for every book sold. This covers their administrative costs 
in watching reports, managing royalties, making payments, etc. There are some 
companies that get paid up front and claim 100% royalties, but it is unrealistic. 
They cost too much up front and have to continuously get new authors to pay their 
staff so their focus on you and your book will at some point diminish.

๏ Rights. You keep them all except for distribution rights. They have to take 
distribution rights in order to sell your book. That’s the way it is.

๏ Timeline. The timeline for traditional publishing of most books, especially fiction, is 
3-5 years. It can be a little faster, but this is typical. For self-publishing, books can 
be brought to market in three months to a year or longer, depending on how quickly 
the author responds with approvals. E-books are the fastest to market.

Again, with self-publishing, there are definitely some disadvantages:

๏ Need to find a reputable company. This may very well be the biggest disadvantage 
to self-publishing. There are thousands upon thousands of self-publishing 
companies. Finding one that is competent and capable, one you can rely on that 
will do the job and not rip you off is tough. 

๏ Investment. The investment is ALL on you, the author. The publishing company is 
not going to pay for your book for you. They will charge you a package fee for 
services and you have to make the investment in getting the editing, cover design, 
interior layout, ISBN, etc. You may do some of these things outside the publishing 
company or pay a package price that includes the publisher doing all these things, 
but the investment is going to be all yours.

๏ Marketing. You have to do it all yourself and unless you’ve established a strong 
online platform, you are going to have to spend a lot of time and possibly money 
promoting your book(s). There really is not a model where you can get out of 
marketing your own book, so if you don’t like to market, this is a con regardless of 
the model.
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Indie Publishing (fully self)

Indie Publishing is the process of an author actually publishing his or her own book 
directly without the help of a self-publishing company. You find and hire your own 
support people (editor, cover designer, layout designer, proof-reader, etc.), register/
buy your own ISBNs, open your own printing company accounts, etc. and manage the 
entire process from development to design to printing to distribution to marketing and 
business management. As with the other models, there are advantages and 
disadvantages. Pros include:

๏ Control: you can’t get more control than this. The decisions are all yours. 
Responsibility for the timeline is all yours. Costs are all yours. Promotion is all 
yours.

๏ Immediate and ongoing royalties

๏ 100% profits. You are paid through the printer, not a self-publishing company. 
There is no middle man.

๏ Rights are yours and completely yours.

๏ It is pretty simple to set this up.

There are some pretty big cons associated with Indie publishing you have to be aware 
of and accept:

๏ Timeline. This is entirely up to you, the people you choose to hire, and your 
management skills. If you choose an editor who doesn’t have an opening for four 
months but you really want him/her, that is four months more you wait to bring your 
book to market. Use it wisely to do some advanced marketing.

๏ Finding people. It is no small task to find good people who can do editing, design, 
etc. The buck stops with you and you can’t blame anyone else for the turn-around 
time or quality of the work.

๏ Investment. The investment you need to make is also all on you. It can be 
substantial, sometimes higher than self-publishing and sometimes not. Self-
publishing companies generally have packages that run the gamut in range of 
costs and services provided so you can choose what you can best afford, but costs 
can still run into several thousands of dollars. When it comes to Indie publishing, it 
is all on you.
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๏ Marketing. This is all your responsibility, all your choices, all your execution, and all 
your risk and reward. The good news is that every dollar you spend successfully 
marketing your book nets 100% of the returns back into your pocket.

Hybrid

The hybrid model combines elements of traditional and self publishing. A lot of 
traditional publishers are experimenting with this approach now. Even Barnes & 
Noble, which owns a traditional publishing company, recently announced a new 
change to the Nook program wherein if you publish exclusively with them—cutting out 
65% of the market for e-books by not having it on Kindle—and meet all their 
requirements for your book, they will submit your book on your behalf to their 
traditional publishing gate-keepers. Because you are already in their system, you have 
an entry point to their publisher. If your book is accepted for publication, you will get 
everything you get from traditional publishers and they will print your book—in addition 
to Nook—and stock it in their stores. They are doing this to compete with Amazon’s 
new bookstores. They have an advantage because they already have distribution 
channels set up and relationships built. They need books on their shelves and they 
are starting to appeal to the growing self and indie publishing markets with this hybrid 
approach.

Of course there are disadvantages, too. If your book is picked up and you accept their 
contract offer, you will have some of the same cons as with traditional publishing, most 
notably, giving up some of your rights and following their rules. You will also still have 
a small immediate investment to get your book into the Nook. Even though it is an e-
book to start so there isn’t the need for things like a layout design, they do ask you to 
hire an editor and have your book professionally edited. You will also have to get the 
manuscript into an e-pub format to upload to their platform so there is a little bit of an 
investment up front. You still have to market your book, but if you prove yourself by 
marketing your own book, they are more likely to market for you. Any hybrid publisher 
will do that.

I think this is a good testing ground. I am willing to submit a book to them that meets 
their requirements and see if I can get it on their shelves. I may be able to take a book 
series I have, bundle it and re-write to make it a single book that works for this as a 
test to try it out. There is something to be said for having your book in Barnes & Noble 
bookstores.
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Self-Publishing Services 

CreateSpace

CreateSpace is BOTH a printer and a publisher meaning you can use them to just 
print your book or you can use them as a self-publisher of your book. NOTE: 
CreateSpace is an authorized re-seller of ISBNs in the USA, so you can buy one from 
them that you can take with you. However, it is more cost effective for you to buy a 
block of them directly from Bowker rather than using CreateSpace as a middle man.

It is important to understand that If you use a CreateSpace-issued, free ISBN, THEY 
are the publisher, not you. That means you cannot stock your books in bookstores. 
Barnes and Noble has CreateSpace red-flagged for their reputation of publishing 
inferior quality works from anyone and everyone who has money. You will also have 
online store stocking issues as well. 

But, you say, “What about expanded distribution?” Authors think if they pay 
CreateSpace for expanded distribution, they will get into the bookstores. Wrong. This 
expanded distribution myth comes with some fine print that authors don’t read. What it 
means is this: your book will be available for people to order through bookstores and 
on their store websites, not for the bookstores to stock. Bookstores will NOT stock 
your book if you pay for expanded distribution through CreateSpace most of the time! 
I’ve only seen one book published by CreateSpace ever make it into the bookstores 
and that was by Guy Kawasaki, a multi-million NYT best-selling author.  He did a great 
job on that book and just decided to use CreateSpace for some of the other services 
you can buy from them like design; but he also bought and used his own ISBN for that 
publication. Barnes and Noble wasn’t going to turn down his book no matter how he 
published it. For the rest of us, however, that isn’t going to happen.

Should you ever consider using CreateSpace as a publisher? Depending on where in 
the world you live, you may or may not. 
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➡ They are great for testing because they have no set-up fees. You can test anything 
you want on there, hammer out issues, test covers and content, etc. to see what 
works best before moving the best one over to another printing option. 

➡ But, beware! Use them only for books not drawn or colored in. Look at reviews of 
coloring books that show “Publisher: CreateSpace.” The reviews are horrible. Most 
but not all negative reviews for coloring books on Amazon are on books published 
through CreateSpace.

➡ If you don’t care about getting stocked in bookstores, you can use CreateSpace. 
Not everyone does care about this. Many authors consider sales on Amazon to be 
just fine. If that is true for you, then using CreateSpace may make sense for you. 
NOTE: here is a tip for you if you are shopping for books… from my unofficial 
research, hardback books sell for much cheaper on Amazon; paperback books 
almost always sell for less in the bookstores.

➡ If money is really tight you may want to use CreateSpace because there is no set-
up fee. Some authors have to be cheap. They can’t find a way to borrow money to 
buy ISBNs or pay for setup of their books. For them, CreateSpace is their only 
option. Still, I would always find a way to buy my own ISBNs.

IngramSpark

Again, depending on where you live, you may want to consider IngramSpark. At this 
point, for example, this is the only option you have if you live in Australia. 

IngramSpark is GREAT for long-life titles, those evergreen titles that are not time-
sensitive and that you are going to have out for a long time. It is also the best choice 
for books that are drawn or colored in because of the paper quality. 

Even more important for some authors, with one little checkbox on IngramSpark, you 
can make your books stockable in bookstores if you meet bookstore requirements. I 
have multiple authors I’ve worked with over the years who I was able to help get into 
multiple Barnes and Nobel stores via their corporate office because they met the 
requirements.

There is a setup fee with IngramSpark. It isn’t expensive, but you need to be aware of 
the fact that there may be slightly more upfront costs in using this option.
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Self-Publishing Services Companies

There are companies that will do the work for you instead of you doing it yourself. It 
may be worth it to you if you don’t want to handle all book production yourself AND 
you don’t want the responsibility of locating an entire team of people to help. If you just 
want to find a one-stop shop to do it all for you, this is something for your to consider. 

There are thousands of these companies in existence today. How can you tell if you 
are getting a good one? A reputable “Self”-Publishing company will:

✓ Accept Returns

✓ Screen submissions and not just accept anyone to make money. Often, these are 
also very niche specific service companies, e.g. kids’ books only, journals only, etc.

✓ Have a good reputation. If you do a general Google search for them, you are going 
to find people saying good things about them.

✓ Offer high quality editing, design, etc. You can look at their books, compare them to 
traditionally-published ones and say “Wow. This looks good.”

✓ Customize the design to you. Say, for example, text on your cover is blue and for 
some crazy reason you want it all to be red. They will do this for you without a lot of 
hassle. If you want something that is horrible and ugly, they may argue with you to 
save you from yourself. Listen to them; but overall, they will customize things to 
suit you.

Publishing as a Business 

Some authors will ask if publishing books is really a business, especially if you hire a 
self-publishing company? Well…

❖ You create a product (book)

❖ You market a product (book)

❖ You sell that product (book) through distribution

❖ You make money from that product (book)
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By definition, you ARE in business. This is true regardless of whether you hire a 
company to help you or you do it all yourself. You should be excited to know you have 
a business and celebrate that.

Maybe you think, “I don’t want to do this as a business. I am just having fun.” If you 
make more than $600 from your fun in a year, the IRS is going to have something to 
say to you about that business you are in.

So, let’s look at structuring your business entity…

DISCLAIMER
I am not an accountant. I am not a CPA. I am not an attorney. 

I don’t claim to be any of these things. 

That said, I have quite a bit of personal experience. I own three different companies 
now so I have a little knowledge of and experience with this. 

When you create a product and sell it, by definition you have started a company. That 
company can be just you or an official separate entity. BOTH are recognized by taxing 
authorities. Just because you say a company is just you does not get you out of 
paying taxes, including sales tax. If you purchase something and don’t pay sales tax, 
there is a chance, albeit remote, that your state will come after you for the unpaid 
sales tax that is your responsibility. If you sell a physical product—and in some states, 
digital products, too—in the state where you do business, you have to collect from 
your buyer, file a report and pay those sales/use taxes to the state as dictated by the 
laws of your state.

There are several different types of legal entities you can use to run your publishing 
company. Of those, there are two most likely to be useful for you as a small business, 
a sole proprietorship and a LLC. 

Sole Proprietor

If you are publishing under your personal name only, you are operating your business 
as a “sole proprietor.” You ARE the business and you have ZERO liability protection. If 
someone sues you, your personal assets are at risk. So, if you are publishing books 
that are risky for whatever reason, e.g. medical or legal in nature, and could open you 
to a lawsuit, you might want to consider a different form of business entity.
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Depending on where you live, you can have and use a DBA or doing business as 
associated with your business in which case you still file your taxes under your own 
name but you have a name for your business. The DBA, if permitted, is filed for in 
your state, if required, according to state law in order to use that name as a business 
name.

If you are a sole proprietor, I don’t recommend you ever publish under your own 
name. You can always choose an imprint or the public publisher name like a company 
pen name to use on your books. This is totally legal and is available to you whether or 
not you are a sole proprietor.

For a sole proprietor, anyone who pays you a royalty or other business income in 
excess of US$600 in a year will report that payment to the IRS.

LLC

An LLC or Limited Liability Company/Corporation is a separate legal entity for your 
business that provides a layer of protection for your personal assets. The extent of the 
protections afforded you will be dictated by the state in which your LLC is registered 
and the way the LLC is set up. Think of a LLC as a “person” since the government 
recognizes it as an independent legal entity. You can co-sign a loan with this “person,” 
go to work for this “person,” receive payments from this “person,” etc.

If you form an LLC, your publishing company imprint may or may not be the same as 
your company name. For example, my company name is Greine Investments, LLC. I 
chose “investments” so I could do more with my company than just books and 
publishing. The imprint I use to publish my books is Greine Publications. That is not a 
company. It is just a publishing name. I receive income into and pay bills for my 
company under Greine Investments, LLC. I file my taxes including write-offs for 
business expenses under this company name.

If you expect to make more than US$30,000 in  a year, it is worth setting up an LLC. 
As stated earlier, it can afford you some liability protection when it comes to lawsuits, 
etc. Let’s say you think your disclaimer was complete but it wasn't and someone sues 
you because of a claim you made in your book. Your personal assets, i.e. other 
income, home, auto, etc., are protected because they have to sue your company. 
These are rare. I have yet to hear of a single one of my students who have gone 
through a lawsuit like this.
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Where you benefit most from an LLC is in using it as a legal tax shelter. It offers more 
options for tax write-offs than you can get using your personal name for business 
purposes. You have the ability to write off things like company cars, entertainment 
expenses when dining with clients, etc.

Author vs. Authorpreneur 

An author is what most people who want to “write a book” start out being. Authors 
focus on creation, on writing. They don’t think much about marketing. In fact, they 
often write books and even publish them but don’t sell very many copies. The average 
self-published book sells 75 copies or less over the lifetime of the book. If you don’t 
have a platform and are not marketing your books, you will likely not sell more than 
that. You are an author.

An authorpreneur, on the other hand, creates and focuses on impact. What kind of 
impact is he/she having with a book in the marketplace? Authorpreneurs think about 
marketing while they are writing. During the entire writing process, they ask “Who is 
my audience? Who am I going to sell this to? Who am I writing to?” These are 
marketing questions and they structure their books from the start with answers to 
these questions in mind.

An authorpreneur makes being a best-selling author a habit. At a point, every time 
they put up a new book, they already have a following of people who go out and buy 
the book because that is why the book is being written. Authorpreneurs think about 
money, investments, education, why they write, etc. differently than authors do, and 
this is what most successful “authors” actually are.

When JK Rowling held back her e-book rights, she was thinking like an authorpreneur. 
When she then used those rights to crush it in e-book sales, she was acting like an 
authorpreneur. 

Which one are you today right where you sit? It is okay if you are still in the author 
phase, but I don’t want you to stay there. I want you to be successful and to do that, 
you have to shift your mind away from being an author toward the mindset of 
authorpreneur. Do you want to move away from being just an author? Some authors 
are super resistant to this and it creates a block to their on-going success.
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Publishing Other People 

If you are already an authorpreneur, the next step for you in the continuum of your 
business is to begin publishing other people. I am just going to introduce you to the 
idea of how you begin:

➡ Let people ask, “How did you do that?” I get the question “How did you do that?” all 
the time from people who dream of writing a book, and you are going to get it, too. 
It may seem simple to you now, but 80% of people say they want to write a book 
but only 20% of those actually do and even less publish it. It is just this thing in the 
void people are reaching for but just don’t know what to do, what is available to 
them or how to make it happen.

➡ Focus on a niche. Don’t just publish anyone and everyone. That speaks of 
desperation and doesn’t do anything to make you reputable. Niche down. 
Specialize.

➡ KNOW YOUR COSTS. From ISBNs to labor what does it cost you to publish a 
book?

➡ Have a team. This is crucial when you want to publish other people. Maybe you 
can do it all from concept to design to execution of cover, layout, editing, and 
everything else; but DIY is a LOT of work! You will burn out. You won’t have time to 
keep up and run a business.

➡ Have a website showcasing your books and rates.

➡ Have contracts! If you don’t have them, you are setting yourself up for failure right 
from the start. I don’t care who you publish, even if it is your own grandmother, you 
will regret and pay for not having a contract. Ask me how I know. With or without a 
contract, I will never publish family again. I’ve learned my lessons.

Roles of the Publisher

If you do decide to publish other people, you are going to need to choose a publish-
other-people model such as:

๏ Publish others as a service provider, track royalties and give them control

๏ Publish others as a consultant. You’ve been through it, so charge them a 
consulting fee and talk them through what to do when.
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๏ Traditionally publish others, track the royalties and control everything. If I am going 
to put my name on something, I want to control everything so this is the method I 
prefer. 

Be prepared to hand-hold authors. Communication will be key to your success and 
your sanity! I prefer email because everything is in writing. If you use the telephone, 
make sure you record the calls. Of course, you have to inform them you are going to 
record, but you need recordings of every call. FreeConferenceCall.com is one option 
that lets you record right there and log in to send the author a link so they have a 
record of the call.

You are no longer just going to be keeping track of your own sales anymore. You are 
now going to be obligated to keep track of all book sales for multiple books and 
multiple authors. Accurate tracking and reporting is crucial to your reputation. You are 
going to need a good bookkeeper and/or accountant. 

As a publisher, you will issue royalty reports and pay out royalties once per month or 
once per quarter. Even keeping up with monthly reporting so you can pay quarterly 
royalties as a traditional publisher is going to really press you in terms of time. It is 
difficult to do this while doing all the other things necessary to run a successful 
business. You will probably want to hire someone to help with this.

IF publishing others interests you, Advanced Publishing Ninja is the course you need. 
That course goes into in-depth detail strictly on the subject of publishing other people. 
With that course, you also get all my contracts I used when I was publishing other 
people. Most of those contracts were reviewed by attorneys. To get this course, go to 
BookPublishingNinja.com, promo code ninja100 to get $100 off. Book Publishing Ninja 
is an intermediate course to that one. It goes into much more detail on the business 
side of publishing and is a pre-requisite for taking Advanced Publishing Ninja. I will not 
let you purchase Advanced Publishing Ninja if you have not taken Book Publishing 
Ninja because these are not stand-alone courses. One builds off the other and without 
the first course, a lot of the information in the second course won’t make sense to you. 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Module 3, Session 1 Homework 

✓ Decide which publishing model is right for you. There are many more than I 
discussed here, so do some research to see if there is another that works best for 
you

✓ Do some research on the model you choose.

✓ Find a CPA or attorney to talk to (avvo.com is a great resource that lets you ask 
attorneys a question for free. You can see where those answering are located. If 
you want to talk to one more in-depth, you can find one for a consultation and may 
find someone local to you.)

✓ Decide if you want to try CreateSpace as a printer or publisher.

✓ Are you an author or authorpreneur? Answer the question.

✓ Think about what it would be like to publish other people.
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Session Q & A  

Q: Is this self-publishing model like Book Baby?
A: Book Baby is one you can use as a printer or a publisher.

Q: When you run a test on CreateSpace and then make changes, do you change the ISBN?
A: Only if you want to own the ISBN in which case you would cancel the old title and re-

publish it as a totally different book with a new ISBN. This is why I say start with your own 
ISBNs even if you are using CreateSpace for testing. 

Q: Are the set-up fees from IngramSpark a set amount or based on some formula?
A: A set amount.

Q: What about close friends…would you publish their books?
A: Personally, it depends on the friend. I prefer to coach them on how to publish their own. 

Q: If you buy the commercial rights to the cover design from an artist/designer, do you still 
need to give copyright credit in your book?

A: Technically, yes. You need to say “Cover Design by” and the name. 

Q: Does avvo.com do CPA questions, too?
A: It is only lawyers.

Q: I am author & speaker looking to consult on “how to” process for writing and publishing. 
Will use CreateSpace for printer/publisher. Am I considered a publisher?

A: If CreateSpace owns the ISBNs and you don’t actually register them in your own company 
name, you are NOT the publisher no matter how you go about it. If you use them as a 
printer only and buy the ISBNs directly from Bowker, or you are outside the US and 
register them through your own ISBN agency, then you are the publisher. I would use 
CreateSpace as printer only. I would never use their ISBNs because then I am locked into 
them forever and can never take that book and do anything with it elsewhere.

Q: I haven’t found my permanent home yet and am moving around more frequently than I’d 
like. If my DBA is not available in a new county, what happens? So that I can be an Indie 
publisher for myself and a self-publisher for others how do I list this in my business set up?

A: That is a question for a CPA, but here is how I’ve handled it… I had four addresses in four 
states at the beginning of 2015. Of those four addresses, I registered my company (LLC) 
in Nevada and ran it as if it was a Nevada business even though I did business 
everywhere but Nevada. Once I settled down in Pennsylvania where I plan to stay, my 
business is still registered in Nevada and I do everything there.
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