
Because good 
news is worth 
celebrating!

2017 NOW! NOVA SCOTIA 

GOOD NEWS AWARDS



6:30 - 7:00 P.M.:  RECEPTION

7:00 - 7:10 P.M.:  WELCOMING REMARKS 

7:10 - 7:20 P.M.:  PRESENTATION OF  
 NOW! NOVA SCOTIA  
 GOOD NEWS AWARDS

7:20 - 8:20 P.M.:  PITCHES 

8:20 - 8:30 P.M.:  JUDGES DELIBERATE

8:30 - 8:45 P.M.:  PRESENTATION OF  
 $20,000 PRIZE

8:45 - 9:30 P.M.:  NIGHTCAPS AND  
 GOODBYES

 

THE EVENING:



When the Now or Never Report was  
released in February 2014, an urgent 

call was issued to all Nova Scotians. Take 
action. Do something. Be innovative. Lead. 

We all know that we need to be active  
participants in the solution. In fact, the 
weight of this task is felt at every board room 
table, dining room table and picnic table 
across the province.  

Over the past two years, The Chronicle 
Herald and our community partners in Now! 
Nova Scotia have been responding to this 
challenge.  

Together we asked what unique role 
could we play. What change could we best 
contribute to? The most glaring and obvious 
is the need to shift attitudes.  

Who is better-equipped than a province- 
wide media outlet that has been influencing 
and shaping the narrative of this province 
for the past century and a half to step up and 
lead in this area? 

We see this as our distinct role because 
there is not another single entity with the 
independence, reach and impact that The 
Chronicle Herald has. That’s both a privilege 
and an enormous responsibility. And that 
responsibility is one we’re not willing to ignore. 

To be clear, our job is not to be the 
voice for Nova Scotians. Rather, it’s to be 
the place where those voices gather. Voices 
that represent government, business, 
communities, education, the arts and culture. 
Through Now! Nova Scotia we are providing 
the vehicle and ensuring that vehicle reaches 
from one end of the province to the other. 
Nova Scotians are filling it with their stories  
of success and progress. 

The Now! Nova Scotia Good News Awards 
are another way we’re celebrating these Nova 
Scotians. Equally important, it’s another  
vehicle by which we’re supporting the work  
of the people who are making good news 
happen. We’re putting money into the hands 
of a Nova Scotian change agent and mark 
maker, enabling the creation of even more 
good news stories that will change attitudes 
about what’s possible here.

If you’re in the room tonight, it’s because 
you’re someone who has helped move good 
news forward over the past year — either as a 
newsmaker, an enabler or a supporter of this 
program. And through that, you’ve responded 
to the urgent call. You took action, did 
something, innovated and led. For that,  
we say a very sincere thank you. 

Together we’re making good news.



FOUND has created opportunities for 
200 volunteers and donated over 9,000 
kilograms of food to FEED Nova Scotia, 
which supplies food to 146 food banks, 
shelters and meal programs across the 
province. By creating a new solution to a 
long-ignored problem, Laurel and Lindsay 
are helping to get fresh food into the 
hands of those who need it most.

AWARD WINNER:

FOUND  
Forgotten Food

FOUND Forgotten Food was co-founded 
in 2016 by Laurel Schut and Lindsay 

Clowes, two friends who realized there was 
an abundance of food going to waste on 
farms and decided to do something about 
it. After finishing their masters research 
in agriculture, the two began working to 
find a way to solve a problem they couldn’t 
ignore. In May 2016, FOUND Forgotten 
Food completed their first harvest and 
began reducing waste, connecting Nova 
Scotians to local agriculture and improving 
access to local, fresh food.

By harvesting food from local farmers 
and homeowner gardens that would 
otherwise be left to rot or tossed in the 
compost pile, FOUND gives forgotten 
food a second chance to make it to 
someone’s plate. An entirely volunteer-run 
organization, FOUND donates part of each 
harvest to local food banks and shelters, 
with the remaining is offered at wholesale 
to local cafes and restaurants.



in three community gardens, one each in 
the Greystone community in Spryfield, 
Dartmouth North and the North End of 
Halifax.

The first batch of products from BEEA 
Honey with Heart is set to launch this 
month, and the ambition and commitment 
of the entrepreneurial youth at its helm 
have already inspired belonging and pride 
in their communities.

AWARD WINNER:

BEEA Honey  
with Heart

BEEA Honey with Heart is a Community 
Interest Company led by youth age 

12-17 who reside in at-risk communities 
in the Halifax Regional Municipality. While 
continuing to overcome barriers in their 
day to day lives, the youth are responsible 
for setting the strategic direction of the 
company, making decisions about its 
operations, managing beehives, ensuring 
the wellbeing of tens of thousands of bees 
and educating their community on the 
importance of bees to our global ecosystem. 
More than social entrepreneurs, the youth 
are role models for their peers and leaders 
and change-makers in their communities.

Although the youth were entirely new 
to beekeeping when they started, they 
are committed to their goal of building 
a sustainable business and taking on 
a challenge that will benefit the entire 
community. With the help of staff at Family 
SOS and other community partners, in 
less than two years the youth have grown 
their business to include thriving apiaries 



unchartered territory for women.
As a result of their work, thousands 

of young women have been exposed to 
careers that they didn’t know were possible. 
Survey data collected by Techsploration 
over the last five years shows the impact 
of that is significant and tangible. Not 
only does exposure to science, trades 
and technology empower, inform and 
inspire young women, it is leading to a 
more diverse, innovative and productive 
workforce across the province.

AWARD WINNER:

Techsploration

Techsploration is a not-for-profit 
organization that empowers young 

women in grades nine through 12 to 
explore career options in science, trades 
and technology. From December to May, 
Techsploration participants have an 
opportunity to research a career path, 
spend time in the field learning about the 
work from a female role model, present 
their experience to their peers and learn 
about the discoveries made by other 
participants from around the province.

Next year will mark Techsploration’s 
20th anniversary. What began as a small, 
grassroots organization has grown into a 
thriving community of volunteers, sponsors, 
teachers and role models, who work 
together to reach more than 3,500 students 
in 40 schools throughout Nova Scotia 
every year. By encouraging young women 
to explore careers in science, trades and 
technology, Techsploration provides girls 
with the knowledge they need to choose 
a career path they are passionate about, 
including those that have traditionally been 



They are committed to creating jobs, 
hiring new graduates, and encouraging 
entrepreneurship among youth across the 
province. Their team actively volunteers 
with organizations such as CEED, 
Techsploration and Futurepreneur and 
works with NSCC and Halifax Regional 
School Board to find ways to share their 
experience and create hands-on learning 
opportunities with students of all ages. 

AWARD WINNER:

Smarter Spaces

After operating a project management 
consulting business together for 10 

years, Colin Gillis and Dan MacIntosh 
knew their growth had stagnated and 
it was time to either close the business 
or pivot in an entirely new direction. 
That’s when they decided to rebrand 
and reposition their company, and take 
a leap toward the future. They are now 
recognized as world leaders in the field of 
3D scanning and processing and have a 
growing team of space management and 
relocation specialists. Thanks to their early 
adoption of 3D scanning technology and 
groundbreaking approaches to aggregating 
and analyzing data, their work is gaining 
attention around the world. They recently 
completed a promising trade mission in 
Amsterdam and are in discussion with 
clients and potential partners in the 
Australia, Austria, Philippines, the United 
Kingdom, Boston, Chicago and China. 

In addition to their industry leadership, 
Smarter Spaces has an ambitious growth 
vision for their presence in Nova Scotia. 



Since the inception of Halifax Paper 
Hearts, Stefanie has been encouraged by 
mentors and business advisors to drop 
the word “Halifax” from her brand. After 
visiting the National Stationery Show in 
New York City this past May, where she 
was exposed to 800 stationery companies 
selling similar things, Stefanie is more 
committed than ever to making the unique 
distinctions of her products, and their 
place of origin, as clear as possible.

AWARD WINNER:

Halifax Paper  
Hearts

Halifax Paper Hearts makes greeting 
cards, prints and maps with love, care 

and salty air. The company began with a 
single wedding card design inspired by 
a family member and has grown into a 
stationery collection that’s sold at more 
than 100 retail boutiques across the 
country. Founded by Stefanie MacDonald, 
a self-taught graphic designer and self-
described heart follower, Halifax Paper 
Hearts stands apart from traditional 
greeting card companies because of its 
focus on thoughtful, inclusive designs. 
Halifax Paper Hearts creations celebrate 
diversity and meet needs that stationery 
giants often overlook.

Stefanie’s approach to growing her 
business has been a case study in the “start 
with why” leadership philosophy. Although 
she has a vision of putting Halifax on the 
map globally in the world of stationery, 
her purpose of connecting people to each 
other and to opportunities has informed 
every step on that path so far.



promoted the county’s opportunities and 
attributes, and invited others to come 
experience the quality of life available 
there. What began as a big idea became a 
successful initiative that gained attention 
in communities across Canada.

Through their collaborative and 
bold effort, NOW Lunenburg County is 
tackling a complex community economic 
development challenge. They are finding 
ways to shift community attitudes 
about growth and inspiring a belief that 
ordinary citizens can become leaders of 
community change.

AWARD WINNER:

NOW Lunenburg 
County

In March 2014, a small group of business 
owners in Lunenburg County came 

together to discuss what a local response 
to the Ivany Report could look like. The 
group agreed that new and innovative 
approaches to economic and community 
development were required and set out to 
work on initiatives that had the potential 
to shift the trajectory of the entire county, 
not just one municipality within it.

The group of volunteers adopted the 
name NOW Lunenburg County and have 
since become catalysts of action and 
facilitators of opportunities that allow people 
to work together in new and innovative 
ways. This has required a commitment to 
seeing past geographic, sectoral, economic, 
social and cultural barriers that have 
limited the County’s problem solving ability 
and potential in the past.

Most recently, in an effort to prioritize 
population growth and take creative 
action, NOW Lunenburg County conceived 
and led a quirky, cross-Canada tour that 



In 2007, Carver launched his own 
business and started creating experiences.

Carver says he tells clients they need to 
look for a “dramatic demonstration of their 
marketing message,” because anything less 
is boring — and they’re not going to bore 
people into buying their stuff.

“If you want to get noticed, you have  
to do something people enjoy.”

AWARD MAKER PROFILE:

Allan Carver 
Creative Partners

When someone asks Allan Carver 
what he does for a living, he doesn’t 

always know how to respond.
A typical workday for the Hubbards 

ad-man might include writing a radio spot 
or organizing a direct-mail campaign and 
then heading out to his workshop to build 
a dinosaur. He’s also built infinity mirrors, 
fairy doors, computer-controlled LEGO 
idea generators and a real-life version of 
Angry Birds.

His dad was a mechanic and so is his 
brother, so he says it was “just part of the 
family mentality” that you didn’t need to 
buy something — you could make it. He 
collects odds and ends that could be useful 
in future builds, like adult-sized trikes and 
electric wheelchairs.

Carver studied at NSCAD and went on 
to work in advertising for 20 years, filling 
radio, newspaper and TV slots as creatively 
as possible. He thought he’d be there 
forever, but technology changed and so 
did the industry.



Thank you
to our award  
partners

BOUNTYPR I NT
Y O U R  F U L L - S E R V I C E  C O M M E R C I A L  P R I N T E R



herald.ca/nowns.ca


