
HiberNation

A DIFFERENT PAPER 
FOR A DIFFERENT TIME

 



OVERVIEW

Our world has changed forever. It continues to evolve on a daily basis. COVID-19 has tipped the planet on its axis, 
as we look to understand the new normal, and a new way forward.

To help our audience better understand these seismic changes, News Corp Australia transformed the content 
of its leading metro news brands to reflect the unprecedented changes Coronavirus is having on Australian 
lifestyles. The content in every paper, every day includes content tailored at helping our audience navigate 
COVID-19 including:

1. FINDING A CURE
2. Q&A WITH THE EXPERTS
3. CURRENT STATE OF PLAY  
4. HIBERNATION NEW SECTION 

on how to live in isolation



HIBERNATION SPREAD & COVER



MEDIA RELEASE



Ben English: Sky News Matthew Benns: Sky News

Nick Papps: Sky News Michelle Martin: Sky News 

CONSUMER PR

https://docs.google.com/file/d/1C2uujc8s7ERWGsIbVDC5vyhGX0qwDlZ2/preview
https://docs.google.com/file/d/1CTJT0Y15GjqQpIiYn8x0IT2i0Dd0v9bj/preview
https://docs.google.com/file/d/1LZhpsqNwxWCmHSrB9WB1qTntmdGwPDPu/preview
https://docs.google.com/file/d/1XapGcFfjdwfEE-JiVX42Vai5XV6bOiAo/preview


TRADE RELEASE 



CREATIVE - TVC

HiberNation 30” TVC - on air w/c 6/04



CREATIVE - TVC

HiberNation 30” TVC - on air w/c 14/04

https://docs.google.com/file/d/1vHdoowHGI2HdwHP_afsJxgMhhl4hy72J/preview


CREATIVE - HPTO

METROS
In market: 



CREATIVE - MREC & LEADERBOARD

METROS
In market: 



CREATIVE - SOCIAL STORIES

In market: March/April



CREATIVE - HOUSE PRESS

Double page spread 

In market: Saturday 21 March



Metro Radio

In market: Friday 20 March, Saturday 21 March & Sunday 22 March
Duration: 15”

VO: 

Music: Brand sting (A day in the life)

Don’t miss the Sunday Herald Sun this weekend

For the ultimate guide on cocooning at home; from schooling the kids 
and staying healthy to keeping the family entertained.

Plus important advice for the elderly and how to stay safe as 
Coronavirus grips the world.

Only in the Sunday Herald Sun

Music: Brand sting (A day in the life)

VO: 

Music: Brand sting (A day in the life)

Don’t miss the Sunday Mail this weekend

For the ultimate guide on cocooning at home; from schooling the kids 
and staying healthy to keeping the family entertained.

Plus important advice for the elderly and how to stay safe as 
Coronavirus grips the world.

Only in the sunday Mail

Music: Brand sting (A day in the life)

CREATIVE - RADIO 



CREATIVE - OOH -

Metro OOH

In market: Saturday 21 March & Sunday 22 March



QLD: The Courier Mail, 26th March 



SA: The Advertiser, 26th March 



NSW: The Daily Telegraph, 26th March 



VIC: The Herald Sun, 26th March 



QLD: The Courier Mail, 28th March 



SA: The Advertiser, 28th March 



NSW: The Daily Telegraph, 28th March 



VIC: The Herald Sun, 28th March 


