




When lots of skeptical people thought that the print platform for newspapers 
had nothing new to show, and there was nothing else to be created, this unique 

idea proved to be a clear example of ”the reinvention of print”.
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Print Ads



Today is Customer’s Day
It’s a day of celebrating by getting more
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BUY AND RECEIVE 50 Reais TO SPEND IN THE STORE

Buy in our physical or online store and receive your 50 Reais

Enjoy this day and sing the Customer’s Week hit song

“ A sale like this we never see, buy in our website and pick it up at our store and to help, look what Casas Bahia did
Here’s another fifty reais…”

www.casasbahia.com.br, a lot of offers waiting for you.
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CUSTOMER’S WEEK
BUY AND RECEIVE 50 TO SPEND IN THE STORE
Enjoy our special offers, only for today.
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http://www.casasbahia.com.br/


Campaign Objectives

The Challenge
Casas Bahia is the largest retailer in Brazil, whose advertising campaigns are known for 
spreading traditional products plus offers.
In a non-traditional strategy, this advertiser was looking for an exclusive and 
unprecedented impressive ad to celebrate the ”Client’s Day”.
As the leading news media brand in Brazil, Folha de S.Paulo was able to offer Casas Bahia 
its vast audience of more than 20 million different readers, in print and digital platforms, 
in order to enhance its communication campaign. But the challenge was how to offer a 
unique advertising action that would be able to make an impact and meet Casas Bahia’s 
expectations.

Folha de S.Paulo’s solution:
- To draw the public’s attention, besides offering a premium visibility on Folha’s Digital 
version, Folha de S.Paulo developed a new idea in print to give an exclusive, unique and 
unprecedented impact ad solution, featured right before the front page of the newspaper. 
- In a single and unprecedented edition, Folha de S.Paulo published a multipage 
advertisement right before the front page of the newspaper. 



Campaign Results

Casas Bahia’s ad appeared before the breaking news of Folha’s edition, bringing 
a high and positive impact nationwide. 

Also, according to Datafolha Research Institute’s survey in 2017, Casas Bahia 
kept its positions as a top of mind brand in Brazil, when people think about 

Furniture and appliances shops 




