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http://www.youtube.com/watch?v=5sIPay5BeM8

Metro World News is a US Hlspanlc Med1a Platform
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that connects urban US Hispanics with local
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. national and worldwide content.
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We entertain and inform our audience through
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U.S. HISPANIC AUDIENCE METRIC [PAGEVIEWS] @@

Our team creates the most
entertaining and on-time glocal
content for spanish speaking

audiences.

Monthly reaching a U.S. Hispanic

audience of:

WU | 4.2 M
PV | 11.4 M

Our audience breakdown per state:

. California: 16%
. Texas: 14%

° Florida: 13%

. New York: 12%

. Illinois: 6%

@ Metro World News



Audience Overview

DIGITAL KPI

4.9

MILLION UNIQUE USERS

52%

FEMALE
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84%

MOBILE

MILLION PAGEVIEWS

" AGE

18-24 25-34 35-44

45-54 55-64

65+

Entertainment | Sports | Celebrities | Business | Travel

Organic | Social | Direct | Referral

“I wake up with hunger of
information. Early in the
morning I watch that the info
update every minute.

Sharing entertainment videos,
and all king of local and
international news.”

16%

14%

13%

12%

6%

California

Texas

Florida

Idaho

New York



In Metro World News Co. we are 100%‘data dr1ven
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"' and audience focused.
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That mindset has been key for our success in
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“Glocal” content for spanlsh speaklng aud1encesﬁ,




METRO WORLD NEWS A DIGITAL MEDIA BRAND FOR U.S. HISPANIC AUDIENCES
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Why choose Metro World News

to reach your

Audie

U.S. Hispanic

nces”?

& Metro World News



WE HAVE A DEEP
UNDERSTANDING
ABOUT THE U.S.

HISPANIC
COMMUNITY
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CONNECTION UNDERSTANDING THE U.S. HISPANIC COMMUNITY @@

Connection.

Hispanics value a sense of connection with their heritage and culture.

They are looking to connect with brands, products and services that value their ethnicity and heritage.

Advertisers have an opportunity to connect with Hispanics through content that relates to their traditions, habits, culture,

motivations and values. This doesn't necessary mean spanish content, this deeper audience understanding is why you choose us:

We know what they value and love.
We are aware of what influence them.
We know their drivers and motivations.

We understand them.

We are Metro World News.

@& Metro World News Source | Hispanic Marketing 3rd Edition.



CONTENT BUILDING BASED ON CULTURE TANGIBLE & INTANGIBLE VALUES FOR U.S. HISPANIC @@

Cultures are like icebergs
SYMBOLS

“Objective culture is generally

evident to our senses and relatively HEROES

easy to grasp.

RITUALS

Tangible expressions of culture:

° Symbols

. Heroes OUR CONTENT

. Rituals CREATION STRATEGY

Intangible expressions of culture:

. Values

@ Metro World News Source | Hispanic Marketing 3rd Edition.



Facebook, Google & Yahoo Agree:

Culture & Language Matter When Reaching Hispanics Online.

73%

FACEBOOK
To make
videos

culturally
relevant.

Third-generation Hispanics watch videos that
speak to their heritage.

Yahoo

62%

Spanish
speaking actors
& influencers

57%

Humor

58%

Family
Gatherings

When advertising includes aspects of Hispanic Culture
Yahoo & YouTube

CULTURE

Latino.

Over half welcome ads targeted
specifically to them as Hispanic

9 in 10

of U.S. Hispanics
pay attention.

58% 48%

Value the Hispanic
Community.

LANGUAGE

8 IN 10

Spanish Speakers (dominant)
Read and watch videos in spanish

Billingual Hispanics
Read + watch videos in spanish

86%

0f U.S. Hispanics believe that speaking Spanish is a
way to stay connected to their culture.

Perception of brands
That advertise in spanish

n: . Spanish dominant
34%

O Bilingual
They are more
trustworthy.

Google “New Research Shows How to Connect with U.S. Hispanics Online”, June 2017; [iip:
@ Metro World News
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Facebook with Latinum Networks “Gains in Translation: What Your Language Choices Say to U.S. Hispanics", October 2617; LLigei//vow facel
Yahoo with market research firm Ipsos and Audience Theory “3"-Generation U.S. Hispanics: Perception vs Reality”, October 2017: LLls:
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000 Tunblr COn/post /] d-generation-us-hisoanics-perceotion



https://www.thinkwithgoogle.com/consumer-insights/new-research-shows-how-to-connect-with-digital-hispanics-online/
https://www.facebook.com/business/news/insights/gains-in-translation-what-your-language-choices-say-to-us-hispanics
https://yahoo.tumblr.com/post/151609368985/3rd-generation-us-hispanics-perception-vs

U S. Hlspanlc commun1ty to connect our content /
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WHAT MAKES US THE BEST? METRO WORLD NEWS

years
years
years

Creating digital Connecting with
global content Hispanics in Latam operations in Latam

alonlall - - E M#
market leaders| that connects with U.S.
Hispanic

. Custom campaign KPI optimization to assure excellent results

@ Metro World News



We deliver.

We have spent the last 6
years perfecting and
upgrading our expertise
in:

Programmatic
Online advertising
solutions

Data & targeting
Campaign
optimizations

To assure you the best and
most amazing campaign
results.

We have partnered with
strategic technology
players to deliver high
quality online advertising
campaigns.

TECH

We use the best platforms available to

assure high quality services.

Moat Brand Intelligence & Analytics for

brands.

Connected to Google, Rubicon, OpenX and
Teads.

Data Targeting with Navegg (DMP)

SSP: Google AdServer

PARTNERS

EXECUTION

We have a dedicated team that works,
analyzes and optimizes all media

campaigns.

+Than 50 Million monthly impressions.

Ad trafficking.

Ad desi

24/7 Ad Ops support

Campaign optimization and management.

Programmatic deal implementation.

rubicon /,

'@

REPORTING

We develop custom reports based on your

needs.

Complete GAM programmed reporting.

3rd party ad validator.

KPI performance.

Strategic recommendations.

Programmatic performance analysis.

“OpenX Teads () navegg

@ Metro World News


https://moat.com/analytics
https://www.teads.com/native-video-ssp-for-publishers/
https://www.navegg.com/en/solutions/dmp-publishers/
https://www.openx.com/

» HISPANIC CONSUMER
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When brands ask us why should

they invest

in a spanish

speaking audience campaign in

the U.S., we

ask.. why not?

& Metro World News



U.S. HISPANIC POPULATION

Today, there are more than 60 million

Hispanics in the U.S.

. More than 80% are internet
users.

. More than 70% are smartphone
users.

. 1 in 4 Hispanics have smart

speakers in their home.

U.S. HISPANIC POPULATION GROWTH 1970 - 2019%* @@

“,q'”"”” 60.6
.u‘."ﬂﬁﬁ‘ 50.7 M

Y 35.7 M
‘.~“”' 22.6 M
"”””' 14.5 M
9.6 M
1970 1980 1990 2000 2010 2019

@ Metro World News

Source | eMarketer and the Pew Research Center 2019.



U.S. HISPANIC POPULATION @@

With a U.S. Hispanic population MIDWEST

hitting almost 61 million in 2020,
the South side has seen the country’s

biggest growth since the year 2000:

South +33%
Northeast +25% NORTHEAST
West +19% WEST

Midwest +24%

@ Metro World News *County | Source | Pew Research Center, 2019.



STATES WITH LARGEST HISPANIC POPULATION COUNTIES WITH THE LARGEST HISPANIC COMMUNITIES @@

Arizona, California, Florida,
Illinois and Texas are the U.S.
states with the largest Hispanic
Population, as 2019:

. California: 9.5 M
. Texas: 4.3 M

. New York: 2.5 M

. Florida: 1.8

. Arizona: 1.4 M

. Illinois: 1.2 M

@ Metro World News *County | Source | Pew Research Center, 2019.



COUNTIES WITH THE LARGEST HISPANIC COMMUNITIES

Los Angeles*, California

Harris*, Texas

Miami-Dade*, Florida

Maricopa*, Arizona

Cook*, Illinois

Riverside*, California

Bexar*, Texas

San Bernardino, California

San Diego*, California

Orange*, California

Dallas*, Texas

HISPANIC % OF POPULATION
POPULATION THAT IS HISPANIC
4.8 49%
2 44%
1.8 69%
1.4 31%
1.3 26%
1.2 50%
1.2 61%
1.1 54%
1.1 34%
1 34%
1 41%

*County | Source | Pew Research Center, 2019.



SMARTPHONE USERS
72%

U.S. HISPANIC SMARTPHONE USERS

v.s. 70% of total consumers.

2%

U.S. HISPANIC INTERNET USERS
v.s. 86% OF TOTAL CONSUMERS TABLET USERS
52%

U.S. HISPANIC TABLET USERS

v.s. 52.9 % of total consumers.

Source | eMarketer, 2019.



hours and 9 minutes
-——

daily browéing apps and websites.

U.S. Hispanics usérs spend 3

| Global Web Index 2019.




U.S. HISPANIC INTERNET USER ONLINE SOURCES [Q1 20719 ] @@

46%

CONSUMER REVIEWS 36%

SOCIAL NETWORKS 32%

PRODUCT AND BRAND SITES 28%

MOBILE APPS 21%

PRICE COMPARISON WEBSITES 21%

DISCOUNT VOUCHER AND COUPON SITES 17%

QUESTION & ANSWER SITES 17%

VIDEO SITES 16%

FORUMS & MESSAGE BOARDS 13%

Source | Global Web Index and eMarketer, 2019.
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US $1,924 T

According to the Selig Center

for Economic Growth, the U.S.

Hispanic Population buying power was around
US $1.539 trillion in 2018 and is expected to hit US $1,924

trillion

by 2623.



U.S. HISPANIC INTERNET USER ONLINE SOURCES [Q1 20719 ] @@

A lot of the advertising U.S. Hispanics consume, comes from digital

channels:

. 36% Social Media
. 9% Online Video
. 5% Website

. 3% e-Mail

Source | Global Web Index and eMarketer, 2019.




U.S. HISPANIC DIGITAL BUYING PENETRATION U.S. HISPANIC TOP ONLINE PURCHASE DRIVERS @@

U.S. Hispanics buy more through

mobile devices than non-hispanics:

Mobile

49% Hispanics TOP ONLINE PURCHASE DRIVERS

33% Non Hispanics

Desktop/Laptop T
44% Hispanics ‘ ‘

54% Non Hispanics

Any Device o o
77% Hispanics / /
79% Non Hispanics o o

For the U.S. Hispanic population, FREE DELIVERY COUPONS & DISCOUNTS
shopping is a social experience, that

is why they prefer to research online

and buy in-store.

@ Metro World News Source | Global Web Index 2019.






WHEN I HEAR A COMPANY o/
ADVERTISE IN SPANISH, 53 0

I T MA K E S M E F E E L L I K E 0f Spanish-dominant respondents endorsed this statement

THEY RESPECT MY

HERITAGE AND WANT MY 270/0
BUSINESS.

0f English-dominant respondents endorsed this statement

Plus: 50% os Spanish-dominant U.S. Hispanics declare that “they are more loyal
toward companies that show appreciation for our culture by advertising in
spanish.”
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interested in
nthly a 3,7

million U.S. hispanic

audience?

& Metro World News
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Is your brand interested in using our
10,2 million monthly pageviews as
leverage to connect with our U.S.

Hispanic audience?

& Metro World News



Global Reach

metr®




METRO / PUBLIMETRO / PUBLINEWS OUR NEWS BRANDS @

The Metro® news brand has
disruptiveness and innovation in its
core. It was first distributed in 1995
in Sweden, and since then seen a

global expansion.

Today, Metroe:

South Korea

° Has 18 news portals built on
. Dominican Republic ! Hong Kong
high-end tech. Wexico L.pum Rico
. More than 100K monthly unique Sugtemele e
users.
Colombia
° Is delivered daily in the

world’s most important cities.
Brazil

Chile

\% —e Argentina

GLOBAL BRANDS

@& Metro World News



METRO® LAUNCHES 1995 - 2021

Metroe, our news brand, has print and ° 100 million monthly users (news portals)
online presence in 18 countries, 65 . 300 million monthly pageviews (news portals)
cities and is written in 8 different . 10 million monthly global (readers (print)
languages. ° 15 million in social media (followers & fans)
T - e = w % - WP
1995 1999 2000 2001 2002 2004 2006 2007 2008 2009 2011 2012 2013 2015 2020 2021

(+) ) )
()

@ Metro World News



METRO | PUBLIMETRO | PUBLINEWS

OUR NEWS BRANDS

[ publimetrs F7 42|
|
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Canada

Solo en abril, Guayas
registra 6.703 fallecidos
d °
Chile Colombia South Korea Ecuador

publinews & metre =3, €t@ - publimetra [JCHi=i
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recorta el precio del
. 1asa de Inferes en 6%

Guatemala

enfrenta
AsHARCAS escasez de
ventiladores

Nicaragua
s o
s §

Puerto Rico

Czech Republic

Dominican Republic



https://www.metrojornal.com.br/
https://journalmetro.com/
https://www.publimetro.cl/cl/
https://www.publimetro.co/co/
https://www.metroseoul.co.kr
https://www.metroecuador.com.ec/ec/
https://www.publimetro.pe/
https://www.metro.pr/pr/
https://www.metro.cz/
https://www.metrord.do/do/
https://www.metronews.ru/
https://www.metro.us/
http://publinews.gt/
https://www.metronieuws.nl/
http://www.metronews.it/
https://www.publimetro.com.mx/mx/
http://na



http://www.youtube.com/watch?v=e9Y6JA70tOc

metr®

[News & Entertainment]

Glocal news and entertainment brand.

Published in 18 countries and 8 languages

online and offline.
Audience first approach.
+100 million monthly users.

+300 million monthly pageviews.

NUEVAMUJER

[Lifestyle & Wellness]

Content written and published in spanish
for women who are looking to enjoy their
life at their fullest.

More than 15 million monthly users.
More than 20 million monthly pageviews.

A

A

FayerWayer.

[Tech & Innovation]
Content in spanish for people
who crave news about tech,
innovation and the planet.
Almost 3 million monthly users.
More than 3 million monthly

pageviews.

@ Metro World News



