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enhance brand awareness. 

 Increase 7DAYS fan base on Facebook , Twitter and 

Instagram. 
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Provide an integrated marketing campaign with high 

frequency activation and strong reader engagement. 
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Hundreds of Entries +  Extensive Reach = Wide Brand 

Exposure + New Followers 

 



CONCEPT 

7DAYS, in association with Emirates 

Airline asked the United Arab 

Emirates residents to share photos 

and videos on social media to 

demonstrate why they are the UAE’s 

most passionate football fans.  

 

The competition was held during the 

FIFA World Cup 2014 and aimed at 

associating the 7DAYS brand with 

the tournament and engaging with 

football fans in the UAE. 

Duration  
‘4’ Weeks  



READER INCENTIVE 

The grand prize winner won 2 return air 
tickets from Dubai to a European destination, 
accommodation and passes to watch an 
Emirates sponsored football match. 



ENTRY MECHANICS 

7DAYS readers were asked to post photos on 

their own social media profiles using the 

unique hashtag #7DAYSFEVER 



FACEBOOK CAMPAIGN  

Photo posts were used on 

Facebook page to promote the 

campaign. 



TWITTER CAMPAIGN 

Twitter was also key to promote the competition. 

7DAYSUAE retweeted any entry to generate 

more leads 



INSTAGRAM CAMPAIGN 

Ongoing update on Instagram galleries to 

keep the momentum going. 



DISPLAY ADS, EDITORIAL 

AND WEBSITE PROMOTIONS 

7DAYS Football Fever competition was 

regularly featured in 7DAYS newspaper in 

the form of editorial and display adverts. 

 

The entries during all 4 weeks have provided 

original content that was used to feature 

stories about the participants in the 

newspaper and on the official website 

7DAYSinDubai.com 



OVERALL RESULTS 

1,070 

entries received 

Wide Brand Visibility and Increased Engagement with Social Media Users 

More than 1.6 million users 

reached on social media 



OVERALL RESULTS 

Popularity + Increased Traffic on 7DAYS Social Media Pages  

More than 12,300   

new likes received on 

Facebook 

More than 2,500  

new followers on 

Twitter 



SAMPLES OF ARTWORK 

Facebook Posts 

Twitter Posts 

Social Media Cover Photo 

Instagram Posts 



SAMPLES OF ARTWORK 

Print Advertisements 

Editorial Coverage 

Homepage Widget 



               PROFILE 

 Informative and lively, 7DAYS is an integral part of daily life in the United Arab 
Emirates.  

 7DAYS delivers 80,000 copies everyday. 
 7DAYS is read by 428,000* people every day. 
 7DAYS websites (7DAYSinDubai.com and 7DAYSinAbuDhabi.com) receive a 325,000 

unique visitors and 1.4 million page views every month.** 
 7DAYS boasts 260,000+ fans on Facebook.com/7DAYSUAE 
 7DAYS boasts 70,000+ followers on Twitter.com/7DAYSUAE 
 7DAYS has 3,000 followers on Instagram under 7DAYSUAE 

 
 
 

 
*IPSOS, NRS 2012 
**Source: Omniture / Effective Measure 



THANK YOU 

Bakr Ghuneim 

Bakr@7days.ae 

+971 4 283 1317 

mailto:Bakr@7days.ae

