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NEWS FOR A NEW GENERATION – FROM VG



Although VG is still a huge success in 
Norway, it's not given that new generations 
inherit the habits of the previous. And in 
recent years all traditional news services in 
Norway have seen a steady decline of young 
readers (below 25). 

To learn more about the pains, needs and goals 
of young people, we’ve had an ongoing 
conversation with 18 to 25 year olds over the 
past 2 years, regarding news habits in general.


We learned that many have a really hard time 
keeping up. The pace of today’s digital world is 
a continuous flow of updates, long articles with 
a walls of text, complicated and often tribal 
language, fake news and clickbait – making it a 
burden to stay up to date. The overload is real.

BACKGROUND



Providing a solution for this group with 
unmet needs not only helps them in their 
everyday life, but by extension it can create 
future readers of VG and other news 
products - at the same time as being 
fundamentally valuable to society.  

With Peil, a small group of developers, 
designers and journalists have made it our 
mission to provide a new and more effortless 
way to keep up with news; Focusing on the 
biggest and most important stories, presenting 
them in a visual and easy digestible way. 
Research is and has been crucial input along 
the way. During 2018 we've conducted 
countless surveys, interviews, diary studies and 
usability tests, developing Peil in an ongoing 
conversation with our users.

…



THE NEWS 
OVERVIEW
The 3 most important stories 
right now. Swiping horizontally 
gives the reader a very short 
summary of the latest 
developments.




10 MOST 
IMPORTANT 
STORIES
A curated mix of the most 
important Norwegian and 
international news.


We link straight to the original 
sources for easy access to more 
in-depth content, and for 
increased trust and 
transparency.


Results: On average, a story has 
a swipe rate of 65%. Of these 
80-90% complete the story.



EXPLAINING 
COMPLICATED 
STORIES
«Peil explains»


Some news stories can be 
particularly hard to understand. 
We extract the most essential 
information and tell the story like 
you would to a friend.



POSITIVE 
NEWS
«News to be happy about» 

Positive news quickly drown in 
traditional media. Users told us 
that it’s important for them to 
also know about the good things 
that happen in the world.


Results: Higher engagement 
than overall average and many 
users say they actually now 
avoid other news sources 
because of the negative focus.



RECAPPING 
THE WEEK
«Last 7 days»  

A day-by-day overview of the 
most important stories from the 
last seven days. 

Results: On a daily average, 
40% of users scroll to the end 
of the feed (where “The Last 7 
days” can be found).



SLOW NEWS
«Daily digests» 

Research clearly showed us that 
younger news readers resent the 
overload of notifications in 
today’s digital world, but were 
open to try out “slower” types of 
news updates.


Peil offers a morning and 
evening notifications, as well as 
a weekly recap on Sundays, 
giving readers a quick gist of the 
most important news.



THE FEEDBACK

“You make it a thousand 
times easier to catch what 
is going on in the world”

“Great app for me, I'm 
usually not very good at 
keeping myself updated on 
news”

“Very cool app. I usually 
miss out on the news, this 
is a great idea that makes 
me engaged in the society”

“Fantastic app. Now I can 
feel up to date instead of 
stupid when my friends 
bring up something from 
the news”

More than anything the feedback 
from our users confirms the 
learning from the very first 
interviews we did.



READ THIS. OR GET PEIL.


