
The Great Indian 



•     Idea: 

The Great Indian series is a satarical, humourous look at ourselves; a tribute to the Circus of India 
through the acts within this circus: Its People. 

 

A series with a satirical take on an Indian social issue aimed at enabling social change.   

The campaign comprised of 3 unique characters to address 3 social issues: 
 

– The Great Indian Chamcha 

– The Great Indian Litterbug 

– The Great Indian Lover 

 

• Objectives: 

– Celebrate the Indian idiosyncrasies using humour as the key driver to build social 
amplification. 

– Give people a platform to voice out their thoughts and act upon them. 

– To magnify the user generated content to the scale of a petition to the authorities. 

 

 

Introducing The Great Indian  



Execution: Advertisement & Editorial 



• The “Great Indian Chamcha” : The ultimate act of 
selflessness. This  was the first character we 
revealed in TOI and promoted through a 360 
degree mix with great impetus on social media.  

• This campaign had several digital activations 
including Chaatu Chatbusters, Chamchasans, Teli 
Shopping and Chamcha Awards . 

 

 

 

 

 

The Great Indian Chamcha 



• This is the second character in The Great Indian series. A 
legend. He can convert a city into a wasteland so 
advanced is his techniques. This character celebrates 
those Indians, who irrespective of their cast or status 
take littering as a birth right since the time they are born. 
 

• This campaign had several on-ground events like 
monstrous installations, Junk Juxtaposed with NIFT, Junk 
Percussion, Street Integrations. 
 

 
 

 
 
 

The Great Indian Litterbug 



• The Great Indian Lover 
celebrates the Indian lovers 
who have moved with 
technology but not with nifty 
moods. All notions of desi 
cuffed and non-cuffed romance 
flow from this fountainhead. 

 

• For The Great Indian Lover we 
created a Wall of Kisses where 
people can express their love 
by kissing and sharing a 
message. This activation was 
carried across markets. 

 

 

 

 

 

The Great Indian Lover 



Digital 
• Website detailing the 3 characters and 

highlighting the UGC generated there upon 

 

• Huge social media activations on facebook, 

twitter & youtube 

 

• Online banner ads at relevant high traffic 

websites like faking news, rofl india & 

schoopwhoop 

 

• Blogging contest with Indibloggers & 

Kolkata Bloggers 

 

• Arvind Kejriwal’s interview on Litterbug 

which got 3 million views in 2 week’s time 



Films & Merchandise 

The Great Indian Lover  

The Great Indian Chamcha  

The Great Indian Litterbug 



On-ground 
- Stand-up comedy shows by renowned stand up 

comics like Papa CJ , sorabh Pant and Radhika Vaz 
 
- Junk Installations, junk percussion, street junk 

musical for GI Litterbug across markets 
 

- Wall of Kisses for GI Lover across markets 



Skunkworks - AFAQS 



Results 

• The Great Indian 
– User generated content have been uploaded  in thousands through social media and Great 

Indian website in support of the initiative. 

 

• Great Indian Chamcha 
– The film got 1.5 lakh views in a week’s time. 

– Over 2 million people reached through the social media platforms. 

– Over 3000 people registered for the comedy shows across markets. 

 

• Great Indian Litterbug 
– Installation competition with NIFT involved over 250 teams across 15 campuses in India. 

– Over 1000 people participated in the monstrous installation activity at Cannaught Place. 

– Over 3000 people participated at the Junk Percussion and Junk Musical across malls, corporate 
hubs and clubs in Delhi, Gurgaon & Mumbai. 

– Arvind Kejriwal video on Litterbug got 3 million views in 2 weeks. Launched a day before 
Arvind Kejriwal became CM. 

 

• Great Indian Lover 
– Over 2.5 lac people participated at the “Wall of Kisses” activation across markets. 

 

 


