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Strategies and products that successfully connect news media with younger audiences. This category recognises initiatives designed to reach and 
engage Millennials, Gen Z, and Gen Alpha readers by meeting them on the platforms, apps, Web sites, videos, and social spaces where they discover 
content.

● Innovative products, services, or initiatives tailored to younger audiences.
● Authentic tone, style, and messaging that resonate with next-generation readers.
● Demonstrated ability to drive frequent and meaningful engagement.
● Clear evidence of how younger consumers are discovering and interacting with your content.
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For decades, the South China Morning Post’s 
youth paper, Young Post, has evolved with 
Hong Kong’s children and teens. Responding 
to the shifting digital habits of Gen Z and Gen 
Alpha, we launched a platform that makes the 
news interactive and helps youth build 
meaningful reading habits.

Young Post Club is a website and app merging 
our three print publications: Young Post, Young 
Post Spark and Posties.

As a trusted product in Hong Kong's schools, 
we are setting a precedent for how educators 
and parents can harness innovation to help 
youth engage with current events and develop 
critical thinking skills.
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Objective 1

A gamified platform to help readers dive 
deeper

Young Post Club's reading streaks, quizzes 
and badges incentivise deeper engagement 
with the news.

Users set a weekly article-reading goal; 
meeting it increases their streak and puts 
them on the leaderboard while building their 
habit of reading the news. To earn points, they 
can answer quizzes that ensure they do not 
just mindlessly scroll through our articles. 
Digital badges also reward students for 
completing quizzes and writing submissions 
that get published in our paper.
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Objective 2

Personalised learning

Our research highlighted wide disparities in 
English literacy among Hong Kong's students. 
By combining our three newspapers into the 
Young Post Club, we offer online users more 
freedom to choose the reading level that suits 
their proficiency. With our vocabulary tool, 
readers save words from feature stories into a 
bank for later review. Our team hand-picks 
and translates each term into Chinese to 
make our stories more accessible to those 
building their English fluency.
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Objective 3

A community, not just a publication

A streamlined submission platform allows 
users to easily submit their work and notifies 
them when their writing is published. This 
makes it more accessible and engaging for 
readers to debate hot topics, respond to 
current events and answer creative prompts. 
This is key in transforming passive 
consumers into active community members.
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