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Best Idea to Grow Advertising Sales or Retain Advertising Clients 

APN ARM BUNDLES
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Objectives
Create a new media focus 
for legacy sales teams to 

grow advertising revenues 
and market share
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3  
times the 
Training

Training - Back to basics

2013 2014

18 standard 
sizes

77%  
of revenue 

now booked 
in 5 sizes

Simplified the sale with modular

2013 2014

260  
sizes

Reduced the amount of advertising spaces by 
converting to modular advertising sizes

Move sales teams’ focus from rate and complexity 
of sale to simplified selling benefits 

HOW?
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Create simple multimedia 
bundles that leverage audience 
across daily, community and 
online products

Develop names for bundles 
that encourage advertisers 
to upsize. Small size print ad 
bundle creates “Awareness”, 
increase in size and frequency 
for “Profile”, and increase 
further to make an “Impact”

$469

$794

$1,053

SIMPLIFY THE SALE WITH BUNDLING

August 2013 June 2014 August 2014

Average spend of customers buying a bundle

HOW?
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UPGRADE OPTION

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

1 PRODUcT + ONLINE MREc (10,000 IMPREssIONs PER MONTh)

awareness A1

Just starting out, or introducing your established audience to a new service? 
Awareness could be the right thing for you. Familiarise your audience with new 
personnel, trading hours, a change of location or any other number of things.

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles A1

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

One PRInT PROduCT + MOnTHlY dIGITAl MReC 

PRODUCT SIZES

N
OR

TH
ER

N
 R

IV
ER

S

Select one advertisement size.

+

Choose one of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
10,000 
impressions  
PER MONTh

MREC



MREC

M3x3 

ONliNE MREC
(valued at $140/mth)

PRiNT 1/8 PAgE

+OR



M3x2

PRiNT 1/12 PAgE

10,000 
impressions 
per month

Add 1 PROduCT
to Thursday, Friday, or saturday to Thursday, Friday, or saturday

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $221.10   $147.40

  13 Wk   $187.94   $125.29

  26 Wk   $176.88   $117.92

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $85.80   $57.20

  13 Wk   $72.93   $48.62

  26 Wk   $68.64   $45.76

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

TERM 1/8 PAgE + MREC 1/12 PAgE + MREC

 4 Week  $173.80 per week  $128.70 per week

 13 Week  $147.74 per week  $109.40 per week

 26 Week  $139.04 per week  $102.96 per week

Weekly Investment [inc GsT]

Our 
Solution

Simple 
one page 

flyers

A series of bundled product offerings that suit 
a variety of advertiser objectives, from building 
brand awareness to making a huge impact in 
the marketplace. Sales teams can easily take a 
customer through choosing a tailored campaign. 

1. Product
At a glance clients can see readership figures of 
daily and non-daily products to choose the ones 
that best suit their needs and the regions they 
want to reach. 

2. Sizes
A selection of ad sizes 
and orientations are 
offered, based on 
most popular sizes 
within clients’ budget. 

3. Frequency 
A minimum 4 week 
frequency improves 
customers’ ROI, since 
frequent advertising 
yields better results than 
one-off placements. 

4. Upgrade Options 
Add ons such as additional publications and  
the option to convert a Mon-Wed placement 
to Thu-Sat gives clients the chance to increase 
reach and results. 



©2015 ARM

A Bundle to suit Everyone

UPGRADE OPTION

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

1 PRODUcT + ONLINE MREc (10,000 IMPREssIONs PER MONTh)

awareness A1

Just starting out, or introducing your established audience to a new service? 
Awareness could be the right thing for you. Familiarise your audience with new 
personnel, trading hours, a change of location or any other number of things.

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles A1

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

One PRInT PROduCT + MOnTHlY dIGITAl MReC 

PRODUCT SIZES

N
OR

TH
ER

N
 R

IV
ER

S

Select one advertisement size.

+

Choose one of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
10,000 
impressions  
PER MONTh

MREC



MREC

M3x3 

ONliNE MREC
(valued at $140/mth)

PRiNT 1/8 PAgE

+OR



M3x2

PRiNT 1/12 PAgE

10,000 
impressions 
per month

Add 1 PROduCT
to Thursday, Friday, or saturday to Thursday, Friday, or saturday

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $221.10   $147.40

  13 Wk   $187.94   $125.29

  26 Wk   $176.88   $117.92

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $85.80   $57.20

  13 Wk   $72.93   $48.62

  26 Wk   $68.64   $45.76

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

TERM 1/8 PAgE + MREC 1/12 PAgE + MREC

 4 Week  $173.80 per week  $128.70 per week

 13 Week  $147.74 per week  $109.40 per week

 26 Week  $139.04 per week  $102.96 per week

Weekly Investment [inc GsT]

Bundles A1

AWARENESS

Target SMEs and those wanting 
to build brand awareness

1 Product (Small Ad) 
+ Online MREC

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

3 PRODUcTs + ONLINE MREc (30,000 IMPREssIONs PER MONTh)

Profile Plus P+

Reinforcing a brand? Establishing a following? creating an image? 
You will need to raise your profile to get the job done. Use this bundle 
to demand attention or to create a feeling or emotive response. 
This is the right way to start a branding campaign.

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014 M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles P+

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

THRee PRInT PROduCTs + MOnTHlY dIGITAl MReC 

PRODUCT SIZES

N
OR

TH
ER

N
 R

IV
ER

S

Select one advertisement size.

+

Choose three of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
30,000 
impressions  
PER MONTh

MREC



MREC

M3x3 

ONliNE MREC
(valued at $420/mth)

PRiNT 1/8 PAgE

+OR



M3x2

PRiNT 1/12 PAgE

UPGRADE OPTION

30,000 
impressions 
per month

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $172.70   $115.14

  13 Wk   $146.80   $97.87

  26 Wk   $138.16   $92.11

TERM 1/8 PAgE + MREC 1/12 PAgE + MREC

 4 Week  $343.20 per week  $256.32 per week

 13 Week  $291.74 per week  $217.88 per week

 26 Week  $274.56 per week  $205.05 per week

Weekly Investment [inc GsT]

Add 1 PROduCT
to Thursday, Friday, or saturday to Thursday, Friday, or saturday

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $85.80   $57.20

  13 Wk   $72.93   $48.62

  26 Wk   $68.64   $45.76

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

Bundles P+

Profile PLUS

Target businesses who want  
to run branding campaigns

3 Products (Small Ads)  
+ Online MREC

2 PRODUcTs + ONLINE MREc (20,000 IMPREssIONs PER MONTh)

Profile P1

Reinforcing a brand? Establishing a following? creating an image? You will 
need to raise your profile to get the job done. Use this bundle to demand 
attention or to create a feeling or emotive response. This is the right way to 
start a branding campaign.

bundles P1

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

TWO PRInT PROduCTs + MOnTHlY dIGITAl MReC

PRODUCT SIZES

UPGRADE OPTION

N
OR

TH
ER

N
 R

IV
ER

S

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

Select one advertisement size.

+

Choose two of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
20,000 
impressions  
PER MONTh

MREC



MREC

M3x3 

ONliNE MREC
(valued at $280/mth)

PRiNT 1/8 PAgE

+OR



M3x2

PRiNT 1/12 PAgE

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

20,000 
impressions 
per month

TERM 1/8 PAgE + MREC 1/12 PAgE + MREC

 4 Week  $273.91 per week  $201.85 per week

 13 Week  $232.80 per week  $171.56 per week

 26 Week  $219.12 per week  $161.48 per week

Weekly Investment [inc GsT]

Add 1 PROduCT
to Thursday, Friday, or saturday to Thursday, Friday, or saturday

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $193.88   $129.25

  13 Wk   $164.79   $109.86

  26 Wk   $155.10   $103.40

TERM 1/8 PAGE 1/12 PAGE

  4 Wk   $85.80   $57.20

  13 Wk   $72.93   $48.62

  26 Wk   $68.64   $45.76

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

Bundles P1

Profile

Target businesses wanting to 
reinforce brand presence in market

2 Products (Small Ads)  
+ Online MREC

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

UPGRADE OPTION

1 PRODUcT + ONLINE MREc (20,000 IMPREssIONs PER MONTh)

Profile P2

Reinforcing a brand? Establishing a following? creating an image? 
You will need to raise your profile to get the job done. Use this bundle 
to demand attention or to create a feeling or emotive response. 
This is the right way to start a branding campaign.

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles P2

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

One PRInT PROduCT + MOnTHlY dIGITAl MReC 

PRODUCT SIZES

N
OR

TH
ER

N
 R

IV
ER

S

Select one advertisement size and orientation.

MREC

M6x6M12x3 M6x3 M3x6

ONliNE MREC
(valued at $280/mth)

PRiNT 1/2 PAgE PRiNT 1/4 PAgE

+OR

+

Choose one of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
20,000 
impressions  
PER MONTh

MREC





20,000 
impressions 
per month  

TERM 1/2 PAGE 1/4 PAGE

  4 Wk   $685.83   $387.76

  13 Wk   $582.96   $329.59

  26 Wk   $548.66   $310.21

Add 1 PROduCT
to Thursday, Friday, or saturday

TERM 1/2 PAgE + MREC 1/4 PAgE + MREC

 4 Week  $487.29 per week  $291.51 per week

 13 Week  $414.19 per week  $247.77 per week

 26 Week  $389.83 per week  $233.21 per week

Weekly Investment [inc GsT]

to Thursday, Friday, or saturday

TERM 1/2 PAGE 1/4 PAGE

  4 Wk   $256.29   $154.00

  13 Wk   $217.85   $130.90

  26 Wk   $205.03   $123.20

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

Bundles P2

Profile

Target businesses who want to 
run branding campaigns 

1 Product (Large Ad)  
+ Online MREC
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UPGRADE OPTION

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

2 PRODUcTs + ONLINE MREc (30,000 IMPREssIONs PER MONTh)

imPact I1

You want everyone to know your name when they hear it. Impact is perfect 
for boosting brand recognition, distinguishing your business and standing out 
from the crowd. When it comes to highlighting weekend entertainment options, 
performers, services and more, this is the path to take.

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles I1

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

TWO PRInT PROduCTs + MOnTHlY dIGITAl MReC 

PRODUCT SIZES

N
OR

TH
ER

N
 R

IV
ER

S

Select one advertisement size and orientation.

+

Choose two of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
30,000 
impressions  
PER MONTh

MREC



MREC

M6x6M12x3 M6x3 M3x6

ONliNE MREC
(valued at $420/mth)

PRiNT 1/2 PAgE PRiNT 1/4 PAgE

+OR



30,000 
impressions 
per month 

Add 1 PROduCT
to Thursday, Friday, or saturday

TERM 1/2 PAGE 1/4 PAGE

  4 Wk   $609.96   $345.41

  13 Wk   $518.46   $293.60

  26 Wk   $487.97   $276.33

to Thursday, Friday, or saturday

TERM 1/2 PAGE 1/4 PAGE

  4 Wk   $256.29   $154.00

  13 Wk   $217.84   $130.90

  26 Wk   $205.03   $123.20

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

TERM 1/2 PAgE + MREC 1/4 PAgE + MREC

 4 Week  $789.84 per week  $465.32 per week

 13 Week  $671.37 per week  $395.53 per week

 26 Week  $631.88 per week  $372.26 per week

Weekly Investment [inc GsT]

UPGRADE OPTION

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

3 PRODUcTs + ONLINE MREc (30,000 IMPREssIONs PER MONTh)

imPact Plus I+

You want everyone to know your name when they hear it. Impact is perfect 
for boosting brand recognition, distinguishing your business and standing out 
from the crowd. When it comes to highlighting weekend entertainment options, 
performers, services and more, this is the path to take.

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles I+

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

THRee PRInT PROduCTs + MOnTHlY dIGITAl MReC 

PRODUCT SIZES

N
OR

TH
ER

N
 R

IV
ER

S

Select one advertisement size and orientation.

+

Choose three of the following 
print products. 

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREc
30,000 
impressions  
PER MONTh

MREC



MREC

M6x6M12x3 M6x3 M3x6

ONliNE MREC
(valued at $420/mth)

PRiNT 1/2 PAgE PRiNT 1/4 PAgE

+OR



30,000 
impressions 
per month 

Add 1 PROduCT
to Thursday, Friday, or saturday

TERM 1/2 PAGE 1/4 PAGE

  4 Wk   $538.24   $306.54

  13 Wk   $457.50   $260.56

  26 Wk   $430.60   $245.23

to Thursday, Friday, or saturday

TERM 1/2 PAGE 1/4 PAGE

  4 Wk   $256.29   $154.00

  13 Wk   $217.84   $130.90

  26 Wk   $205.03   $123.20

CONvERT 1 PROduCT

extra per week [inc GsT] extra per week [inc GsT]

TERM 1/2 PAgE + MREC 1/4 PAgE + MREC

 4 Week  $928.35 per week  $540.12 per week

 13 Week  $789.11 per week  $459.11 per week

 26 Week  $742.71 per week  $432.09 per week

Weekly Investment [inc GsT]

A Bundle to suit Everyone

Bundles I1

Impact
Bundles I+

Impact Plus

For boosting brand recognition and 
standing out from competitors

2 Products (Large Ads)  
+ Online MREC

For businesses who want to make an 
impact in the marketplace

3 Products (Large Ads)  
+ Online MREC

BOOsTERs cAN BOOsT YOUR REsULTs 

1 weeK Booster oPtions 

Want to give your APN Media Bundle an extra boost during its run? 
Add on one of these extra options and give your entire campaign  
that boost it needs to really get amazing results. 

see our website for full terms and conditions. 

Source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending March 2014. M-W average based on M-F average readership. Th-Sa based on weighted average 
of M-F average and Sat. 

bundles

Did you know that consistent, frequent advertising yields greater results than placing ads 
sporadically? Customers who only see an ad once are unlikely to clearly remember it, 
however frequent exposure to a message improves brand retention.

FREQUENCY

Add A bOOsT TO YOuR CHOsen APn bundle

PRODUCT SIZES

CONvERT 1 iNSERTiON 
to Thursday, Friday 
or saturday

UPGRADE OPTION

N
OR

TH
ER

N
 R

IV
ER

S

THE NORTHERN STAR
Thurs, Fri or Sat

42,000
average daily reach

Select one advertisement size.

M12x6

B3 PRiNT full PAgE 
+ 1 dAy TAkEOvER

(valued at $350, subject to availability)

B2 PRiNT 1/2 PAgE 
+ 1 WEEk lEAdERBOARd

(valued at $280)

B1 PRiNT 1/4 PAgE 
+ 1 WEEk lEAdERBOARd

(valued at $140)

OR OR

Choose between one and three of the 
following products.

BYRON SHIRE NEWS 

15,000 
average weekly reach

BALLINA shIRE 
ADVOcATE

20,000 
average weekly reach

ThE NORThERN RIVERs 
EchO  

36,000 
average weekly reach

ThE RIchMOND RIVER 
EXPREss EXAMINER 

14,000 
average weekly reach

ThE NORThERN sTAR 
One week day Mon - Wed

43,000
average daily reach

MREC

W
Al

lP
AP

ER

W
Al

lP
AP

ER

lEADERBOARD

lEADERBOARDlEADERBOARD+
+ +

10,000 
impressions 
per month

20,000 
impressions 
per month

M6x6 M6x3 

M12x3 M3x6 

BOOSTER 1 PROd 2 PROd 3 PROd

 B3  $1,161.60  $1,743.50  $2,076.78

 B2  $567.60  $872.30  $1,047.18

 B1  $359.70  $519.20  $610.50

Investment includes GsT

BOOSTER UPGRADE

B3  + $633.60 [inc GST]

B2  + $316.80 [inc GST]

B1  + $158.40 [inc GST]

One week 
booster options

Recommended for extending 
campaigns that are performing well 
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DAILY MASTHEADS
Regional Queensland

DAILY MASTHEADS
Northern NSW

COMMUNITIES
Queensland

TheMidweek

Recorder
The Kolan Hervey Bay

ObserverGuardian CountryTown  Isis

BEACONBALONNE

T o o w o o m b a

Life RangeNews

COMMUNITIES
Northern NSW

NEWS
SURAT BASIN

SPECIALTY

Took 68  
different rates 

across the group 
and created one 
rate structure
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benefits

•	�Give advertisers the increased 
reach of combining unique engaged 
audiences across daily, community 
and online products

•	�Provide solutions to get results for 
first time online advertisers

What’s in it for 
our customers?

Daily Community Digital
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Create change
in sales teams’ culture

Create bundles based on

popular sizes

Streamline
sales & booking process

Set up sales teams for success
across 25+ B.U.’s + 12 Dailies + 56 Non-dailies

Create production
efficiencies

Leverage under-used
print + online inventory

FOcus: strengths & benefits of aggregate
daily + community + online audience

benefits 
to ARM
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Results

across the group,
average revenue
per customer was 

35%
higher for bundled
vs. non-bundled customers

q4 revenue
for customers taking a 

bundle was up

61.5%
on prior year

Q4 digital
revenue
in launch site was up

190%
on prior year

ad content improved

3.5%
in the daily titles and

3%
in community titles

Q4 revenue Increase: Over half a million  
(7% of targeted pillar) across ARM group
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Non-bundled Bundled

UP 
+35%

Average REVENUE 
Per customer

Before

UP 
+3.5%

AD CONTENT DAILY

2013

UP 
+61%

REVENUE FROM 
CUSTOMERS TAKING 

A BUNDLE

2013 2014

UP 
+190%

TRIAL SITE  
DIGITAL REVENUES

Results

After 2014
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Revenue Up

UP 
+213%

CUSTOMER VALUE - Byron Shire News

15,000

103,000

UP 
+687%

1/2 Page

Profile+
BSN NS

NRE

BSN

30k 
MREC

30,000 
mrec 

IMPRESSIONS

Results

Advertiser doubled spend to reach x7 audience fulfilled in 
low cost surplus inventory in products at minimum paging

Reach Increased Product


