
PRINT - Newspaper & Magazine ads
The idea was to show common people, relaxed, in different places, reading the newspaper 
and enjoying  Saturday (as a day and as a supplement).



OUTDOOR
In order to transmit the “Saturday mood” we try to give  more identity and sense to the logo, 
according to the supplement content: free time: reading, eating, going out.





ONLINE
The idea was to show “Saturday mood” and content on La Nacion´s website in order to persuade 
people to know more about this new product. We developed tradicional and special banners and 
also posts for La Nacion´s profile on Facebook, showing  situations and experiences that happen 
to everyone and generate identification among our audience.

Expandable banner showing 3 “Sabado” articles that 
were updated constantly

Traditional banners



“Follow me” banner 
The banner “follows” you while you go down reading the page.



We put a “Sabado” cover photo on La Nacion´s Facebook profile 
that has millions of followers .



Facebook posts during the week with common “non happy” situations in order to generate anxiety 
for Saturday (the best day of the week and the best supplement) to come”.



RADIO
We developed three radio spots representing different situations among a couple, 
and two pairs of  friends, showing saturday spirit.

a. Friends talking (men)

b. Friends at restaurant (women)

c. Couple


