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Thank you for balancing your time and considering our 
newest publication, Balance. When we started the 
concept for Balance magazine our thoughts were simple. 

We wanted something for Lancaster County that was authentic, 
fresh, and fiercely local. We wanted something that would 
appeal to a wide audience and touch on a variety of interests. A 
publication that would show off everything that makes Lancaster 
so special: the food, businesses, art, fashion, and people!

And we wanted something that would give Lancaster County 
business owners a beautifully designed platform to tell our 
readers who they are, why they are the expert at what they do, 
and why we should support them. Too often, newspapers are 
known for uninspired ad design. Some businesses had told us 
that they while they liked our circulation, that ads in newsprint 
didn’t fit their brand. Balance solves this challenge. Business 
owners want, what we refer to as, Branded Content. Balance 
is our answer. Balance has high-end design, gorgeous on-site 
photography, and relatable narratives about their businesses.

Dear judges,

“This is an outstanding piece of work 
with incredible content and well thought 
out placement and photography. I am so 

happy to be a part of this publication.” 
Kathy Frey Turkeltaub,  

owner of Festoon Boutique

ON THE COVER 
Portrait by Andrew Albright

Volunteer firefighter Lisa 
Breneman poses with a 
smile and a few tools of the 
trade. As a volunteer at Fire 
Department Mount Joy 
Station 75, Lisa balances her 
full time job in between fire 
calls. 
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THE BASICS 

After surveying readers and advertisers, 
we decided that Balance should be inserted 
into our Thursday paper once per quarter so 
that we have an issue dedicated to Spring, 
Summer, Fall, and Winter. Reaching over 
50,000 educated, higher income level adults, 
Balance is in front of home subscribers and is 
inserted into our single copy newspapers. 

The response from advertisers, readers, and 
local business owners has been so positive 
that we have increased our distribution by 
3,000, including our local visitor’s center, 
office buildings throughout the county 
and into surrounding counties, as well as 
advertisers sending copies to investors and 
clients alike.

All of our print articles are also on our 
digital platform, LancasterOnline. This helps 
drive new digital traffic to our advertisers’ 
websites, and also helps spread awareness 
to our digital audience about our fresh, new 
print product that they can read in full by 
picking up a copy of our paper that day.

HOW ARE WE DIFFERENT?

What makes Balance so special is the 
combination of outstanding design with 
intimate storytelling about advertisers’ 
passions, knowledge, and interests. It is more 
than sharing a coupon, event, or merchandise 
photo. It is branded content that advertisers 
are excited to share, and our readers are 
excited to read. It’s the story behind the 
business. It’s the dedication and experience 
of the owner. Our team has blended our 
editorial content with advertisers’ branded 

content so seamlessly that our readers can’t 
immediately spot the difference. We have 
created a way for business owners to achieve 
their revenue goals through connecting with 
our readers visually and emotionally.

In working to connect our readers with 
business owners in a new way, we connected 
more as a team at LNP too. We have a small, 
hand-picked group of writers, photographers, 
artists, and sales reps that worked incredibly 
hard to create something completely 
different than anything in our market. We 
wanted a fresh point of view with the style, 
photography, and storytelling. Real people, 
real stories, and real issues but with a bright, 
positive feel. Balance demands collaboration 
and flexibility, and we’ve really come together 
to bring it all to life. 

Bakehouse on King received such 
an incredible response to their 
article they added the featured 
bread into their regular schedule to 
sell whole loaves — they were only 
selling by the slice before.
   Bakehouse On King,  

Lancaster, PA

“I did not know what to expect, however I thought it would be mostly advertisements. I was pleasantly surprised that 
it contained many articles and such diverse ones. I love the fact that they are informative, interesting and the perfect 
length. I look forward to the next issue of Balance Magazine.” — Patrice Leed

Photo by Andrew Albright



Examples,

Balance has an eclectic mix of advertising 
content and articles to reach our diverse 

readership in Lancaster County, PA.

For our first issue in October our theme 
was Change. Change of seasons, and change 
of pace. For our editorial content we told the 
story behind a local restaurant that is run 
by refugees, we met a service dog that has 
changed the life of her owner, we explored 
the challenges in restoring a neglected 
garden, and we revealed skin care serums 
and secrets. For our paid advertisers we 
covered everything from the latest theater 

opening, trends in home décor, local fashion 
innovators, tempting local recipes, finance 
institutions that give back to the community, 
and more.

Our Winter issue revolved around the theme 
Renew. New year, new decade! We dove into 
the thrill of winter backpacking, the coziness 
of winter fashions, a plan for a garden wish 
list, and we interviewed amazing women who 

are volunteer firefighters. Our paid content 
ranged from CBD products, solutions for 
chronic back pain, addiction recovery, a local 
wolf sanctuary, and living life forward at a 
local retirement community.

This has been our passion project and we 
thank you for considering Balance magazine. 

“ Our team has blended 
our editorial content with 
advertisers’ branded content 
so seamlessly that our readers 
can’t immediately spot the 
difference.”
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