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JEFF HORN
THE SUNDAY MAIL
IT WAS billed as the Battle of Brisbane 

and it didn’t let anyone down. When 
Brisbane schoolteacher Jeff Horn beat 

11-time world boxing champion Manny 
Pacquiao at Suncorp Stadium on Sunday 
July 2, 2017, in front of 50,000 fans 
to become world welterweight boxing 
champion, it put the icing on the cake of 
one of Australia’s best executed brand-
building exercises by a metropolitan 
newspaper. This was the feelgood story 
of the year in Australia in 2017, capturing 
the imagination of the country. For The 
Sunday Mail it was a brand-enhancing 
event that was unsurpassed in this 
country.

The Horn fairytale – touted as one 
of the great sporting achievements in 
Australian history – underscored the 
strength of The Sunday Mail brand in 
Queensland, but it importantly added 

millions of dollars in incremental 
advertising and television revenue for 
News Corp. 

In his book launched in late 2017, 
Horn reveals that behind-the-scenes 
role played by The Sunday Mail. Excerpt 
attached. The Sunday Mail was first 
approached about a Horn v Pacquiao 
fight in late 2016. The Sunday Mail editor 
Peter Gleeson was asked to support the 
event and help convince the Queensland 
Government that it should put up $5 
million towards the fight as part of its 
major events strategy.

Once the government committed 
financially to the fight, News Corp – with 
its massive reach in Australia – began the 
task of promoting the fight to the world. 
We also exclusively broke the news of the 
fight in a series of announcements in The 
Sunday Mail.

 Incremental advertising 
revenue of $1.23m 
across all News Corp 
mastheads, including 
$556k for  
The Sunday Mail alone;

 Foxtel pay-per-view 
incremental revenue of 

$4.12m across the 
Australian Fox network;

 An extra 31,000 bed 
nights in Brisbane for the 
tourism industry;

 An estimated 500 
million television 
viewers in 159 countries, 

producing about 
$215m in international 
media exposure for 
Queensland;

 A world champion for 
Australia, our first world 
boxing champion since 
Jeff Fenech.

The major benefits of the fight to The Sunday Mail and News Corp brands were:
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THE work done by News’ chief 
boxing writer Grantlee Kieza 
in the lead-up to the fight was 

phenomenal. The fight was worthy of 
a Rocky movie. The Pacquiao story was 
equally as endearing to our readers. The 
results have been spectacular. Thanks 
to a search engine optimisation strategy 
and innovative social media content, 
couriermail.com.au achieved 
an outstanding result for the Battle of 
Brisbane. Overall results on the fight day 
include 493,000 Unique Visitors, 
712,000 Page Views and an average 
Page Duration of 4.29mins,  
across seven stories on 
couriermail.com.au

The live blog of the fight, run by CM 
digital sport editor Heath Murray and 
the network sport team, achieved a peak 
traffic result of 6500 hits per second, 
with 1900 from the homepage, 
1500 from social posts and 2800 
from search.  The blog and our  
other fight stories brought 
couriermail.com.au’s overall 
site traffic to 8700 – on par with a 
natural disaster or major storm event 
in Brisbane. By the final round of the 
fight, Search traffic on the blog reached 
2800, a testament to months of 
planning and implementation of SEO 
strategy by head of digital Andre Grimaux 
and digital sport editor Heath Murray.   
A whopping 40 per cent of the 
traffic from the fight was from SEO,  
a 10 per cent improvement 
on average Google traffic per story 
published. 
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SOCIAL Media editor Alex Strachan’s 
innovative approach to the content 
netted a strong result, with a lead-

up video poll post gaining 420,000 
reach, 2800 likes and 68,000 
video views, well above the average of 
a good performing post.  Alex’s initial 
result picture post, with artwork created 
specifically for a Horn win, reached 
306,000, with 5400 likes and 
560 shares. This was followed up with 
a post linking to a new story on the result, 
which generated 450,000 Reach, 
8000 Likes, 750 Shares and almost 
20,000 link clicks.

Horn has become an Aussie sporting 
hero, winning the Don award for  
best sportsman of 2017 and GQ Man  
of the Year. 
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Excerpt from Jeff Horn 
book The Hornet

At the end of 
December 2016, 
Dean approached Peter 
Gleeson, the editor 
of Queensland’s biggest 
selling newspaper, The 
Sunday Mail. 
He knew if he could 
get the support of 
the Queensland 
Government - maybe 
- Bob and Pacquiao would 
agree to a fight in my 
hometown.

In a cafe in New Farm, 
Gleeson told Dean that he 
would go to the Queensland 
Government and Brisbane 
City Council and assure 
them that his paper was in 
my corner for the 
fight. It was in keeping 
with News Corp’s 
policy of backing 
major events tourism 
as a boost for local 
economies.

The 
Government 
came on board 
with $4.6 million. 
It had worked.

This link captures the emotion of the day.
60 second vignette 

https://www.youtube.com/watch?v=mAZj793M-6c


