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Introduction
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What is an app?
We all think we know what an app is. But, really, what is the purpose of an app 

in our day-to-day lives? An app is a reliable mobile companion, an accomplice 

and an assistant. An app is a facilitator, and at its best, it is a mind-reader. It 

answers questions like “what do I want to do today?” before you even ask. It 

knows what is relevant to your interests and it has a plan in place for every 

step of your day.

Why the Austin360 app?
Because Austin is a city that constantly redefines entertainment. Our brand, 

Austin360, is built to ride the wave of everything there is to do in town. It is not 

enough to be a Website—we must evolve along with the taste of our readers. 

The Austin360 app uses Austin360.com as a platform to deliver entertainment 

on-the-go. The app provides a social component, so that users can find and 

plan events with all of their friends all in one place. With the app, we no longer 

just ask the user to come to us to find relevant information– we accompany the 

user in order to enhance their social life as it unfolds.



Taking the Austin360 app to the user
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The challenge.
In April 2014, Austin360 launched its app. 

Great! How do we get it in front of the 

right user? How do we let the right user 

know that they have been waiting for the 

Austin360 app their entire life?

The message.
We created a succinct message to 

communicate the value of the app to our 

target user. Find. Share. Go. It is a 

mantra, it is an attitude, it is how you and 

your friends own this town.

The goal.
To measure the success of our product 

and message, we worked to achieve 

40,000 downloads in the first 8 months of 

the app’s release.
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Using our assets to meet our users

Calling all assets.
The Austin360 app went 

beyond mobile– it was in print, 

digital and outdoors. The idea 

of Find. Share. Go. became an 

action, a friendly face, an 

invitation to participate.



Meeting our users where they hang out
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Social and sociable.
We weren’t satisfied with just promoting our 

product. We wanted to promote Austin. The 

Austin360 app teamed up with the most 

interesting and engaging events in town, 

from small comedy festivals to big sporting 

events, to nurture the relationship between 

audiences and the things they love to do in 

town.



Creating a conversation with our users
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Inquiring further.
Enough about us, 

however. The best 

way to connect with 

our users is to listen to 

what they have to say. 

We created a set of 

questions, printed 

them on coasters, and 

delivered them to bars 

around town. We 

wanted our users to 

know that the 

Austin360 app is an 

engaged participant, 

not just an observer.



Expanding our message
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Looking for the next best thing.
Just like our users, we are always looking for the next best thing. Our goal is to add value 

with every interaction. With that in mind, we took Find. Share. Go. a little further. Inspired 

by Austin’s unique and vibrant spirit, we enhanced our message with scenes from our 

favorite activities in town. Not only does this allow us to create a more personal relationship 

with our user, but it gives us virtually infinite possibilities for creativity.



2014: An Austin360 Success
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The results.
By December 12, 2014 we reached 40,064 app downloads. We exceeded our goal before our 

deadline. Not only that, but we continue to grow and expand our reach in Austin.

The future.
We believe there is always room for improvement. There is always a way to be a better 

product, become a better friend, provide better results. With so many people using our app, 

we strive to enhance engagement. We want to answer the questions our users haven’t even 

asked us yet. We want to be the key that unlocks the secret to Austin, Texas.


