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"Be different"



The target group – who are they?

Elegant
Modest
Genuine
Relaxed
Free-spirited
Natural
Creative
Fun-loving
A bit quirky
Uncompromising



CITROËN HAS BELOW-AVERAGE MARKET RECOGNITION.



THE CHALLENGE – MAP AND LANDSCAPE DON’T MATCH!

- Poor quality
- Bad reputation
- Unreliable
- Poor value for money
- Inferior road safety

Citroën
owners

Non-owners



Citroën C3 – case study

Timeframe  Weeks 36, 37 & 38 (4th–24th September)

Objective    To move defined measurable parameters using local communication power
Recognition of Citroën

 Preference for Citroën

 Ad awareness and purchase intention



Test area: Fredriktad, Moss and Sarpsborg
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Reach in thousands



Leading the fight on grey



Local story
Novel

Familiar face
Brand building

Improve recognition



Citroën brings colour to ØSTFOLD



Citroën brings colour to ØSTFOLD



Citroën brings colour to ØSTFOLD



Tor-Martin
Bilsenter AS
Fredrikstad

“ A customer called who’d found out we were 
going to paint the town, and when he saw 
this he decided to buy a new Berlingo!

Ulf 
Bertel O. Steen

Sarpsborg

Tom Georg
Moss Bilsenter 

AS

“ He was so pleased and really quite 
proud of this thing he’s doing. He gave a 
glowing account of how it all went. Can 
you send me a copy of the ad? He 
wanted to print it on A3 and hang it on 
his wall.

“ It’s become a talking point at the 
showroom and has attracted a lot of 
comments from everyone. This was 
something cool and original, not just a 
plain old promotion. It has a deeper 
message. We feel it’s about letting 
everyone know we have Citroëns on show 
now, because to us it’s a new brand.

Citroën brings 
colour to
ØSTFOLD
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