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VOL.AT, the Lake Constance region´s leading news portal, has started 

the race for Ländlepunkte. The commitment project, co-promoted by 

Google, was launched in 2018 after around 2 years´ development:  

VOL.AT users have been able to collect points „Ländlepunkte“ since the 

24th of May, by reading or sharing articles, writing comments, using the 

app or taking part in various challenges, passing through different levels 

with a variety of new tasks. Incidentally, the influential Vorarlberg eco-

nomist Ernst Fehr provides the scientific basis for this project.

Collecting points is great fun, and there´s even more to be had in the 

reward shop, where the Ländlepunkte gained can be redeemed for non-

cash prizes, wellness vouchers or concert tickets. Millions of points 

have already been collected - and redeemed. 

The development of new products and ongoing innovation are the 

secrets of VOL.AT´s success. “Gamification for News” is the new buzz 

word, whereby users are retained on the site, data collected and future 

sources of income generated - in the form of membership models. What 

inspires users to log in to a free news portal?

Fun and attractive prices! These Ländlepunkte are a new creation and 

our “commitment motor”, ensuring that users get to know VOL.AT in a 

playful way and retaining them on the platform at the same time, by ha-

ving to register. Anonymous readers are transformed into users interac-

ting with VOL.AT - the community and sense of belonging expands, and 

they´re more willing to pay for content.
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The development of new products and ongoing innovation are the secrets of 

VOL.AT´s success. The new Ländlepunkte and the reward system are especially 

successful, and very popular due to their fun factor and added value. The Ländle-

punkte game has started. The commitment project, co-promoted by Google, was 

launched in 2018 after around 2 years´ development: Ländlepunkte have been a 

huge hit on VOL.AT since the 24th of May, and extremely popular with users. Mil-

lions of points have already been collected, with the number increasing each day.

The highlight: the reward shop. It´s easy to collect Ländlepunkte: activities such 

as reading or commenting can generate points, as can different types of challen-

ges. The enjoyment factor is a big deal - especially when Ländlepunkte can be 

redeemed in the reward shop for non-cash prizes, sporting events tickets, well-

ness vouchers, concert tickets and lots more. The reward shop is very attractive, 

drawing large numbers of visitors, with impressively long visiting durations.

ENGAGEMENT PROJEKT
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VOL.AT users can collect points by rea-

ding or sharing articles, writing com-

ments, using the app or taking part in 

various challenges, passing through dif-

ferent levels with a variety of new tasks. 

Collecting points is great fun, and the-

re´s even more to be had in the reward 

shop, where the Ländlepunkte gained 

can be redeemed for non-cash prizes, 

wellness vouchers or concert tickets.

HOW LÄNDLEPUNKTE
WORK
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CONSTRUCTION  OF THE 
LÄNDLEPUNKTE SYSTEM

Dashboard

Challenges Rewards
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COLLECT LÄNDLEPUNKTE 
AND...

LÄNDLEPUNKTE

7 LEVEL

Collect Ländlepunkte by reading and 

commenting on articles or other types 

of interaction and activity on the web, 

on mobile phones or on apps.

Register or log in to VOL.AT to en-

joy all the benefits on offer and 

redeem your Ländlepunkte!

New challenges and tasks are 

waiting for you at every level.
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...REWARD YOURSELF
WITH GREAT GIFTS

CHALLENGES

REWARDS

Find exciting challenges in the 

menu item »participate«. Ländle-

punkte are awarded here, too. 

Concert tickets, discount vouchers or 

non-cash prizes: You can exchange 

your Ländlepunkte on »My VOL.AT«. 
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“We´d like to pay even more attention to our regular readers 
and busy users. We owe our success to them, and that´s why 
we want to reward them. This system is designed to make 
surfing on VOL.AT an even more fun experience with direct 
added value.”

Russmedia Digital managing director

Georg Burtscher
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• 410,975,018 Ländlepunkte have been collected to date, 

with the number increasing every day 

• More than 10,000 new and active profiles were created 

by VOL.AT readers within the space of a few weeks

• In the meantime, more than 3,300 users are logged in 

daily, using the points and rewards system 

RESULTS

The desktop and mobile web versions were launched in Au-

gust 2018, prompting a soaring number of new registrations, 

rising to more than 200 daily in November. Ländlepunkte 

raised the average session duration from around three to four 

minutes to six to almost nine minutes. Most points - a huge 

65 per cent - were used to purchase our company´s products.
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#1 LEVEL OF LOGGED IN USER
Despite there being a million users per month on VOL.AT, with a high percentage of loyal readers true to the brand, the 

number of daily logins was in the single-digit range before Ländlepunkte were launched. The test phase begun in May 2018 

in app format was a massive success, with up to 50 new accounts being registered daily - also the app downloads, which 

rose from an average of 29.8 to 57.1 daily. The desktop and mobile web versions were launched in August 2018, prompting 

soaring new registrations, rising to more than 200 daily in November. We gained 10,000 new and active profiles within 

the space of a few weeks. In the meantime, approx. 3,300 users are logged in daily, using the points and rewards system.

Start Desktop  + MobileStart App
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#2 LOYALTY COUNTS

Ländlepunkte increased the average session duration from around three to four minutes to six to almost nine minu-

tes, whereas the session time of a control group - who were not informed about points - remained steady at a lower le-

vel. The number of visits rose from an average 78,989 daily before the launch to 85,094; page impressions rose from 

an average 348,628 daily to 402,864.
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#3 EMOTION BEATS MONEY
5 per cent of the Ländlepunkte are redeemed for sports 

events, 11 per cent for wellness offers and 19 per cent for 

tickets. Most points - a huge 65 per cent - were used to 

purchase our company´s products. These include tours, 

VOL.AT umbrellas and mugs or a digital newspaper sub-

scription.
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Anonym: Users who are not registered or logged in. Although they col-

lect Ländlepunkte, but they do not consciously use the feature. The ac-

cumulated points cannot be assigned to a direct account because a user 

collects Ländlepunkte from different devices (desktop, mobile, app), but 

these cannot be added together.

Anonym > 100: Users who are not registered or logged in but own at 

least 100 Ländlepunkte on a device. The Ländlepunkte are collected 

here more actively, but there is no clear pattern recognizable. In additi-

on, some functions (rewards) cannot be used without registration.

Logged in: Users who are registered and logged in and therefore have 

an active user account. The Logged in users consciously collect Ländle-

punkte, are loyal and use all functions and advantages.

On average, VOL.AT has around 2.4 million users who are not logged in. 

By comparison, only 12,000 users are logged into the VOL.AT website.

#4 USER

USER

ANONYM ANONYM > 100 LOGGED IN

1.000.000

500.000

2.000.000

1.500.000

3.000.000

2.500.000

LÄNDLEPUNKTE



 

#4 USER
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The registered and logged in users are much more 

loyal and collect an average of 1,700 points. The 

anonym > 100 users collect comparatively only 

1,300 points and are thus 30% below the average 

of the logged in users. The anonym users, on the 

other hand, have on average only 150 points.

The anonym & anonym > 100 users do not even 

share an article, the registered and logged in 

users share on average almost 3 articles.

With the read articles a clear difference is to 

be seen. The registered and logged in users 

read twice as many articles on VOL.AT than 

the anonym users. 
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