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Claim:
COLOR YOUR 
QUARANTINE 
DAYS!



CONTEXT
Following #ostajemdoma (#imstayingathome) campaign which was initiated in Croatia, 
as well as in the rest of the world to encourage people to stay at home during COVID-19 
pandemic and, by staying home, save lives, we have decided to give our readers something 
special to make their life at home better - more fun and more creative.

Quarantine is a perfect opportunity to learn something new, reactivate old hobbies, 
discover new talents... We wanted to encourage our readers to do exactly that.

Also, the capital of Croatia Zagreb was hit by the strongest earthquake in last 140 years 
during quarantine, so readers really needed something to distract themselves.

We had a lot of ideas about the present for our fellow readers, but, after long discussion, 
there was only one winner... 



CONTEXT

COLORING BOOK 
BY WELL-KNOWN 
CROATIAN PAINTERS
It was a present for our 
readers provided with print 
edition of Jutarnji list



ABOUT PAINTERS

Stjepan Tadić, Jelena Bando, Tomislav Buntak, Vice Tomasović, Zdenko Bašić, Bane 
Milenković, Ivana Armanini, Miron Milić, Svjetlan Junaković, Paulina Jazvić and 
Nikolina Ivezić are well-known, internationally recognized modern painters who 
skillfully incorporated their works into our quarantine themed coloring book!



WHY COLORING BOOK?
It is scientifically proven that coloring books can have relaxing effect on people, they 
can also neutralize negative thoughts and they stimulate creativity

We wanted our readers to learn about our famous painters, to relax and to be creative 
which is why we also organized a giveaway! 

Our readers were sending us their little work of art inspired by the life in quarantine. 
Painters who have designed the coloring book have chosen the best artworks and the 
winners have won additional books. Readers were thrilled by that!



COMMUNICATION
Channels – print, web and social



Unified visuals on all channels with recognizeable hashtag #ostajemdoma 
(#imstayingathome)



PRINT

5 ads in 3 different newspapers



WEB

2 articles – one about the coloring book itself and one about the giveaway 
+ display campaign



SOCIAL

10+ Facebook and Instagram post on various Hanza Media social media channels, 
Instagram stories, constant reminders on the coloring book + giveaway 



RESULTS

20 000 + print editions of Jutarnji list sold, which is 20% more than other 
weekly editions 

Dozens of giveaway applicants, 3 winners

4258 article opening 

1.554.248 impressions and 4746 clicks on display campaign

23 360 Instagram and Facebook story views



FOLLOW UP



Our winners have e-mailed us right after they have received books 

They have written about their work of art, abut the meaning of it, about themselves, 
about their family, how they spend time in quarantine and how fullfiled they feel  -

 we really connected with them
They have also sent us photos of their new books

We have published their photos on our stories and those stories have been 
viewed 7325 times





CONCLUSION

We have successfully implemented Coloring book’s offline and online activities 
into our national #ostajemdoma (#imstayingathome) campaign.

We managed to bring art into people’s homes and we did it for more than 20 000 
households and who knows how many families. We reached the number which is 
higher than the average number of visitors during a regular exhibition.

And they had fun during the hard quarantine days and in the post-earthquake 
times.


