
RESULTS 



The May campaign was the most successful campaign over the entire 11-year history of Plus. In 29 days we recruited 
31,027 new customers, for a record daily average of 1070 new customers. When the campaign was over, Plus had 
gone from 171,469 customers to 204,496 digital customers – and we passed the historic milestone of 200,000 paying 
customers. Our goal of 25,000 new customers was surpassed by 24 percent. 

Plus has succeeded in pursuing readers out in the mobile channel. The last two years the service has seen strong 
growth on mobile phones, which have taken over as the Swedish nation’s leading news channel. It’s visible also in the 
new purchases during the May campaign, where 50% of new customers signed up on their mobiles. 66% of the 
additonal subscribers were completely new and had never subscribed to Aftonbladdet Plus, while the other 34% were 
returning subscribers.  

Measurements during the campaign indicated that the communication increased the credibility, feeling of relevance 
and ”liking” for Plus as well as the Aftonbladet brand. 

Conclusions: 
• High regard for Aftonbladet drives Plus sales.  
• The campaign drove the likes for Plus – but also for the Aftonbladet brand. 
• Aftonbladet Plus has a great potential! 

Post-campaign surverys showed a hefty 24 percent of respondents, who represented a cross-section of the nation, 
could imagine getting Aftonbladet Plus – a clear repositioning in understanding that Plus is a natural part of 
Aftonbladet’s online offering 

We conducted a pre-test with a representative sample of the Swedish population at the beginning of May (before the Plus 

campaign). The post-test was conducted in the middle of August, directly after the end of the campaign, also to a representattive 

sample of the population. 



Is best at giving me a quick overview of what has happened? 
Plus customers answer Aftonbladet  – to a 117% greater extent compared to all others 

Is best at making use of reader/follower engagement and making a difference together? 
Plus customers answer Aftonbladet – to a 175% greater extent compared to all others 

Is my choice of news source? 
Plus customers answer Aftonbladet – to a 77% greater extent compared to all others 

Conclusion 1: 

High regard for Aftonbladet  
drives Plus sales! 



Please chose the medium or media you think is best characterised by the statements below. You 
can chose one or more media for each statement and you don’t have to be completely certain, as 
we just want to know your spontaneous judgment. 

Is best at giving me a quick overview of what has happened? 
76% of Plus customers answer Aftonbladet. Increased by 29%! 
42% of all answer Aftonbladet. Increased by 20%! 

Is best at making use of reader/follower engagement and making a difference together? 
55% of Plus customers answer Aftonbladet. Increased by 25%!  
20 % of all answer Aftonbladet. Increased by 17%! 

Is my choice of news source? 
Plus customers – unchanged result (56%) 
31% of all answer Aftonbladet. Increased by 19%! 

 Conclusion 2: 

The campaign drove the likes for Plus 
 – but also for the Aftonbladet brand! 



Could you imagine yourself using or getting some of these other paid online journalistic services? 

Multi (Base: all) - Expressen Plus 5%, DN 13%, SvD 7% My local morning paper 20% 

24% of Sweden’s population could imagine getting 
Aftonbladet Plus! 

Conclusion 3: 

Aftonbladet Plus has a great 
potential! 



The campaign affected the service’s credibility as well as 
the sense of relevance in a positive direction. 

Positive post-campaign changes on nearly all parameters. 

BEFORE AFTER 



Plus services’ in-depth character made an impression  
on the target audience 

Positive changes measured on nearly all parameters. 

BEFORE AFTER 


