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THE GYMPIE TIMES - PANPA NEWSPAPER OF THE YEAR 2014
Community / Local

The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.

WEEKLY AGGREGATE AUDIENCE 
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK? 

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 

  Desktop Mobile Print 
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(Desktop, Mobile + Print)  
Avg Weekly Site 

Avg Weekly  
Unique Visitors 

(UVs) 

Avg Weekly  
Unique Visitors 

(UVs) 

M-Sat Net 
Readership  

(Avg Weekly) 

APN ARM Network 
inc all surveyed titles 445,005 124,159 1,048,000 1,326,000 

          
dailymercury.com.au 28,747 10,311 73,000 92,000 

themorningbulletin.com.au 29,776 9,692 69,000 89,000 
gladstoneobserver.com.au 24,084 6,591 40,000 58,000 

news-mail.com.au 26,941 6,723 57,000 74,000 
frasercoastchronicle.com.au 26,222 6,725 55,000 72,000 

gympietimes.com.au 12,515 3,020 30,000 37,000 
sunshinecoastdaily.com.au 94,799 29,703 114,000 196,000 

qt.com.au 35,873 13,450 69,000 97,000 
thechronicle.com.au 46,110 15,085 98,000 131,000 

warwickdailynews.com.au 11,595 2,849 15,000 24,000 
mydailynews.com.au 16,700 4,470 13,000 28,000 
northernstar.com.au 34,434 8,823 67,000 90,000 

dailyexaminer.com.au 15,358 3,991 29,000 40,000 
coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 

WEEKLY AGGREGATE AUDIENCE
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK?

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst May 2013 – April 2014
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending April 2014
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APN ARM Network
inc all surveyed titles 488,843 215,541 1,047,000 1,436,000

dailymercury.com.au 30,553 16,464 68,000 94,000
themorningbulletin.com.au 32,209 17,226 71,000 99,000
gladstoneobserver.com.au 25,364 9,327 39,000 60,000

news-mail.com.au 27,539 11,682 57,000 79,000
frasercoastchronicle.com.au 25,482 9,686 57,000 76,000

gympietimes.com.au 13,018 4,039 30,000 39,000
sunshinecoastdaily.com.au 106,863 59,282 123,000 237,000

qt.com.au 38,477 18,696 68,000 103,000
thechronicle.com.au 53,851 31,913 97,000 150,000

warwickdailynews.com.au 12,158 4,064 14,000 25,000
tweeddailynews.com.au 18,888 6,984 14,000 33,000

northernstar.com.au 36,322 13,269 70,000 98,000
dailyexaminer.com.au 15,118 5,600 30,000 42,000

coffscoastadvocate.com.au 20,497 8,121 56,000 69,000
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INMA Awards 2015  The Gympie Times entry Category 8
Best idea to encourage print readership or engagement

Idea: Project engage

ABOUT OUR NEWSPAPER

The Gympie Times has served the people of the Gympie region for 146 years and continues to be 
the most trusted and popular source of news in the Gympie region. 

The GT, as it is affectionately known, operates in a competitive market with three television 
stations, three radio stations, two websites and a community paper competing for stories. 

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local 
content both in news and sport reporting. 

Our readership area takes in a diverse region of about 45,000 people nestled between the 
bustling Sunshine and Fraser Coasts in Queensland, Australia. 

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold 
in 1867, but our masthead also covers the fertile soils of the Mary Valley to the south west, the 
holiday havens of Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of 
Kilkivan and Goomeri to the west. 

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and 
makes local news the number one priority. It’s this commitment to great local coverage and the 
implementation of Project Engage that has seen the paper record the best newspaper circulation 
result in Australia for 2014 (ABC figures). 

Current research shows a total audience growth (including online) of 5.4% over the past 12 
months.

WILL CAIT
PEAK AT
JUST
THE
RIGHT
TIME?

HELP KEEP CAITLYN’SX FACTOR DREAM ALIVE
SMS ‘CAITLYN’ TO 1977 8888After Sunday night’s performance

Established 1868 Thursday, September 25, 2014 $1.20

TheGympieTimes
Read by 32,000 people each week

*official Emma data
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Today Chance of shower or storm 11°C – 28°C gympietimes.com.au 5480 4200 editor@gympietimes.com

IF TEE was feeling bitter
about bowing out of X
Factor on Tuesday night,
he was not showing it.
The New Zealand

native missed out on the
hit show’s Top 6 after an
unpredictable live ver-
dict. Tee joined Gympie’s
Caitlyn Shadbolt and
Jason Heerah in the
bottom three before a
judges’ deadlock pushed
the final verdict back into
Australia’s hands. Fortu-
nately, Caitlyn had enough
of the vote to remain on the
show for another week.
■ STORY PAGE 4

Tee throws his support
behind our country
princess after Tuesday’s
emotional X Factor exit

WORRIED relatives of Gympie
home invasion victim Rosema-
rie Fuentes yesterday ex-
pressed their relief at news
she is recovering.
Her traumatised children

are still in care after the terri-
fying events they experienced
when a man broke into their
home and attacked Ms
Fuentes and her partner Kyle
Beaumont.
Her second cousin, Charity
Tubalado, who lives in the
USA, said she had read of the
incident on The Gympie Times’
website.
“We’re so relieved to hear
that she’s awake and recover-
ing,” she said.
Ms Fuentes’ “shocked”
sister Marix Fuentes wrote
from her home in the Philip-
pines that the family had been
“shaken into tears”.
“My sister Rosemarie is a

nice lady that music is her life
to complete the day in big
smile (sic),” she said.

GRATEFUL: Stewart Willcock
expressed his gratitude to
Gympie people yesterday.

Relief at
victim’s
recovery

CONTINUED ON PAGE 3

Established 1868 Saturday, August 23, 2014 $1.50

Read by 32,000 people each week
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Today Sunny with chance of rain 19°C – 25°C

YOUR local daily newspaper,
The Gympie Times, was award-
ed the prestigious PANPA
Newspaper of the Year on
Thursday night.
The Gympie Times’ editor
Craig Warhurst accepted the
award on behalf of the new-
spaper at a gala dinner in
Sydney. He said it was a great
honour for the paper to be
judged the best community
paid daily in Australasia.
PANPA judges highlighted
the great work of The Gympie
Times over the past 12 months.
They said: “A great paper

that seems to cover all aspects
of the community, and seems
deservedly entrenched with
the area’s fabric as a result.
“The GT is one of the more

entrepreneurial newspapers I
have seen in years.
“Excellent engagement

strategies, versatile print
products, high quality/ratio of
content and good use of social
media.
“The Gympie Times should

be proud... Great job! And a
top quality submission.”
In a stellar week for the

paper, the latest national
circulation figures show The
Gympie Times had the best
result of any paper in the
country for the third quarter in
a row.

Major
award
for the
paper

gympietimes.com.au 5480 4200 editor@gympietimes.com

Will X Factor
judge take up
Country Cait’s
invitation and
be with her at
the Muster on
Thursday? P.4

IS RONAN
ON HIS
WAY?
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Today Clearing showers 12°C – 24°C gympietimes.com.au 5480 4200 editor@gympietimes.com

TRAGIC: The scene of a fatal BMX crash at the Cooloola BMX club behind the One
Mile Ovals on Sunday evening. PHOTO: CRAIG WARHURST

BLOODY SUNDAY

IN A tragic start to the
September school
holidays, two people –
a man and a woman –
are in hospital with
serious head injuries,
“life threatening” in
the case of the wo-
man, who also suf-
fered multiple stab
wounds to the chest in
an horrific home in-
vasion in the early
hours of Sunday morn-

ing.
And in a separate
incident, a 38-year-old
man is dead after
crashing his BMX bike
and going into cardiac
arrest during an un-
authorised ride at the
Gympie BMX track
behind the One Mile
Ovals on Sunday even-
ing.

Man dies in
freak BMX
accident and a
terrifying
home invasion
leaves woman
fighting for life THE manhunt continues for a

man sought in relation to an
alleged violent home invasion
in Gympie on Sunday.
Police took to the air
searching for Colin Munn and
his blue Mitsubishi Pajero
wagon yesterday.
Acting Gympie CIB head
Reegan Cunningham said
police were concerned for Mr
Munn’s safety. They had “no
grave concerns” that Mr
Munn was a threat to public
safety, but advised against
approaching him or the car.

Manhunt
continues

STORIES PAGE 4-5 STORY PAGE 5

X FACTOR: Caitlyn Shadbolt needs your vote. Call 1902 55 75 05 or SMS 1977 8888
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dailymercury.com.au 30,553 16,464 68,000 94,000
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gladstoneobserver.com.au 25,364 9,327 39,000 60,000

news-mail.com.au 27,539 11,682 57,000 79,000
frasercoastchronicle.com.au 25,482 9,686 57,000 76,000

gympietimes.com.au 13,018 4,039 30,000 39,000
sunshinecoastdaily.com.au 106,863 59,282 123,000 237,000

qt.com.au 38,477 18,696 68,000 103,000
thechronicle.com.au 53,851 31,913 97,000 150,000

warwickdailynews.com.au 12,158 4,064 14,000 25,000
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dailyexaminer.com.au 15,118 5,600 30,000 42,000
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PROJECT ENGAGE
Early in 2014 The Gympie Times editor Craig Warhurst and deputy editor Shelley Strachan sat 
down with advertising manager Tracey McKean to come up with a marketing plan to engage 
readers, help increase advertising revenue and circulation of the daily newspaper. We came up 
with Project Engage.

Project Engage came in two parts, News First and Community Connect. News First was designed 
to get more people to pick up The Gympie Times at the news stand and increase causal sales. 
We changed the look of the front page, transitioning to hard hitting dynamic front pages to sell 
the strongest news story of the day.  We used The Gympie Times Facebook page and webpage to 
market the paper and source reader feedback on local issues, in real time, and we incorporated 
those local voices into the news content. In 2014 we had more local opinions in print than ever 
before. 

Community Connect was the second stage of the plan and showed our readers we cared about the 
community and were willing to campaign for and promote the region. We decided to build on our 
current community work by championing a major event or promotion each month during 2014. 
We used our online and print power to market the ideas across the region boosting our profile in 
the community and providing advertising revenue opportunities for the sales team.

The Gympie Times hosted a range of events and promotions to engage readers. Some of the 
key initiatives included a campaign, Heart of Gympie, to promote our “dying” CBD, school photo 
features, hosting a public meeting to campaign for flood mitigation ideas, a free concert with our X 
Factor star Caitlyn Shadbolt, entering a float in the annual Gold Rush street parade, sponsoring and 
marketing the Gympie Music Muster and campaigning all levels of government to fast track the 
killer national highway south of town.  
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THE GYMPIE TIMES - PANPA NEWSPAPER OF THE YEAR 2014
Community / Local

The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.

WEEKLY AGGREGATE AUDIENCE 
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK? 

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 
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coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 
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The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.
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MONTHLY RUNDOWN
FEBRUARY 
Heart of Gympie advertising campaign

The campaign was implemented to drive business back to 
Mary St, the heart of Gympie’s CBD. The 12-month campaign 
combined advertising, a map of the CBD and photos of 
shoppers in a double-page spread in an effort to try to bring 
shoppers back to a “dying” CBD. In the lead-up to Christmas 
the paper championed two late night shopping events. They 
were an enormous success with thousands of people enjoying 
free carriage rides, wine tasting, entertainment and shopping in 
Mary St.

MARCH 
Flood Forum public meeting

The Gympie Times hosted the forum, more than 100 people 
attended and workshopped ideas to help mitigate flooding in 
the region. The meeting led to at least two flood mitigation 
projects being adopted by the council. Other ideas mooted 
at the meeting are still on the drawing board and planned for 
2015.  Readers who didn’t attend the meeting got to comment 
on our Facebook page about ideas they thought had merit.

APRIL
Little People Going Big Places special feature 

Little People Going Big Places was a 24-page publication 
featuring all children starting school in 2014. It was a big 
success boosting circulation of The Gympie Times by 20% on 
the day of publication. The Gympie Times used Facebook, 
online and radio to market the product.

MAY
Gympie Show (Agricultural show) sponsorship and promotion

The Gympie Times was one of the Show’s major sponsors. 
The paper ran competition coupons in the paper for a $6000 
giveaway at the Show. Sponsored bundled paper sales were 
included in the admission price to the show on People’s Day, 
giving readers an extra chance at the $6000 prize and helping 
to boost circulation. The Gympie Times’ journalists were on the 
ground throughout the Show and produced more than 40 pages 
of local content over the three-day event.

APN Creative: Logo Design  Client: Gympie Times – Heart of Gympie
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Our sponsorship of The Gympie Show, Music Muster and many 

other local causes, including local sporting clubs like the Gympie 

Devils rugby league side, means we are out and about at many local 

events, developing relationships with the community. 

This year we have strengthened our brand with the popular Dino 

card giveaway, Show cash giveaway and many other promotions.

We also produce the Advertiser (a free weekly), a quarterly glossy 

Living magazine, and a free calendar promoting the region and 

many other special publications.Two of GT’s biggest circulation boosters are our Formal Fever 

and Little People Going Big Places features. GT photographers 

photograph all Prep students and every graduating Year 12 student 

in the region at their formal, and publish them all in a keepsake 

publication. The feature has given the paper circulation spikes of 

about 25 percent, the best in the APN group.
Once a year the organisation does a special Sunday publication to 

sell at the Gympie Music Muster. Our partnership with Gympie Apex 

and the Muster, both online and in print, has helped grow the event.

And despite significant cuts to our staffing in the past two years, the 

paper has consistently been the best performer in the group in terms 

of circulation, revenue and EBIT.  For the year to date, our revenue is 

up, our EBIT is more than 65% up on last year despite the depressed 

local economy and no other metro or regional daily or Sunday paper 

can match our content driven 
circulation performance for 
the past two quarters. 
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You’re guaranteed to come out ahead.

Switch your current home loan to Wide Bay Australia

It’s simple. Just bring in your current home loan and we guarantee to save you money. Not only will we beat your current rate, but we could also save you extra with

features like our Mortgage Muncher 100% offset, and a package home loan that’s free of monthly account fees.To find out exactly how far you’ll end up ahead, talk to

one of our home loan experts today!

widebayaust.com.au/ahead

Wide Bay Australia Ltd ABN 40 087 652 060, Australian Credit Licence No.239686 is the credit issuer. This is not an offer to lend - final approval is subject to meeting our

credit assessment criteria and providing supporting documentation. Terms, conditions, fees and charges apply - full details on application. Prior to entering into a credit

contract with us you should read our credit guide available at our branches or www.widebayaust.com.au. ‘Guaranteed’ loan savings are achieved by providing a lower

combination of interest rate and on-going fees compared to your current home loan but does not take into account any refinancing costs.
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Chance of a late storm 16°C – 32°C

gympietimes.com.au 5480 4200
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BIG ENTRANCE: Kevin Thorgood

made a huge entrance at the Victory

College formal at the Gympie Civic

Centre.

INSIDE: 24 pages of Gympie graduate glamour

MONSTERFORMALLIFT-OUT

TOOTHFAIRY CLEARED IN CHEEKY THEFT PAGE 3

Tuesday, May 20, 2014
5480 4200

5482 6253 community@gympietimes.com

CooloolaAdvertiser

5607783ah

Also available:6x4 Local Made Galvanized Camper Trailer with sunroom;

Cabin TentSun Screen HouseTourer tent with side pole kit
Dome style 90x210cm Swag.

LL’s Flex-Box tents satisfy all your needs when camping:

• Easily and Quickly Erected by 1 person in 10 minutes, even our 10’X14’ model

• 202cm Ceiling Height provides the greatest Roomy Interiors & Walk Around Comfort.

• Army Duck Double Fill Cotton Canvas gives both Water Repellency and Breathability

at one time and up to 6 Windows bring even more ventilation.

Our website: www.longwayleisure.com.au

Telephone: (07)54740999
Shop: Unit 3 & 4, 8 Selkirk Drive, Noosaville, QLD

(Bottom of Noosa Auto park, next to Burson’s Auto)

‘Free Vestibule with Flex Bow through May’

Studentswalk the
safety line

➤ PAGE 4

Is this yournew dreamhome?
➤ PAGE 7

Matt makesQld under-15league team
➤ PAGE 39

CAPTURE the magic of
days gone by at nextmonth’s Festival of Fine
Art and Craft,Collectables and Vintage.
Festival co-ordinatorJan Mulholland said the
event had moved fromearly December to themiddle of the year to be
more accessible.“We decided tomove the event to themiddle of the year aswe thought mostwere just too busyat the end of theyear,” she said.The GympieCivic Centre is thefestival’s venuebetween June13-14 and theevent is lendingsupport toGympie
organisation

Little Haven PalliativeCare.
Expect a magical mixture

of timeless tradition with
beautiful handcraft, art,
sculpture and pottery.Stalls will includevintage wear presented by
DejaVu Vintage Rose and
Miss Magnolia, antique
jewellery, exquisitehandcraft, antiques and
collectables,entertainment, luckydraws, food andrefreshments from Cafe
Delight.
It all starts Friday with a

big program followed by
cocktails from 7pm,including the officialopening, Showcase Vintage
Fashion Parade, Up-Cycle
Vintage Fashion Designer
Award, Charity ArtAuction, Sneaky Pete Band
and a hot supper.

One lucky personattending will go home
with a beautiful pair of
diamond stud earrings
sponsored by Angus &Coote.
Entertainment will keep

the crowd tapping its toes
over the festival’s twodays, featuring CaitlynShadbolt Friday followed
up on the Saturday by To
and Fro, Jasmin Morris,
Emelia Winkley, SarahMaggie Morrow, Playback,
Elwood Smith-Cripp and
Beth Wight.Admission costs $5 and
$4 for pensioners while
Friday evening’s program
costs $25. Contact Little
Haven Palliative Care (5482
9091) or Mary St’s Florist
of Distinction (5482 3022)
for ticket purchases.Find out more, head to
gympievintageaffair.com.au

FLASHBACK: Next month’s Festival of Fine Art and Craft, Collectables and

Vintage will treat visitors to an enchanting experience of days gone by.

A STROLLTHROUGHHISTORY

➤DINOSAURS ROAR INTO TOWN – COLLECTOR CARD SERIES TAKING GYMPIE BY STORM PAGE 5

LITTLE PEOPLEGoing Big Places
A PICTORIAL CELEBRATION OF

OUR 2014 PREP CLASSESAVAILABLE TUESDAY 1ST OF APRIL IN THE GYMPIE TIMES
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Community / Local

The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.

WEEKLY AGGREGATE AUDIENCE 
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK? 

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 
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M-Sat Net 
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APN ARM Network 
inc all surveyed titles 445,005 124,159 1,048,000 1,326,000 

          
dailymercury.com.au 28,747 10,311 73,000 92,000 

themorningbulletin.com.au 29,776 9,692 69,000 89,000 
gladstoneobserver.com.au 24,084 6,591 40,000 58,000 

news-mail.com.au 26,941 6,723 57,000 74,000 
frasercoastchronicle.com.au 26,222 6,725 55,000 72,000 

gympietimes.com.au 12,515 3,020 30,000 37,000 
sunshinecoastdaily.com.au 94,799 29,703 114,000 196,000 

qt.com.au 35,873 13,450 69,000 97,000 
thechronicle.com.au 46,110 15,085 98,000 131,000 

warwickdailynews.com.au 11,595 2,849 15,000 24,000 
mydailynews.com.au 16,700 4,470 13,000 28,000 
northernstar.com.au 34,434 8,823 67,000 90,000 

dailyexaminer.com.au 15,358 3,991 29,000 40,000 
coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 

WEEKLY AGGREGATE AUDIENCE
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK?

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst May 2013 – April 2014
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending April 2014
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dailymercury.com.au 30,553 16,464 68,000 94,000
themorningbulletin.com.au 32,209 17,226 71,000 99,000
gladstoneobserver.com.au 25,364 9,327 39,000 60,000

news-mail.com.au 27,539 11,682 57,000 79,000
frasercoastchronicle.com.au 25,482 9,686 57,000 76,000

gympietimes.com.au 13,018 4,039 30,000 39,000
sunshinecoastdaily.com.au 106,863 59,282 123,000 237,000

qt.com.au 38,477 18,696 68,000 103,000
thechronicle.com.au 53,851 31,913 97,000 150,000

warwickdailynews.com.au 12,158 4,064 14,000 25,000
tweeddailynews.com.au 18,888 6,984 14,000 33,000

northernstar.com.au 36,322 13,269 70,000 98,000
dailyexaminer.com.au 15,118 5,600 30,000 42,000

coffscoastadvocate.com.au 20,497 8,121 56,000 69,000

JUNE 
Dino Cards giveaway

The Gympie Times and parent company APN launched Dino 
Cards. Special coupons were printed in the paper which readers 
cut out to receive a dinosaur card from their newsagent. 
Some cards were lucky, with the holder winning prizes. The 
cards were also linked to an online learning tool to learn more 
about the pre-historic creatures. The Gympie Times had great 
feedback from the public on this, with many kids collecting the 
whole set of cards and swapping them with friends helping 
boost circulation and community engagement.

JULY
Fast Track the Bruce campaign

Fast Track the Bruce was a campaign started to pressure all 
levels of government to fix up the national highway south of 
Gympie. The deadly stretch is one of the worst in Australia and 
many Gympie people had been killed on the road. The paper’s 
five -month campaign spoke to victims’ relatives, emergency 
services personnel and road safety campaigners about the 
horror stretch. The campaign paid off this January with the 
government promising $26 million to fix two of the deadly 
intersections on the highway.

AUGUST 
Gympie Music Muster sponsorship, promotion and special 
publication

The Gympie Music muster is the biggest event on the Gympie 
calendar. About 60,000 people attend the five-day country 
music event in the Amamoor Creek State Forest. The Gympie 
Times and APN are major sponsors, using our network of 
papers, websites and Facebook pages to promote the national 
event. The Gympie Times uses in-paper competitions, social 
media and online to market the event and the paper. The 
paper produced a special Sunday Muster edition with 24 pages 
of photos from the event. The Gympie Times also helped to 
organise and promote a Pre-Muster Street Party in Mary St, 
before the event, to attract campers to the town centre.  
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Today
Morning frost, sunny. 2°C – 19°C

GYMPIE’S southern Bruce Hwy link is

so dangerous the region’s ambu-
lance chief Wayne Sachs avoids it if

he can.
And MP David Gibson says the

upcoming highway upgrade could make things

worse.
Mr Sachs says he prefers to use Mary Valley

Rd to the link road.Mr Gibson says the upcoming Section C

upgrade will dump high-speed traffic right in

the danger zone.

Arthur Gorrie

gympietimes.com.au 5480 4200 editor@gympietimes.com

CONTINUED PAGE 4

FAST-TRACK THE BRUCE HWY

‘AVOID OURDANGEROUSHIGHWAY’:SACHS

‘AVOID OURDANGEROUSHIGHWAY’:SACHS
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The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.

WEEKLY AGGREGATE AUDIENCE 
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK? 

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 
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APN ARM Network 
inc all surveyed titles 445,005 124,159 1,048,000 1,326,000 

          
dailymercury.com.au 28,747 10,311 73,000 92,000 

themorningbulletin.com.au 29,776 9,692 69,000 89,000 
gladstoneobserver.com.au 24,084 6,591 40,000 58,000 

news-mail.com.au 26,941 6,723 57,000 74,000 
frasercoastchronicle.com.au 26,222 6,725 55,000 72,000 

gympietimes.com.au 12,515 3,020 30,000 37,000 
sunshinecoastdaily.com.au 94,799 29,703 114,000 196,000 

qt.com.au 35,873 13,450 69,000 97,000 
thechronicle.com.au 46,110 15,085 98,000 131,000 

warwickdailynews.com.au 11,595 2,849 15,000 24,000 
mydailynews.com.au 16,700 4,470 13,000 28,000 
northernstar.com.au 34,434 8,823 67,000 90,000 

dailyexaminer.com.au 15,358 3,991 29,000 40,000 
coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 

WEEKLY AGGREGATE AUDIENCE
HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK?

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst May 2013 – April 2014
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending April 2014
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dailymercury.com.au 30,553 16,464 68,000 94,000
themorningbulletin.com.au 32,209 17,226 71,000 99,000
gladstoneobserver.com.au 25,364 9,327 39,000 60,000

news-mail.com.au 27,539 11,682 57,000 79,000
frasercoastchronicle.com.au 25,482 9,686 57,000 76,000

gympietimes.com.au 13,018 4,039 30,000 39,000
sunshinecoastdaily.com.au 106,863 59,282 123,000 237,000

qt.com.au 38,477 18,696 68,000 103,000
thechronicle.com.au 53,851 31,913 97,000 150,000

warwickdailynews.com.au 12,158 4,064 14,000 25,000
tweeddailynews.com.au 18,888 6,984 14,000 33,000

northernstar.com.au 36,322 13,269 70,000 98,000
dailyexaminer.com.au 15,118 5,600 30,000 42,000

coffscoastadvocate.com.au 20,497 8,121 56,000 69,000
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The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.
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Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 

  Desktop Mobile Print 
Total Audience  

(Desktop, Mobile + Print)  
Avg Weekly Site 

Avg Weekly  
Unique Visitors 

(UVs) 

Avg Weekly  
Unique Visitors 

(UVs) 

M-Sat Net 
Readership  

(Avg Weekly) 

APN ARM Network 
inc all surveyed titles 445,005 124,159 1,048,000 1,326,000 

          
dailymercury.com.au 28,747 10,311 73,000 92,000 
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news-mail.com.au 26,941 6,723 57,000 74,000 
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qt.com.au 35,873 13,450 69,000 97,000 
thechronicle.com.au 46,110 15,085 98,000 131,000 

warwickdailynews.com.au 11,595 2,849 15,000 24,000 
mydailynews.com.au 16,700 4,470 13,000 28,000 
northernstar.com.au 34,434 8,823 67,000 90,000 

dailyexaminer.com.au 15,358 3,991 29,000 40,000 
coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 
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Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst May 2013 – April 2014
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending April 2014
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APN ARM Network
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dailymercury.com.au 30,553 16,464 68,000 94,000
themorningbulletin.com.au 32,209 17,226 71,000 99,000
gladstoneobserver.com.au 25,364 9,327 39,000 60,000

news-mail.com.au 27,539 11,682 57,000 79,000
frasercoastchronicle.com.au 25,482 9,686 57,000 76,000

gympietimes.com.au 13,018 4,039 30,000 39,000
sunshinecoastdaily.com.au 106,863 59,282 123,000 237,000

qt.com.au 38,477 18,696 68,000 103,000
thechronicle.com.au 53,851 31,913 97,000 150,000

warwickdailynews.com.au 12,158 4,064 14,000 25,000
tweeddailynews.com.au 18,888 6,984 14,000 33,000

northernstar.com.au 36,322 13,269 70,000 98,000
dailyexaminer.com.au 15,118 5,600 30,000 42,000

coffscoastadvocate.com.au 20,497 8,121 56,000 69,000

SEPTEMBER 
Help Keep Caitlyn’s X Factor Dream Alive campaign 

Gympie country singer Caitlyn Shadbolt was a finalist in the 
national reality television show X Factor. The Gympie Times got 
behind the local singer on Facebook and in the paper, urging 
residents to vote for Caitlyn. The Gympie Times campaign 
helped the singer make it to the top five on the show. Through 
Facebook the paper was able to communicate in real time 
during the show with readers. The paper encouraged readers 
to post photos of support for the singer, asked what song 
Caitlyn should sing next, what she should wear and many other 
questions.  These ideas were turned into stories for the paper. 
Facebook posts about the singer were the most popular on our 
Facebook page in 2014. In fact, Caitlyn posts took out the top 
four posts. The campaign led to a very successful free concert, 
initiated by The Gympie Times, the Gympie Regional Council 
and Caitlyn’s family. More than 3000 people turned up for a 
Sunday afternoon concert. Part of the campaign included a 
free Caitlyn poster inserted into the paper and Caitlyn stickers 
handed out at the Gold Rush Festival.    

OCTOBER 
Gold Rush Festival street parade and promotion.

The Gold Rush festival celebrates the birth of Gympie and 
The Gympie Times got right behind the event promoting and 
participating in the birthday. The Gympie Times entered a float 
and marched in the street parade. The majority of the staff 
marched, giving them a chance to engage with the public. They 
handed out free balloons, stickers, lollies and posters promoting 
the paper and showing our support to the community in a more 
personal way.      

NOVEMBER
Formal Fever special feature

The Gympie Times Formal Fever special feature was our most 
successful of the year, giving us a circulation spike of 24% on the 
day of publication. The Gympie Times published photos of every 
Year 12 student graduating in 2014 and put them together in 
a 24-page tribute engaging with our younger readership. The 
product is a keepsake for all involved and heavily relies on 
Facebook, online and radio promotion for its success.
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STORMING IN: This friendly pair of storm troopers made

sure Cooloola Christian College graduates Ethan

Roberts and Sally Dahl arrived safe and dry for their

formal.

PHOTO: PATRICK WOODS
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Today
Possible shower 21°C – 32°C

gympietimes.com.au 5480 4200 editor@gympietimes.com

COURT RULING ON SON’S ELECTROCUTION SHOCKS FAMILY STORY PAGE 3
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The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.
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Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 
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sunshinecoastdaily.com.au 94,799 29,703 114,000 196,000 

qt.com.au 35,873 13,450 69,000 97,000 
thechronicle.com.au 46,110 15,085 98,000 131,000 

warwickdailynews.com.au 11,595 2,849 15,000 24,000 
mydailynews.com.au 16,700 4,470 13,000 28,000 
northernstar.com.au 34,434 8,823 67,000 90,000 

dailyexaminer.com.au 15,358 3,991 29,000 40,000 
coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 
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HOW MANY UNIQUE AUDIENCE MEMBERS DO WE REACH EACH WEEK?

Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst May 2013 – April 2014
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending April 2014
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gladstoneobserver.com.au 25,364 9,327 39,000 60,000

news-mail.com.au 27,539 11,682 57,000 79,000
frasercoastchronicle.com.au 25,482 9,686 57,000 76,000

gympietimes.com.au 13,018 4,039 30,000 39,000
sunshinecoastdaily.com.au 106,863 59,282 123,000 237,000

qt.com.au 38,477 18,696 68,000 103,000
thechronicle.com.au 53,851 31,913 97,000 150,000

warwickdailynews.com.au 12,158 4,064 14,000 25,000
tweeddailynews.com.au 18,888 6,984 14,000 33,000

northernstar.com.au 36,322 13,269 70,000 98,000
dailyexaminer.com.au 15,118 5,600 30,000 42,000

coffscoastadvocate.com.au 20,497 8,121 56,000 69,000

DECEMBER 
2015 Calendar special publication

The Gympie Times harnessed the power of Facebook and asked our readers to submit local photos 
for inclusion in our free glossy calendar. We had a huge response with The Gympie Times’ readers 
posting photos on to our page. The Gympie Times then picked the 12 best images and included 
them in our free calendar. 

There has also been many other smaller projects designed to boost circulation during the year.

RESULTS
Results from Project Engage speak for themselves.

The adoption of the first phase of Project Engage, News First, saw The Gympie Times become the 
top performing daily newspaper, in circulation, across Australia for 2014 (ABC audit results). In the 
third quarter of 2014 The Gympie Times grew circulation by 1%, the only daily paper in the nation 
to grow circulation in that period (ABC audit results). Our online and Facebook audience continued 
to grow. Facebook likes grew by 65%, giving readers unprecedented input into the newspaper.

Two of our Community Connect projects, the second phase of Project Engage, Little People Going 
Places a pictorial celebration of the 2014 prep students and Formal Fever a 24-page pictorial lift-
out of the 2014 formals boosted circulation by 20 and 24% respectively when published.   

Our Community Connect flood mitigation campaign and public meeting to come up with ideas to 
help mitigate flooding in the Gympie Region saw two flood mitigation projects get underway in 
2014 with other projects on the council drawing board for 2015. 

Another Community Connect campaign to fast track a killer section of the national highway also 
produced results. After a three-month campaign State and Federal Governments promised to 
spend $26 million to upgrade the deadly stretch in early 2015, a move that will save many lives.    

Because of the change in direction under Project Engage The Gympie Times went on to win the 
prestigious PANPA Daily Newspaper of the Year award in the Community Daily section, the paper 
also won the APN Newspaper of the Year award for 2014.  

Financially, The Gympie Times has also performed. In a tough local market, The Gympie Times 
produced group leading financial results for APN in 2014. Profit was up more than 40% year 
on year and local advertising and audience revenue both increased by approximately 5%.  Staff 
retention for the past two years has been high and this stability, at a time of high churn in the 
industry, helped to produce the outstanding bottom line results.

UNIQUE CONCEPTS:

PROJECT engage was unique in the way it used a two pronged approach to sell newspapers, 
increase revenue and connect with the community. The Gympie Times  ramped up news coverage 
with eye catching front pages but at the same time engaged the community via Facebook, online 
and newsprint to give the community more of a say in their local paper. Strong front pages helped 
sell papers but a connection to the community and good local content helped return new readers 
to the paper. It was holistic approach, targeting all readership areas.
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The Gympie Times has served the people of the Gympie region for 146 years and continues to be the 
most trusted and popular source of news in the Gympie region.

The GT, as it is affectionately known, operates in a competitive market with three television stations, 
three radio stations, two websites and a community paper competing for stories.

The Gympie Times continues to lead the local news agenda in print, online and social media by 
concentrating on hyper local stories that matter to readers. We pride ourselves on unique local content 
both in news and sport reporting.

Our readership area takes in a diverse region of about 45,000 people nestled between the bustling 
Sunshine and Fraser Coasts.

The heartland is Gympie, the town that saved Queensland when James Nash discovered gold in 1867, 
but our masthead also covers the fertile soils of the Mary Valley to the south west, the holiday havens of 
Rainbow Beach and Tin Can Bay to the east and the cattle grazing lands of Kilkivan and Goomeri to the 
west.

The Gympie Times has built up a strong reputation as being a defender of the people of Gympie. A three 
and half year campaign stopped the devastating effects of the Traveston Crossing Dam on the Mary River 
and other road safety campaigns have re-routed and improved the safety of the Bruce Highway south of 
Gympie saving untold lives.

The Gympie Times newsroom is a small team (nine FTE) that cares about the community and makes 
local news the number one priority. It’s this commitment to great local coverage that has seen the paper 
record the best newspaper circulation result in the country for the last two quarters (ABC figures).

Current research shows a total audience growth of 5.4% over the past 6 months.
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Source: Unduplicated audience calculated using method developed by Nielsen November 2012. The calculation method is based on level of duplication across 
all sites combined – digital and print audiences are based on: Digital data source: Omniture SiteCatalyst October 2012-2013 
Print readership source: emma™ conducted by Ipsos MediaCT, People 14+ for the 12 months ending October 2013 
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sunshinecoastdaily.com.au 94,799 29,703 114,000 196,000 

qt.com.au 35,873 13,450 69,000 97,000 
thechronicle.com.au 46,110 15,085 98,000 131,000 

warwickdailynews.com.au 11,595 2,849 15,000 24,000 
mydailynews.com.au 16,700 4,470 13,000 28,000 
northernstar.com.au 34,434 8,823 67,000 90,000 

dailyexaminer.com.au 15,358 3,991 29,000 40,000 
coffscoastadvocate.com.au 19,524 5,192 56,000 66,000 
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STRONG CREATIVITY:

Creativity was at the centre of The Gympie Times success in 2014. Creative front pages, 
promotions, competitions and story ideas kept the paper ahead of the market.   

INNOVATIVE THINKING:

Innovative thinking was paramount in Project Engage. Although a plan was put in place in early 
January, staff had to be able to think on the run and take advantage of opportunities as they arose 
throughout the year. Campaigns like the one that helped country singer Caitlyn Shadbolt make the 
top five of X Factor and Fast Track The Bruce, overtook other initiatives planned for that month. 
The Gympie Times quickly adapted and carried out those campaigns by thinking innovatively, using 
social media and involving the community in the discussion to drive the news agenda.   

WINNING SYNERGIES ACROSS PLATFORMS

Winning Panpa Newspaper of the Year 
(Community Daily), APN Newspaper of the Year 
and having the best circulation result of any 
daily newspaper in Australia for 2014 show 
how the Project Engage has been a winning 
initiative. That, coupled with an increase of 65% 
in Facebook likes, online growth and a 40% 
increase in profit, in tough economic conditions 
shows The Gympie Times has had a stand-out 
year.  

Established 1868

Saturday, August 23, 2014 $1.50

Read by 32,000 people each week*official Emma data
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Today Sunny with chance of rain 19°C – 25°C

YOUR local daily newspaper,The Gympie Times, was award-ed the prestigious PANPANewspaper of the Year onThursday night.
The Gympie Times’ editorCraig Warhurst accepted theaward on behalf of the new-spaper at a gala dinner inSydney. He said it was a greathonour for the paper to bejudged the best communitypaid daily in Australasia.PANPA judges highlightedthe great work of The GympieTimes over the past 12 months.They said: “A great paperthat seems to cover all aspectsof the community, and seemsdeservedly entrenched withthe area’s fabric as a result.“The GT is one of the moreentrepreneurial newspapers Ihave seen in years.“Excellent engagementstrategies, versatile printproducts, high quality/ratio ofcontent and good use of socialmedia.

“The Gympie Times shouldbe proud... Great job! And atop quality submission.”In a stellar week for thepaper, the latest nationalcirculation figures show TheGympie Times had the bestresult of any paper in thecountry for the third quarter ina row.

Major
award
for the
paper

gympietimes.com.au 5480 4200 editor@gympietimes.com

Will X Factor
judge take up
Country Cait’sinvitation and
be with her atthe Muster on
Thursday? P.4

IS RONAN
ON HIS
WAY?


