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About us 
Postmedia Network Inc., a wholly owned subsidiary of Postmedia Network Canada Corp. 
(TSX:PNC.A, PNC.B), is a Canadian newsmedia company representing more than 200 
brands across multiple print, online, and mobile platforms. Award-winning journalists and 
innovative product development teams bring engaging content to millions of people every 
week whenever and wherever they want it. This exceptional content, reach and scope 
offers advertisers and marketers compelling solutions to effectively reach target 
audiences. For more information, visit www.postmedia.com. 
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Category 
19. Best new concept to incubate products or ideas  
 
Structured programmes by media companies to stimulate start-ups, agencies, and 
communities outside of media companies to create new products or ideas. 
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Overview 
 
 
 
 
Capital Ideas is a community of business owners helping business owners by sharing 
what they know. It fosters the exchange of experience between Edmonton and Calgary 
entrepreneurs creating a marketplace of ideas for seekers and sharers of business 
expertise. It is creative and collaborative interaction leading to community-driven content.  
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Objectives 
Capital Ideas is a community of business owners helping business owners by sharing what they know. It fosters the 
exchange of experience between Edmonton and Calgary entrepreneurs creating a marketplace of ideas for seekers 
and sharers of business expertise. It is creative and collaborative interaction leading to community-driven content.  
Based on our success with the entrepreneurial community in Edmonton, Capital Ideas officially expanded to Calgary in 
2015 after testing and community networking. 
  
At the core of everything we do is the belief -- validated by experience -- that everyone in business has learned 
something that would be useful to others, and that unlocking that expertise would be transformative, not only for the 
city’s business community, but for the city as a whole, not to mention for this newspaper and for the entire Postmedia 
chain.  
  
With the weekly questions, monthly live events and networking opportunities, we created a new platform for business 
owners to share their knowledge and experiences, seek advice and spread the word about their work and their 
businesses. There is discussion and interaction among members, often between owners who normally wouldn’t cross 
paths. There is a serendipitous learning exchange at our monthly panels both from the owners speaking and between 
all those in attendance 
  
We are also able to highlight many business owners and their insights in weekly pages of the Calgary Herald and 
Edmonton Journal. This provided a new way to be recognized by the city’s business paper of record, and see others 
who could be partners, competitors and mentors. 
  
Capital Ideas’ expansion to Calgary is another success for Postmedia’s Engagement Services team, with the most 
fulfilling goal achieved being business owners taking new and next steps with their existing businesses after 
interactions with Capital Ideas and its community of entrepreneurs. We also count many non-business owners among 
our ranks, which we know include many using Capital Ideas as a place to network and learn how they can launch their 
own businesses.   

5 



Results 
With Capital Ideas, we created a community of business owners helping business owners across the province of Alberta. The expansion to the 
Calgary market in 2015 was met with enthusiasm and we saw our community grow to 1,144 members in the first year.  
  
•  Members at end of 2015: 

o  Edmonton: 2,785 (33.96% growth) 
o  Calgary: 1,144 (287.80% growth) 

  
The expansion to the Calgary market helped to secure additional revenue from our brand sponsor, ATB Business. Their investment for 2015 
doubled with the addition of the second market. 
  
Capital Ideas members are actively engaged: 
 
•  They attend our events. Total attendees in Edmonton and Calgary at 2015 events (and average per event): 

o  Edmonton: 1208 total, average 69/event 
o  Calgary: 814 total, average 65/event 

  
•  They read our newsletters. 

o  Edmonton – 51 newsletters sent in 2015 with an email open rate of 29.5% 
o  Calgary – 50 newsletters sent in 2015 with an email open rate of 38.5% 

  
•  They are connected and share their Capital Idea experiences. The Twitter reach during live monthly events in 2015 (Jan.-Nov.): 

o  Edmonton: 292,316 
o  Calgary: 285,014 

  
•  They participate as leaders and panelists at live events to share their knowledge with the community: 

o  Edmonton: 38 panelists in 2015 
o  Calgary: 36 panelists in 2015 
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Membership 
§  Sign-up based membership 
§  Total members: 
      Edmonton: 2,785  
      Calgary: 1,144 
§  Member growth in 2015: 
      Edmonton: + 706 members (34% growth) 
      Calgary: + 849 members (288% growth) 
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Dedicated Websites: 
www.capitalideasedmonton.com 
 
Includes: 
§  Information on past and upcoming events 
§  Opportunities for members to share their 

business advice 
§  Membership listing 
§  Member sign-up 
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Dedicated Websites: 
www.capitalideascalgary.com   
 
Includes: 
§  Information on past and upcoming events 
§  Opportunities for members to share their 

business advice 
§  Membership listing 
§  Member sign-up 
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Monthly Live Events: 
www.capitalideasedmonton.com/events 
  
§  Live panel discussions with local 

entrepreneurs once per month in each 
city 

§  Valuable networking opportunity 
§  Event attendance in 2015: 
      Edmonton: 1,208 (average 69/event) 
      Calgary: 814 (average 65/event) 
§  Total number of local business experts 

engaged as panelists at live events in 
2015: 

      Edmonton: 38 
      Calgary: 36  
§  Opportunities for program partners to 

engage with the community. 
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Member Newsletters: 
Weekly newsletters to sent to 
members to: 
§  Invite them to share advice and 

answer the question of the week 
§  Let them know when they will 

appear in the newspaper 
§  Make them aware of value added 

by sponsors and partners and 
upcoming community events 

§  Total questions asked to the 
community for 2015: 

      Edmonton: 49 
      Calgary: 48 
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Print Pages in the Edmonton Journal: 
§  Weekly pages (Wednesdays) in the Business/Finance section 

•  1 page  or 
•  2 pages – the week following the monthly live event 

§  Gets a wide variety of faces and opinions in to the Business section 
§  Useful and readable copy that validates the Capital Ideas members featured 
§  Opportunity for additional partner involvement (asking the question of the week, featured events)  
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Print Pages in the Calgary Herald: 
§  Weekly pages (Thursdays) in the Business/Finance section 

•  1 page  or 
•  2 pages – the week following the monthly live event 

§  Gets a wide variety of faces and opinions in to the Business section 
§  Useful and readable copy that validates the Capital Ideas members featured 
§  Opportunity for additional partner involvement (asking the question of the week, featured events)  
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Dedicated microsites: 
§  The content from the Capital Ideas 

activities is also posted on both the 
Edmonton Journal and Calgary 
Herald websites. 

§  Capital Ideas appears in the top menu 
bar of the Business page and directs 
readers to a dedicated microsite. 

§  Logo placement for our brand 
sponsor, ATB Business. 
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Social Media: 
Twitter 
@CapitalIdeasYEG 
§  Over 6,570 followers 
§  Over 6,100 tweets 
@CapitalIdeasYYC 
§  Over 1,950 followers 
§  Over 2,400 tweets 

Channel shares and amplifies what 
members do, as well as what we do 
 
Average Twitter reach during a monthly 
event: 
Edmonton: 292,316 
Calgary: 285,014 
 
LinkedIn Group 
§  More than 525 members  
§  Another place to cultivate the 

business conversation 
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Partnerships: 
In 2015, Capital Ideas had numerous 
partnerships in the Edmonton and Calgary 
markets that helped to grow membership, 
connect partners directly to members and 
secure revenue for the program.  
 
This includes a dual market partner, ATB 
Business, for a year-long sponsorship. 
 
Additional partnerships include: 
»  Grant Thornton - a leading Canadian 

accounting and business advisory firm. 
»  Edmonton Economic Development 

Corporation - responsible for providing 
leadership to the economic growth 
strategy for the city of Edmonton. 

»  Alberta Women Entrepreneurs - a not-
for-profit organization providing tools 
and resources to help women build 
successful businesses. 
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THANK YOU 
Sandra Marocco | Managing Director, Content and Engagement, Content Works 
smarocco@postmedia.com | 780.429.5151 
 
Derek Chezzi | Director, Engagement Services, Content Works 
dchezzi@postmedia.com | 416.442.2283 
 
Jeff Samsonow | Product Lead, Capital Ideas, Content Works 
jsamsonow@postmedia.com | 780.429.5279 
 
 
 


