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About – The Book of Evidence 

With the media landscape shifting at the whim of technology and consumer 
trends, it’s sometimes hard to find facts. This inevitably leads to wasted budgets. 
 
Independent News & Media (INM), decided to take action, and put the record 
straight, investing heavily in two in-depth studies as part of a new Research 
Strategy. 
  
The first , in partnership with Amárach Research, carried out over 13,000 face-to-
face interviews with newspaper buyers at the point of purchase - the largest single 
piece of  newspaper research ever done in the Irish market.  
 
The second, through Ignite Research, the industry's largest Econometrics study, 
using 3 years of data and over 20 million data points - real facts  backed up by 
verified evidence. 
 
Proving that Independent News & Media don’t just know our readers better as a 
result, we know our clients customers better too. 
 
The findings of which went into The Book of Evidence. 

 
http://www.inm.ie/thebookofevidence 
(See Video link 1 of submission) 

http://www.inm.ie/thebookofevidence
http://www.inm.ie/thebookofevidence


Campaign Objectives 

Directly engage with media planners and buyers where print is not at top 
of mind and create mass awareness for The Book of Evidence. 
 

 
1. Utilising the effectiveness of press advertising,  bring print into their 

world, take them on a journey that will get them to prove the power of 
print to themselves. 
 

2. Deliver new research proving the effectiveness of newspaper 
advertising,  substantiate the overall  importance of the print channel 
within the marketing mix and validate the return on investment 
newspapers provide for key industries in an experiential way. 
 

3. Celebrate the journey with an event that brings the Book of Evidence 
findings to life in an engaging and memorable way that challenges 
perceptions. 
 

4. Create mass awareness of the power of print by showcasing the 
human connection with print advertising. 
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Very early on , we came to the conclusion that it was simply not enough to 
present the findings in the traditional way. Of course, press releases and 
PowerPoint presentations had their place but this was only one very small 
part of a much bigger strategic execution. 
 
With our clients in mind – who were our audience? 
They were media buyers, media planners, marketing directors – a certain 
cohort of which were millennials, some of whom may never have opened 
a newspaper in their digital worlds. How could we impact on this audience, 
provide a new market understanding in a clever, memorable and effective 
way? 
 
Prove the Power of Print through an experiential campaign. 

The Challenge 
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The Strategy 

Step 1 

• EDUCATION: 
• Launch: May 2016 –: Launch of the Book of Evidence to Key Stakeholders – The Marker Hotel  (Education piece) 

• Physical Book of Evidence published , personally engraved and delivered to agency and direct clients. 

Step2 

• EDUCATION 
• The Roadshow – Roadshow to media agencies with presentation of key findings from the Book of Evidence. A custom made Book of Evidence 

room was built to erect at industry events allowing clients to meet with INM representatives in a comfortable environment. The room depicted 
key statistics from the book of evidence and incorporated the INM safe – where clients got the chance to absorb the findings  whilst entering 
a competition for mini iPads and various prizes. 

Step 3 

• AN EXCITING JOURNEY AWAITS 
• The Tease – Strategic unbranded personalised marketing campaign utilising press advertising with a view to revealing the Power or Print. 

• The Reveal – That INM are behind the campaign – Direction to anexcitingjourneyawaits.com website where guests are invited to register for 
an exclusive event where two people will end their exciting journey with a trip to Cannes 2017.  

• Mass Awareness - widespread above-the-line campaign targeted at media buyers, advertising agency personnel, marketing professionals and 
the wider business community.  

• The Event - November 24th  - 200 media agency staff joined us at the RHA, Dublin, Ireland as we celebrated the power of print advertising. 
From the moment they stepped in the door they were presented with print focused op art installations, food and drink that excited the senses 
alongside  a mind bending performance from Illusionist Keith Barry which would challenge guests perceptions and celebrate that they were all 
there n that one room as a direct result of a newspaper advertisement.  
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• EDUCATION: 

• Launch: The Marker hotel – Address to key industry stakeholders. 

• Book of Evidence published , personally engraved and delivered to agency and direct clients. 

http://www.inm.ie/thebookofevidence 

Step 1 
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• EDUCATION 

• The Roadshow – Roadshow to media agencies with presentation of Book of Evidence findings Custom made room was built to take place at industry 
events allowing clients to meet with INM representatives in a comfortable environment. The room depicted key statistics from the book of evidence and 
incorporated the INM safe – where clients got the chance to absorb the findings  whilst entering a competition an array of prizes - mini iPads, tickets and 
lots more. Step 2 
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EDUCATION   - The Roadshow 

Step 2 
Our pop up  
Book of Evidence room at  
the IAB and Newsbrand events in 
Dublin, Ireland. 
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•EDUCATION – Roadshow Presentation 

To view Book of Evidence Presentation 
(See Media File 1 of submission) 

Step 2 
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•AN EXCITING JOURNEY AWAITS 
• The Tease – Strategic unbranded personalised marketing campaign utilising press advertising with a view to revealing the Power or Print. 

A completely unbranded print 

campaign utilising the power of our 

own titles and the Word of Mouth 

associated with what appears in the 

papers. Targeted at a carefully 

selected 50 media clients our creative  

boldly called out each media clients 

name, inviting them on an exciting 

journey where they would have the 

chance to win tickets to Cannes Lions 

2017. 

 

The campaign landed across a 

selection of trade media and 

generated lots of chatter in the media 

and marketing community resulting in 

780 landing page visits. 

Step 3 

(See creative - Media file 2 of submission) 
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•AN EXCITING JOURNEY AWAITS 
• The Reveal  

The Reveal 

Independent News & Media reveal that 

“one of our newspaper ads brought you 

here” to the website 

www.anexcitingjourneyawaits.com 

 

Backed up with a fact from the Book of 

Evidence  

 

“Not surprising, as 10% of all landing 

page visits are a direct result of print 

advertising”.  

 

This is the registration period for clients 

to register for The Event. 

Step 3 

http://www.anexcitingjourneyawaits.com/


•AN EXCITING JOURNEY AWAITS 
• Mass Awareness – Above the line campaign 

Now that a stir had been created and we had the 

attention of the media and marketing industry. 

 

INM executed an above-the-line campaign targeted at 

media buyers, advertising agency personnel, 

marketing professionals and the wider business 

community.  

 

This part of the campaign showcased the moment that 

print sparks that powerful connection that results in an 

industry specific action such as booking a test drive or 

searching for a new winter coat.  

 

At this point our own INM social channels and website 

were live with refreshed Book of Evidence related 

content.   

Mass Awareness 

Step 3 

(See creative - Media file 2 of submission) 
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Step 3 
•AN EXCITING JOURNEY AWAITS 
• The Event – Bringing the Book of Evidence to life 

On November 24th  two hundred 200 media industry staff joined 
Independent News and Media at the Royal Hibernian Academy 
(RHA) Gallery, Dublin, Ireland as we celebrated the power of print 
advertising.  
 
The aim from the moment they stepped in the door was to 
challenge the cognitive process, reinforcing facts from the book 
of evidence through the following approaches: 
 
• PERCEPTION 
• ATTENTION 
• THINKING 
• PROBLEM SOLVING 
• MEMORY 
• UNDERSTANDING 
 
  

The Event 
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THE EVENT – Bringing Book of Evidence facts to life 

An ambigram reading both Print and Reach 

Reaching 2.4m readers weekly across print and 
online, Independent News & Media titles 
dominate both the daily and Sunday markets. 

21% of Travel sales are achieved through print 
advertising. 

38% of test drives in the motoring industry are 
as a direct result of print advertising. 

Print advertising is up to 1.5 times more effective 
than radio advertising for the retail industry in 
delivering ROI. 

Every €1 spent in Print Advertising returns up to 
€39 for the Retail industry. 

On average 10% of landing pages are delivered by 
print advertising 
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Step 3 
• AN EXCITING JOURNEY AWAITS 

• The Event– Bringing the Book of Evidence to Life 

Celebrating that all our guests were there because of a 
newspaper advertisement, a powerful opening was given by MC 
Brendan O’ Connor, media personality and Editor of Life Magazine 
(Sunday Independent), on the value of real journalism.   
 
Irish Illusionist and mentalist Keith Barry challenged our guests 
memory, attention and perception on the night through a mind 
bending performance. 
 
Food and drink to challenge the sense was served on the night 
and providing the soundtrack to the night was DJ Mo Kelly.    
 
An array of fantastic prizes were given away for memory skill and 
attention in absorbing book of evidence facts throughout the 
evening. 
 
At the end of the night two lucky guests walked away with a trip 
to Cannes 2017. 
 
  

Brendan O’ Connor 

Keith Barry 

DJ Mo Kelly 
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THE EVENT – Bringing the Book of Evidence to life 
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Results 
 
• Utilising the effectiveness of press, delivering a bold direct and disruptive experiential 

campaign. Independent News & Media took the media industry on and exciting journey 
which allowed them to prove to themselves how essential print is in the media mix.  

 

• INM delivered new  consumer research proving the effectiveness of newspaper 
advertising which throughout the campaign was picked up across Irish Media and caused 
an array of social chatter. 
 

• We celebrated the journey with an event that brought the Book of Evidence findings to life 
in an engaging and memorable way challenging perceptions. 

 
• INM created awareness of the power of print by showcasing the human connection with 

print advertising. 
 

• Client feedback commended INM for bringing new consumer research to the market in a 
new & exciting way. 
 

•     Following the event executed in November year on year advertising spend for    
          Independent News & Media Ireland limited titles during the month of December            
          grew for three of the four categories focussed on in the Book of Evidence. 
 

• Travel & Transport  +8%  
• Motors + 13%  
• Retail +9%        (Source: Nielsen 2016)  

 

View campaign video: https://www.youtube.com/watch?v=IrwoDXTjcQI&feature=youtu.b 
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Selection of coverage & Feedback 
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INM | Presentation Title | 20 / 06 2016 
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Selection of coverage & Feedback 
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Selection of coverage & Feedback 
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Selection of coverage & Feedback 
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Selection of coverage & Feedback 

“Last night was 
fantastic, everybody 
talking about it in 
here…” 

“Best media owner 
event in a very long 
time…” 

“Really enjoyed it , 
and winning, Still on 
cloud 9…” 

“Definitely one of 
the best media 
events in ages …” 

“Thought you struck 
exactly the right 
balance between 
educating the 
audience and 
getting them excited 
about the Power of 
Press…” 

Extracts from client emails following the event 
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CONTACT: 
Marian Slevin  
Group Research Manager |INM  
Independent News & Media 
T: 087 180 7941 
E: mslevin@inmsales.ie 
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