




















OMO Creative Alignment

Each week 

across the campaign, 

our creative team 

designed brand ads for 

OMO Ultimate, using 

messaging that aligned 

with that weeks theme. 

Helping tie in OMO to the 

campaign and subtly 

resonate with the 

audience.

Homepage and 

News section 

takeovers and 

OTPs on launch 

with brand 

messaging



OMO Creative Alignment

Mobile Mrec

& section page 

road block 

examples of 

creative aligned to 

“Technology 
& Kids” theme



OMO Creative Alignment

OTP executions 

on desktop and 

mobile aligned to 

“Me Time” theme



OMO Creative Alignment

Roadblocks & 

mobile adhesion 

aligned to “Health 
and Nutrition” 

theme









“Hey Mumma was a great platform to re-launch OMO Ultimate!
It was a creatively driven initiative that gave us the right 
environment to talk directly to mums with kids and reflected our 
brand values.” 

“From the ARM study we saw brand affinity, consideration and 
preference improve for OMO as a result of strong reach and 
engagement from creatively linked messaging.  
Most importantly it drove a sales uplift for the OMO brand.”

Holly MacCue: Senior Brand Manager – Fabric Clean ANZ  

Client Testimonial


