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Each month, ARM talks with ..which is

1.2 million people 2.5x more people

with children at home... with kids at home than living in Brisbane.




«\) ADifferent Conversation

INSIGHT HEY MUMMA OMO ULTIMATE
Coming up with a new 6 part video led series Positioned OMO as a family
conversational platform with real mums discussing oriented brand, encouraging

for mums with kids modern day parenting kids to play & get dirty
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Hey Mumma ran 6
videos across 6 weeks,
targeted at mums within
our footprint. To give the
series a local element, our
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622,000

journalists took to the
st rea ms streets and got locals
opinions on each of the
weekly themes.
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Online Desktop Environments

Hey Mumma ran 6
videos across 6 weeks,
targeted at mums within
our footprint. To give the D"li”\ News R
series a local element, our
journalists took to the
streets and got locals ‘i
opinions on each of the m _ T

weekly themes.
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Sunshine
Coast Daily

£ lsuafr, *3

Heolth and
Nutrition °

-)‘)-

et the MumMs



Online Mobile Environments

o0 Optus 3G

1128 AM
ah.com.au

Home Justin News Classifieds

HEYMUMMA »

Work/Life Balance = »
Sbet . WORK and being a mumis 3

spent reading

= Having battled PND four times, Mel
articles coys s setratioshcp = 8
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My husband lasted 6 weeks as a stay
athomedad' » »

ight, don't al
get no sleep™

Content
extending
onto mobile

with all content
in snackable
form

11:26 AM
GLEom.au

Just In News

NEWS

YOUR SAY: Me time is
important for busy
mums = ®

PRIVATE VS PUBLIC SCHOOLING »

Private versus Public Schooling » ®
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Social Environments

X

social
engagement
than industry
average

facebook e

g sSunshine Coast Daily

HOW young IS 100 young 1o be On Sccial megia? niip

Passend

School pick up: Coast mums talk social media and their
kids
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Social media
reaching our
engaged audience
4x more than
the avg

Conmunty

WIN! A house cleaner for a year! Plus a year's supply of Omo Ultimate
washing detergent. All you have 10 do s enter here

Hev Mumma and OMO Ultimate
Giveaway

Hey Mumma and OMO Uimate Giveaway - Enter
now for your chance to win!

Emmacammunity

Did yous miss an
Hee bey aic o

When is it acceptable to smack your child?

A) Never

8) Only when they've been really bad

C) It's pertectly acceptable to smack them when they've been naughty
See what our mummas said in episode 2 of Hey Mumma

hitp./fow. ly/4tRH301bit

Smack or no smack - where do you
stand?
Cpwb 41 [TIS some that has divided parants for decades

Smock € — 1o smack or not to smack? We asked our mu
No Smat
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Print Environments

s Hey Mumma  ~gio W —
Episode #5 The time-poor
Me Time mum'’s guide to

planning your child’s
birthday party in
15 minutes

senee of coeerol and enjoyment and &
therefore really impoetant

Me-time? Say what?

Our mums talk me-time and how they manage to find it

That's a wrap

weeage pour 1hne betwese My, carees,
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Morriohs Wrshends & Dbt Mddno.

Mum'’s the word

Think of me-time as an investment in your health, says psychologist

o= House Call Doctor *

Hey Mumma  ~oim

575,000

weekly readers
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Competition

Co-branded
> competition
’ drivers across all

platforms with

competition
entries

UFESTIE

7 things a burnt-out mum wants to hear, but is afraid to a5
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Sunshine Coast Daily

WIN! A house cleaner for a year! Plus a year's supply of Omo Ultimate
washing detergent. All you have 1o do i5 enter hera
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OMO Creative Alignment

Each week
across the campaign,
our creative team
designed brand ads for
OMO Ultimate, using
messaging that aligned
with that weeks theme.
Helping tie in OMO to the
campaign and subtly
resonate with the
audience.

NewsMail

Homepage and P L cca news »
News section
takeovers and
OTPs on launch
with brand | ] St
messaging :

LETTER: Carer concern




OMO Creative Alignment

Mobile Mrec
& section page
road block
examples of
creative aligned to
“ Technology
& Kios” theme
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technology.

Mum's rant on cost
supplies goes viral
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One Mumma
to Another

Mum's rant on cost of
supplies goes viral

/ OMO
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Check out the episode for our mummas opinions
on screen time and rules around technology and
devices.

Would you bribe your
money to eat their gre

Here's a few questions we asked them on the side:

LATEST HEY MUMMA STORIES »

Mum'’s rant on cost of school
supplles goes viral

'Please don't be mad, I've just had
ababy'

Would you bribe your kids with Banana Boat slammed by (]
money to eat their greens? beachgoers suffering severe K
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OMO Creative Alignment

OTP executions
on desktop and
mobile aligned to
‘Me Time ”"theme
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OMO Creative Alignment

Roadblocks &
mobile adhesion

aligned to ‘Health
aond Nutrition”
theme
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Content Amplification

Highly engaging
content in Weekend

Reverse published
UGC

Partnership rights
with display support

Reaching

575,000

readers weekly

Updated
weekly articles

UGC through
social feedback

Audience drivers
on and off network

Reaching

825,000

unigque audience

Weekly
video series

Local
Vox Pops

On network
streams

Generating

622,000

streams

|
700 |

Weekly
article drivers

Conversation
seeds

Competition
hype

Impacting

1.6 million

social feeds

Weekly
High Impact Pointers

Social Media
Amplification

Multiple
eDM Blasts

Totalling

13,000

comp entries



Content Engagement

622,000 319,000

Video streams Articles read

4x

Industry social
engagement rate




Brand Results
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mums could recall OMO
sponsoring Hey Mumma

@

Consideration of OMO rose

+200%

amongst people
exposed to the campaign

-..we were able
to change people’s
perceptions of OMO
encourage them to

By integrating
OMO into the

Hey Mumma
.:erles... use the new OMO

Ultimate

O

Unprompted brand
awareness increased

+26%

7

Brand advocacy

doubled

as a result of the
Hey Mumma campaign
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Positive brand affinity
increased on average

+43.7%
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lin two

mums took action as a
result of the campaign




l@ Client Testimonial

‘Hey Mumma was a great platform to re-launch OMO Ultimate!
It was a creatively driven initiative that gave us the right
environment to talk directly to mums with kios and reflected our
brand values.”

‘From the ARM study we saw brand affinity, consideration and
preference improve for OMO as a result of strong reach and
engagement from creatively linked messaging.

Most importantly it orove a sales yplift for the OMO brand.”

Holly MacCue: Senior Brand Manager - Fabric Clean ANZ



