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About the survey 

• Sent to our Reader Panel on November 
2, 2018 

 

• Response rate: 420 panellists of whom 
166 read the Food and Drink Guide 

 

• Weighting: The Irish Times newspaper, 
309,000 average issue readers as per 
TGI Republic of Ireland Survey 2017.  

 

• Surveys: 

•  1 “article effectiveness” survey on 
the supplement 

• 1 “ad hoc” survey for readers of 
the supplement (answered post-
ad effectiveness test)  

 



Readership 

• 72% of average issue readers on November 2nd 
said they read the Food and Drink Guide: 222,480 
readers. 

 

• 63% who read the guide strongly agreed they read 
it thoroughly: 140,100 readers. 



Engagement with the supplement 

• 80% of those who read the supplement said it was 
easy to understand 

 

• 70% of readers said they liked the supplement 
“very much”  

 

• 74% strongly agreed the supplement was well 
written. 

 



Interest in the content 

• 70% strongly agreed it was interesting 

• 73% said they benefitted from reading the 
supplement 

• 73% strongly agreed the supplement was 
entertaining 

• 71% strongly agreed the supplement contained 
new information. 

 



How readers intend to act 

• 48% intend to seek further 
information: 106,700 people. 

 

• 74% strongly agreed they would 
like to read similar content again: 
164,600 people.  

 

• 48% strongly agreed they would 
discuss the supplement with 
family or friends: 106,700 people. 

 



Ad Hoc section  

• 68% of the supplement’s readers intended to hold on to the supplement for 
further reference: 151,290 readers 

 

• 62% intended to try recipes they’d seen in the supplement: 137,900 readers 

 

• 67% paid attention to the advertisements that they saw in Food and Drink 
Guide: 149,100 readers. 

 

• 38% had purchased or intended to purchase products or services, having 
read about them in the magazine (for example, grocery products, drinks, 
kitchen implements or household furnishings, a hotel stay etc): 84,540 
people 

 

• 47% said they were inspired to visit cafés and restaurants they’d seen in the 
guide: 104,570 people. 

 



Benchmarking: 2018 vs. 2017 
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2018’s Food and Drink Guide far outperformed last year’s (see next slide for uplift)  



Uplift (% 
higher for 

each 
question, 

versus 2017) 

Question Uplift, 2018 vs. 2017 

Article reading 20% 

Thoroughness 26% 

Overall impression 30% 

Easy to understand 21% 

Well written 19% 

Important content 3% 

Interesting 19% 

Appeals to me 30% 

New information 25% 

Benefit 12% 

Entertaining 35% 

Look for more information. 55% 

Read again 25% 

Discuss 30% 

Article readership was 20% higher for 
2018, while the percentage of readers 
intending to seek further information 
was 55% higher. 



Reader feedback  

• It was the combination of items, which I have saved for my kitchen, that made the supplement so interesting 
and valuable to my collection of food and drink recipes and ideas. A terrific addition to my kitchen. Thank 
you. 

• It is one of the best supplements the Irish Times has ever published - of great interest to me 

• As I have said this supplement will be a valuable companion to my other cookery and drinks recipes. 

• I really liked it and would enjoy having another fairly soon. 

• Interesting, lighthearted, chatty supplement. I think food is important and dining etc. but I do think in our first 
world we need to be careful how we present it and I enjoyed this varied presentation very much. The 
emphasis was on sharing etc. 

• This was an excellent insert and great information 

• Really enjoyed reading it 

 


