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INMA APPLICATION
BEST IDEA TO ENCOURAGE READER
ENGAGEMENT



RELEVANT LINKS TO EXAMPLES
NOTED IN THE SUBMISSION FORM

WEBINAR HOMEPAGE

WEBINAR NEWSLETTER
PRE-WEBINAR QUESTION SUBMISSION
CHAT LOG

POST-WEBINAR ARTICLE

WEBINAR RECORDING



https://www.dailymaverick.co.za/daily-maverick-webinars/
https://subscriptions.touchbasepro.com/t/ViewEmail/d/DAD2E0739CEDDD182540EF23F30FEDED/93A6C9799AEC413DDDA3541AF197FE1F
https://docs.google.com/spreadsheets/d/1rjNcpQTdEhxWsNRMpxpGcqlKSH_l677mznn_zoo-etQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1rTi7LIuq7DavE6yBIfurFdYFBaNgfCnzEjmoB7qMt64/edit?usp=sharing
https://subscriptions.touchbasepro.com/t/d-l-qllhyyk-tryultullu-u/
https://www.youtube.com/watch?v=uVqpSbc5BVo

READER ENGAGEMENT JOURNEY

Webinar
Newsletter

Recording and
article shared
with all
subscribers

Pre-submission
question form

Post-webinar
article published
on Daily
Maverick

Twitter and
Instagram used
to drive readers
to live room

Live webinar poll
and chat room
interaction




